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An  exclusive  color  campaign  in 
Chicago’s  most  popular  television 
magazine!  That’s  how  New  Era  is 
going  after  more  potato  chip  sales 
in  the  Chicago  market. 

In  the  city  and  suburbs,  nothing 
matches  the  seven  day  sales  power 
of  TV  WEEK.  It  reaches  more  than 
750,000  families— and  96‘v  of  its 
readers  keep  it  handy  for  a  full  week 
or  longer. 

During  an  average  evening,  68 ^ 


of  TV  week’s  readers  look  at  it 
”3  or  more  times”— another  31% 
look  at  it  ”5  or  more  times.”  This 
means  many  repeat  exposures  for 
your  advertising.  It  keeps  on  sell¬ 
ing  all  week  long. 

Advertisers  like  New  Era  are 
cashing  in  on  the  remarkable 
readership  of  TV  WEEK.  Why  not 
put  its  selling  power  to  work  for 
you?  Get  the  full  story  from  a 
Chicago  Tribune  representative. 


lb  be  in  Chtoatio,  be  ^in  the  Ih'bune 


LATEST  TYPE  4  UNIT  SCOTT  PRESS 
WITH  FAMOUS  3/2  FOLDER.  UTMOST 
FLEXIBILITY  FOR  ROP  AND  SPOT 
COLOR  POSITIONING.  PRESS  UNITS 
NOW  AVAILABLE  IN  DYNAMIC  INDUS¬ 
TRIAL  COLORS  OF  YOUR  CHOICE. 


by  the  great  names  in  the  newspaper  industry 


printed  on  SCOTT  presses.  Dependability 
is  their  big  feature  .  ,  .  maintenance  is  not¬ 
ably  low  .  .  .  press  failure  just  don’t  occur. 

Today  .  .  .  SCOTT  presses  embody  full 
provision  for  ROP  color  and  can  be  custom 
built  in  any  number  of  units.  The  famous 
3-2  folder  is  an  integral  (or  optional)  part 
of  any  press  arrangement. 

If  you  contemplate  pressroom  changes 
.  .  .  either  all  new  presses  or  modernization 
of  your  present  plant  ...  let  SCOTT  engi¬ 
neers  help  you  decide  on  the  best  press 
arrangement. 


OVER  THE  YEARS ...  83  to  be  exact . . .  SCOTT 
presses  have  established  a  reputation  for 
dependability  and  economical  operation. 
Their  list  of  users  includes  many  of  the  most 
famous  newspaper  plants  in  the  world.  The 
mechanical  and  engineering  skill  that  has 
gone  into  their  making  is  the  result  of  many 
years’  experience  and  an  intimate  knowl¬ 
edge  of  what  the  newspaper  industry  wanted 
and  obtained. 

The  SCOTT  touch  of  talent  in  manufac¬ 
ture  and  design  saves  money  for  all  of  the 
newspapers,  large  and  small,  that  have  been 


WALTER  SCOTT  &  CO 


DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Plont:  Plainfield,  N.J. 
EXECUTIVE  &  SALES  OFFICE;  $01  FIFTH  AVENUE,  NEW  YORK  17,  NEW  YORK 


1851  Cooper  .31  Caliber, 
Double-action,  Percussion  Revolver. 


If  your  aim  is  greater  sales,  line  your  sights  on  one  of  America's 
richest,  most  responsive  markets,  use  the  weapon  that  has  demon¬ 
strated  its  effectiveness,  and  "fire."  With  family  incomes  15.6%  above 
the  national  average  and  retail  sales  per  family  averaging  $4,620 
annually,  you  can’t  miss.f  Write  for  full  market  data.  Two  powerful 
newspapers  give  you  the  firepower  to  saturate  Metropolitan  Indi¬ 
anapolis  and  to  cover  the  surrounding  44-county  trading  area  where 
"people  buy  more  because  they  have  more." 


♦THE  45-COUNTY  TRADING  AREA 
THAT’S  BIGGER  THAN  YOU  THINK! 


Population:  2,117,100 

Income:  $3,740,248,000 

Retail  Sales:  $2,472,792,000 
Coverage:  56.4%  By 

The  Star  and  The  News 


t  Sales  Management,  Survey  of  Buying  Power,  19S8 


STAR 
iui  NEWS 


Morning  A  Sunday 


Evening 


KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 


Missing  out  on  too  many 
test  campaigns? 
Remember, 


HE  SERVICE  THAT  HELPS  IN  THE  USE  Of  NEWSPAPER  ADVERTISING 


<  Everywhere, 

>men  who  influence 
f  test  market  campaigns 
r^d  The  Wall  Street  Journal 


THE  WAU  STREET  JOURNAL 


puhtisheJ  at: 

NEW  YORK 
WASHINGTON,  D.  C. 

CHICAGO 
DAUAS 
SAN  FRANCISCO 


It  was 

Wasteful  to 
Publishers  — 
Burdensome  to 
Advertisers 


Before  1917  when  ACB  was 
'  M  ^  established  as  a  clearing  house 
distribution  of  checking 
W  proofs,  a  publisher  averaged 

■'  18  to  175  pounds  of  news¬ 

print  plus  postage,  in  getting  out  the  checking  copies  to  a 
national  advertiser  for  a  13-time  insertion  schedule. 

At  the  agency  3Vi  to  10  manhours  were  spent  on  the 
average  finding  these  proofs  of  insertion  and  checking  the 
schedules. 

Under  ACB’s  clearing  house  system  the  publisher  now 
furnishes  12  ounces  of  newsprint  per  advertiser  and  the 
agency  expends  25  minutes  of  time  covering  such  a  schedule. 
ACB’s  five  service  offices  are  strategically  located  so  that  the 
newspaper  of  each  region  reaches  the  ACB  office  in  the 
shortest  possible  time. 

To  keep  up  with  the  ever-rolling  presses,  ACB  offices  are 
open  every  week  day  of  the  year  except  New  Year’s  Day, 
Memorial  Day,  July  4th,  Labor  Day,  Thanksgiving  and 
Christmas.  Since  the  newspapers  cannot  observe  a  5-day 
working  week,  neither  can  ACB. 


lie  Advertising  Checking  Bureau/  inc. 

New  York  (tO)  353  Fourth  Ave.  •  Chkago  (3)  IB  S.  Mkhigon  Ave.  •  Cehmihut  (15) 
20  South  Third  St.  •  Memphis  (3)  161  Jeffenen  Ave.  •  Sen  Frenclsce  (S)  51  Rnt  St. 


EDITOR  &  PUBLISHER  CALENDAR 

MAY 

10-15— Aviation  Writers  Association,  Washington,  D.C. 

12 —  Religious  Journalism  Seminar,  Memphis  State  University,  Memphis 

13 —  AP  Connecticut  Circuit,  Waterbury  Club,  Waterbury. 

14 —  University  of  Michigan  Advertising  Conference,  Ann  Arbor. 

14- 15— Allied  Daily  Newspapers  of  Washington,  Yakima. 

15—  UPl  Newspaper  Editors  of  Massachusetts,  Somerset  Hotel,  Boston. 

15 — Canadian  Press,  Ontario  Regional.  St.  Catharines,  Ont. 

15 — UPl  Editors  of  Pennsylvania,  Nittany  Lion  Inn,  University  Park. 

15-16 — Illinois  Press  Association.  Hotel  Pere-Marquette,  Peoria. 

15-16— Missouri  AP  Members,  Hotel  Sheraton-Jefferson,  St.  Louis. 

15-17 — Pennsylvania  Press  Conference,  Nittany  Lion  Inn,  University  Park. 

15- 17 — New  Jersey  Press  Association,  Advertising  Conference,  Madison 
Hotel.  Atlantic  City. 

16 —  UPl  Editors  of  Ohio,  Deshler-Hilton  Hotel,  Columbus. 

16 — UPl  Wisconsin  Newspaper  Editors,  Milwaukee. 

16- 17 — Indiana  AP.  Hotel  Elkhart,  Elkhart. 

17 —  UPl  Newspaper  Editors  of  Texas,  Press  Club,  Dallas. 

17 — New  Mexico  AP  Managing  Editors,  Hilton  Hotel,  Albuquerque. 

17-19 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Pid- 
Roosevelt,  Pittsburgh,  Pa. 

17-19 — Advertising  Managers  Bureau,  New  York  State  Dallies,  Corninq, 

17- 20 — National  Newspaper  Promotion  Association,  Deauville  Hotel,  Miami 
Beach,  Fla. 

18 —  New  England  AP  News  Executives  Association,  Parker  House,  Boston, 

18- 19 — API  seminar,  management  and  costs,  Columbia  University.  ; 

19 —  New  England  Daily  Newspaper  Association,  Sheraton-Plaza,  Boston,  .j 

19- 20 — Iowa  AP  Managing  Editors,  Black  Hawk  Hotel,  Davenport. 

20- 23 — Accredited  Homo  Newspapers  of  America,  Hotel  Coronado,  St 
Louis,  Mo. 

22 — Canadian  Press  Central  Circuit,  Windsor,  Ont. 

22-23 — Wisconsin  AP  Association,  Eau  Claire  Hotel,  Eau  Claire. 

22- 24— Press  Photographers  Short  Course,  University  of  Illinois,  Allerton  , 

House,  Monticello.  f- 

23- 2+— Iowa  Newspaper  Mechanical  Conference,  Des  Moines. 

23-24 — AP  South  Dakota  newspaper  meeting,  Aberdeen.  ^ 

23- 24 — South  Carolina  AP  News  Council,  Columbia  Hotel,  Columbia. 

24—  Arkansas  AP  Association,  Majestic  Hotel,  Hot  Springs,  Ark.  { 

26-28 — International  Press  Institute,  Hilton  Hotel,  Berlin. 

29- 30 — Arkansas  Press  Association,  Eureka  Springs. 

30 —  Canadian  Press  French-Language  Regional,  Moncton,  N.  B. 

30-31 — North  Carolina  AP  News  Council,  Sedgefleld  Inn.  Greensboro. 

JUNE  j 

+6— West  Virginia  Press  Association,  Wheeling,  W.  Va.  j 

4-6 — Mississippi  Press  Association,  Biloxi,  Miss.  i 

6 —  Canadian  Press  East  Regional,  Saint  John,  N.B.  ' 

7- 10 — Advertising  Federation  of  America,  Leamington  Hotel,  Minneapolis. 

7- 13 — Outdoor  Writers  Association,  Hot  Springs,  Ark. 

8- 10 — Commonwealth  Press  Union,  London. 

8-19 — API  seminar  Women's  Page  Editors,  Columbia  University. 

11-13 — Tennessee  Press  Association,  Hotel  Clarldge.  Memphis. 

1 1-13 — Georgia  Press  Association,  Wilmington  Island,  Savannah. 

11-13 — Alabama  Press  Association,  Dauphin  Island,  Ala. 

11-13 — Newspaper  Personnel  Relations  Association,  Savoy-Hilton,  New  York. 
11-13 — Indiana  Highway  Traffic  Safety  Seminar,  Marott  Hotel,  Indianapolis. 

1 1-25 — International  Society  of  Aviation  Writers,  Paris. 

14- 16 — New  England  Newspaper  Advertising  Executives  Association, 
Chatham,  Mass. 

15- 18 — International  Circulation  Managers  Association,  Jung  Hotel,  Naw 
Orleans. 

17- 20 — National  Editorial  Association,  Broadmoor  Hotel,  Colorado  Springs. 

18 -  UPl  Northern  California  Editors.  Palo  Alto. 

19- 20— New  Mexico  Press  Association,  El  Rancho  Hotel,  Gallup. 

19- 20 — California  Newspaper  Publishers  Association,  Stanford  UniversiY 

20- 21 — Michigan  AP  Editorial  Association,  Hidden  Valley. 

20- 21 — Virginia  Press  Association,  news  seminar.  Charlottesville. 

21- 23 — New  York  State  Society  of  Newspaper  Editors,  Canandaigua. 

21-24 — AN  PA  Mechanical  Conference,  Morrison,  Chicago. 

21- 25 — Association  of  Newspaper  Classified  Advertising  Managers,  Shera¬ 
ton,  Dallas,  Tex. 

22- 24 — Newspaper  Advertising  Executives  Association,  Homestead,  Hot 
Springs.  Va. 

24- 25 — ANPA  Photocomposition  Seminar,  Hotel  Plankinton,  Milwaukee. 

25- 28 — Pennsylvania  Newspaper  Publishers  Association,  trip  to  Virginia 
Beach  and  return. 

26- 27 — Texas  Press  Association,  Brownwood,  Tex. 
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PULITZER  PRIZE 


for  “disinterested  and 


meritorious 


I  Utica  Dmly  Press 

Pols  Open  UntH  9  in  School  Election  .X 

lltica  ©bscrDcr-DisjJolfli 


NEWSPIPBIS  4CCESS: 
p*^Tn«mir,xo  records  at  city  HALL; 


awarded  to 


S«>  Ki-poiirr* 
•PiMiipJ'  <  Mfirr 


THE  UTICA 


NEWSPAPERS 


1  lie  Pulitzer  Prize  judges  have  conferred  journal¬ 
ism’s  highest  honor  on  the  Utica  newspapers  for 
their  campaign  in  behalf  of  good  government  and 
civic  integrity  in  the  city  of  Utica,  N.  ^  . 

Specifically,  the  award  was  given  in  recognition  of 
a  series  of  articles  and  editorials  that  appeared 
throughout  1958.  We  are  proud  and  grateful  to  re¬ 
ceive  this  splendid  honor  and  for  the  strong  and 
sustaining  support  of  our  readers  in  this  effort. 

1  hese  articles  and  editorials  are  part  of  the  vigorous 
and  continuing  effort  hy  the  Utica  newspapers  to 
serve  all  segments  of  our  community,  and  to  help 
make  it  a  still  better  place  to  live  and  work. 

1  his  is  our  primary  mission  and  concern. 


Thf  Utica  (N.Y.)  nczcspapcrs  comprise 
The  Utica  Observer- Dispatch  [Evening 
and  Sunday)  and  The  Utica  Daily  Press 
(Morning). 

MEMBERS  OF  THE  GANNETT  GROUP  OF  NEWSPAPERS 


WORCESTERS 

Billion 

Dollar 

Market  lu  | 

(E.B.I.)  hi  I 

is 


Yoh  Can’t  Cover 
Massachnsetts 
without 
The  Worcester 
Telegram-Gazette 


qm!] 

'4  COLOR  PR'oc'eSS 
NOW  AVAILABLE 
DAILY  AND  SUNDAY 

Tell  and  Sell 

with  full  color  at  its  best  — 
on  the  pages  of  the  Telegram- 
Gazette  reaching 

ni  no/*  of  Massachusetts' 
ul.U^  2nd  Market 
‘DAILY  162,449 ...  SUNDAY  105,300 

Member  of  Audit  Dec.  31,  I9S7 


*rwLn  J 


Cot, 


umn 


with 

FULL 

COLOR 


The  Worcester 

TELEGRAM  and  GAZETTE 

WORCESTER,  MASSACHUSETTS 
MOLONEY,  REGAN  t  SCHMITT,  Uc. 

Noflono/  Represenfoiives 


OWIIEIS  OI  RADIO  SIATtON  WTAO  AND  WTAO^IM  ^ 


NAMES  YOU  KNOW  .  .  .  MEAN 
PAYROLL  DOUGH! 

One  of  the  reosons  Tulsa  is  consistently  at  the  top 
in  per  copita  income,  is  the  fact  it  is  the  "home  office" 
for  nrtany  of  the  leading  oil  companies  of  the  world 
Steody  payrolls  .  .  .  high  payrolls  .  .  .  responsive  to 
your  selling  efforts!  Remember,  you're  not  "in"  Okla¬ 
homa,  unless  you're  in  Tulsa! 

For  More  Business,  Use  the  Oil  Capitol  Newspapers 

- i 

>  TULSA  WORLD  «  - 


MORNING  •  EVENING  #  SUNDAY 

Hc^seatcd  Nationally  by  The  Branham  Ce.  Offices  In  Priadpal  U.S.A.  Cities 
4 


Excuses  often  exact  greater  ingenuity  and  inventiveness  than 
the  neglected  job  originally  required.  “In  some  20  years  in , 
profession  I’ve  received  excuses  from  staffers  that  embodied  > 
the  ingenuity  of  a  Houdini  in  efforts  to  evade  responsibility,” 
writes  Managing  Editor  Tom  Ratcliffe,  Beverly  Hills  (CaliL)j 
Citizen.  “As  a  matter  of  fact.  I’ve  made  a  few  myself,  hence} 
setting  myself  up  as  an  expert  in  the  field.  But  the  note  I  found} 
in  my  tyjicwriter  in  answer  to  an  angry  demand  for  a  ston! 

I  from  a  tardy  staffer  tops  all.  I’m  deleting  his  name  because! 
Jack  Benny  is  hard  pressed  for  new  gag  writers  and  this  bovV 
would  be  a  great  one.”  The  excuse  read:  ^ 

“It  was  my  pleasure  to  receive  your  cheerful  message  after:  y 
“1 — I  had  run  out  of  gas  on  the  way  to  Councilman  Rundberg'i ' 
office. 

“2^Reeeived  a  parking  ticket.  i 

“3 — Remembered  my  ex  hadn’t  turned  in  my  State  and  FedenI 
income  tax  forms  in  time.  [ 

“4 — Had  two  bulbs  go  off  (if  you'll  exruse  the  expression) 
my  band  and  had  two  fail  to  pop  after  Pete  was  kind  enough  toy 
i  ‘loan  me’  the  ropy  camera.  ' 

“5— Had  my  mother  call  and  ask  me  why  in  hell  I  wasn’t  named 
as  the  managing  editor. 

“6 — Received  11  duns  from  various  creditors  (Tuesday  IS  paM; 
day,  you  know). 

“7 — Had  my  USAR  Colonel  call  and  ask  why  his  promotion  slont 
‘made  the  classified  page.’ 

“8 — Had  my  daughter  rail  and  say  that  her  mother  said  I  spent  ‘ 
her  (my  daughter’s)  dress  money  on  whiskey. 

“9 — Had  my  girl  friend  rail  and  say  she  was  overdue  on  two 
items:  car  payments  and  . 

i  “10— Had  Mr.  Heyler  (Beverly  Hills  Citizen  publisher)  come  in 

and  say  I  should  quit  because  of  illness.  He  was  sick  of  me, 
“Now  in  regard  to  your  Page  8  story.  It’s  been  set  and  your 
Page  8  dummy  is  in  the  composing  room. 

“I’ll  write  if  I  get  work.’’ 

— From  Kabul,  Afghanistan,  Editor  Coleman  A.  Harwell,  | 
Nashville  Tennessean,  writes:  “A  man  from  the  Afghanistu 
Press  Office  excitedly  asked  for  explanation  of  a  clipping  of 
a  Feb.  26  editorial  from  the  Oherlin  (Ohio)  News  entitled 
‘What’s  New  These  Days  in  Afghanistan?’  It  dealt,  as  usual, 
with  papers  shying  off  local  issues  and  had  nothing  to  do  with 
this  country.  The  poor  guy  was  sadly  disappointed.  I  fear.  He 
thought  he  had  a  real  kite  by  the  tail.”  .  .  .  Mrs.  O.  0.  McIntyre, 
widow  of  the  famous  columnist,  has  bought  a  beautiful  Rolls- 
Royce  limousine  (her  third)  that  was  built  for  Queen  Wilhelmina 
of  the  Netherlands,  complete  with  Cartier-fashioned  gold  vanih 
set  that  was  a  gift  from  the  President  of  France  to  the  queen.  ... 
The  newly  formed  American  Revolution  Round  Table  gave  a 
plaque  to  Dr.  North  Callahan,  syndicated  columnist  and  Ne» 
York  University  journalism  associate  professor,  for  the  best 
book  on  the  Revolution — “Henry  Knox — General  Washingtons 
General”  (Rinehart).  The  award  was  made,  appropriately 
enough,  at  Fraunces  Tavern,  where  Washington  bade  farewell 
i  to  Knox  and  his  other  officers.  (Subject  of  study  was  Gen.  Philip 
Schuyler  and  my  guest  was  Philip  Schuyler  of  E  &  P,  a  de¬ 
scendant)  . 

—Happy  headline  in  the  Washington  Post  &  Times-H^M' 
“Space  Slocks  Again  Zoom,  I,ed  by  Zenith.’’  .  .  .  Sign  on  Cincis^ 
nati  Enquirer  ropydesk:  “We  Don’t  Get  Ulcers— We  Give  ’En^ 

.  .  .  “Sport  Chips”  is  the  column  title  of  Dee  Chipman  in 
Deseret  News  and  Salt  Lake  (Utah)  Telegram.  .  .  .  Student*  in 
New  York  University’s  “News  Workshop,”  an  advanced  claM  ® 
journalism,  helped  write  and  edit  the  weekly  Croton-Corthmil 
(N.  Y.)  News  April  9  under  Associate  Prof.  Ben  L.  Yablonky. 

Plagarism^  Anyone? 

'The  trouble  with  writing  anything, 

Except,  perhaps,  a  letter, 

I  Is  that  someone  else  inevitably 

Has  written  it  first — and  belter! 

1  — Margie  Taylor 
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HARRISBURG 


You  CaiYt  Win  an  Election  1 

Unless  You  Are  on  the  Ticket! 

The  Ticket  to  COVER  and  WIN  the 
Entire  Central  Pennsylvania  Market  Is 

®I][e  ^tr^tting  Nma 

#unbag  flatrint-Nwaa 


HARRISBURG,  PA. 


3 


In  Pennsylvania,  HARRISBURG  IS — 

#  In  Consumer  Spendable 

^  Income! 

B  #  Retoil  Sales! 

V  #  Per  Household  Retail  Sole*! 

#  Food  and  Drug  PurchosesI 

#  General  Merchandise 

Mfl  Purchases! 

W  m  Source,  SRitD 


DAILY  —  117,729* 
SUNDAY  —  147,580* 

*March,  1959,  Publisher’s  Statement 


Represented  NatwnoNy  ly 
MOLONEY,  KEGAN  A  SCHMITT 


•  ••••• 
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Counterattack  by  Admen 

V|^  K  endorse  100%  the  proposals  made  to  the  American  Association 
of  Advertising  Agencies  last  week  that  advertising  groups  should 
launch  a  vigorous  counterattack  against  the  critics  of  advertising 
especially  in  Washington.  Organizations  such  as  the  4-A,  the  Associa¬ 
tion  of  National  Advertisers,  and  all  media  groups  stand  to  lose  muclt 
if  the  challenge  to  advertising  spreads  and  goes  unanswered.  In  fact, 
our  economy  can  suffer  if  the  anti-advertising  forces  are  successful 
in  selling  to  the  .\merican  people  the  lie  that  advertising  is  costly, 
wasteful  and  unprofessional. 

.Another  example  of  what  we  mean  came  to  light  last  week  when 
it  was  revealed  the  Department  of  Agriculture  will  study  advertising 
cost  of  food  items  in  an  attempt  to  develop  the  cost  of  promotion  as 
a  new  item  in  the  spread  between  producer  and  consumer  prices  and 
to  report  it  periodically  in  data  on  foot!  prices.  The  department’s 
director  of  marketing  research  is  re[x>rted  to  have  said  that  matketing 
charges  which  go  into  the  nation’s  food  bill  have  increased  notably 
more  than  such  major  items  as  labor  and  trans|x>rtation,  and  that 
department  researchers  intend  to  find  whether  the  difference  is  made 
up  on  promotional  ex|K'nse. 

Suppose  it  is  found  to  be  so?  Is  that  bad?  Will  the  Department  of 
.Agriculture  also  state  how  much  more  the  box  of  cereal  woidd  cost 
if  advertising  had  not  been  used  to  promote  mass  distribution  and 
sales?  The  answer  is  “no.”  That  would  not  fit  into  the  pattern  of 
making  advertising  appear  to  be  the  culprit  for  most  of  our  economic 
ills,  including  rising  costs. 


U.S.  Census  Survey 

T^or  the  first  time  the  Hureau  of  the  (lensus  will  include  some  ques- 
tions  about  newspaper  purchases  in  its  monthlv  |X)pulation  survey 
in  .S.SO  sample  areas.  “The  survey  in  mid-May  will  provide  the  first 
comprehensive  national  statistics  on  this  subject,”  the  Bureau  states. 

It  is  revealed  the  questions  are  being  asked  at  the  request  of  the 
■ANP.A  Newspaper  .Advisory  Committee  to  the  Bureau  of  the  Census. 
1  his  pressure  was  first  applied  several  months  ago  when  it  was 
learned  that  the  1960  census  would  include  questions  about  radio 
and  television  receiving  sets,  etc.  EfeP  joined  the  committee  in  asking 
the  Bureau  why  such  lavoritism  should  be  shown  in  the  competitive 
communications  field  and  why  questions  about  newspaper  purchases 
should  not  also  be  put. 

Some  people  in  the  Bureau  apparently  have  seen  the  justification 
of  tlie  newspapers’  complaint  and  merit  in  their  request. 


Striking  Power 

^AKE  a  three-day  campaign  of  information  and  education  about 
arthritis  and  rheumatism.  Daily  front  page  newspap)er  stories  and 
other  material  totalling  243  column  inches.  Eighty-one  spots  on  one 
radio  station  and  30  on  another.  On  TV,  nine  s|>ots,  a  half-hour  pro¬ 
gram,  a  15-minute  film  and  an  interview.  Then  the  people  of  Paducah, 
Ky.,  were  interviewed. 

The  response  ratio  was  2-1-1  for  the  newspaper,  radio  and  tele¬ 
vision.  respectively.  How  is  that  for  the  striking  jx)wer  of  one  medium 
compared  to  another — two  to  one! 


Thine  own  friend,  and  thy  fathtrt  j 
friend,  forsake  not.— Proverbs,  XXVll;  I 
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paper,  he  ought  to  try  some  day  leaving 
out  all  mention  of  sports  except  for  those 
who  take  paid  advertising.  Then  the  next 
day  he’d  better  hide  where  his  circulation 
people  can’t  find  him. 

It  would  be  great  if  baseball  and  foot¬ 
ball  took  paid  space  comparable  to  the 
reading  matter  we  give  them.  But  as  long 
as  most  surveys  reveal  that  the  average 
reader  turns  to  the  sports  page  right  after 
he  looks  at  Page  One,  I’m  afraid  it’s  a 
situation  we  have  to  accept,  to  sell  papers. 

Leo  Fisher 

Sports  Editor, 

Chicago  American. 


SPORTS  PUBUCITY 

While  waiting  for  publishers’  reaction 
to  the  letter  from  C.  Eldmund  Fisher  in 
your  April  25  issue,  how  about  a  reaction 
from  a  sports  editor?  He  makes  the  paral¬ 
lel  between  a  “wonderful  story”  about  a 
big  sale  in  which  a  hypothetical  publicity 
man  asks  for  the  same  space  which  the 
“Blassingames  and  Slambangers”  receive 
for  their  battle,  evidently  on  the  baseball 
field. 

His  point  is  that  the  sports  event  takes 
a  1  column  by  2  inch  ad,  and  wonders 
what  would  happen  to  the  sale  of  the 
merchant  did  likewise. 

Brother  Fisher  could  have  carried  out 
his  parallel  to  pro  and  college  football, 
boxing  and  racing.  Then  he  would  have 
found  it  was  no  parallel  at  all. 

Granted  that  pro  sports — especially 
baseball — should  take  more  paid  space. 
A  little  merchandising  like  “Come  Out 
and  See  Ernie  Banks  Try  to  Break  Babe 
Ruth’s  Record”,  etc.  wouldn’t  hurt — and 
slipping  attendance  may  force  club  owners 
to  apply  the  same  principles  to  the  game 
as  they  do  to  their  own  successful  busi¬ 
ness  enterprises,  which  gave  them  the 
money  to  buy  the  ball  clubs. 

On  the  other  hand,  no  matter  how  colos¬ 
sal  or  stupendous  the  hypothetical  sale 
may  be,  do  you  think  radio  and  TV  sta¬ 
tions  would  offer  a  big  chunk  of  dough 
to  broadcast  or  televise  the  sales  people  in 
action?  Or  that  people  would  wait  eagerly 
at  the  corner  newstand  for  the  early  edi¬ 
tions  to  see  what  salesman  had  the  great¬ 
est  success?  Or  that  they  would  clip  out 
the  box  score  of  the  sale  so  they  could 
take  it  to  their  respective  offices  the  next 
day  to  prove  that  Joe  Fasttalk  was  a  bum 
and  shouldn’t  be  at  the  necktie  counter? 

If  the  writer  of  the  letter  runs  a  news¬ 


TEXT  FOR  STl  DEISTS 

We  received  our  first  copies  of  E&P 
this  date,  and  I  might  add  that  the  maga¬ 
zine  lives  up  to  its  recommendation.  As 
journalism  students  at  the  Indiana  Re¬ 
formatory,  I  am  sure  that  we  will  be  able 
to  find  many  helpful  suggestions  for  use 
in  our  tabloid. 

H.  C.  Brown 

Editor,  The  Reflector, 

Pendleton,  Ind. 


Headlines: 

Cemetery  Site  Ls  Approved  By  Body. 
—Manhattan  (Kas.)  Mercury. 

• 

Ike  Pledges  Federal  Aid  In  Lynching. 
-Harrisburg  (Pa.)  Patriot. 

• 

Beast  Bites  Bride,  Harasses  Trip.  — 
Minot  (\.  D.)  Daily  \etcs. 


NO  TYKES  ON  TRIKES 

Regarding  the  Fourth  Estate  cartoon, 
E&P,  March  28,  page  116,  please  explain 
to  Mr.  Trent  that  newspaperboys  do  not 
ride  tricycles.  Circulation  Managers  all 
over  the  country  are  trying  to  convince  the 
public  that  delivering  newspapers  is  a 
good  part-time  job  for  teen-age  boys,  and 
that  under  age  boys  do  not  deliver  news¬ 
papers.  Please  help  us. 

Edward  L.  Bennett 

Circulation  Manager, 

Bergen  Evening  Record, 

Hackensack,  N.  J. 


Minot  (N.  D.)  Daily  S 

Bride  Should  Tell  Mom  .About  Date 
With  Stork. 


■Ann  Arbor  (Mich.)  .Veic.s, 
Writer  Slaughter  To  Be  at  Fooley’s — 


Bmiston  (Tex.)  Post, 


CARTOON  IDEA  OF  THE  WEEK 


CALL  ME 
MICKEyf 


^UTTINS  HIS  BEST  PUSSYFOOT  FORWARD 
Hubenthal,  Hearst  Newspapers 

editor  ac  PUBLISHER  for  Mav  ! 


CHICKEN  TRACKS 
Maples,  Fort  Worth  Star-Telegram 


ARE  WE  MEN  OR  MICE? 
Manning,  McNauqht  Syndicate 
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The  Miami  Herald  uses  consistent 


advertising  like  this  in  The  New  York  Times 
to  reach  the  executives -among  advertisers 
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with  your  advertising  in 
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Newspapers  Pay  ‘Tribute’ 
To  Deliver  Sunday  Sections 


Amounts  Billed  Bv  Printer  Flow 

ml 

To  Union  Bosses,  Senate  Is  Told 


|{y  James  J.  Butler 

Washington 
Several  New  York  City  news¬ 
papers  and  a  printing  concern 
have  paid  “tribute”  to  insure 
deliveries  of  Sunday  supple¬ 
ments. 

The  Senate  Rackets  Commit¬ 
tee  was  told  this  week  that  the 
pa>’ments,  totaling  more  than 
$307,000  from  1948  up  to  the 
'  present,  have  flowed  through  the 
^  Neo  Gravure  Printing  Co.,  of 
?  Weehauken,  N.  J.,  to  a  convicted 
f  extortionist  and  to  a  dock  union 
)  boss  to  buy  labor  peace  in  the 
^  trucking  industry. 
i  Testimony  of  the  pay-offs  by 
J  theNe«'  York  Times,  New  York 
>  Mirror,  New  York  Joiimal- 
American  and  the  American 
Weekly  came  after  the  investi- 
jators  had  run  into  a  Fifth 
.Amendment  stonewall  of  silence 
when  they  inquired  into  the  af¬ 
fairs  of  the  newspaper  and  mail 
deliverers’  union. 

Nine  distributors  declined  to 


answer  questions  of  whether 
they  had  made  extortion  pay¬ 
ments  to  union  racketeers.  A 
committee  investigator,  Robert 
Cofini,  put  into  the  record  that 
the  Metropolitan  News  Co., 
which  has  gross  receipts  of  $9 
million  a  year,  had  averaged 
$586  a  week  in  cash  withdrawals 
for  the  past  three  years.  He  said 
the  total,  including  $15,000  for 
Christmas  gifts,  amounted  to 
$107,768. 

Amory  H.  Bradford,  vicepres¬ 
ident  and  business  manager  of 
the  Times,  said  the  w’holesalers 
had  never  asked  his  paper  to  re¬ 
imburse  them  for  any  payments 
to  union  representatives.  Reg¬ 
ular  business  payments  by  the 
Times  to  wholesale  distributors 
come  close  to  $3  million  a  year, 
he  said. 

Foreman  l.ives  in  Florida 

In  the  case  of  the  monies  paid 
out  by  Neo  Gravure,  the  com¬ 


mittee  heard,  the  individual 
newspapers  were  billed  for  re¬ 
imbursement  and  they,  in  turn, 
deducted  it  as  a  business  ex¬ 
pense  for  tax  purposes. 

Officials  of  Neo  Gravure  re¬ 
lated  that  the  Times  paid  $43,- 
143,  and  the  Mirror  paid  $13,856 
during  the  1948  truckers  strike 
to  insure  movement  of  Sunday 
supplements. 

The  testimony  that  followed 
established  that  the  payoff  was 
the  rule,  rather  than  the  excep¬ 
tion.  It  was  shown  that  Harry 
Gross,  who  lives  in  Florida  and 
heads  a  teamsters’  union  local 
there,  is  carried  on  the  payroll 
of  the  printing  company  as  a 
shipping  foreman  and  that  he 
receives  a  weekly  paycheck  of 
$143.43.  In  addition  he  receives 
a  monthly  cash  payment  of 
$460;  also,  each  year  the  com¬ 
pany  pays  him  $4,000  addition¬ 
ally,  also  in  cash. 

Explanation  of  the  monthly 
payment  was  the  fact  that  “he 
sees  that  things  run  right.” 
Senator  McClellan  was  not  sat¬ 
isfied  with  this.  He  asked  if  the 
real  fact  is  that  Gross  is  paid  to 
u.se  his  influence  with  union 
officials  and  keep  labor  peace  in 
the  plant.  The  Neo  Gravure  of- 
ficei-s  said  “yes.” 


Charles  Chenisek,  William  P. 
Hillbrandt,  and  Joseph  J.  Ger- 
vase,  top  officials  of  the  com¬ 
pany,  said  Gross  became  the 
shipping  foreman  in  1946  after 
he  had  been  paroled  from  prison 
where  he  had<  served  three 
years  for  his  part  in  an  extor¬ 
tion  racket  dominated  by  Mur¬ 
der,  Inc.  .  .  . 

Between  1946  and  1958  he 
collected  $98,459  salary  from 
Neo  Gravure.  The  monthly  pay¬ 
ment  of  $460  is  a  cash  trans¬ 
action,  it  was  explained. 

While  he  lives  in  Florida  “he 
keeps  in  touch  by  telephone,” 
Mr.  Hillbrandt  said. 

10- Year  Contract 

The  company  officials  dis¬ 
claimed  knowledge  of  Gross’ 
criminal  record  or  of  his  job  as 
a  union  president  in  Miami 
Beach.  They  told  how  the  an¬ 
nual  payment  of  $4,000  was 
arranged  in  1952,  as  a  10-year 
contract,  providing  that  Gross 
would  “work  things  out”  so  that 
jurisdictional  disputes  between 
the  teamsters  and  the  deliverers 
would  not  result  in  cutting  off 
deliveries  of  the  American 
Weekly  to  the  Joumal  American. 

Senator  Karl  Mundt  sum¬ 
marized:  “You  either  had  to  pay 
off  or  you  couldn’t  deliver  the 
supplements  and  you  have  been 
paying  off  ever  since.”  The  wit¬ 
ness  agreed  “that  puts  it  aptly.” 
Each  year,  Mr.  Chenisek  said, 
permission  is  asked,  and  re¬ 
ceived,  to  make  the  payments. 

“It  appears  to  me,”  suggested 
{Continued  on  page  63) 


the  silent  seven — From  the  Newspaper  and  Mail  Deliveries  Union 
of  New  York  City  and  Vicinity  at  the  witness  table  before  the  Senate 
Rackets  Committee  are:  Left  to  right — Anthony  Finamore,  Joseph  Baer 
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(newly  elected  president),  Benjamin  Shidler  (attorney),  Sam  Feldman 
ousted  president),  Harry  Waltzer,  John  Lawrence  Jr.,  Stanley  J. 
Lehman,  and  Henry  Weinstein. 


Cancels  Talk 
PR  Censored 
For  Release 


11  sufficient  emphasis  on  the  suh- 
ject  of  Invest-in-America”  and 
he  made  suggestions  for  altera- 
1  tions.  He  told  Mr.  Toulmin,  he 
explained,  that  the  public  rela¬ 
tions  firm  was  concerned  about 
I  the  copy  of  the  speech  given  in 

|0Q,§0  advance  to  the  press  and  “what 
you  say  when  you  get  up  there 
Dayton.  Ohio  is  your  affair." 


Track  Paid 
Newsmen’s 
Hotel  Bills 


Mayor,  Irked,  Hits 
Paper  in  Legal  Ads 


Harry  A.  Toulmin  Jr.,  Day- 
ton  attorney,  says  he  cancelled  P  1  K* 

a  scheduled  address  in  Cleve-  LiOlllIllHlR 
land  after  a  public  relations 

firm  tried  to  censor  press  copies  HoilOrcd 

of  the  speech,  while  assuring 

him  he  could  say  “what  you  ^he  ninth  annual  Colu 
darn  please  ’  at  the  meeting.  .Toumalism  Alumni  Award 


i  e wsmeii  s  „  , .  va  i 

.Alexandria  is  steeped  m  I 
-■  1  .American  history  and  loaded  3 

lOtel  OlllS  incl'^ding  the  Ma. 

.sonic  Memorial  to  George  Wash-  , 
, ,  , ,  j  .  ..  ington.  But  Mayor  I.«roy  S.  i' 

Half  a  dozen  sports  writers  g^^^^heim  evidently  doesn’t  get » 
cm  Ne^v  York  City  news- 

.pens  .stayed  at  a  hotel  in  ^  Bendheim  has  an- 1 


from  Nesv  York  City  news-  ^^essage. 
papens  .stayed  at  a  hotel  in  ^  Bendheim  has  an- 

Florida  at  the  expen.se  of  ^ 

Rooseve  t  Raceway,  The  New  withdraw  the  city’s 

Y  ork  WoHd-Telegmm  and  Sun  ,  advertising  from  the  I 
di.sclosed  this  week.  Alexandria  Gazette,  because 


The  ninth  annual  Columbia 
Joumalism  Alumni  Awards  for 


The  Long  Island  Harness  Reichmann  told  in  a  news 

track  invit^  the  newsmen  on  a 


He  was  scheduled  to  speak  distinguishwl  .service  to  journal-  in  March,  1958,  to  Or-  county  plan  to  offer  for  the  local  4 

May  1  at  a  luncheon  of  the  ism  were  presented  May  6  to  wheie  the  trottei  time  neater  company.  This  is  Hiss 

Invest-In-America  committee  George  N.  Allen,  Irvdng  R.  Le-  were  conducted.  Honor’s  reasoning;  “I  am  not  S 

and  the  Cleveland  Chamber  of  yjog  ^nd  Dr.  Hollington  K.  newspapermen  .  ^  suppress  news,  but  1  S 

Commerce.  a  awn.-rt  appeared  on  a  bill  from  the  .  "  ...  .  i 


Iiuo,  wneie  wie  company.  This  is  His 

George  N.  Allen,  Irvdng  R.  Le-  ^  weie  con  uc  e  .  Honor’s  reasoning;  “I  am  not 

vine,  and  Dr.  Hollington  K.  °  ^  trying  to  suppress  news,  but  1 

Tong.  A  siiecial  joint  award  “  mm  J 


The  patent  lawyer  said  he  ^.^s  ^ade  to  Alice  Fox  Pitts  and  several  thousand  dollars  a  year  1 

illed  out  of  tho  pno®ae®pmPnt  i _  i _ i _ j  _ i.*..  n  which  the  n oiTd-Teleffrani  pio-  _  . . i.:^u  -  I 


pulled  out  of  the  engagement  ^er  husband,  Freilric  G.  Pitts.  W’orld-Telegram  pro-  ^  has  taken  a 

after  receiving  a  letter  from  The  awards  were  presented  at  duced  m  connection  with  an  in-  position  of  trying  to  hurt  us  in 
Don  Knowlton  of  the  Cleveland  the  annual  meeting  of  the  alumni  avois  a  eg  ^  our  negotiations  with  the  water 

public  relations  fii-m  of  Hill  &  Columbia  University’s  Grad-  George  Monaghan,  company." 

Knowlton,  which  handles  the  ^^te  School  of  Journalism.  Harne.ss  Racing  Commis-  _ 

Invest-In-America  program.  ^r.  Allen,  New  York  World-  ^  f  f  i  e  wqoa  TVT 

■The  letter  read  in  part;  Telegram  and  Sun,  ^vas  honored  On  the  bill  for  a  total  of  $304  J\0WSDaD0r 
“Elmer  Lindseth,  president  of  jiis  “Undercover  Teacher"  ‘‘xpenses  paid  by  the  racetrack 

the  Cleveland  Electric  Illumin-  avtides  •  -rx  i  •. 

the^n^e’t  T*"!  Mr.  Levine,  now  NBC  cone-  woi^s  Strol  BUV lllg  Habit 

the  Invest-In-America  meeting,  spondent  in  Rome,  was  cited  for  also  works  as  a  Patrol  J  ^ 

was  interested  in  seeing  a  copy  hj,,  “detailed  and  human  descrip-  Yonkers  Raceway  at  O  i 

of  your  sireech— and  when  he  tion  of  the  mosaic  of  life  in  the  ^  C<011S11S  fect 

saw  It  he  got  a  bit  alarmed  over  Soviet  Union,  pre.sented  in  d is-  Trt"  T 

some  of  your  extremely  down-  tinguished  fashion  Imth  on  the  Wa.shington 

right  assertions  about  the  air  and  in  m-int  "  and  went  along  as  a  racing  of-  wash  .ngton 

unions.  He  said.  ‘Can’t  you  get  D?  ToL  intil  recentlv  am-  ^ 

voar’c  in.  Siindav  newsnaner  buvine' habits 


right  assertions  about  the 
unions.  He  said,  ‘Can’t  you  get 


On  the  bill  for  a  total  of  $304 
expen.ses  paid  by  the  racetrack 
was  the  name  of  Bill  Bloome, 
World-Telegram  sports  writer 


$130  a  w'cek  .salary.  The  news¬ 
paper  said  he  was  on  vacation 
at  the  time  of  the  Florida  trip 
and  went  along  as  a  racing  of¬ 
ficial.  Mr.  Bloome  received  $400 


in  a  paper  which  has  taken  i 
position  of  trying  to  hurt  us  in 


Newspaper 
Buying  Habit 
Census  Set 


Washington 
Questions  on  the  daily  and 


Toulmin  to  toim  it  dowm  in  a  bass^doVTf  t  h  e  rTp  u  b  H  c'of  ^  Sunday  newspaper  buying  habits 

few  spots  .  .  ’’  bassadoi  ot  the  Kejiubiic  ol  program  at  Monticello  of  the  American  public  will  be 


“BeL-  in  niind  that  his  con-  United  States,  was  Raceway.  asked  in  the  May  Current  Popu- 

cern  is  not  about  whafyou  ndgSt  SSodern  ^  "P  it  is  announced 

sav  from  the  platform  but  Ls  modem  jouinalistic  methods,  Roosevelt  Racew'ay  by  the  Bureau  of  the  Census. 

to^do  with  the  speech ’as  given  sinceie  edfoits  to  piesent  $2,000  for  plane  fares  to  The  survey  will  be  carried  out 

\Aj  uu  wiin  me  bpeecn  as  ^iven  hjg  eovernment  s  views  to  world  ,  «i:;no  HniMno*  fHo  ^xTcu^r  \f?»v  ifi 

to  the  prass  ...  As  far  as  what  oninion  and  his  “lovaltv  to  Florida  and  $lo00  foi  ruling  the  week  of  May  Is. 

you  actuallv  sav  is  concerned  "  'oyalty  to  rentals  there,  the  World-  The  que.stions  will  cover  home 

you  dti,uaiiy  say  is  concerned,  Columbia  University  and  its  rp  v  nnH  r>iiT-r>>iaco«  nf  npws- 

nobody  is  going  to  check  up  to  „oals  in  iournalism  education”  reported.  deliveiy,  and  purch^es  of  n 

_ ...L-ii _  .-i  _  ^  -i,  goals  in  jouinaii.sm  enucaiion.  rp,  n«wsmpn’s  motpl  pbartrps  naners  at  newsstands  and  other 


auto  rentals  there,  the  World- 
Telegram  reported. 


The  que.stions  will  cover  home 
delivery,  and  purchases  of  news- 


see  whether  it  agr^s  with  the  Mrs.  Pitts  is  executive  secre- 
^  darn.”  tary  of  the  American  Society  of 
Mr.  Knowlton  went  on  to  say  New'spaper  Editors,  and  Mr. 
that  he  had  “done  a  little  edi-  pitts  edits  the  ASNE  Bulletin. 
ting  of  the  speech  and  asked  ^ 

Mr.  Toulmin’s  permission  to  use  „  i  tx  •  o 
the  revised  version  for  release  to  truck  Drivers  Sue 
the  press.  “If  we  can,  we  will  be  Cincinnati 

in  a  position  to  calm  down  any  Alleging  breach  of  contract. 


The  newsmen’s  motel  charges  jiapers  at  newsstands  and  other 
anged  from  $60  to  over  $600.  retail  outlets.  The  survey  will 
•  provide  the  first  comprehensive 


the  press.  If  we  can,  we  will  be  Cincinnati  Cincinnati  Enquirer,  Inc.  has 

in  a  position  to  calm  down  any  Alleging  breach  of  contract,  been  unsuccessful  in  action  to 
uneasiness  that  Mr.  Lindseth  eight  truck  drivers  of  the  former  obtain  Ohio  Supreme  Court  re¬ 
may  have  and  at  the  same  time  Times-Star,  have  sued  the  Cin-  view  of  its  claim  to  $200,000 


Enquirer  Tliwarted  national  statistics  on  this  sub- 

III  Claini  on  Bank  The  newspaper  questions  are 

Cincinnati  '’®*bg  asked  at  the  request  of 
Cincinnati  Enquirer,  Inc.  has  the  Newspaper  Advisory  Com- 


mittee  to  the  Bureau  of  the  Cen¬ 
sus. 

The  special  questions  on  home 


A.ifcAj  itcAw^  enivi  ciic  actiiitf;  tlJIlt:;  i  tit/ ,  Iliivt;  sutni  lilt?  vicrw  vx  iva  -  » 

leave  you  free  to  say  what  you  cinnati  Publishing  Co.  for  a  from  the  American  Security  &  b^hvery  and  on  purenaM 
darn  please,”  Mr.  Knowlton  total  $49,000.  Plaintiffs  claim  Trust  Co.  of  Wa.shington,  D.  C.  bewspapers  will  be  in  a  n 
wrote.  their  dismissal  July  20,  1958,  Hamilton  County  Appellate  to  the  regular  inquiri^  on 

Mr.  Toulmin  promptly  wired  when  the  paper  was  sold  to  Court  refused  the  plea  for  this  P*o^ent  and  unemployme 
both  Knowlton  and  Lindseth  that  E.  W.  Scripps  Co.,  was  in  viola-  amount  from  American  Security  which  are  asked  in  the  u 
the  speech  was  cancelled.  “I  will  tion  of  their  guarantee  of  em-  which  controlled  the  Enquirer  Population  Survey.  This  au  ^ 
not  be  a  paidy  to  any  such  ployment  under  their  union  con-  until  its  sale  to  employees  in  conducted  every  bionth  y 

deception  of  the  press,”  Mr.  tract.  1952.  According  to  the  Enquirer,  Cobsus  Bureau  m  330 

Toulmin  said.  •  an  agreement  provided  $200,000  throughout  the  coun  ry- 

Mr.  Toulmin’s  prepared  text  I  I,  p  n*  from  the  $7.6  million  purchase  • 

said  the  danger  to  investing  in  ”  ^arver  les  guarantee  both  sides  L.  B.  Costello  Dies 

America  is  not  from  Commun-  Salt  Lake  City,  Utah  would  follow  its  terms.  The  En-  , 

ists,  but  from  union  men.  He  John  Edward  Caiwer,  47,  com-  quirer’s  suit  claimed  the  money  LEWiSTOi  , 

laid  the  blame  for  unemployment  munity  seiwice  director  of  the  on  the  ground  that  it  should  Louis  B.  Costello,  82,  pr®- 


deception  of  the  press,”  Mr.  tract.  1952.  According  to  the  Enquirer,  t/ensus  Bureau  m  330  s  p 

Toulmin  said.  •  an  agreement  provided  $200,000  throughout  the  coun  ry- 

Mr.  Toulmin’s  prepared  text  I  I,  p  n*  from  the  $7.6  million  purchase  • 

said  the  danger  to  investing  in  ”  ^arver  les  guarantee  both  sides  L.  B.  Costello  Dies 

America  is  not  from  Commun-  Salt  Lake  City,  Utah  would  follow  its  terms.  The  En-  , 

ists,  but  from  union  men.  He  John  Edward  Caiwer,  47,  com-  quirer’s  suit  claimed  the  money  LEWiSTOi  , 

laid  the  blame  for  unemployment  munity  seiwice  director  of  the  on  the  ground  that  it  should  Louis  B.  Costello,  82, 

to  “union  labor  pricing  itself  Salt  Lake  Tribune  and  personnel  have  been  allowed  $115,000  for  dent  of  the  company  that  iwb" 

out  of  the  market.”  director  of  Newspaper  Agency  depreciation  in  1951,  and  that  lishes  the  Lewiston  Daily  Su* 

Mr.  Knowlton  said  the  first  Corp.,  died  of  carcinoma  April  American  should  have  paid  $95,-  and  Evening  Journal,  died  MW 

draft  of  Mr.  Toulmin’s  speech  27  in  Ogden,  Utah.  Mr.  Carver  000  in  vacation  pay  and  a  $15,-  6.  He  entered  newspaper  wort 

he  received  “did  not  bear  with  worked  for  the  Tribune  22  years.  000  executive  lionus.  in  1898. 
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WHAT  DOES  A  $12,000,000  EDIFICE  MEAN  TO  AN  EDITOR? 


and  A  Great  Challenge 


A  Heritage,  Change 


Piess 

or  are  today  one 

end  of  the  American 

industrial  and  professional 
landscape  the  other 
outs  recollections.  And 

there  the  others  who 
flood  gates  there  were  hundreds  natured  needling;  many  requests  hard,  and  didn’t  quite  make  it; 

of  answers.  for  in.stant  pay  raises,  retro-  good  men  and  women,  today  as 

The  question:  active  in  all  cases.  much  of  the  fabric  of  memory  \ 

What  does  moving  from  one  Trailed  by  the  crowd  he  goes  as  any  one  of  the  brighter 

building  in  which  you  have  into  “The  Editor’s  Office’’  where  strands. 

labored  for  almost  45  years  into  he  stood,  twelve  years  before.  The  answer,  too,  inevitably 
a  brand  new  one  really  mean?  hat  in  hand,  pleading  for  a  focu.ses  on  the  precious  heritage 

*  *  *  chance  as  a  reporter.  There  is  under  the  roof  of  the  old  build-  ^  Selher 

On  the  strictly  personal  side  the  chair  he  is  to  occupy.  On  it  ing — a  heritage  which  projects, 

it  means  a  teen-age  kid,  fright-  is  another  sign.  This  says:  by  God’s  grace,  into  our  new  quarters — where  again  the  brick 

ened  to  his  toes,  walking  into  “Use  .sparingly.  Let’s  see  you  building.  It  is  the  heritage  of  and  mortar  and  machines  and 

Editor  Vic  Morgan’s  office,  out  in  the  local  room  often.  E.  W.  Scripp.s,  who  started  the  physical  bric-a-brac  must  be 

reachable  only  by  a  steel-stepped  Keep  the  ‘common  touch.”’  paper  in  a  tiny  storefront  with  mellowed  and  nurtured  and  hal- 

circular  staircase  on  the  then  It  is  signerl :  .second  hand  press  and  a  great  lowed  all  over  again  by  men  and 

top  floor  of  the  Press  Building  ..^U  j,pg  ideal;  and  of  Roy  \V.  Howard,  women,  and  their  strivings  and 

at  Ninth  and  Rockwell — clop-  ‘make  it  ’  ’’  those  who  early  and  .struggles,  hopes  and  ambitions, 

pity,  clop,  desperately  trying  to  .  looa  tv,’  wove  together  a  newspaper  ideals  and  ideas,  and  visions, 

persuade  his  leather-flanged  is  July  9,  1^28.  Thi.s,  virhose  principles  and  ideals  bite  and  sweat,  and  toil,  and  perser- 

shoes  to  keep  from  making  un-  another  part  of  the  an-  fje^ply  into  the  journalistic  verance,  and  courage,  and  abil- 

necessarily  disturbing  noi.ses.  swer.  hearts  and  souls  of  all  news-  ity  to  penetrate  the  mysteries 

“What  do  you  want?’’  the  six-  ♦  *  *  ivapermen  everywhere.  Of  a  heri-  of  the  future  while  recording  the 

foot-five  editor  bluntly  asks,  it  .i  a  which  today  is  emblazoned  realities  of  the  present, 

busy  behind  a  stack  of  papers.  ‘  "’"***'’  on  the  concern’s  shield  by  It  means  giving  up  something 

“A  job,  sir,’’  the  teen-age  kid  But  the.se  are  only  a  couple  of  Charles  and  Ted  Scripps,  ami  that  is  an  integral  part  of  the 
answers.  strictly  personal  reasons.  They  Jack  Howard,  and  many  another  lives  of  many,  and  trading  it 

“How  old  are  you?’’  are  by  no  means  the  real  at  the  top  command  of  Scripp.s-  for  something  which  has  yet  to 

“Almost  eighteen.’’  answer.  Howard.  prove  itself. 

“What  kind  of  education  have  The  real  answ’er  centers  It  is,  also,  in  the  basic,  im- 
you  had?’’  around  the  great  procession  of  mutable,  and  glorious  fact  that  Koimd-ilie-t.lock  Days 

“Only  public  school,  to  the  wonderful  men  and  women  who  the  .sometimes  abstruse  phrase  jt  is  the  turning  away  from  a 
third  grade.’’  in  that  45  years  worked,  grew  local  autonomy  ’  has  literally  buildii'ig  where  the  paper  has 

“Sorry,  there’s  no  job  here.’’  up,  matured,  made  brilliant  ca-  meant  over  the  years  total  free-  steadily  moved  through  perhaps 

dom  in  the  old  building  to  ^^e  greatest  period  a  country  or 

rlea  lor  a  (.liance  . .  . . . . .  fa.shion  a  newsnaner  to  the  re-  .. 


Says  LOUIS  B.  SELTZER 

F'llitor,  The  Cleveland  Press 


STATISTICS 

New  home  of  the  Cleveland  Press: 
Ground  broken,  April  19,  1957. 

Cost,  $12,000,000. 

Area,  rrK>re  than  7*/2  acres. 

Storage  facilities  for  5,000  tons  of 
newsprint,  with  access  via  truck,  boat 
or  railroad. 

Presses,  44  units  installed;  room  for 
28  more. 

Mail  room,  18,000  square  feet; 
handles  16  trucks. 

Designed  and  erected  by  the  Austin 
Company. 

To  be  occupied,  June  I. 

Dedicated  as  national  historic  site 
by  Sigma  Delta  Chi,  May  26. 


4 


Utica  Papers  Win  Pulitzer 
Medal  for  Crime  Exposure 

Newsmen  Honored  for  Fighting  padding 

c>  illegal  purchasing  practicei 

g-\ef  *•  T»«»  government  were 

UttlCial  Corruption,  injustice  posed  and  remedial  action 


Crime,  corruption  among  pub-  pers,  members  of  the  Gannett 
lie  officials,  vice  and  violence  and  Group,  described  as  retaliatory.  Team  Effort 

injustice  to  minorities  were  the  Utica  Common  Council  ,.t.  ,  A?  ,x »  VT 

prime  targets  of  Joseph  PuliUer  adopted  a  resolution  calling  on  Tavlor^Sd\fter"^he  leaned  o^f 
and  his  newspapers,  the  New  the  Department  of  Justice  to  in-  ^  , 

York  Werld  a,j\d  St.  Louis  (Mo.)  vestigate  their  advertising  poli-  ®  awar 

Post-Dispatch,  throughout  his  cies  and  also  attempted  to  levy  Speaking  for  the  Gannett 

life.  a  5%  tax  on  newspaper  adver-  Newspapers  family,  the  Roches- 

Through  Mr.  Pulitzer’s  legacy  tising.  (E&P,  April  12,  1958,  Democrat  and  Chronicle  probe  local  conditions.  Jack  Ger- 

to  Columbia  University  and  the  page  9).  said:  mond  of  the  Albany  Bureau  of 

medium  of  the  Pulitzer  Prizes,  Mason  C.  Taylor  is  executive  “What  the  readere  will  never  the  Gannett  News  Service 
newspapers  again  have  been  editor  of  the  newspapers  which,  know  —  and  only  we  on  the  headed  the  force.  Working  with 
honored  for  blasting  their  edi-  beginning  in  1956,  had  warned  inside  of  the  story  need  know  —  him  were  Tony  Vella,  city  edi¬ 
torial-news  artillery  at  the  same  that  the  city  w'as  a  center  for  is  the  record  of  tension,  of  raw  tor  of  the  Daily  Press,  and  Wil- 

civic  sins  Mr.  Pulitzer  battled,  vice  and  gambling.  More  than  nerves,  of  sleepless  nights,  yes  Ham  Lohden,  City  Hall  reporter. 

.  80  editorials  attacked  lax  law  and  even  of  some  fears,  the  price  the  height  of  the  newspa- 

Successful  Campaign  enforcement,  suspected  collusion  of  the  men  of  our  Utica  family  pgj.  drive,  city  efficials  turned 

The  Trustees  of  Columbia  by  various  political  leaders  and  paid  for  their  devotion  to  their  their  backs  on  reporters.  Dur- 

University,  on  recommendation  hints  of  a  conspiracy  to  defraud  city  and  their  insistence  that  the  news  blackout,  the  city 
of  the  Advisory  Board  on  the  taxpayers.  it  once  again  hold  its  head  high.  ’  clerk  refused  to  let  reporters 

Pulitzer  Prizes,  on  May  4  an-  Three  Uticans  were  under-  After  the  Appalachin  “confer-  read  local  ordinances, 
nounced  the  Meritorious  Public  world  delegates  to  the  crime  con-  ence’’  roundup,  the  New  York  Seven  brothel  operators  were 

Service  prize,  a  gold  medal,  goes  ference  at  Apalachin,  N.  Y.,  on  Journal- American  sent  a  team  indicted  and  three  are  servine 


Mason  C.  Taylor 
Executive  Editor  in  Utica 


Mary  Lou  Werner 


I  Brislin  William  Seaman 

EDITOR  ac  PUBLISHER  for  May  9,  1959 


Howard  Van  Smith 


Santora 


Joseph  Martin 


BILL  MAULDIN  repeats  as  a  Pul¬ 
itzer  winner,  taking  this  year's 
prize  for  editorial  cartooning. 
Judges  singled  out  this  one  cap¬ 
tioned  "I  won  the  Nobel  Prize  for 
Literature.  What  was  your  crime?" 
It  ran  in  the  St.  Louis  (Mo.)  Post- 
Dispatch. 


WillCresmer 
Dean  of  Reps, 
Dies  at  83 


Guild  Joins 
In  San  Jose 
M-N  Strike 


Sax  Jose,  Calif. 

Newspaper  jruild  members  are 
now  in  the  picket  lines  about 
the  Sail  Jof-f  Mercury  and  Neivs, 
closed  down  for  more  than  12 
weeks. 

A  May  Day  demonstration 
heralded  the  transition  of  the 
gruild’s  255  M-N  members  from 
picket-line  obseiwers  to  active 
strikers.  The  guild  action  was 
on  a  vote  of  123  to  20. 

The  guild  decision  to  strike 
was  reached  on  the  same  night 
that  its  conti-act  with  the  M-N 
expired.  The  vote  was  taken 
after  rejection  of  a  two-year 
contract  providing  pay  raises  of 
up  to  $4  a  week  for  the  fir.st 
year  and  $3  a  week  for  the  sec¬ 
ond  year. 

Sam  B.  Eubanks,  executive 
secretary  of  San  Franci.sco-Oak- 
land  Newspaper  Guild,  is  nego¬ 
tiator  for  the  local  guild. 

‘Shock'  to  Publisher 

Joseph  B.  Bidder,  publisher, 
termed  the  guild  strike  action 
a  surprise  in  announcing  readi¬ 
ness  to  appear  at  the  negoti¬ 
ating  table  at  any  time. 

“The  strike  action  came  as  a 
complete  shock,’’  he  said.  “It  was 
our  feeling  that  the  negotiations 
for  a  new  contract  were  pro¬ 
gressing  in  a  normal  fashion. 

“The  fact  that  a  strike  vote 
was  taken  four  hours  after  con¬ 
clusion  of  a  negotiating  session 
at  which  no  hint  of  a  strike  situ¬ 
ation  w’as  given  is  unbelievable. 

“We  cannot  understand  why 
the  San  Jose  guild  elects  to 
aggravate  the  situation  in  an 
already  stricken  community 
when  the  same  union  in  such 
cities  as  Sacramento  and  San 
Francisco  is  still  negotiating  on 
contracts  w'hidh  expired  last 
March  and  January.  The  San 
Jose  contract  expired  April  30.” 

The  M-N  defined  the  guild’s 
demands  as  wages  up  to  $200  a 
week  minimum  for  repoi-ters  and 
salesmen,  a  full  union  shop,  a 
prepaid  health  and  welfare  plan 
for  employees  and  their  depend¬ 
ents,  a  complex  jurisdictional 
clau.se  and  various  other  pro¬ 
visions  not  in  effect  in  the  area. 

Management  offered  to  in¬ 
crease  prevailing  $137  minimum  it”) ;  health  insurar 
for  journey  reporters  and  sales-  payment  for  ourselve; 
men  to  $141,  effective  at  once,  families”) ;  jurisdictio 
with  an  additional  $3  next  May  tion  of  w'ork  either  m 
1.  Clerical  employes  were  offered  pre.sently  .  performed 
a  weekly  .scale  of  $7tJ.56  now  members”)  and  sick  1 
and  $78.39  on  May  1,  1960  cumulative  basis. 


Chicago 

William  Taylor  Cre.smer,  83, 
chaiiman  of  the  board  of  Cres- 
mer  &  Woodward,  Inc.,  died 
May  5  at  Lake  Forest  Hospital. 

He  had  suffered  a  stroke  in 
Tucson,  Ariz.,  last  March  18. 

Born  in  Illinois,  April  17, 

1876,  Will  Cresmer  moved  with 
his  family  to  California  in  1887. 

His  first  job  was  with  the  Wells 
Fargo  Co.  He  began  newspaper 
work  on  the  Riverside  (Calif.) 
Enterprise  and  later  became  ad¬ 
vertising  manager  of  the  Fresno 
(Calif.)  Evening  Democrat.  He 
was  the  fir.st  advertising  man¬ 
ager  to  make  regular  sales  trips 
to  Eastern  cities  when  national 
newspaper  advertising  was  in  its 
infancy.  He  was  known  in  those 
days  as  “the  raisin  man,”  of¬ 
fering  advertisers  and  agency 
executives  a  sample  of  Cali¬ 
fornia’s  choice  raisins. 

Joins  W  &  L 

In  1905,  Mr.  Cre.smer  was  ap¬ 
pointed  manager  of  the  Chicago 
office  of  Williams  &  Lawrence, 
newspaper  repre.sentative  firm 
again.st  a  present  $74.39,  Mr.  established  in  1888. 

Bidder  said.  Other  groups  were  In  1911,  he  became  senior 
offered  the  same  pattern.  partner  in  the  firm  wdth  the 

The  M-N  also  offered  to  pay  title  of  vicepresident.  The  name 
the  full  cost  of  the  health  and  w'as  changed  to  Williams,  Lawr-  n^an 
welfare  plan  for  all  guild  em-  ence  &  Cresmer.  He  was  elected  Publ 
ployees,  it  was  stated.  president  of  the  company  in  head 

The  guild  reported  a  $-50  drop  1940. 
in  the  demands  for  six-year-  Mr.  Cresmer  took  an  active 
experience  level  reporters  and  part  in  the  formation  of  the 
salesmen.  This  cut  that  scale  at  American  Association  of  News- 
$150.  paper  Bepresentatives,  sei-ving 

The  newspapers’  offer  meant  vicepi’esident  in  1942 

as  much  as  $10  to  $15  weeklv  as  president  the  following  J 
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LEG-AL  PRIVACY— Charlotte  Os- 
trow,  city  room  receptionist  at  the 
Cleveland  (Ohio)  Plain  Dealer, 
tacked  a  board  on  the  front  of  her 
knee-hole  desk  so  she  could  cross 
her  legs  in  peace.  Bright  (?) 
copyboys  came  up  with  a  sketch 
as  a  happy  substitute. 
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age  of  26,  as  the  result  of  a 
swimming  accident.  A  grandson, 
Robert  Lorton  Collins,  is  a  uni¬ 
versity  student. 

During  recent  years  Mrs. 
Myers  has  become  widely  knooaTi 
for  civic  work  and  contributions 
to  civic  projects,  including  the 
Univei-sity  of  Tulsa. 

She  is  co-founder  and  life 


‘Biggest  10c  Bargain’  Needs 
Editorial  Market  Research 


Scripps  Says  Editors  Should 
Know  More  About  Their  Readers 


Madison,  Wis. 
Viewing  the  dime  as  the 
standard  price  for  “the  biggest 
bargain  in  the  counti-y” — the 
daily  newspaper  —  Charles  E. 
Scripps  recommends  Editorial 
Market  Research  to  find  out 
what  readers  expect  of  editors. 

The  worst  mistake  the  news¬ 
paper  business  could  make  with 
research  would  be  to  try  to  dis¬ 
cover  a  formula  for  editing 
newspapers,  he  declared  at  the 
1959  Journalism  Institutes  at 
the  University  of  Wisconsin  her  e 
last  weekend. 

Mr.  Scripps,  who  is  chairman 
of  the  Board  of  E.  W.  Scripps 
Company,  parent  of  the  Scripps- 
Howard  Newspapers,  commented 
on  the  findings  of  a  research 
program  which  he  has  instituted 
at  his  headquarters  in  Cincin¬ 
nati.  In  this  address,  the  third 
of  a  series  he  has  given  over 
the  past  several  months,  Mr. 
Scripps  emphasized  that  an  ap¬ 
proach  should  be  made  to  cul¬ 
tivating  reader  loyalty. 

More  from  Reader 

“We  know,”  he  said,  “that 
people  complain  when  their 
their  newspapers  begin  to  look 
lie  shopping  papers.  Quality  of 
editorial  content  is  far  more 
important  than  the  ratio  of  its 
mlume  to  advertising.” 

It  is  a  “bad  thing  for  jour¬ 
nalism,”  Mr.  Scripps  said,  that 
more  and  more  of  the  news¬ 
papers’  revenue  comes  from  the 
advertiser  and  less  from  the 
mader. 

“This  is  certainly  a  factor  in 
mducing  competition,”  he  re¬ 
marked.  “The  fat  cats  get  the 
advertising  cream,  and  the  thin 
Wes  get  skim  milk.  Some  of  the 
'•tin  ones  get  tougher,  but  some 
nf  them  starve.” 

Penetrating  research  into 
^er  habits  and  preferences 
ii  needed  if  newspapers  are  to 
j^aintain  their  editorial  influ- 
"ne  and  economic  position,  he 
i:vi?ed. 

“Newspapers  can  do  one  of 
^0  things  about  newspaper 
i^ding  time,”  he  elaborated. 


We 


can  accept  changes  in  the 


American  social  pattern  as 
'hanges  that  inevitably  reduce 
'"*r  value  and  si^ificance  to 
^ders.  We  can  shrink  down  our 

editor  8c  publisher 


level  of  operation  and  accommo¬ 
date  the  change  and  the  competi¬ 
tion  and  place  our  dependence 
on  advertising  power. 

Fo?iilive  Steps 

“Or,  we  can  turn  around, 
meet  the  challenge,  and  take 
positive  steps  to  earn  more  at¬ 
tention  and  time  from  our 
readers.  Joumalists  are  a  proud 
and  ornery  breed.  We  don’t  take 
kindly  to  the  idea  that  people 
buy  a  paper  just  for  the  sports 
.section,  the  ads  and  the  comics. 

“Suppose  every  newspaper 
reader  in  the  country  were  to 
find  in  his  paper  things  that 
would  cause  him  to  spend  10 
minutes  more  a  day  reading  it. 

I  have  no  way  of  telling  what  it 
would  mean  to  daily  journalism 
in  terms  of  editorial  influence, 
public  enlightenment,  and  where¬ 
withal  to  do  a  better  job.  But  I 
will  say  that  I  think  there  would 
be  an  economic  upheaval  in  the 
whole  mass  media  field. 

“Price  doesn’t  seem  to  be  a 
factor  in  the  trend  toward  more 
magazine  reading.  Magazines 
have  gone  up  more  in  price  than 
newspapers,  and  still  they  have 
had  greater  circulation  growth 
percentagewise. 

“The  answer  must  lie  in  con¬ 
sumer  satisfaction,  which  means 
content!  An  important  factor, 

I  think,  is  that  the  large  circula¬ 
tion  weekly  magazines  have  di¬ 
rect  and  intense  competition  with 
each  other.  They  stay  on  their 
toes — or  they  die. 

Magazines  Advance 

“A  more  important  factor  for 
newspapers  is  the  fact  that  in 
recent  years  magazines  have 
been  stepping  more  and  more 
into  the  field  that  used  to  belong 
exclusively  to  daily  journalism. 
A  recent  study  by  the  Indiana 
University  department  of  jour¬ 
nalism  indicated  increased  mag¬ 
azine  use  of  foreign  and  national 
reporting;  science,  sports,  and 
crime  stories.  Magazines  are 
coming  into  more  direct  com¬ 
petition  with  us — both  editor¬ 
ially  and  economically.” 

In  this  connection  Mr.  Scripps 
offered : 

“When  we  talk  about  other 
media,  we  shouldn’t  be  misled  by 
total  circulation  fig^ures.  Since 
1940,  newspaper  circulation  in 
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this  country — taken  by  copies 
per  household  per  year — is  dowm 
slightly.  Maybe  we  can  ration¬ 
alize  this  as  the  elimination  of 
duplication  and  the  fact  that 
most  of  the  available  readers 
read  at  least  one  paper. 

“But  let’s  take  a  look  at  the 
major  magazines  —  since  1940, 
annual  consumption,  per  house¬ 
hold,  of  news  magazines  is  up 
150% ;  business  news  magazines 
— up  67%;  general  monthlies — 
up  49% ;  fashion  magazines — 
up  200%;  movie,  romance,  radio 
&  TV  magazines — up  50% ;  home 
magazines  —  up  50%;  men’s 
magazines  —  up  146% ;  youth 
magazines — up  350%  ;  mechan¬ 
ics  and  science  magazines — up 
80%  and  farm  magazines — 
down  30%. 

“The  average  over  the  entire 
group  of  major  magazines  is  a 
healthy  increase  of  29%.” 

Era  of  .4fljustment 

Mr.  Scripps  said  that  from 
the  economists’  point  of  view, 
the  newspaper  industry  is  reach¬ 
ing  the  stage  of  economic  ma¬ 
turity.  “We  have  practically 
completed  the  era  of  consolida¬ 
tion  and  adjustment  to  the  fully 
developed  market,”  he  added. 
Turning  to  competition  from 
other  media,  he  continued: 

“Radio  and  TV  may  not  have 
been  good  for  the  publishers’ 
business,  but  I  think  they  have 
been  good  for  journalism.  Not 
that  we  shouldn’t  entertain  any 
more — we  should.  But  a  news¬ 
paper  can’t  major  in  entertain¬ 
ment  and  succeed  today.  We, 
therefore,  are  giving  increased 
attention  to  the  primary  editor¬ 
ial  function. 

“I  feel  sure  that  competition 
from  the  other  media  is  going 
to  force  us  to  learn  how  to 
handle  the  problem  of  communi¬ 


cating  the  intangibles  of  service 
to  the  reader.  I  expect  to  see  a 
lot  more  activity  in  this  direc¬ 
tion.  We  promote  and  research 
without  stint  for  the  advertiser, 
but  we  take  the  faithful  readers’ 
tolerance  and  understanding  for 
granted ! 

“In  a  shoid;  time,  I  believe  10 
cents  will  be  the  standard  price. 

I  think  that  will  be  good  for 
journalism.  And  the  daily  news¬ 
paper  will  still  /be  the  bigge.st 
bargain  in  the  country.  But  will 
our  readers  know  it?  We  know 
it!  But  I  believe  we  have  failed 
to  communicate  what  we  know 
about  ourselves  to  our  readers. 

“I  believe  w’e  should  spend  a 
great  deal  more  time  and  effort 
in  conveying  to  our  readers  a 
clearer  understanding  of  the 
job  we  are  doing  for  them. 
Lucky  bucks  .  .  ,  puzzles  .  .  . 
social  security  numbers  .  .  .  lot¬ 
teries  .  .  .  and  cut-rate  circula¬ 
tion  offers  won’t  do  the  job. 
These  things  sometimes  produce 
circulation  figures,  but  do  they 
enhance  the  readers’  respect  for 
our  journalistic  products?  We 
can’t  always  avoid  this  type  of 
promotion  when  competition  is 
heavy,  I  grant  you.  Perhaps 
now  and  then  a  hot  shot  promo¬ 
tion  is  a  good  stimulant.  But  I 
am  sure  a  steady  diet  of  it  has 
a  negative  effect  on  the  readers’ 
respect  for  us. 

Know  the  Consumer 

“To  become  more  effective  in 
this  competition,  newspaper 
people  must  know  more  about 
their  own  consumers.  I  like  the 
term  ‘editorial  market  research.’ 
It  Implies  research  into  the  edi¬ 
tor’s  problems  rather  than  into 
the  arts  and  crafts  that  combine 
to  produce  a  newspaper. 

“We  have  to  know  how  edi¬ 
torial  and  news  matter  are  con¬ 
sumed  and  u.sed.  We  know  it’s 
not  the  same  today  as  it  was  20 
years  ago — or  even  five  years 
ago.  We  have  to  know  what 
readers  expect  of  us  today  in 
terms  of  satisfying  their  need 
to  know  and  to  understand  to¬ 
day’s  news.” 


TYRANNY  OF  DEADLINE,  OR  .  .  . 

New  Ground  Rules 
For  Political  News? 


Madison,  Wis. 

Is  it  in  the  common  interest 
to  expose  Secretary  of  State 
Herter’s  hand  10  days  before  the 
Geneva  Conference  and  permit 
Gromyko  to  come  to  the  table 
with  full  knowledge  of  U.  S. 
proposals? 

James  Reston,  New  York 
Times  Washing;ton  bureau  chief. 


raised  this  question  in  the  Don 
Mellett  Memorial  Lecture  at  the 
University  of  Wisconsin  Jour¬ 
nalism  Institutes  here  last  week¬ 
end. 

“I  am  not  clear  about  where 
the  line  lies  between  the  right 
of  the  people  to  know  what  is 
(Continued  on  page  60) 
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Women  Read  Sports 
K  You  Cut  Jargon? 

Is  the  influence  of  women  in-  aren’t  happy  with  today’s  sports 
vading  the  he-man  territory  of  pages,  so  be  it.  I  don’t  think 
the  sports  pages?  any  sports  page  can  run  the 

Some  sports  editors  are  for  it.  risk  of  making  100  sports  fans 
Others  say  women’s  interests  unhappy  by  trying  to  please 
lie  in  the  kitihen  and  the  society  five  or  six  women, 
page — ^keep  lace  out  of  sports  Harlan  Abbey,  Lockporf 
news.  (N.  Y.)  Union-Sun  and  Jour- 

William  B.  Dickinson  of  the  nal — Unless  one  has  3-4-5  page? 
Philadelphia  Evening  Bulletin,  of  sports  he’d  be  crazy  to  use  a 
chaii-man  of  the  Associated  story  aimed  specifically  at 
Press  Managing  Editors  com-  women  readers,  which  might  be 
mittee  on  sports,  questioned  10  per  cent  of  his  audience. 


TIGERS'  TAIL  TWISTERS — Specialists  in  other  fields  for  the  Dilroif 
Times  turn  sports  writers  to  diagnose  what's  wrong  with  the  Tigw; 
Left  to  right — Ray  Girardin,  crime;  James  Boynton,  finance;  Hir.;) 
Taylor,  drama;  Jack  Pickering,  science;  Joan  Dean,  fashion;  and  hcl 
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season  instructional  stories  on 
particular  sports. 


sports  editors  asking  what  can  William  (Hank)  O’Donnell, 
be  done  to  attract  women  and  Waterhury  (Conn.)  Republican 
beginning  readers  to  sports  — Assign  a  topflight  girl  re¬ 
pages.  porter  to  national  events  and 

For  women  and  beginners  have  her  write  from  a  woman’s 
some  of  the  sports  editors  viewpoint, 
recommended  less  jargon  and  j  PoUock,  Philadelphia 

slang  m  sports  stories,  also  pre-  j  Evening  Bulletin  —  We 

give  good  play  in  pictures  and 
feature  stories  to  family  life  of 
Range  of  Suggestions  athletes. 

^  ,  ,  A  Paul  Menton,  Baltimore 

Other  replies  ranged  from  (^d.)  Evening  Sun-Only  prac- 
keep  the  gals  in  the  kitchen”  tj^^l  way  we  found  to  handle 
to  suggestions  that  more  women  women’s  interest  in  sports  was 
be  employ^  to  write  sports  to  put  a  girl  on  staff  working  on 
sports  editors  women’s  sports  and  angles  for 
thoughts:  women.  We  abandoned  it  after 

Ben  Woolbert,  Los  Angeles  8-10  years. 

(Calif.)  Examiner  —  Try  to  Oliver  E.  Kuechle,  Milwaukee 
write  with  general  reader  m  (^is.)  Journals  As  women  be- 


^Experts  ’  Diagnose 
Slumping  Tigers 


—what 


mind. 


come  more  avidly  interested  in 


Don  Murray,  Plainfield  sports,  they  will  want  the  same 
(N.  J.)  Courier-News  —  Keep  thing  men  do  with  special  at- 
the  gals  in  the  kitchen  (bare-  tention  from  time  to  time,  per¬ 
fected  and  pregnant).  haps,  to  the  part  their  sisters 

Flem  Hall,  Fort  Worth  (Tex.)  play.  The  approach  generally, 
Star-Telegram  —  Women  who  though,  must  still  be  predomin- 
are  interested  in  sports  want  to  antly  from  the  man’s  viewpoint, 
read  it  men-style.  Sports  stories  Jhn  Foster,  Spartanburg 
with  lace  will  lose  more  readers  (S.  C.)  Herald — Stories  aimed 
than  they’ll  make.  at  women  would  spoil  reader- 

Joe  Kolb,  Ft.  Lauderdale  ®hip  for  other  readers. 

(Fla.)  News — I  recommend  we  Henry  J.  McCormick,  Madison 
fairly  treat  women’s  sports —  Wisconsin  State  Journal  — 
golf,  fishing,  bowling  on  a  par  Carrying  regularly  stories  on 
with  local  men’s  sports.  different  sports  explaining  in  de- 

Joe  Lee,  Asbury  Park  (N.  J.)  how  they  are  played  and 

Press — We’re  using  news  g^ls  would  to  my  mind  be  an 

to  cover  sports  from  feminine  insufferable  bore  to  most  readers 
angle— also  to  write  swimming  as  much  so  to  others 

and  skiing  columns.  second  time  around. 

Hank  Hollingworth,  Long  , 

Beach  (Calif.)  Independent  <Va.)  Times-Herald  — 

Press-Telegramr-My  experience  ^  gi-^ater  effort  to  slant  sports 
is  that  women  enjoy  sports  as  ^^ard  women  seems  highly 
now  reported — ^without  tinkering  desirable, 
to  force  special  angle  for  women. 

Dick  Peebles,  Houston  (Tex.)  Baseball  Guide 
Chronicle — For  women  and  new  Philadelphia 

riders  write  clearly^  and  con-  The  opening  of  the  league 
cisely,  leaving  out  jargon  or  baseball  season  marked  the  ap- 
terms  and  phrases  that  might  pearance  of  the  Bulletin’s  Ninth 
confuse  readers.  Annual  Baseball  Guide  and 

Why  Make  Other*  Unhappy?  Spring  S^rts  Review.  The 

Guide,  containing  32  pages  of 
F.  R.  Kyle,  Decatur  (Ill.)  ads  and  features,  was  compiled 
Herald  and  Review — If  the  gals  by  members  of  the  sports  staff. 


Detroit 

The  lowly  Detroit  Tigers, 
dragging  their  tails  in  last  place 
and  apparently  without  hope 
(until  Jimmy  Dykes  took  over 
as  manager  May  3  and  they 
beat  the  Yankees  in  a  double- 
header),  were  the  butt  of  much 
anger  and  witticism  the  past 
week  or  so. 

The  Detroit  Times  took  ad¬ 
vantage  of  the  situation  to  come 
up  with  a  Page  One  feature  that 
won  considerable  laughs  and  at¬ 
tention  from  even  the  most  des¬ 
pairing  Tiger  fans. 

The  Times  sent  a  “panel  of 
experts”  to  the  ball  park  to 
diagnose  the  team’s  maladies. 
This  panel  consisted  of  .such 
un-sports-minded  people  as  Joan 
Dean,  fashion  writer;  James 
Boynton,  financial  writer;  Jean 
Whitehead,  society  editor; 
Harvey  Taylor,  dramatic  critic; 
Jack  Crellin,  labor  writer.  Jack 
Pickering,  science  writer,  and 
Ray  Girardin,  crime  writer. 

"rhey  went  out  after  Times 
baseball  writer  Joe  Falls  ad¬ 
mitted  that  the  floundering 
Tigers  defied  his  attempt  at  one- 


a  certain  rudeness  between  tfee 
umpires  and  the  players. 
Wouldn’t  it  be  nice  if  there  were 
introductions  all  'round  before 
each  game?” 

Boynton’s  financial-flavorecj 
analysis  said :  “As  a  stock,  the 
Tigers  have  good  outlying  va'ire 
Choice  real  estate  close  to  towr., 
acreage  has  potential  as  parking 
lot.  .  .  .  Smart  investors  ril! 
continue  to  string  along  with] 
IBM,  General  Motors,  AT4T 
and  U.  S.  Steel.” 

Taylor  gave  reports  on  de¬ 
velopments  a  la  dramatic  critic 
and  Girardin  compared  the 
Tigers  with  Detroit’s  fainsd 
Purple  Gang  of  the  1930’s,  whe 
told  themselves  they  were  the 
world’s  toughest  mob,  and  be 
lieved  it  until  their  world  fe 
in  on  them. 

Crellin,  in  the  labor  versior. 
suggested  that  the  Tigers  try 
the  incentive  system  —  that  pre 
ductivity  isn’t  what  it  shou! 
be.  “The  only  smoothly  toe 
tioning  team  at  Briggs  Stadii® 
is  the  ground  crew,”  he  said. 

Pickering,  with  a  reputath 
for  medical  reporting,  wrote  tka; 
the  fans  who  were  sufferir 
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considered  too  radical  a  therar. 
— but  it  worked.” 
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man  diagnosis.  Said  the  Times: 

“Ti-ue,  they  aren’t  experts  at  from  “Felis  tigris  deflatum  (a' 
baseball,  but  who  said  the  Tigers  commonly  known  as  prolapse  f‘ 
have  been  playing  baseball?”  the  ball  club)”  could  take  ne 

Reported  fashion-minded  Miss  hope  since  the  Tigers  h: 
Dean:  “The  trouble  with  the  learned  to  play  under  water,  d 
Tigers  is  they  have  no  chic,  no  rained  hard  that  day.)  “In 
style  at  all.  .  .  .  The  Tigers’  en-  past,”  he  said,  “this  has  be^ 
.sembles  (called  costumes,  we  be¬ 
lieve)  are  just  plain  outmoded. 

We  saw  a  game  10  years  ago 
and  another  one  yesterday:  The 
costumes  are  still  the  same!” 

Wrote  society-minded  Miss 
Whitehead:  “Attention  to  the 
niceties  of  polite  society  would  old  high  school  senior,  has  b^ 
do  wonders  for  the  Tigers.  The  named  winner  of  the  schois- 
atmosphere  is  much,  much  too  ship  awarded  by  UPI  Editors 
informal,  really.  .  .  .  We  noticed  Oklahoma. 
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Make  Space  Buying  Easier  — Or  Else! 


By  Anton  W.  Bondy 

Prinl  Media  Manager,  Lever  Brother's  Company 
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during  a  five  year  tenure  as 
Chairman  of  the  Newspaper 
Committee  of  the  Association  of 
National  Advertisers. 


‘Continuity  Advertising’ 


You’ve  heard  about  the  man  than  25%  of  national  adver-  advertisers,  you’d  probably  find 

who  said  “My  mind  is  already  Note:  Following  is  an  tiser  dollars  spent  in  the  news-  that  few,  if  any,  had  considered 

made  up,’ don’t  confuse  me  with  excerpted  speech  made  to  a  paper  medium  went  into  Sunday  ROP  daily  newspaper  adver- 
the  facts’.”  Well,  that’s  what  I’d  O^oup  of  publishers  served  by  feature  sections.  tising  as  a  substitute  for  con- 

like  to  get  across  to  you  today  r  .u  r  «  i  .  magazines. 

-what  is  in  national  adver-  Harvard  Club  New  York,  April  Growth  of  Supplements  Rather  than  having  diverted 

tiser’sminds— their  opinions  and  You  and  I  know  that  the  total  advertisirig  from  the  newspaper 

attitudes  toward  advertising  —  amount  of  money  spent  by  na-  medium,  Sunday  magazines  have 

their  products  in  newspapers.  was  spent  in  outdoor  adver-  tional  advertisers  in  the  news-  attracted  schedules  into  the 
I’ll  try,  if  I  can,  to  reflect  tising.  National  advertisers’  ex-  paper  medium  has  not  increased  newspaper  medium  which  would 
some  general  observations  which  penditures  in  the  newspaper  greatly  in  the  past  four  or  five  have  probably  been  placed  in 
I’ve  gathered  fixim  national  ad-  medium  totaled  about  $740,000,-  years.  But  the  one  area  in  news-  consumer  magazines  or  tele- 
vertisers  all  over  the  country  000.  papers  where  national  adver-  vision. 

tisers  have  greatly  increased  There  is  an  exception,  of 
spending  is  in  the  Sunday  maga-  course,  which  just  goes  to  prove 
In  all  these  media  except  zine  groups.  rule.  This  is  in  the  case  of 

_  newspapers,  the  great  bulk  of  In  1954  national  advertising  papers  in  the  top  news- 

The  national  advertiser,  for  dollars  was  expended  for  con-  expenditures  in  the  Supplement  paper  markets  across  the  coun- 
the  most  part,  starts  his  thinking  tinuity  —  that  is,  campaign  —  Groups  mentioned  above  totaled  Here,  will  be  found  in- 

on  a  nation-wide  level.  He  looks  advertising.  some  $97,000,000.  In  1958,  the  stances  where  advertisers  who 

upon  the  U.  S.  as  an  entity  and  ft  had  to  be.  All  of  these  sum  had  increased  70%  to  the  have  been  considering 

wants  to  be  assured  that  his  media  either  have  a  built-in  con-  aforementioned  figure  of  $165,-  ^9?  newspaper  programs 

advertising  coverage  has  blanket  tract  structure  which  requires  000,000.  (either  in  black  and  white  or 

reach  to  all  comers  of  the  coun-  the  advertisers  to  commit  for  In  effect,  Sunday  magazine  color) ,  will  d^ide  to  use 

try.  continuity  usage,  or  as  in  the  sections  are  getting  more  of  *^®8azines  in  order  to 

The  subjective  approach  which  case  of  magazines,  is  a  medium  the  dollars  national  advertisers  advantage  of  the  better 

causes  the  national  advertiser  to  which  the  advertiser  tradition-  are  spending  in  the  newspaper  newsprint,  color  availabilities, 
start  his  planning  at  the  na-  ally  employs  on  a  repeated  usage  medium  —  dally  newspapers,  lower  cost  per  page  per 

tional  level  is  an  important  con-  basis.  less.  thousand  circulation  cost  avail- 

sideration  for  you  to  bear  in  Now,  two  thoughts  about  these  Sunday  magazines  (and  Sun-  Sunday  magazines, 

mind  because  it  is  a  strong  expenditures.  1. — less  than  one  day  comic  sections)  are  the  one 
(actor  in  the  national  adver-  out  of  every  four  dollars  which  area  of  the  newspaper  medium 
tiser’s  attitude  toward  the  media  national  advertisers  spent  in  which  national  advertisers  more 

he  buys.  major  media  was  placed  in  the  and  more  seem  to  favorably  1968  by  national  advertisers  in 

n  newspaper  medium;  2. — ^while  smile  upon  as  a  carrier  of  cam-  the  newspaper  medium,  the  bal- 

Attitude  to  Dailies  most  of  the  dollars  spent  in  tele-  paigns  and  schedules.  ance,  some  $550,000,000  plus 

Now  let’s  take  this  line  of  vision,  radio,  outdoor  and  maga-  TTie  question  most  likely  to  be  went  into  daily  newspaper  ads. 
thought  a  step  further.  In  what  zines  was  for  campaign — con-  asked  by  you  is,  “But  isn’t  this  Examination  of  the  copy  fea- 
light  does  the  national  adver-  tinuity  —  advertising,  most  of  advertising  which  is  placed  in  tured  in  daily  newspaper  ads 
tiser  regard  daily  newspapers  national  advertiser  spending  in  the  Sunday  magazine  sections  and  particularly  comparison  of 
«  an  advertising  medium — an  newspapers  was  for  short  term  really  just  advertising  that  has  the  copy  employed  by  individual 
idvertiser  whose  product  (or  — special  purpose  advertising.  been  diverted  from  ROP  daily  advertisers  in  daily  newspapers 

products)  are  in  full  national  How  did  national  advertisers  newspaper  schedules?”  and  the  other  media  they  use, 

distribution,  and  who  has  free-  use  newspapers?  Well,  for  one  .  nnpv  ^ 

dom  to  select  any  of  several  thing,  better  than  20%  of  the  Diversion  from  KUK.  national  advertisers  primarily 

major  media  to  carry  his  adver-  total  national  advertiser  expen-  My  answer  is  that  rather  than  regard  newspapers  as  a  special 
,  .  tising  messages?  diture  in  the  newspaper  medium  advertising  being  diverted  from  Purpose  medium, 

u  I  1.  The  national  advertiser  went  into  Sunday  Magazine  rqp  daily  newspapers,  a  large  These  are  the  “in  again,  out 

probably  regrads  the  daily  news-  Sections.  percentage  of  the  linage  would  ugain  advertisers  who  run  one 

papers  as  a  “special  purpose”  Of  the  some  $740,000,000  never  have  been  placed  in  the  or  two  ads— but  seldom  a  cam- 

type  of  advertising  medium;  spent  in  newspapers  in  1958,  newspaper  medium  if  Sunday  Pa>^— to  feature  a  “deal,”  an- 

2-  He  invariably  looks  upon  daily  over  $166,000,000  was  repre-  magazines  did  not  exist.  nounce  a  product  change,  a  new 

newspaper  advertising  as  costly;  sented  by  advertisements  carried  Many  advertisers  today  look  product  introduction,  a  coupon 

nnd  3.  He  probably  thinks  that  in  This  Week,  Parade,  American  to  a  combination  of  television  or  premium  offer,  and  various 

'tnily  newspaper  programs  are  Weekly,  Family  Weekly,  Sunday  and  print  media  to  carry  their  ^^d  sundry  promotions.^ 

unwieldy  to  administer.  (Metro),  First  S  Markets  Group  campaign  copy.  They  have  come  How  to  get  advertisers  to 

Last  year  national  advertisers  and  the  New  York  Times  Sun-  to  look  upon  combinations  of  change  from  looking  upon  daily 
spent  about  $3,000,000,000  in  day  Magazine.  Sunday  magazine  groups  as  a  newspapers  as  the  medium  best 

major  advertising  media.  Add  on  expenditures  made  by  national  advertising  medium  in  suited  to  carry  that  one  1000- 

More  than  a  billion  dollars  went  national  advertisers  in  Puck,  which  good  color  reproduction  .  announcement  ad  —  to  a 
into  network  and  spot  television.  Metro  Sunday  Comics  Group,  can  be  purchased  at  low  cost  as  niedium  which  will  1^  given 
Network  and  spot  radio  received  and  independent  Sunday  maga-  a  substitute  for  consumer  maga-  consideration  with  tele- 

nbout  $265,000,000.  Magazines  zine  and  comics  sections,  and  zines.  vision,  magazines,  radio  and  out- 

P>t  $765,000,000.  $140,000,000  you’ll  probably  find  that  more  If  you  were  to  query  the  {Continued  on  page  18) 
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Special  Purpose  Medium 
Of  the  $740,000,000  spent  in 


I9f 


9, 


^Newspaper  Space  Must  Be  Made  Easier  To  Buy*. . . 


{Continued  from  page  17) 


door  when  continuity  advertising 
is  discussed,  is  a  number  one 
problem  for  the  newspaper  in¬ 
dustry  to  face  up  to. 


Discount  Incentives 


Now  as  to  my  statement  that 
the  national  advertiser  looks 
upon  daily  newspaper  adver¬ 
tising  as  costly. 

Lack  of  discount  incentives 
for  the  national  advertiser  are 
largely  responsible  for  this 
widely  held  belief. 

Attractive  discount  structures 
would  go  a  long  way  in  creating 
a  favorable  mental  image  for 
daily  newspapers  as  an  adver¬ 
tising  medium. 

Television,  radio,  magazines 
and  Sunday  magazine  groups 
have  discovered  that  the  people 
who  make  Crackerjacks  really 
have  something  in  their  time 
honored  slogan  that  “The  more 
you  eat,  the  more  you  want.” 
Particularly  when  the  next 
plunge  the  advertiser  takes  in 
these  media,  cuts  down  the  cost 
of  purchases  which  have  been 
made  earlier  in  a  contract  year. 

Establishing  of  discount  struc¬ 
tures  is  not  going  to  immediately 
result  in  a  national  advertiser 
swing  into  daily  newspapers  but 
it  will  position  newspapers 
alongside  other  major  m^ia  in 
their  pricing  structures  and  pro¬ 
vide  your  sales  representatives 
with  a  tool  that  will  be  helpful 
in  their  presentations  against 
competitive  media. 


ness  wherein  the  seller  offers  for 
sale  exactly  the  same  unit — at 
widely  divergent  prices  to  two 
prospective  purchasers. 

This,  of  course,  is  what  exists 
under  newspapers’  dual  rate 
pricing  structure. 

And  to  make  this  situation 
more  ludicrous  yet,  even  though 
newspapers  are  moving  less  of 
the  higher  priced  units  to  the 
national  advertisers  then  they 
did  in  past  years — newspapers 
keep  widening  the  price  differ¬ 
ential  between  the  higher  na¬ 
tional  and  lower  retail  rates. 

That’s  exactly  what’s  happen¬ 
ing  to  the  differential  between 
national  and  local  rates.  It  keeps 
widening  every  year. 

The  third  attitude  I  sug¬ 
gested  was  prevalent  among 
national  advertisers  is  a  feeling 
that  newspaper  programs  are 
unwieldy  to  administer. 

This  is  not  so  much  a  top 
management’s  concern  but 
rather  one  that  people  down  the 
line  in  an  advertiser’s  organi¬ 
zation  sometimes  play  back  to 
top  management  in  a  manner 
unfavorable  to  the  interests  of 
the  newspaper  industry. 

It  is  also  an  attitude  some¬ 
times  reflected  by  agencies  in 
discussions  with  clients  about 
media  to  be  used. 


but  a  medium  has  a  better 
chance  of  making  a  “big”  sale 
if  it  is  mentally  positioned  by  the 
buyer  as  one  which  he  considered 
favorably  in  the  broad  sense 
rather  than  one  to  be  used  “for 
special  purposes  only.” 


^Thinking  Big* 


A  note  on  this  matter  of 
thinking  in  the  “broad  sense.” 
“Thinking  big”  is  not  just  a 
Madison  Avenue  cliche  in  this 
age  of  big  numbers  and  price 
tags. 

An  advertiser  will  not  bat  an 
eyelash  when  committing  for  a 
television  show  whose  cost  is  in 
the  multi-millions. 


Local  vs  National 


And  while  we  are  on  the  sub¬ 
ject  of  rates  and  costs,  can  you 
think  of  any  other  area  in  busi- 


After  all  it  is  much  easier  to 
process  one  order  and  one  bill 
and  do  business  with  one  sales 
representative  (as  when  some 
other  media  are  bought)  than 
it  is  to  process  and  administer 
an  advertising  program  going 
into  300  different  daily  news¬ 
papers. 

It  is  true  that  no  one  adver¬ 
tising  medium  can  satisfy  all 
of  an  advertiser’s  requirements. 


But  when  it  comes  to  investing 
in  daily  newspapers,  national 
advertisers  are  just  not  mentally 
conditioned  to  think  in  sums 
this  large. 

Franklin  Bell,  former  adver¬ 
tising  director  of  the  H.  J. 
Heinz  Company,  stated  this  well 
in  an  interview  reported  in 
Editor  &  Publishesi  a  few  weeks 
ago.  He  said,  “Who  among  na¬ 
tional  advertisers  really  knows 
the  full  effectiveness  of  news¬ 
paper  advertising?  No  one  of 
them  has  ever  used  the  daily 
and  Sunday  press  on  a  basis 
comparable  with  how  they’ve 
used  TV  or  even  radio.  No  one 
national  advertiser,  to  my  knowl¬ 
edge,  has  in  one  single  day  spent 
$500,000  in  newspapers  as  have 
several  in  one  hour,  or  two,  in 
what  they  call  TV  Spectaculars.” 


Standardization 


I  would  sum  it  up  in  one  word 
— standardization. 

Take  the  advice  of  people  in 
your  industry  who  urge  that 
newspapers  be  made  less  un¬ 


wieldy  for  national  advertisen 
to  buy.  That  standardized  d» 
count  structures  for  all  new 
papers  be  adopted.  That  «• 
nouncement  dates  on  rat( 
changes  be  standardized  so  that 
national  advertisers  will  cone  I 
to  recognize  a  stipulated  month,|| 
or  season  of  the  year,  as  the 
time  to  expect  to  hear  of  rate 
changes.  'That  mechanical  re¬ 
quirements  for  all  newspapers  be 
standardized  as  much  as  pos¬ 
sible.  That  ROP  color  inks  be 
standardized.  That  market  data 
books  and  folders  be  printed  in 
standardized  form.  That  yon 
permit  the  national  advertiser 
to  earn  a  standardized  discomt 
which  extends  to  all  sections  of 
your  newspapers,  both  daily  and 
Sunday. 

If  “standardization”  is  a  word 
unpleasant  to  your  ears,  then 
substitute  one  of  your  own- 
“uniformity,”  “consistency," 
“conformity,”  —  even  “together¬ 
ness.” 

Individuality  is  flne,  and  a 
publisher  can  rightfully  be 
proud  of  the  individuality  of  hii 
newspaper. 

But  heed  to  the  advice  of 
leaders  in  the  Bureau  of  Ad¬ 
vertising,  ANPA,  the  News¬ 
paper  Advertising  Executita 
Association,  the  American  As¬ 
sociation  of  Newspaper  Repre¬ 
sentatives,  and  your  own  Bran¬ 
ham  Company  who  know  that 
daily  newspaper  advertising  re¬ 
quirements  must  be  standard¬ 
ized — that  newspaper  schedule 
must  be  made  less  unwieldy  to 
administer  —  that  newspaper 
space  must  be  made  easier  to  buy 
— if  daily  newspapers  are  to 
maintain  pace  with  other  media 
as  a  major  carrier  of  national 
advertising. 


Dailies  Honor  Bond  Clothes  On  50th  Year 


Bond  Stores,  Inc.,  New  York, 
which  in  50  years  has  g^wn 
from  one  men’s  clothing  store 
in  Columbus,  Ohio,  to  a  group 
of  100  stores  in  24  states,  sell¬ 
ing  men’s,  women’s  and  chil¬ 
dren’s  apparel,  was  honored  by 
the  nation’s  newspapers  last 
week  in  observance  of  the  com¬ 
pany’s  Golden  Jubilee  year. 

An  “Advertising  Achievement 
Award”  congratulating  the  com¬ 
pany  on  its  many  years  of  con¬ 
sistent  and  high-caliber  news¬ 
paper  advertising  which  has 
been  instrumental  in  building 
the  organization  to  a  position 
of  leadership,  was  presented  at 
a  luncheon  meeting  to  Barney 
Ruben,  chairman  of  the  board 
and  president  of  Bond’s,  by 
Charles  T.  Lipscomb  Jr.,  presi¬ 
dent,  Bureau  of  Advertising, 


ANPA,  in  behalf  of  the  newspa¬ 
per  industry. 

The  award  was  in  the  form 
of  a  specially-mounted  and 
framed  reproduction  of  the  Bond 
success  story,  prepared  by  the 
Bureau  and  sent  to  its  1,050 
member  newspapers  for  distri¬ 
bution  to  retailers  throughout 
the  country. 


12-Million  Lines 


In  the  detailed  story  of  Bond’s 
record  achievement,  it  is  noted 
that  the  company  has  become 
the  leading  newspaper  adver¬ 
tiser  in  its  field.  During  1958, 
Bond’s  used  12,000,000  lines  of 
newspaper  space  —  the  equiva¬ 
lent  of  5,000  full-size  or  12,000 
tabloid-size  newspaper  pages. 

The  dependence  of  Bond’s  on 
newspaper  advertising  to  help 


place  it  and  keep  it  in  its  posi¬ 
tion  of  sales  leadership,  is  told 
in  the  Bureau’s  account  in  a 
statement  by  Bond  President 
Ruben : 

“There  have  been  more 
changes  in  the  men’s  clothing 
business  in  the  last  10  years 
than  in  all  of  the  past  50  years. 
Everything’s  different . . .  every¬ 
thing  but  one.  The  daily  news¬ 
paper  is  still  the  most  economi¬ 
cal  and  effective  way  to  make 
the  cash  register  ring!” 


ads  should  dominate  the  new^ 
paper  page;  all  business  is  local 
—  and  so  are  daily  newspapers- 
“Bond  takes  full  advantage," 
says  the  Bureau,  “of  the  unique 
flexibility  offered  by  newspapers- 
Local  conditions  and  competitk® 
determine  schedules  and  fea¬ 
tured  merchandise. 


Backbone  of  Efforts 


Basic  Cuideposts 


In  its  newspaper  advertising 
— which  accounts  for  90%  of 
the  company’s  total  ad  budget 
—  Bond’s  follows  three  basic 
guideposts:  to  be  most  effective, 
advertising  must  be  continuous 
and  consistent;  for  best  results, 

EDITOR  ec 


“Newspapers  will  continue  to 
be  the  backbone  of  our  adver¬ 
tising  efforts,”  Mr.  King 
quoted  as  saying,  “until  the  day 
when  someone  comes  up  with 
a  medium  that  can  produce 
suits  —  immediate  and  check¬ 
able  results  —  as  effectively  and 
efficiently  as  daily  newspapers- 
This  hasn’t  happened  in  the  pa^ 
50  years  —  and  probably  wont 
for  the  next  50  years.” 
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Depression  and  War 
Helped  Mature  S-F-W 

By  Robert  B.  McIntyre 


Sawyer-Ferguson-Walker  Co.  Ferguson  said,  “we  weren’t  used 
next  week  (May  15)  rounds  out  to  cutting  corners  in  going  out 
an  even  30  years  in  the  news-  after  business.” 

paper  representative  business  To  which  Mr.  Walker,  as  a  91 
with  a  list  of  newspapers  in  22  company  treasurer  should, 
markets  throughout  the  U.  S. —  added,  “We’d  probably  have  IE 
19  more  than  when  they  started  more  money  if  we  did  play  things 
on  May  15,  1929.  close  to  our  vests,  but  we’re  not 

This  week,  James  Lamard  used  to  thinking  like  that.” 

“Lam”  Ferguson,  president;  rn  »  .  . 

Jacob  “Jake”  Henry  Sawyer,  Beginnings 

executive  vicepresident;  and  The  firm  was  founded  as  the 
Thomas  “Tom”  White  Walker,  Sawyer-Ferguson  Co.  in  Chicago 
treasurer,  unanimously  agreed  with  backing  by  the  late  Samuel 
that  the  30  years  have  been  kind,  e.  Thomason,  then  publisher  of 
with  only  two  of  them — 1933  and  the  Chicago  Times  and  Tampa 
1958— failing  to  see  the  com-  (Fla.)  Tribune,  and  the  late 
pany’s  revenues  exceed  the  reve-  John  Stewart  Bryan,  then  pub- 
nue  of  the  previous  year.  lisher,  the  Richmond  (Va.)  as 

BasicaUv  Salesmen  News-Leoder.  (Mr.  Thomason  new 

^  died  in  March  of  1944;  Mr.  and 

“One  essential  difference  be-  Bryan  died  the  following  Oc-  eitu 
tween  our  business  and  the  pat-  tober).  '^ay 

tern  that  the  representative  “These  two  men  bought  a  50% 
business  has  taken  through  the  interest  in  our  common  stock,  ^as 
years  is  that  Messrs.  Sawyer,  advanced  the  necessary  money  ®an 
Ferguson  and  Walker  were  ad-  to  keep  us  going,  and  gave  us 
vertising  salesmen  when  we  the  Chicago  representation  of  ^ 
started  and  we  still  are  basically  their  newspapers,”  Messrs.  Saw- 
salesmen,”  Mr.  Ferguson  told  yer  and  Ferguson  recalled  this 
Editor  &  Publisher  this  week.  week.  Guj 

“Getting  business  for  our  client  “Within  a  year  we  opened  a 
newspapers  is  our  primary  job,”  New  York  office  with  Tom 
he  said.  Walker  in  charge.  Two  years 

Mr.  Ferguson  was  referring  later  he  bought  a  stock  interest 
to  the  fact  that  all  three  part-  and  we  changed  the  firm’s  name 
ners  worked  for  the  Chicago  to  its  present  form.” 

Tribune  and  for  Hearst  News-  For  the  first  three  years  of 
papers  in  Chicago  before  going  operation,  S-F-W’s  New  York 
into  business  for  themselves.  office  represented  only  Mr. 
“With  such  backgrounds,”  Mr.  Thomason’s  Chicago  Times,  but 


in  all  seven  offices.  guson  said,  and  noted  that  the 

three  papers  that  launched 
Client  Newspapers  S-F-W  —  the  Chicago  Times, 

The  newspapers  currently  Richmond  News  Leader  and  the 
represented  by  S-F-W  are:  Cali-  Tampa  Tribune  are  still  very 
fornia — San  Francisco  Chron-  team. 

icle;  District  of  Columbia  -  “Although  May  of  1929  was 
Washington  Post  &  Times  Her-  ^  singularly  inauspicious  Urn 
aid;  Florida  -  Miami  News;  ^tart  a  new  venture,  Mr. 
Tampa  Tribune  &  Times;  Illi-  lawyer  pointed  out,  we  were 
nois  —  Chicago  Sun-Times  (re-  ^^ss^  financial  back- 

gionally) ;  Indiana  —  Lafayette  the  finest  men  we 

Journal  &  Courier;  Michigan—  ^ave  ever  known  —  the  late 
Battle  Creek  Enquirer  &  News;  ^e^ps.  'Thomason  and  Bryan. 
Grand  Rapids  Press  (until  May  Their  confidence  in  us  and  their 
31) ;  and  the  Lansing  State  Jour-  ^idance  more  than  outweigh^ 
nal;  Montana  -  Butte  Post-  the  ravages  of  the  Depression. 

Standard;  New  York  —  New  Money  Paid  Back 

York  Times  (regionally) ;  Ohio 

—  Dayton  News;  Dayton  Jour-  “After  our  business  got  roll- 
nal  Herald;  Springfield  News-  ing,”  Mr.  Sawyer  continued,  “we 
Sun;  Oregon  —  Eugene  Regis-  were  able  to  pay  back  the 
ter  Guard;  Pennsylvania  — Phil-  rnoney  we  had  borrowed  from 
adelphia  Bidletin  (regionally) ;  Messp.  Thomason  and  Bry^ 
Virginia  —  Newport  News  Press  and  in  1937  we  were  also  able 
&  Times-Herald;  Richmond  to  buy  back  their  stock  shares. 
News-Leader  &  Times  Dispatch;  Today,  I  hold  600  shares  o 
Roanoke  Times  &  World  News;  stock,  Mr.  Ferguson  holds  6W 
Washington  —  Tacoma  News-  shares,  and  Mr.  Walker  holds 
Tribune;  Wisconsin  —  Appleton  50®  shares.  A  total  of  300  shares 
Post  Crescent;  Green  Bay  Press  are  held  by  employes.” 
Gazette.  {Continued  on  page  22) 
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Gateway  to  the  AAQON 


ORLANDO 

SENTINEL-STAR 

has  over  6  times  the 
combined  circulation  of 
the  Tompo,  Miami  and 
Jacksonville  papers  in 
the  Central  Florida  5- 
county  market. 


Cope 

Conoveroi 


5-County  Pop. 
417,500 


New  Census  Bureau  Rating 
.^t^Places  Orlandoi  Metropolitan 
.  '-^Area  88th  in  iJ.S.A. 


Largest  Circulation 
in  Central  Florida 
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TRIB  READERS  BUY  MORE 
BECAUSE  THEY’VE  GOT  MORE... 

Surveys  show  that  the  Herald  Tribune  delivers  the  top  of  the  New  York  market . . . 
the  quality  families  who  buy  in  quantity — at  a  profit  to  you !  The  latest  Herald  Tribune 
Home  Study*  shows  that  68%  of  TRIB  families  have  incomes  in  excess  of  $7000 
a  year . . .  over  38%  top  $10,000 . . .  and  almost  20%  are  in  the  $15, 000-plus  bracket! 
Naturally  this  part  of  the  market  has  more  wants  and  needs . . .  more  disposable  income 
. . .  buys  more!  It  adds  up.  Get  all  the  details  today ...  get  in  the  TRIB. 

=3ieratb  ^Tribune 

Today’s  VITAL  Newspaper! 

230  West  41st  Street,  New  York  36,  N.  Y. 
*wkich£steTcounties  ^  *  •  A  European  Edition  of  the  Herald  Tribune  is  published  daily  in  Paris 
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(Continued  from  page  20) 


9  million  Southern  Baptists  in  43  states  vrill  send  15,000  of  their  members 
to  Louisville  May  19*22  for  the  1959  session  of  the  Southern  Baptist  Con¬ 
vention.  These  9  million  people  are  the  readers  of  your  papers.  In  order 
to  insure  full  coverage,  may  we  suggest  that  you  alert  your  wire  services  in 
Louisville  in  advance?  The  Southern  Baptist  press  staff  will  give  complete 
co-operation  and  assistance. 
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UPs  In  Kansas  City's  Business  UPsurge 

Here's  the  statistical  story  of  Kansas  City’s  progress  for  the  first  quarter 
this  year  as  compared  with  the  first  quarter  of  1958. 

FIRST  QUARTER  1959  INCREASE  OVER  1958  FIRST  QUARTER  1959  INCREASE  OVER  1958 


Bank  Clearings  I  in 

»6. 140.302,282 . UP  $768,177,273 

Bank  Deposits  lin 

*769,080.552 _ UP  $57,320,241 

Checks  Cashed  IID  rccenmnco 

*5,444.855,96  U _ UP  $556,287,253 

Real  Estate  Sold  lin 

*29.346.000 _ UP  $540,000 


Postal  Receipts  Iin 

*7,369,306 . UP  $937,226 

*698,583,961 _ UP  $51378,715 

Housing  Completions  IIQ 

549 _ Ur  247 


Real  Estate  Sold 
*29,346,000-. 


Star's  Adv.  Lineage 
11,241,549  lines.. 


IIP  690.219  line* 
_Ul  6.5%  Increase 


THE  KANSAS  CITY  STAR 

Average  Net  Paid  Circulation  March  19S9  And  Increase  Over  March  I9S8 

Morning,  339.594-UP  5.446  Evening.  345.031— UP  5.094  Sunday.  367.202— UP  7.081 
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Small  Space  Ups  Lime  Juice  Sales  Maine  Ad  Tax 

Proposal  Killed 


You  don’t  have  to  invest  in 
dominant  newspaper  space  to 
get  results. 

L.  Rose  &  Co.,  Ltd.,  London, 
England,  has  proved  this  to  be 
the  case,  since  launching  its  lime 
juice  in  this  country  in  1954. 
Distributors  also  play  a  most 
important  part,  as  Basil  Collins, 
export  manager,  can  attest. 

When  the  British  firm  first 


brought  the  juice  to  this  country 
two  distributors  were  named. 
Mailliard  &  Schmiedell,  Los  An¬ 
geles,  handled  the  west  coast 
distribution  and  outstripped  the 
east  in  sales. 

Advertising  was  placed  by 
Erwin-Wasey,  Ruthrauff  & 
Ryan,  Inc.  Out  west  70-line  ads 
were  run  three  or  four  times  a 
week  in  12  newspapers.  You 
could  call  it  “recipe  copy.” 

It  told  how  to  make  the 
“wonderfully  simple  .  .  .  simply 
wonderful  gimlet  with  Rose’s 
Lime  Juice.” 

“Just  mix  three  parts  gin  or 
vodka  with  one  part  Rose’s 
Lime  Juice.  Superb  over  ice, 
too.” 

A  saucy  cocktail  glass  in 
simple  line  drawing  given  a  pert 
face  with  bright  eyes  and  a 
smiling  tonque-licked  lip,  plus  a 
reproduction  of  the  distinctive 
bottle,  white  against  a  reverse 
plate,  illustrated  the  recipe.  The 
agency  specified  that  this  verti¬ 


cal  one-column  “slim- Jim”  ad 
be  placed,  if  possible,  adjacent 
to  gin  or  vodka  copy. 

This  is  what  happened: 

Sales  increased  47%  in  ’56 
over  ’54;  49%  in  ’56  over  ’55; 
37%  in  ’57  over  ’56;  and  32% 
in  ’58  over  ’57. 

Kupier-Likc  Ads 

It’s  how  you  merchandise  these 
rapier-like  recipe  ads,  as  com¬ 
pared  to  the  full-page  bludgeon, 
that  counts.  Leo  Gatlin,  head  of 
the  Los  Angeles  office  of  Mail¬ 
liard  &  Schmiedell,  saw  to  it  that 
every  sales  source  in  his  terri¬ 
tory  knew  the  romantic  back¬ 
ground  story  of  the  “gimlet.” 

“The  gimlet  began  as  the  sun¬ 
downer  drink  of  British  colonels 
in  India,”  he  explained.  “For 
generations  the  British  Navy  has 
rationed  lime  juice  to  crews  as 
a  scurvey  preventive.  It’s  fine 
for  health,  high  in  citric  phos¬ 
phorescent  acid,  low  in  sugar 
content,  and  contains  A,  B  and 
C  vitamins. 

Lauchlan  Rose  of  Edinburgh, 
Scotland,  w'as  first  to  bottle  it 
in  1865.  Sir  Edmund  Hillary 
took  it  to  the  top  of  Mount 
Everest.  Rose  opened  a  bottling 
plant  in  the  British  West  Indies 
where  best  limes  grow.  Before 
picked,  the  limes  are  allowed  to 
ripen  fully.  When  they  become 
yellowish  like  a  lemon  they  are 
made  into  juice,  shipped  in  bar¬ 
rels  lined  with  glass,  filtered 
and  bottled  with  only  sterilized 
cane  sugar  added.” 

People  Tried  Drink 

You  don’t  have  to  see  all  this 
in  the  ads.  But  the  ads  made 
people  try  the  drink.  After  they 
filled  up,  bai’keeps  and  others 
filled  in  with  the  background. 
Agency  and  distributor  both 
give  a  great  deal  of  credit  to 
the  newspaper  ads  for  the  sen¬ 
sational  sales  increases  that 
followed  year  after  year. 


re. 
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SUN 


THESE  SLIM  JIM' ADS  TELL  YOUR 
'  CUSTOMERS  ABOUT  THE  GIMLET.  AND 
REMIND  THEM  OF  ROSE'S  LIME  JUICE! 
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"Slim-Jim"  ads  that  boosted  sales. 


Morning  •  Evening  •  Sunday 


“Historically  Rose’s  success  in 
the  U.  S.  is  due  to  small-sized, 
high-frequency  newspaper  ads,” 
Albert  Tilt  III,  vicepresident 
and  account  executive,  E-W, 
R&R’s  New  York  office,  affirmed 
this  week. 

Mr.  Tilt  said  that  export  man¬ 
ager  Collins  had  but  recently 
returned  to  Rose’s  headquarters 
at  1-6  Connaught  Place,  London, 
W-2,  England.  Before  com¬ 
pleting  his  latest  visit  to  this 
country  he  had  approved  con¬ 
tinuation  of  this  same  type  of 
campaign  now  in  23  western 
newspapers,  and  with  the  ads 
changed  to  horizontal  on  three 
columns,  instead  of  the  one- 
column  “slim-Jims.”  The  recipe, 
however,  is  still  repeated  in 
large  letters  of  3  parts  (bottle 
labeled  gin  or  vodka)  Plus  1 
part  (bottle  of  Rose’s  Lime 
Juice). 

18- Week  Drive 

The  high-frequency  drive  will 
run  a  total  of  18  weeks,  13 
during  the  summer  months,  five 
just  before  Christmas.  Total  in¬ 
vestment  will  be  about  $130,000 
in  22  dailies. 

Mr.  Collins  appointed  Heub- 
lein,  Inc.,  the  new  eastern  dis¬ 
tributor,  and  endorsed  a  plan 
whereby  the  Gimlet  and  Rose’s 
lime  juice  would  be  advertised 
in  300  newspapers  in  the  east 
jointly  with  Smirnoff  Vodka  in 
a  schedule  placed  by  Lawrence 
C.  Gumbinner.  Heublein  is  han¬ 
dling  all  but  the  11  states  still 
the  provence  of  Mailliard  and 
Schmiedell.  Ed  Gerbic,  vicepresi¬ 
dent  and  advertising  director  of 
Heublein,  is  seeing  to  it  that 
easterners  also  know  all  about 
lime  juice  and  the  gimlet. 

In  support  of  this  joint  news¬ 
paper  drive  with  Heublein,  Rose 
is  running  a  magazine  campaign 
through  E-W,R&R. 


Augusta,  Ga. 

The  Maine  House  of  Repre¬ 
sentatives  voted,  102-8,  to  ac-  ’ 
cept  an  unfavorable  committee  \ 
report  on  a  bill  to  place  all  ad-  I 
veilising  under  the  general  3  I 
percent  sales  tax  as  a  means  of  | 
financing  first  year  college  ^ 
scholarships.  _■ 

The  bill  was  authored  jointly  i, 
by  Rep.  Ronald  Kellam  (D-  * 
Portland)  and  Senator  Janies  r 
E.  Coffin  (D-Freeport).  Mr.  ^ 
Kellam  said  in  a  brief  debate  ‘ 
that  “advertising  has  advertised 
itself  right  out  of  the  taxation 
field”  and  asked  that  such  “pre¬ 
ferential  treatment”  be  elimin-  , 
ated. 

The  Taxation  Committee  un-  ^ 
animously  reported  the  bill  un-  1 
favorably.  There  were  three  . 
major  objections — doubts  as  to 
its  constitutionality,  unfair  be¬ 
cause  advertising  media  outside 
the  state  could  not  be  taxed,  and 
an  unfortunate  effect  on  the 
state’s  pulp  and  paper  industry. 

• 

Armstrong;  Cork  Issues 
Retail  Ad  Booklet 

“Your  Advertising,”  a  publi¬ 
cation  aimed  at  helping  retail 
flooring  dealers  make  more  ef¬ 
fective  use  of  advertising,  has 
been  issued  by  Armstrong  Cork 
Company. 

Illustrated  with  cartoons  and 
photographs,  the  20-page  book¬ 
let  emphasizes  newspaper  adver¬ 
tising  but  also  covers  window 
display.  Included  are  sections  on 
the  importance  of  advertising, 
the  ad  budget,  the  advertising 
program  and  how  to  make  it 
work,  10  basic  rules  for  putting 
“sell”  in  flooring  ads,  how  to  lay 
out  an  ad,  the  use  of  ad  mats, 
how  to  follow  up  advertising, 
and  how  to  produce  window  dis¬ 
plays  that  tie  in  with  newspaper 
advertising. 

Copies  may  be  obtained  by 
writing  the  Bureau  of  Retail 
Advertising,  Dept.  IS,  Arm¬ 
strong  Cork  Company,  Lan¬ 
caster,  Pa. 


70-Year  Advertiser 

New  Cumberland,  W.  Va. 
The  Hancock  County  Courier, 
a  weekly  published  here,  has 
just  marked  its  90th  birthday. 
The  paper  was  established  at 
Fairview  (now  Pugh  town)  by 
John  Wesley  Plattenburg,  great 
grandfather  of  the  present  edi¬ 
tors,  John  William  Plattenburg 
and  Mary  Lou  Plattenburg.  An 
advertisement  of  the  Bendheim 
Shoe  Store  of  East  Liverpool, 
Ohio,  has  appeared  in  every 
issue  of  the  paper  for  70  years. 
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The  grasshopper  who  came  to  dinner 


What  a  pest!  This  uninvited  guest  eats  your  family’s 
dinner  while  the  food  is  still  growing.  Together  with 
other  insects,  he  destroys  more  than  four  billion  dollars’ 
worth  of  U.  S.  crops  each  year. 

Standard’s  scientists  are  at  work  on  new  and  better 
insecticides  to  help  farmers  reduce  these  losses.  Since 
1907,  we’ve  developed  more  than  650  products  for  every 
general  plant  disease  and  insect  problem  . . .  from  home 
garden  products  to  agricultural  pest  controls.  Last  year 
alone,  these  products  helped  save  enough  food  of  all 
kinds  to  feed  more  than  a  million  people. 

While  this  is  encouraging  progress,  the  battle  never 
ends.  Insects  are  developing  hardier  strains  which  are 


more  difficult  to  control.  And  protecting  our  food  supply 
is  becoming  more  important,  for  by  1970  there  will  be 
an  additional  36  million  people  in  the  United  States. 

That’s  why  one  of  our  most  important  jobs  is  creating 
better  ORTHO*  pest  controls.  Through  research  that 
helps  farmers  provide  more  food  for  a  growing  population, 
the  people  at  Standard  are  planning  ahead  to  serve 
you  better. 


*ORTHO  pesticides  and  fertilizers  are  made  by  Standard’s 
wholly-owned  subsidiary,  California  Spray-Chemical  Corp., 
and  sold  in  75  Free  World  countries. 


Talent  Lack 
Hurts  TV  as 
Ad  Medium 

Atlanta 

Network  TV’s  strength  as  an 
advertising  medium  is  seriously 
threatened  by  a  continuing  lack 
of  “some  real  method  for  devel¬ 
oping  new,  young  personalities 
to  increase  today’s  scarce  talent 
pool  and  to  replace  TV  person¬ 
alities  now  in  declining  stages 
of  viewer  popularity.” 

Addressing  the  10th  Annual 
Atlanta  Advertising  Institute 
here  recently,  Philip  L.  Mc¬ 
Hugh,  Campbell-Ewald  Co.  vice- 
president  for  TV-radio,  said: 

“TV  audience  increases  from 
here  on  will  follow  a  population 
growth  pattern,  and  network 
time  costs  should  reflect  this 
stability.  However,  talent  and 
new  ideas  are  so  scarce  and  get¬ 
ting  scarcer,  that  the  advertis¬ 
er's  agency  must  work  harder 
than  ever  before  to  deliver  a 
quality  program  without  being 
trapped  by  talent  costs  that 


won’t  fit  into  the  advertiser’s 
budget.” 

Discussing  other  trends  in  TV 
broadcasting,  Mr.  McHugh  said 
TV  faces  bigger  barrages  of 
criticism  over  the  coming  year 
as  a  result  of  the  “multiple  spot¬ 
ting”  of  commercials  by  many 
stations. 

“Something  must  be  done 
about  this,  in  a  way  which  recog¬ 
nizes  that  TV  is  the  advertiser’s 
image,  character  and  face  on 
display  to  the  viewing  public,” 
he  said. 

Mr.  McHugh  expressed  con¬ 
cern  about  the  growing  number 
of  alternating  and  multiple- 
sponsored  TV  programs. 

“In  direct  conflict  with  this 
trend,”  he  said,  “is  the  increas¬ 
ing  desire  and  need  of  advertis¬ 
ers  to  achieve  the  added-plus  of 
sponsor  -  product  identification 
with  the  program  and  its  star.” 

Mr.  McHugh  said  there  is  no 
sign  of  weakness  in  TV  pro¬ 
gramming  of  westerns,  but  that 
westerns  offer  the  advertiser  lit¬ 
tle  opportunity  for  sponsor  iden¬ 
tification. 

“Westerns  bring  a  lot  of  view¬ 
ers  into  their  tents,  but  the  great 
majority  of  the  viewers  are  un¬ 
aware  of  who  brought  them 
there,”  he  said. 
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BURGESS  CELLULOSE  COMPANY 

Manwf«c«vrtvt  and  Diitribulars  of 
fiwrgotft  Chromo  and  Swpromo  Tono-Tox  Mali,  Frooport,  lllinoit 


Canodian  Roproitnlotivo,  R.  M.  Louton  &  Co.,  Ud.« 

Konnody  Road,  Agincowrt,  Ontario 


Space  Buyer, ,,F,Y. /. 

PULLING  POWER  OF  NEWSPAPERS— Ernest  Emerling,  adver- 
tising  director  of  Loew’s  Theatres,  is  impressed  with  the  way  a 
“small  newspaper  item  moved  so  many  people  to  such  quick  action." 
When  Oscar  Doob,  handling  special  promotion  for  MGM’s  “B«n 
Hur”,  let  it  be  known  he  was  searching  for  first  editions  of  the  , 
General  Lew  Wallace  novel  published  in  1880,  a  mere  paragraph  U 
ran  in  about  20  newspapers.  Within  a  week,  says  Emerling.  MGM  1 
had  letters  from  18  states.  From  Louisville  came  59  replies.  “As  a  | 
matter  of  fact,”  Emerling  comments,  “the  thousands  of  families  I 
who  were  sent  scampering  to  their  attics  by  a  tiny  news  item  found  I 
more  ‘first  editions’  than  were  originally  printed!”  I 

*  *  *  - 

SCHOOL  FOR  SALESMEN— The  Niagara  Falls  (N.Y.)  Gazette,  s 
a  Gannett  newspaper,  is  bearing  the  cost  of  a  clinic  for  sales  per¬ 
sonnel  May  12.  Registration  indicates  local  merchants  will  send 
500  salespeople  to  the  classes  which  are  designed,  according  to 
Gazette  GM  Kenneth  Burke,  “to  establish  the  importance  of  selling 
and  sales  personality”  to  make  advertising  more  effective.  Gazette 
carriers  distributed  questionnaires  to  subscribers  throughout  the  city; 
more  than  1,000  came  back  with  suggestions  for  improving  selling 
techniques. 

*  *  * 

THE  BIG  WHEEL — New  York  Mirror  has  provided  advertisers 
with  a  disc  which  shows  circulation  figures,  line  rates,  milline  rates 
and  page  rates  for  all  New  York  newspapers  for  quick  comparison 
with  the  Mirror’s  own  values. 

«  *  « 

DOWNTOWN  DATA — Hartford  (Conn.)  Courant,  ran  a  la^g^ 
space  ad  to  tell  its  readers  that  more  than  half  of  the  charge  accounts 
in  the  big  downtown  stores  are  held  by  people  living  outside  of 
Greater  Hartford. 

*  *  * 

DERBY’S  OFF — A  Derby  Festival  Tabloid  and  a  Men’s  Warm- 
Weather  Wear  Section  were  published  by  the  Louisville  (Ky.) 
Courier- Journal  and  Times  as  forerunners  to  the  big  event  at 
Churchill  Downs. 

*  «  « 

CAMP  TIME — Los  Angeles  (Calif.)  Examiner  advises  it  will 
publish  its  Summer  Camps  and  School  Edition  on  Sunday,  May  17, 
and  Sunday,  May  24.  First  copy  deadline  is  May  12. 

«  *  * 

EDITORIAL  FEATURE — Is  there  really  a  teacher  shortage? 
The  New  Haven  (Conn.)  Register  sent  a  team  of  reporters  around 
to  37  area  communities  to  find  out  the  facts.  Series  of  articles  offered 
ideas  for  alleviating  the  problem. 

*  *  * 

FRENCH  MARKET — Perspectives,  the  new  French-language 
version  of  Canada’s  W eekend  Magazine,  bows  Sept.  12  in  Le  Soldi, 
Le  Nouvelliste  and  La  Tribune,  all  in  Quebec  Province,  where  there 
are  570.000  French-speaking  households  (outside  of  Metropolitan 
Montreal,  that  is). 

*  *  * 

WIDE  REACH — Society  EMitor  Louise  Davis  asked  in  her  syndi¬ 
cated  Cleveland  (Ohio)  Plain  Dealer  etiquette  column  recently; 
“How  can  we  indicate  tactfully  but  firmly  in  a  wedding  invitation 
that  children  are  welcome  at  the  wedding  but  not  at  the  reception? 
Her  answer  came  from  Tanganyika.  A  reader  there  saw  the  question 
in  the  Indianapolis  (Ind.)  Star  and  replied  that  his  countrymen  have 
a  neat  way  of  handling  the  situation:  On  the  wedding  invitation 
they  write  in  longhand  the  names  of  the  children  of  the  invited 
couple;  but  the  reception  card  is  left  eloquently  devoid  of  the  kids 
names.  Miss  Davis  invited  the  reader  from  Tanganyika  to  be  a  week¬ 
end  guest  in  Cleveland. 

*  *  * 


BE.ARING  FRUIT — Anton  (Lever)  Bondy’s  talk  to  Branham 
Company  group  about  advertisers’  attitudes  toward  newspapers  (see 
page  17)  inspired  the  formation  of  a  committee  to  explore  “incen¬ 
tives  which  newspapers  might  offer  national  advertisers  for  con* 
tinuity  of  schedules.”  Members  are:  Eugene  F.  Corcoran  and  Frank 
Stapleton,  Branham;  .Tack  H.  Butler,  Houston  Chronicle; 
Anderson,  Macon  Telegraph  and  News;  Lisle  Baker,  LouisviUe 
Courier-Journal  and  Times;  and  James  Armistead,  Nashville  Ban 
ner  and  Tennessean.  They’ll  report  in  June. 
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THE  COPLEY  NEWSPAPER  GROUP 


completes  your  coverage  of  the 


LOS  ANGELES  MARKET! 


ALHAMBRA  POST-ADVOCATE 
El  Monte  Post-Advocate 
Alhambra  Post-Advocate  Shopper 

BURBANK  DAILY  REVIEV/ 

Burbank  Review  Shopping  News 

CULVER  CITY  STAR- NEWS 

&  VENICE  EVENING  VANGUARD 
Culver-Palms  Advertiser 
Mar  Vista  Advertiser 
Venice  Advertiser 
Baldwin  Hills  Advertiser 

GLENDALE  NEWS  PRESS 
Glendale  News-Press  Shopper 

INGLEWOOD  DAILY  NEWS  * 

Hawthorne  Citizen 
Lennox  Citizen 
Westchester  Citizen 

MONROVIA  DAILY  NEWS  POST 
Monrovia-Duarte  News  Advertiser 

SOUTH  BAY  DAILY  BREEZE 

(Redondo  Beach.  Hermosa  Beach,  Manhattan  Beach) 
South  Bay  Breeze  Advertiser 
South  Bay  Breeze  Peninsula  Advertiser 

SAN  PEDRO  NEWS-PILOT 
San  Pedro  News-Pilot  Advertiser 

*  Included  in  the  Group  Buy,  but  not  members  of 

the  Copley  organization 


To  fit  all  the  pieces  of  the  sprawling  Los  Angeles  Market  into 
your  coverage  picture,  you  need  the  Copley  Los  Angeles 
Group:  8  daily  newspapers,  plus  their  15  supplementary 
weeklies,  with  a  total  circulation  of  over  420,000.* 

One  order  —  at  one  discounted  rate  —  buys  the  entire 
combination. 

The  Copley  Los  Angeles  Newspapers  reach  deep  into  the 
all-important  communities  which  surround  the  city  itself. 

That  means  coverage  of  Los  Angeles  "at  home”  .  .  .  and, 

*Circulation  total  (January  1959),  includes 


for  test  campaigns,  a  thorough  sampling  of  income  groups 
and  buying  patterns. 

Remember,  the  Copley  Los  Angeles  Group  is  yours  with  one 
order  .  .  .  one  billing  .  .  .  one  combination  rate:  $1.38  a  line. 
You  save  31%  as  compared  with  total  individual  rates,  and 
you  get  effective  coverage  of  31  key  communities.  All  this, 
plus  strong  merchandising  support. 

For  the  complete,  up-to-the-minute  story  of  this  great  Group 
Buy,  ask  any  office  of  the  WEST-HOLLIDAY  CO.,  INC. 

102,612  A.B.C.  Daily  Paid;  balance  is  Guaranteed  Controlled  Circulation, 


i  Rinff  of  1 


THE  GREATER  LOS  ANGELES  GROUP 
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Amoco  Increases  Ads 
In  307  Newspapers 


Newspaper  advertising  will  be 
relied  on  to  carry  the  bulk  of 
the  1959  campaign  of  the  Ameri¬ 
can  Oil  Company  that  starts 
May  11. 

The  drive,  continuing  through 
the  last  week  of  October,  will 
be  the  “largest  in  the  company’s 
history,”  John  Goodman,  Amo- 
co’s  manager  of  advertising  and 
sales  promotion,  and  Charles  W. 
Shugert,  executive  vicepresident 
of  the  Joseph  Katz  Company  of 
New  York,  agreed  this  week  in 
a  joint  exclusive  interview  with 
Editor  &  Pubusheb. 

307  Newspapers 

Introduced  to  company  dis¬ 
tributors  and  salesmen  as  part 
of  a  “Year  of  Opportunity  Pro¬ 
gram”  the  schedule  will  run  in 
307  newspapers  in  276  markets. 
Ads  in  76  of  the  markets  will 
be  in  spot  color,  reflecting  suc¬ 
cess  achieved  by  using  ROP  color 
to  swing  Amoco  gas  into  Pan- 
Am  stations  last  year  in  a  six- 
state  area  —  Louisiana,  Ala¬ 
bama,  Mississippi,  Tennessee, 
Kentucky,  and  Arkansas.  (E&P, 
Oct.  4,  ’58,  page  24). 

Last  year’s  campaign  won  an 
E&P  citation  for  effective  news¬ 
paper  advertising. 

Placed  in  segments,  classified 
A,  B,  C,  and  D  according  to 
the  number  of  gas  stations  and 
other  market  factors,  the  na¬ 
tional  linage  placed  in  new’spa- 
pers  ranges  from  4,200  up  to 
19,500.  The  copy  theme,  pre¬ 
tested,  is  based  on  the  claim 
that  during  the  past  12  months 
more  motorists  switched  to  lead- 
free  Amoco  than  to  any  other 


BUILD  NHNIE 
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Including  Metro's  idea 
packed  PLUS  BUSINESS, 
which  comes  with  every  edi¬ 
tion.  Write  us  or  ask  our 
representative  to  show  you 
these  other  proven  linage 
building  services: 

•  miDtr*  Otpartmtnf  St«rt  Strvict 

•  Fashion  Roviow  Stnrict 

•  Grtottr  Solos  Stnrico 

•  Motro's  Sptciol  Soctiont 

•  Molro'f  look  of  Hoolififs. 

a  •  •  And  many  other  supple¬ 
mentary  services  that  mean 
PLUS  BUSINESS  for  your 
Newspoperl 


premium  gasoline. 

Amoco  sells  through  approxi¬ 
mately  20,000  stations  in  25 
states  and  the  District  of  Colum¬ 
bia,  south  of  the  Ohio  River. 
The  1959  campaign  marks  the 
first  time  the  entire  area  has 
been  hit  with  the  same  program. 
Last  year’s  drive  was  sub-di¬ 
vided. 

The  total  campaign  includes 
the  TV  show'  “U.  S.  Border 
P  a  t  r  0  1,”  supplementing  the 
new'spaper  campaign  in  63  mar¬ 
kets.  This  is  a  52-w'eek  syndi¬ 
cated  film  show'  and  when  first 
announced  it  w'as  thought  it 
might  result  in  a  reduction  of 
newspaper  space.  The  contrary 
proved  true,  however. 

Mr.  Goodman,  w'hile  declin¬ 
ing  to  reveal  the  total  Amoco 
advertising  budget,  said  that 
with  the  exception  of  outdoor, 
w'hich  i-uns  heavier  than  other 
media,  newspapers  and  TV  are 
now  about  equally  balanced.  TV 
and  outdoor  run  the  full  12 
months  of  the  year.  On  radio 
and  TV  the  company  is  continu¬ 
ing  to  sponsor  the  football  games 
of  the  Washington  Redskins, 
Chicago  Bears  and  Cardinals. 

Co-op  Fund  Increased 

On  top  of  the  expanded  na¬ 
tional  newspaper  schedule,  the 
cooperative  advertising  fund  is 
larger  than  ever  this  year  and 
has  been  extended  from  the 
Southern  to  all  regions.  Amoco 
shares  50-50  w'ith  dealers  with 
the  amount  available  for  co-op 
investments  based  on  gallons 
sold.  New'spaper  mats  and  spot 
TV  and  radio  commercials  are 
provided  for  local  placement  by 
350  distributors. 

An  agency  research  study 
took  “the  guesswork  out  of  the 
copy  theme”  adopted  this  year, 
according  to  Mr.  Shugert.  What 
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was  called  an  “impact  test”  was 
followed  to  select  the  best  of 
different  copy  slants. 

“The  ads  were  tested  to  find 
out  which  was  more  effective 
and  to  see  what  kind  of  an  im¬ 
pression  they  made  as  opposed 
to  five  other  ads.  “The  results 
showed  that  the  attention  value 
of  both  Amoco  test-ads  proved 
to  be  greater  than  any  of  the 
control  ads.” 

‘Greatest  Recall’ 

Finally  selected  w'as  an  ad 
illustrating  a  “before  and  after” 
close-up  of  spark  plugs  after  the 
engine  had  been  run  with  Amoco 
as  compared  with  an  ad  show¬ 
ing  laboi’atory  tests.  The  Amoco 
ads  had  the  “greatest  recall,” 
Mr.  Schugert  said.  The  tests 
show'ed  us  that  the  newsy  ap¬ 
proach,  the  proof  approach,  had 
the  greatest  impact,  he  added. 
It  made  it  clear  that  “our  copy 
approach  was  right  —  it  was 


pulling.” 

“In  other  words,  due  to  tin 
success  last  year  of  ‘More  Gas 
Per  Gallon,’  which  proved  this 
copy  line  was  definitely  assooci- 
ated  with  Amoco,  we  decided  to 
stay  with  this  copy  approach.  ' 
It  was  the  smart  thing  to  do," 

Sales  Cain  .Sought  | 

Mr.  Goodman  said  that  Amo-  j 
co’s  sales  volume  during  1958  ' 
W'as  ahead  of  previous  years, 
although  dollar  volume  was 
dowm.  Each  of  the  four  regions 
sets  their  owm  goals  for  1959 
and  an  overall  gain  is  being 
sought. 

“It  is  an  undeniable  fact  that 
people  read  the  newspapers  they 
buy,”  Mr.  Goodman  said,  ex¬ 
plaining  w’hy  the  newspaper  lin¬ 
age  was  increased.  “In  my  opin¬ 
ion,  newspapers  represent  one  of 
the  strongest  media  available  to 
advertisers.  There  is  nothing 
better  than  the  printed  newspa¬ 
per  page  to  visualize  a  story 
such  as  our’s  on  lead-free  gaso¬ 
line.  Our  strong  editorial  facts 
can  be  told  the  public  through 
newspaper-like  headlines  and 
supported  by  vivid  and  dramatic 
photographs.” 

Free  Flags 

Three  of  the  newspaper  ads 
in  the  series  make  a  free  offer  of 
one  of  the  new  American  flags 
with  49  stars.  One  million  flags 
have  been  ordered.  Only  the 
newspaper  ads  will  carry  the 
note  that  those  calling  at  Amoco 
stations  can  claim  this  gift.  The 
ads  w'ill  appear  in  advance  of 
Flag  Day.  Memorial  Day,  and 
the  Fourth  of  July. 


8-Page  Section  Opens  BB  Season 


United  Press 
International 


AROUND  THE  WORLD 

AROUND  THE  CLOCK 


Boston 

When  the  Boston  Red  Sox 
opened  the  diamond  season  here 
in  mid-April  the  Schenley- 
I.  W.  Harper  Distillers  Co. 
scored  a  home  run  for  its  sev¬ 
eral  leading  brands  of  whiskies, 
gins  and  vodka. 

An  eight-page  exclusive 
Schenley  supplement  in  the  Bos¬ 
ton  Record-American  on  the 
night  of  April  14  and  morning 
of  April  15  provided  sports  fans 
with  “names  and  numbers  of 
all  the  players”  and  a  wealth 
of  current  baseball  information 
that  will  make  the  section  a 
household  necessity  from  now 
until  October. 

Interspersed  throughout  the 
supplement  were  ads  for  top 
Schenley  brands.  The  double¬ 
truck  in  the  middle  of  the  sec¬ 
tion  was  a  complete  1959  base¬ 
ball  schedule,  indicating  home 
and  away  games,  doubleheaders, 

EDITOR  ft 


and  games  to  be  televised. 
Across  the  bottom  of  this  two- 
page  spread  were  reproductions 
of  Schenley  packages. 

By  special  arrangement  with 
the  newspaper,  every  liquor  re¬ 
tailer  in  the  greater  Boston  area 
received  a  pre-printed  copy  oi 
the  supplement  a  week  before  its 
opening-day  circulation.  They 
were  advised  that  additional 
copies  for  distribution  to  wo* 
sumers  would  be  available  with¬ 
out  cost  through  Schenley  whole¬ 
salers. 

In  addition,  7,500  copies  of  the 
center-spread  season’s  schedule 
were  printed  on  heavyweight 

cardboard  for  distribution  by 
wholesaler  and  Schenley  sales 
representatives  to  taverns  and 
bars,  where  they  will  serve  as  a 
point-of-sale  piece  and  a  brand 
reminder  throughout  the  base¬ 
ball  season. 
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Why  Elmira  is  really  a  “Metropolitan  City” 


Be  sure  Elmira  is  on  any  “Metro¬ 
politan  City”  list  or  campaign  you 
design.  For  example,  you  will  get 
the  second  higliest  grocery  sales 
per  capita  among  all  upstate  New 
York  metropolitan  cities,  the  sec¬ 
ond  highest  appliance  and  furnish¬ 
ing  store  sales  per  capita,  within 
$1.00  of  the  second  highest  auto¬ 
motive  sales  per  capita. 

Sales  Management  says  Elmira 
now  has  55,000  population  in  the 
corporate  city  .  .  .  10%  above  the 
50,000  minimum  “Metropolitan 
City”  requirement.  But  the  ap¬ 
proximately  24,000  more  who  live 
in  contiguous  places  like  Elmira 


Heights,  West  Elmira,  and  Horse- 
heads,  and  Southport,  separated 
f rom  the  corporate  city  only  by  the 
thickness  of  a  sign  post,  are  an 
integral  part  of  the  market  which 
totals  a  densely  populated  urban 
area  of  at  least  79,000,  or  58% 
more  than  the  50,000  minimum  to 


qualify  a  market  as  “Metropolitan”. 

And  don’t  overlook  the  addi¬ 
tional  164,499  people  living  in  the 
surrounding  ABC  trading  area 
where  the  Elmira  newspapers  de¬ 
liver  70%  family  coverage  to  bring 
trade  to  Elmira  merchants  totaling 
nearly  $100,000,000  last  year. 


THE  ELMIRA  STAR-GAZETTE  &  ADVERTISER 
THE  SUNDAY  TELEGRAM 

REPRESENTED  BY  GANNETT  ADVERTISING  SALES,  INC. 

NEW  YORK  SYRACUSE  CHICAGO 

DETROIT  HARTFORD  SAN  FRANCISCO 
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Borden  Whips-Up  Push  For  Instant  Potatoes 


The  Borden  Foods  Company 
will  carry  on  an  intensive  adver¬ 
tising  campaign  through  August 
on  behalf  of  Borden’s  Instant 
Whipped  Potatoes.  The  cam¬ 
paign  will  combine  magazine, 
newspaper,  food  trade  journal, 
and  television  advertising  with 
a  special  offer  which  will  pay 
the  consumer  for  sampling  In¬ 
stant  Whipped  Potatoes.  The 
purpose  is  to  acquaint  as  many 
persons  as  possible  with  the 
product. 

Instant  Whipped  Potatoes,  the 
only  instant  potatoes  to  be  made 
by  Borden’s  exclusive  flake  proc¬ 
ess,  went  fully  national  in 
March.  Market  by  market  intro¬ 
duction  over  a  nine-month  period 
was  backed  by  advertising  in  350 
local  newspapers. 

The  campaign  about  to  get 
under  way  will  be  the  first  on  a 
nationwide  basis  for  the  new 
product.  Beginning  May  17  a 
series  of  four  monthly  color  ads 
will  be  carried  in  Sunday  sup¬ 
plements  serving  115  major 
newspapers,  plus  full-page  ads 
in  the  June,  July  and  Augrust 
issues  of  the  Reader’s  Digest. 

Frequency  of  television  spot 
advertising  has  been  increased 
considerably,  and  coverage  has 
been  increased  to  107  markets. 
This  does  not  include  hundreds 
of  other  cities  and  towns  covered 
by  the  basic  station  lineup. 


Arnold  Bakers,  Inc.,  Port 
Chester,  N.  Y.,  initiated  this 
week  a  new  campaign,  (via 
Kudner  Agency)  one  of  the 
largest  in  their  history,  through 
newspapers,  radio  and  maga¬ 
zines,  to  continue  throughout 
the  year. 

The  newspaper  campaign  con¬ 
sists  of  weekly  600-line  ads,  to 
appear  in  papers  from  Maine 
to  Virginia.  A  spot  radio  cam¬ 
paign  in  the  same  area  will  back 
up  the  newspaper  drive.  A  sec¬ 
ondary  campaign  in  the  New 


Yorker,  New  York  Times  Sun¬ 
day  Magazine,  and  New  York 
Herald  Tribune  Today’s  Living, 
will  promote  Arnold’s  specialty 
products,  such  as  Slender  Key 
Loaf  and  the  Small  Family  loaf. 

Other  areas,  where  Arnold 
products  are  distributed  in 
frozen  form,  will  carry  a  modi¬ 
fied  form  of  this  program. 


Ed  E.  Guttenberg,  advertising  i 
manager  of  Schenley-I.  W.  ; 
Harper  Distillers  Co.,  announced 
this  week  that  Anthony  Ravielli, 
recognized  as  America’s  great¬ 
est  sports  illustrator,  is  creating 
the  artwork  for  a  new  series 
of  newspaper  ads  “aimed  at  the 
heart  of  the  bourbon  mar¬ 
ket.  .  .  .’’ 

Mr.  Ravielli,  whose  weekly  col¬ 
umn  and  authentic  sketches  are 
a  leading  feature  of  Sports  Il¬ 
lustrated  magazine,  has  created 
pen-and-ink  drawings  of  base¬ 
ball  stars,  golf  and  bowling 
champions  in  action  to  illustrate 
the  campaign  theme:  “What 
Evei-y  Woman  Wants  to  Know 
About  Her  Champion.’’ 

The  new  ad  campaign  will  ap¬ 
pear  in  newspapers  in  major 
bourbon  markets  and  in  Sports 
Illustrated  magazine  during  the 
spring  and  summer. 

*  *  * 

Action  illustrations  of  high 
spots  in  the  world  of  sports 
feature  a  new  series  of  adver¬ 
tisements  (via  Young  &  Rubi- 
cam  Inc.)  for  Kessler  “Smooth 
as  Silk”  Whiskey.  According  to 
Murray  Koff,  advertising  man¬ 
ager  for  Kessler,  the  campaign 
will  appear  in  159  newspapers 
in  107  markets  across  the  coun¬ 
try. 

The  scratch-board  illustration 
for  the  Kessler  advertisement 
is  by  Austin  Briggs,  one  of  the 
nation’s  top  illustrators  of  con¬ 
temporary  American  life. 

*  *  * 

A  $1,000,000,  newspaper  ad¬ 


vertising  campaign  in  350  mar¬ 
kets  —  biggest  local  ad  barrage 
in  four  years  —  has  been  set 
off  by  the  Norge  (home  appli¬ 
ance)  Division  of  Borg-Warner 
Corporation  (via  Keyes  Madden 
&  Jones,  Chicago). 

Factory-paid,  1,200-line,  dealer 
listing  ads  for  Norge  refrigera¬ 
tors  will  be  supplemented  by 
dealer  cooperative  advertising 
during  alternate  weeks.  Norge 
expects  a  minimum  of  6,000  lines 
additional  in  auxiliary  markets. 

“The  ads  will  be  black  and 
stark  enough  to  make  a  retail 
sale,  yet  emphasize  quality,” 
said  Walter  C.  Fisher,  dii-ector 
of  marketing. 

*  «  * 

The  Gillette  Safety  Razor 
Company,  Boston,  will  spend  $1,- 
400,000  in  an  advertising  cam¬ 
paign  this  spring  to  introduce 
its  brand  new  1959  Father’s  Day 
gift  special  —  a  Gillette  Ad¬ 
justable  Razor  selling  at  the 
low  price  of  $1.95. 

Gillette’s  Pre-Father's  Day 
campaign  was  led  off  with  the 
Cavalcade  of  Sports’  television 
and  radio  presentation  of  the 
Floyd  Pattei-son-Brian  London 
heavjrw'eight  championship  bout. 

It  will  also  include  full-color 
Sunday  comic  ads  in  newspapei-s 
on  May  24,  May  31,  June  7  and 
June  14,  reaching  over  60,000,- 
000  adults  plus  millions  of 
youngsters. 

*  *  * 

For  the  first  time  since  Pro¬ 
hibition,  a  lady  will  grace  the  ad¬ 
vertisements  (via  Ei*win  Wasey, 


Ruthrauff  &  Ryan,  Chicago)  of 
Old  Forester  Bottled-in-Bond 
Bourbon.  The  ads,  in  full  color, 
are  running  in  national  publica¬ 
tions  and  mark  the  first  time 
that  a  bottled-in-bond  Bourbon 
has  utilized  women  in  ads  in  the 
past  quarter  century. 

The  basic  ad,  featuring  the 
large  Old  Forester  label  and 
pouring  jigger  glass  over  the 
drink  scene,  started  running  in 
newspapers  in  two  dozen  states 
starting  May  1.  Artwork  for  the 
newspaper  advertisements,  how¬ 
ever  is  an  unique  scratchboard 
technique  developed  by  Chicago 
artist  Hal  Von  Wollenberg. 

*  *  * 

The  P.  J.  Ritter  Company, 
Bridgeton,  N.  J.,  packers  of  a 
de  luxe  line  of  specialty  foods, 
is  undertaking  the  most  exten¬ 
sive  consumer  advertising  pro¬ 
gram  (via  L.  H.  Hartman  Oo.) 
in  the  106-year  history  of  the 
company. 

In  Philadelphia,  Washington 
and  Baltimore,  Ritter  has  sched¬ 
uled  four-color,  full-page  new^ 
paper  advertising,  supplemented 
by  one-thousand  line  ads  in  two- 
colors.  In  addition,  the  company 
has  contracted  for  a  52-week 
campaign  of  radio  advertising. 

Eight  major  markets  in  East¬ 
ern  Pennsylvania  will  also  feel 
the  impact  of  the  new  program 
A  schedule  of  large-space  two- 
color  newspaper  ads  will  reach 
consumers  in  Allentown,  Wilkes- 
Barre,  Lancaster,  York,  Scran¬ 
ton,  Harrisburg,  Reading  and 
Lebanon. 


OUR  SERVICE  ELIMINATES 
THESE  ANNOYING  MISTAKES 

We'll  send  you  a  booklet  that  explains  HOW  this  service  can  step 
up  production  in  any  Composing  room.  Write  to: 

MATRIX  CONTRAST  SERVICE 

MATRIX  CONTRAST  CORPORATION 

IS4  West  14th  St.,  New  York  II,  N.  Y.  326  W.  Madison  St.,  Chicago  6.  III. 
1105  Trenton  St.,  Los  Angeles  15,  Calif. 


LARGEST  AND  MOST  COLORFUL— The  third  annual  Home  Section 
published  on  April  28  by  the  Peru  (Ind.)  Tribune  carried  more 
than  ever  before.  A  total  of  27,972  lines  of  local  advertising  was  include 
in  the  two-part,  20-page  section.  Two  full-color  photographs  were  used 
in  the  section.  A  full-color  local  photo  was  also  used  on  the  main  news 
section  (right).  Displaying  the  edition  are  Lloyd  Burt,  advertising 
representative,  Albert  Schmidt,  mechanical  superintendent,  and  Willi*"' 
Sharp,  advertising  manager. 
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Heads  as  well  as  hearts  get  primary 
attention  from  The  Inquirer’s  editors. 
News  is  published  in  a  distinctive  man¬ 
ner  ...  so  that  readers  can  understand 
the  meaning  of  important  events.  Maps, 
definitions,  profiles  present  the  back¬ 
ground  of  significant  stories  .  .  .  point 


out  how  and  why  as  well  as  where  and 
when.  For  The  Inquirer’s  avowed  pur¬ 
pose  is  to  aid,  inform  and  entertain  its 
readers.  Out  of  this  avowal  has  grown 
a  firm  loyalty  to  this  understanding 
newspaper  and  this  loyalty  is  trans¬ 
ferred  to  advertisers  in  The  Inquirer. 


(Tlte  yinlaltdpfik  |(ni|uir(r 

Constructively  Serving  Delaware  Valley,  U.S.A. 


NEW  YORK  CHICAGO  DETROIT  SAN  FRANCISCO  LOS  ANGELES 

ROBERT  T.  DEVLIN.  JR.  EDWARD  J.  LYNCH  RICHARD  I.  KRUG  OTZPATRICK  ASSOCIATES  FITZPATRICK  ASSOCIATES 
342  MadUon  Ave.  20  N.  Wicker  Drive  Peoobtcot  Bld|(.  155  Montgomery  St.  3460  Wilshire  Boulevard 

Murray  Hill  2«5838  Andover  3-6270  Woodward  5-7260  Car6eld  1-7946  Dunkirk  S3557 


Delaware  Valley,  U.S.A. — 14 
county  Retail  Trading  Areo.«« 
home  of  5,200,000  people 
. . .  Philadelphia  is  the  hub. 
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Cost  Topics 
On  Top  for 
Controllers 


trends  in  newspaper  insurance. 

Richard  N.  Smith,  vice  presi¬ 
dent  and  treasurer,  Copley 
Press,  Inc.,  La  Jolla,  Calif.,  will 
preside  at  the  conference. 

• 

Anti-Inflation  Coupons 
Sent  to  Congressmen 


ROP  color,  cold  type  printing 
processes,  pension  plans  and 
other  fringe  benefits  and  con¬ 
trol  of  departmental  costs  are 
scheduled  for  discussion  at  the 
National  Spring  Conference  of 
the  Institute  of  Newspaper  Con¬ 
trollers  and  Finance  Officers, 
May  17-19,  in  Pittsburgh. 

Frank  D.  Marsteller,  director 
of  graphic  arts,  Allentown  (Pa.) 
Call  and  Chronicle,  will  report 
on  “Cold  Type  Printing  Process: 
Comparisons  of  Cost,  etc.”  Har¬ 
old  W.  Beyer,  also  of  Allentown, 
will  speak  on  “Pension  and  Profit 
Sharing  Plans.”  Fringe  benefit 
costs  and  federal  benefit  report¬ 
ing  will  be  explored  by  a  panel, 
to  be  led  by  William  B.  Chawgo, 
business  manager,  Aurora  (Ill.) 
Beacon-News. 

News-advertising  ratios,  ad¬ 
vertising  I’ate  cards  and  related 
topics  will  be  covered  at  a  Clinic 
led  by  Arthur  A.  Brown,  New¬ 
port  News  (Va.)  Press  and 
Tbnes-Herald.  A  cost  clinic  will 
be  conducted  by  Charles  M. 
Hupp,  New  York  Herald  Trib¬ 
une.  The  topics  and  speakers 
will  be:  “Accounting  Costs,” 
Thomas  F.  Mowle,  Wall  Street 
Journal;  “Editorial  Costs,” 
Herbert  E.  Hetu,  Sharon  (Pa.) 
Herald;  “Fixed  Editorial  Bud¬ 
gets,”  Richard  McCasland,  Sid¬ 
ney  (Ohio)  Daily  News;  “Com¬ 
posing  Room  Costs,”  Kenneth  C. 
Doty,  Hackensack  (N.  J.)  Berg¬ 
en  Evening  Record,  and  “Circu¬ 
lation,  Mail  and  Delivery,” 
Robert  P.  Hunter,  Birmingham 
(Ala.)  News. 

A  panel  of  members  led  by 
Clifton  D.  Camp  Jr.,  St.  Peters¬ 
burg  (Fla.)  Times,  will  discuss 

AUSTRALIA'S 

Expanding  ]Vealfh 
Offers  Opporfunifies 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
In  Australia. 

To  keep  in  touch  with  marketing, 
advertising,  publishing  and  graphic 
arts  in  Australia  read 


mSPAPERHEWS 


P»hU§had  fortnightly 

Annudl  Subscription  to  U.  S.  |8 

IS  HoariHod  St.,  Sydaey,  Austrolla 


PHILADB2.PHIA 

Senators  from  four  states  in 
the  circulation  area  of  the 
Philadelphia  Inquirer  reported 
they  have  been  flooded  with 
letters  in  support  of  that  news¬ 
paper’s  campaign  to  curb  infla¬ 
tion. 

Most  of  the  letters,  responding 
to  an  editorial  “You  Can  Help 
Fight  Inflation,”  included  cou¬ 
pons  provided  by  the  Inquirer, 
listing  the  ways  in  which  econ¬ 
omic  security  is  endangered  by 
mounting  federal  expenditures. 

Several  hundred  letters  were 
also  sent  to  the  newspaper  com¬ 
mending  the  anti-inflation  stand 
and  imploring  the  newspaper  to 
“keep  up  the  good  work.” 

• 

Inland  Papers  Show 
March  Linage  Gain 

Chicago 

For  the  second  month  in  suc¬ 
cession  midwest  newspapers  in 
the  10,000  and  25,000  circula¬ 
tion  ranges  showed  increases  in 
advertising  linage  in  March  over 
the  same  period  last  year. 

Figures  appearing  in  the  “Ad¬ 
vertising  Index”  compiled  by  the 
Inland  Daily  Press  Association 
showed  the  “10,000”  papers  up 
2.3%  and  the  “25,000”  papers 
up  3.9%  over  March  1958.  The 
figures  are  based  on  reports 
from  53  of  the  newspapers  which 
participate  in  the  association’s 
monthly  linage  comparisons. 


Corrections  Made 
On  Color  Listings 

The  list  of  ROP  Color  avail¬ 
abilities  published  in  E&P 
March  28  contained  two  errors 
due  to  improperly  filled  out 
questionnaires.  Following  is  cor¬ 
rected  information: 

The  Nampa  (Idaho)  Free 
Press  color  premiums  are  1  color 
and  black  35%,  2  C&B  50%, 
3  C&B  75%,  minimum  size  560 
lines. 

The  correct  Houston  (Tex.) 
Chronicle  3  C&B  premium  is 
$525. 

Due  to  a  typographical  error 
the  Elgin  (Ill.)  Courier-News 
2  C&B  premium  was  wrong.  It 
should  be  $90. 

The  Minneapolis  Star  and 
Tribune  does  mix  special  inks 
and  should  be  listed  as  “yes”  in 
that  column. 

• 

Baldwin  Named  Veep 

Kenyon  &  Eckhardt,  Inc.,  has 
announced  election  to  vicepresi¬ 
dent  of  Brendan  J.  Baldwin  who 
joined  the  agency  in  1955  as  a 
media  supervisor.  Mr.  Baldwin 
returns  to  New  York  after 
two  and  a  half  years  as  media 
director  of  K&E  —  Detroit,  as 
associate  media  director. 

• 

Nestle  Names  McCann 

Nestle  (Company,  Inc.,  White 
Plains,  N.  Y.,  this  week  an¬ 
nounced  appointment  of  Mc- 
Cann-Erickson,  Inc.,  to  handle 
Decaf  instant  coffee  and  tea, 
effective  Sept.  1.  At  same  time 
Nestle  announced  amicable  term¬ 
ination  of  six-year  account  with 
Dancer-Fitzgerald-Sample. 


Your  Linotype  will 


Newspaper  Ad  Mats 
Offered  by  Kodak 

“New  From  Kodak”  —  the 
automatic  age  in  photography 
—  is  the  theme  of  the  1959 
Spring-Summer  ad  mat  series 
of  Eastman  Kodak  Company. 
The  series  is  offered  to  adver¬ 
tising  managers  of  daily  and 
weekly  newspapers  to  help  them 
sell  advertising  to  photo  dealers 
and  finishers. 

Ten  ad  mats  each  are  offered 
in  Assortment  “A”  and  Assort¬ 
ment  “B.”  Assortment  “A”  pro¬ 
motes  film  sales  and  finishing, 
and  low-priced  still  and  movie 
cameras.  Assortment  “B”  is  de¬ 
voted  to  somewhat  higher-priced 
products. 

Both  assortments  stress  the 
“New  From  Kodak”  theme  and 
the  picture-;taking  and  viewing 
automation  possible  with  Ko¬ 
dak’s  new  electric-eye  control 
cameras  and  automatic  projec¬ 
tors. 

The  assortments  also  are 
keyed  for  use  with  special  pro¬ 
motions  such  as  “May  Time  Is 
Picture  Time,”  Father’s  Day 
and  the  graduation  and  vacation 
season. 

Mats  and  proof  sheets  are 
available  without  charge  from 
Eastman  Kodak  Company,  Ad¬ 
vertising  Department,  Roches¬ 
ter,  New  York. 


Appointed  Print  Buyer 

Charles  N.  Kaufman  has  been 
appointed  print  buyer  in  the  j 
media  department  of  Kenyon  &  j 
Eckhardt,  Inc.  Prior  to  joining 
K&E,  he  was  print  buyer  for 
BBDO  for  five  years. 


Named  to  B&B  Board 

Lee  Rich,  vicepresident  in 
charge  of  media  for  Benton  & 
Bowles,  has  been  elected  a  mem¬ 
ber  of  the  board  of  directors  of 
the  agency. 


with  Mergenthaler 
Linotype  Parts 


Cowles  Purchases 
Paper  in  Florida 

Fort  Pierce,  Fla. 

Gardner  (Mike)  Cowles  and 
his  son-in-law,  John  R.  Harri¬ 
son,  purchased  the  Fort  Pierce 
News-Tribune,  an  evening  and 
Sunday  newspaper  with  approxi¬ 
mately  8,000  circulation. 

The  seller  was  the  Clearwater 
Sun  Corp.,  of  which  W.  S. 
Zschach  is  president.  Mr. 
Zschach  is  publisher  of  the 
Clearwater  Sun. 

No  price  was  given  in  the 
announcement  of  the  transaction 
which  was  handled  by  Vincent 
J.  Manno,  New  York  newspaper 
broker. 

Mr.  Cowles  is  president  of 
Cowles  Magazines,  Inc.,  pub¬ 
lisher  of  Look,  and  president  of 
the  Des  Moines  (Iowa)  Regis¬ 
ter  and  Tribune  Co.  He  has 
large  realty  interests  in  Florida. 

Mr.  Harrison,  who  has  been 
associated  with  Look,  will  be 


associate  publisher  of  the  News- 
Tribune.  H.  T.  Ennis  Jr.  con¬ 
tinues  as  publisher  and  chief 
operating  officer. 

«  «  « 

Additional  recent  transactions 
in  the  newspaper  field: 

Wh alley,  B.  C. 

Mrs.  Helen  Carter,  a  former 
Vancouver  Sun  correspondent, 
purchased  the  Whalley  Herald 
Ltd.  from  H.  L.  Straight  of 
Horizon  Publications,  Van- 


WiNTER  Park,  Fla. 

Mr.  and  Mrs.  Rolf  K.  Lam- 
born  sold  the  Winter  Park 
Herald  to  Mr.  and  Mrs.  Lloyd 
Karr  of  Webster  City,  Iowa. 
Mr.  Karr  was  publisher  of  the 
Webster  City  Daily  Freeman 
Journal  from  1952-1955. 

The  W inter  Park  Sun  was  alM 
acquired  by  the  Karrs  and  will 
be  merged  with  the  Herald  to 
form  the  Winter  Park  Sun 
Herald. 

The  Lamborns  owned  the 
Herald  since  1955. 
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REELS 

TENSIONS 
PASTERS 


Th«se  Leading  Publisher* 

Selected  BD55  Reels 


Mobil*  (Ala.)  Prtss  Rogisttr 

Tucson  (Ariz.)  CitizM-SUr 

Los  An|^  (CaHf.)  Examintr 

Sm  Benurdino  (C^H.)  Sun-Tulsfram 

Sm  Francisco  (CaHf.)  Cbronida 

Stockton  (Calif.)  Record 

Danvar  (Colo.)  Catholic- Reghtar 

Bridtaport  (Conn.)  Post-Talagram 

Hartford  (C^.)  Timas 

New  Haven  (Conn.)  Ragistar 

Washington  (D.C.)  Post  A  Timas-Harald 

Washington  (D.C.)  Star 

Miami  (Fla.)  HarM 

Tampa  (Fla.)  TrIbuna 

Atlanta  (Ga.)  Journal  A  Constitution 

Chicago  (lU.)  Daily  News 

Chicago  (III.)  Sun-Timas 

Chicago  (III.)  TrR>un* 

Chicago  (IN.)  Wall  Street  Journal 
Peoria  (III.)  Journal-Star 
Springfield  (III.)  Stats  Journal  A  Register 
FL  Wayne  (Ind.)  Naws-Sentinal 
Gary  (Ind.)  Post-Tribun* 

Hammond  (Ind.)  Timas 
Indianapolis  (Ind.)  Star-News 
Lafayette  (Ind.)  Journal  A  Courier 
Cedw  Rapids  (Iowa)  Gazette 
Baton  Rouge  (La.)  State  Times  A  Advocate 
Shreveport  (La.)  Journal  A  Times 
Datroit  (MM.)  Free  Press 
Detroit  (Mkh.)  Timas 
Saginaw  (Mkh.)  News 
St  Paul  (Minn.)  Pioneer  Press-Dispatch 
St  Louis  (Mo.)  Globo  Demoaat 
Omaha  (Nebr.)  WorM-Herald 
Camden  (N.J.)  Courier- Post 
Passak  (N.J.)  Herald- News 
Albuquarque  (N.M.)  Tribune  A  Journal 
Jamaica  (N.Y.)  Long  Island  Press 
New  York  (N.Y.)  News 
Durham  (N.C.)  Herald-Sun 
Fayetteville  (N.C.)  Observer 
Greensboro  (N.C.)  News-Record 
Cincinnati  (Ohio)  Enquirer 
Columbus  (Ohio)  Dispatch 
Dayton  (Ohio)  McCaH  Corporation 
HamiKon  (Ohio)  Journal  News 
Levittown  (Pa.)  Times 
Norristown  (Pa.)  Times  Herald 
Reading  (Pa.)  Eagle  A  Times 
Columbia  (S.C.)  Record-State 
Nashvill*  ^enn.)  Baird-Ward 
Fort  Worth  (Tex.)  Star-Telegram 
Houston  (Tex.)  Chronicle 
Houston  (Tex.)  Post 
Lubbock  (Tex.)  Avalanche- Journal 
San  Antonk  (Tax.)  Express-News 
Sait  Lake  City  (Utah)  Tribune  A  Deseret  News 
A  Telegram 

Spokane  (Wash.)  Chronki*  A  Spokesman  Review 
Wheeling  (W.Va.)  News-Register 
Vancouver  (B.C.)  Sun  A  Province 
Montreal  (Que.)  La  Press* 

Montreal  (Que.)  Le  Petit  Journal 
Montreal  (Que.)  Star 


Outstanding  performance  of  Goss  equipment  is  the  solid  base 
of  the  Goss  reputation  for  leadership.  This  is  proved  by  the 
consistently  high  production  and  dependable  operation  of 
Goss  Reels-Tensions-Pasters  in  the  reelrooms  of  an  impressive 
list  of  major  newspapers. 

The  web  splicing  operation  was  made  fully  automatic  for 
the  first  time  when  Goss  applied  the  Paster  Pilot  to  Reels- 
Tensions-Pasters.  The  operator  simply  pre-sets  the  Paster  Pilot, 
then  the  entire  cycle  is  controlled  automatically — at  full  press 
speed.  Not  only  is  production  increased,  but  newsprint  is  con¬ 
served  since  a  minimum  amount  of  paper  is  left  on  the  core. 

The  simple,  dependable,  fully  enclosed  Paster  Pilot  is  only 
one  of  many  refinements  developed  by  Goss  to  make  even 
more  efficient  and  productive  the  basic  design  features  of  the 
Reels-Tensions-Pasters. 


THE  BOSS  COMPANY 


Specialists  in  newspaper,  magazine  and  roto  presses. 

A  DIVISION  OF  MIEHLE-GOSS-DEXTER,  INC. 

TTie  leader  in  graphic  arts  engineering  and  manufacturing  industry-wide  and  world-wide. 
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CLASSIFIED  CLINIC 


Paper  Dolls  Bring 
Attention  Dollars 


By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


Exploiting  the  human  interest 
inherent  in  pictures  of  children, 
Ralph  Sides,  CAM,  Lancaster 
(Pa.)  Newspapers,  put  the  con¬ 
cept  to  work  in  his  National 
Want  Ad  Week  promotion  and, 
to  put  it  mildly,  came  up  with 
a  winner. 

Says  this  veteran  of  ingeni¬ 
ous  promotion  stunts,  who  as 
chairman  of  ANCAM’s  Promo¬ 
tion  Committee,  knows  a  thing 
or  two  about  the  matter:  “I 
have  never  run  anything  that 
produced  as  much  comment  and 
created  as  much  reader  inter¬ 
est.” 

“Miss  Paper  Doll  Contest” 
simply  involved  having  the  pa¬ 
per  doll  set,  ages  4,  5  and  6, 
female  gender,  submit  snapshots 
of  themselves.  Another  aspect 
of  the  contest  was  to  have  kids 
in  the  kindergarten,  first  and 
second  grades  submit  pencil 
drawings  as  well  as  personal 
photos.  Captions  were  fitted  to 
the  drawings  which  related  them 
to  the  want  ad  theme,  “You  can 
get  anything  you  want  —  when 
you  want  it  —  through  want 
ads.” 

Pictures  of  the  artist  were 
printed  with  a  reproduction  of 
his  art  and  the  appropriate  cap¬ 
tion.  For  example,  Carolyn 
Weaver,  age  6,  sent  along  a 
drawing  of  a  bespectacled  lass, 
with  big  feet  and  a  double  pony 
tail.  The  caption  read,  “Wanna 
Marry  the  Boss’  Daughter?  — 
You  can  get  anything  you  want 
—  etc.” 

Advance  Notice 

Each  accepted  entry  was  pub¬ 
lished  on  the  classified  pages 
leading  CAM  Sides  to  send  out 
a  blast  to  all  potential  advertis¬ 
ers  advising  them  that  during 
the  National  Want  Ad  Week 
period  when  hundreds  of  photos 
of  the  tots  and  their  art  would 
appear  on  the  want  ad  pages, 
“a  quarter  million  people  will 
anxiously  open  their  papers  just 
to  find  the  Miss  Paper  Dolls.” 
...  It  is  your  golden  opportunity 
to  boost  sales  by  boosting  your 
advertising  to  the  fullest  while 
all  eyes  are  upon  your  message.” 

ROP  ads  carried  drawings 
and  photos,  too,  helping  direct 
reader  traffic  to  the  want  ad 
pages.  Some  advertisers  actually 
carried  photos  of  the  little  girls 
in  their  ads. 


To  carry  out  the  Miss  Paper 
Doll  theme  the  Lancaster  News¬ 
papers  had  their  windows 
dressed  with  little  girl  manne¬ 
quins,  springtime  setting  of 
tulips  and  cherry  blossoms  and 
an  animated  display  that  sym¬ 
bolized  the  want  ad  theme. 

Winners  of  the  contest  were 
announced  in  a  six-column  color 
ad  with  studio  portraits.  Their 
prize  —  a  complete  Easter  out¬ 
fit  including  dinner  and  a  show 
—  plus,  an  introduction  in  per¬ 
son  on  TV. 

«  V  * 

BETTER  THAN  GOOD 

J.  Ellis  Molton,  CAM,  Augus¬ 
ta  (Ga.)  Chronicle,  is  another 
CAM  who  strongly  believes  in 
the  converse  of  the  theme,  “You 
Can  Get  Anything  You  Want  — 
When  You  Want  It  —  Through 
Classified.”  He  says,  “You  Can 
Sell  Anything  —  through  classi¬ 
fied.” 

Suiting  action  to  his  words, 
he  recently  inaugurated  a  “Bet¬ 
ter  Things  To  Eat”  classification 
and  both  the  advertisers  and 
readers  are  eating  it  up!  Here’s 
how  he  went  about  it:  “Back  in 
July  we  began  a  new  classifica¬ 
tion  which  we  called,  simply. 
Food.  We  solicited  a  few  cater¬ 
ers,  grocers,  and  restaurants 
with  some  success.  We  rocked 
along  for  about  a  month  with 
small  space  (14  to  28  lines  a 
day.) 

“We  then  decided  to  brighten 
up  the  classification  by  calling 
it  Good  Things  to  Eat.  Then  one 
day,  for  some  unknown  reason, 
it  came  out  Better  Things  to 
Eat,  (comp,  room  error,  no 
doubt.)  This  seemed  to  catch  on, 
and  resulted  in  more  and  larger 
ads. 

“Recently,  we  ‘pulled  out  all 
the  stops.’  We  sent  out  a  mail¬ 
ing  piece  with  a  glossy  proof 
of  an  ROP  promotion  ad  refer¬ 
ring  readers  to  the  classifica¬ 
tion.  This  was  sent  to  every 
food  dealer  of  all  varieties  (45 
mailed  each  day)  and  followed 
up  by  phone  solicitation. 

“Success!  Within  five  days 
we  obtained  150  lines  of  the 
mouth-wateringest  copy  ever  to 
hit  Classified!  (All  orders  were 
for  7  times  or  more.)  And  we 
have  about  60  or  more  to  call 
plus  resolicitation  of  previous 
turndowns. 


“Will  it  last?  We  think  so, 
because  it’s  unique.  It’s  one  of 
the  few  classifications  that  has 
as  its  market  all  the  people, 
every  day,  unlike  automotive. 
Real  Estate,  etc.” 

“(By  the  way,  Howard  John¬ 
son’s  bought  21  lines  a  day.)” 

*  *  * 

AD  PER  SUB.SCRIBER 

Consistent  promotion  is 
credited  with  producing  virtual¬ 
ly  a  classified  ad  per  subscriber 
total  in  the  Riverside  (Calif.) 
Press  and  Enterprise  during  a 
single  month. 

The  ad  count  of  51,588  was 
within  close  range  of  the  total 
circulation  of  52,500  averaged 
for  March.  The  advertising 
added  up  to  27,142  inches. 

Special  promotion  aided  the 
classified  linage  spurt  to  a  new 


record  high.  In-paper  copy  used 
during  the  period  ranged  to  a 
full  page. 

“We  believe  the  gn'owth  is  due 
not  only  to  this  particular  pro¬ 
motion  but  to  the  consistent  top¬ 
flight  promotion  maintained  by 
Mrs.  Florence  Tyler  for  her  dfr 
partment,”  advised  Larry  Wade, 
assistant  director  of  public  re¬ 
lations. 

The  special  classified  promo¬ 
tion  included  a  series  illustrated 
with  photos  of  P-E  classified 
leaders.  These  photos  were  cen¬ 
tered  in  a  break-through  of  a 
P-E  classified  page  of  copy  per¬ 
sonalizing  want  ad  services. 

A  Press-Enterprise  survey 
completed  in  February  showed 
that  84  out  of  every  100  want 
ads  make  the  sale. 

The  P-E  showed  an  ad  count 
of  511,501  for  1968. 


New  Feature  Program  Told 


Los  Angeles 

A  program  of  feature  reports 
is  being  developed  by  the  Los 
Angeles  Times.  Local  reports 
and  special  services  are  com¬ 
bined  in  the  plan  developed  un¬ 
der  the  direction  of  Nick  B. 
Williams,  editor. 

The  New  York  Herald  Tri¬ 
bune  Service  reports  will  be  used 
beginning  May  4.  Simultaneous¬ 
ly  the  Monday  financial  section 
is  being  amplified.  The  financial 
reports  include  The  Daily  In¬ 
vestor  column  by  William  A. 
Doyle,  United  Features  Syndi¬ 
cate,  and  the  Canadian  Story  by 
Ralph  Blackmore  from  Editors 
Syndicate.  The  selections  were 
made  by  Ralph  Blackmore,  fi¬ 
nancial  editor. 

Recent  special  contributions 

Weekly  Moves  Out, 

New  One  Is  Started 

Stamps,  Ark. 

The  Lafayette  County  Demo¬ 
crat,  published  here  for  64  years, 
will  move  to  Lewisville  May  7. 
On  the  same  date,  a  new  paper, 
published  by  Lewis  Rowan  of 
Marvell,  will  begin  publication 
at  Stamps.  At  Marvell,  the 
chamber  of  commerce  is  seeking 
a  publisher  to  fill  the  gap  when 
Mr.  Rowan  suspends  publication 
of  his  Marvell  Messenger. 

• 

Religion  Seminar 

Memphis,  Tenn. 

Leaders  from  the  fields  of 
journalism  and  religion  will 
gather  on  the  campus  of  Mem¬ 
phis  State  University  May  12 
for  a  Religious  Journalism 
Seminar  which  is  being  organ¬ 
ized  by  A1  Westland,  instructor 
in  journalism  and  director  of 
the  Memphis  State  News 
Bureau. 

EDITOR  8C 


by  Times’  staffers  have  included 
Jerry  Hulse’s  Life  in  Berlin, 
Mary  Ann  Callan’s  reports  on 
America- A  Nation  of  Softies 
and  a  series  by  Walter  Ames 
on  cosmetic  plastic  surgery. 

Walter  Drake  is  continuing 
a  series  from  African  points. 
Miss  Callan  is  now  writing  a 
series  of  Hollywood  youth. 

Edith  Head’s  reports  on  dress 
released  by  Times-Mirror  Syn¬ 
dicate  are  appearing  in  the 
Times.  William  Neill  Connor’s 
Universal  Press  Association  fea¬ 
tures  are  running  on  opposite 
editorial. 

'The  total  list  developed  by 
Mike  Straszer  shows  11  new  and 
six  continuing  features.  Specials 
include  Bill  Murphy’s  pictorial 
on  early  days  in  Southern  Cali¬ 
fornia. 

Plan  for  Newsprint 
Project  Abandoned 

San  Francisco 

Plans  for  the  development  of 
newsprint  production  in  New¬ 
foundland  have  been  abandoned 
by  Crown  Zellerbach  Corpora¬ 
tion,  a  stockholders  quarterly 
meeting  here  was  informed. 

After  extensive  investigations 
of  the  possibility  of  establishing 
pulp  and  paper  operations  on 
Newfoundland  and  in  Labora- 
dor,  CZ  concluded  that  such  a 
move  is  not  justified  at  this  time, 
A.  B.  Layton,  president,  re¬ 
ported. 

CZ  reported  a  net  income  of 
$8,311,000  against  $6,489,000  for 
the  1968  comparable  quarter, 
which  was  affected  by  an  indus¬ 
try-wide  strike  in  British  Co¬ 
lumbia. 

Improved  earnings  indicated 
for  this  year  will  be  at  a  lower 
rate  than  in  1966  and  1956  be¬ 
cause  the  price  has  remained 
static  over  the  past  two  years. 
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BEST  REPRESENTATION  SALES  RESULTS 


are  secured  when  the 


SAME  ORGANIZATION  DOES  THE  WORK  IN  ALL  CITIES... 


Moloney,  Regan  &  Schmitt  offices 


^any  times  an  advertiser  is  located  in  an  entirely  different 
section  of  the  United  States  than  is  the 
advertising  agency,  which  handles  the  account. 


Span  the  nation  . . . 
N^W  YORK 


When  several  sales  organizations  attempt  to  handle 
such  a  sales  problem,  complications  of  a  very 
serious  nature  can  develop. 


CHICAGO 

DETROIT 


From  our  fifty-eight  years  of  experience,  we  learned 
long  ago  that  only  a  truly  national  sales  organization, 
operating  under  one  centralized  Sales  Manager, 
can  do  the  kind  of  selling  required  to  get  best  results. 

Moloney,  Regan  &  Schmitt  owns  and  operates  ten 
branch  offices,  each  devoting  its  entire  time  to 
selling  for  those  newspapers  represented 
nationally  by  our  organization. 


The  sales  work  of  these  branch  offices  is  closely 
coordinated.  They  are  located  in  key  advertising  centers 
from  the  Atlantic  to  the  Pacific,  and  strongly 
staffed  with  68  experienced  salesmen. 


MOLONEY,  REGAN  & 

representing  newspapers  exclusively 

HERBERT  W.  MOLONEY 
PrMidcnt 


WILLIAM  J.  SCHMITT  HERBERT  W.  MOLONEY.  Jr. 

Exacutiv*  Vic*  Pr«*id«nt  Vic*  Pr**id*nt  ft  G«n*ral  M*n*,*r 
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Kansans  Cite 
Marion  Ellet 


Manhattan,  Kas. 

Marion  Ellet,  widely  quoted 
columnist  for  the  Concordia 
Blade-Empire,  is  winner  of  this 
year’s  Theta  Sigma  Phi  award 
as  the  outstanding  woman  in 
Kansas  journalism. 

After  graduating  from  Smith 
College  in  1921,  Miss  Ellet  re- 
tumed  to  her  home  town  of 
Concordia  where  she  “broke  in” 
on  the  Blade-Empire  and  stayed 
with  the  paper  for  a  year.  Then, 
with  |300  in  her  purse  she  set 
out  to  conquer  New  York  City. 

She  got  a  job  on  the  “lobster 
shift’’  of  the  old  Brooklyn  Eagle. 
She  stayed  with  this  job  for 
about  two  years,  then  went  to 
the  school  page  of  the  Nev 
York  Sun  for  about  a  year. 

She  came  home  for  a  rest  and 
decided  to  try  her  hand  at  col¬ 
umn  writing.  “Heywood  Broun 
was  the  idol  of  all  young  writers 
at  that  time,’’  she  recalls.  Her 
column  has  been  going  ever 
since  then  (1926). 

Now  part  owner  of  the  Con¬ 
cordia  Blade-Empire,  Miss  Ellet 
writes  her  column  and  works 
four  hours  a  day  in  the  office 
helping  with  the  routine  work. 
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E&P  Files  Given 
As  McCall  Memorial 

Athens,  Ga. 

Honoring  the  memory  of  a 
long-time  Associated  Press  ex¬ 
ecutive,  U.  L.  McCall,  his  son 
and  widow  presented  to  the 
Henry  W.  Grady  School  of  Jour¬ 
nalism,  University  of  Georgia, 
a  file  of  Editor  &  Publisher 
magazines  from  the  early  1920’s 
through  September,  1951. 

The  presentation  was  made  in 
the  Journalism  Reading  Room 
to  Dean  John  E.  Drewry  and  a 
group  of  the  Grady  faculty  by 
Rufus  B.  McCall,  Atlanta,  in 
behalf  of  himself  and  his  mother, 
both  of  whom  reside  in  Atlanta. 

The  late  U.  L.  McCall  served 
AP  from  1900  to  1928. 


Cut  your  page  handling  and  storage  costs  in  half  with 
modern  Hamilton  Electric  Page  Storage  Cabinets. 
Hamilton  cabinets  do  the  job  of  20  form  trucks— yet 
cost  less  than  half  as  much,  take  only  one-fifth  the  floor 
space.  Cabinet’s  elevator  shelf  operates  on  standard 
110  volt  alternating  current— lets  one  man  handle  full- 
size  newspaper  letter  boards  easily,  quickly,  safely,  with 
no  manual  lifting. 

See  how  Hamilton’s  Electric  Page  Storage  Cabinets 
actually  pay  for  themselves  in  faster,  safer,  better  handling 
of  materials.  Get  the  full  facts  next  time  your  Hamilton 
dealer  calls  on  you ! 


/nee  new  Hamilton  Catalog 

Find  out  how  you  con  turn  wasted  walking 
time  into  profitable  working  time  with 

Hamilton’s  modern,  cost  cutting  Printers 
Equipment.  Write  for  FREE  copy  of  new 
Catalog  No.  28 1 


Overseas  Press  Qub 
Elects  New  Officers 
John  Wilhelm, 


manager  oi 
McGraw-Hill  World  News,  was 
elected  president  of  the  Over¬ 
seas  Press  Club  of  America 
this  week.  He  succeeds  Thomas 
P.  Whitney,  Associated  Press. 

Elected  vicepresidents  were 
Ansel  E.  Talbert,  aviation  writer 
formerly  on  the  Herald  Tribune; 
Ben  Grauer,  NBC;  and  John 


PRINTERS  EQUIPMENT 

designed  and  crafted  by 


secretary  and  Franz  Weissblatt, 
;IN  free  lance,  is  treasurer. 
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NEWSPAPER  LAW 


Libel  More  Serious  Than  Play  on  Words 

By  Albert  Woodruff  Gray 

An  action  agfainst  the  pub-  on  charges  of  disorderly  conduct  The  difficulty,  incidentally,  un-  community  in  1955.  .  .  . 


lishers  of  the  Atlanta  (Ga.)  after  eternal  triangle  fray.  —  der  which  this  publisher  labored  “This  allegedly  false  article 
Constihition  for  libel  was  dis-  The  curtain  dropped  temporari-  in  its  defense  was  that  the  Peo-  was  published  on  the  day  of  a 
missed  by  the  Court  of  Appeals  ly  Saturday  on  a  love  drama  of  pie’s  World  had  not  recom-  local  election.  Under  such  cir- 
of  that  state  recently.  (107  real  life  based  on  the  eternal  mended  these  men  for  election  cum.stances  it  is  certainly  a  pos- 
S.E.2d  260)  triangle.  Tw'o  men  and  a  woman  but  had  carried  as  an  item  their  sible  or  reasonable  inference 


Under  the  head,  “Make  Name  are  the  principal  characters  and  recommendation  by 
‘Cook,’  a  ‘Crook’  Asks  Court,”  the  leads  will  enact  the  next  group, 
the  story  read  as  follows:  “A  chapter  Tuesday  in  Recorder  A.  “Prior  to  and  in 


commendation  by  a  labor  that  the  apparent  object  of  the 
oup.  publisher  was  to  convey  to  its 

“Prior  to  and  in  the  early  readers  that  this  man  was  un- 


DeKalb  County  man,  evidently  W.  Callaway’s  court.  Leading  1940’s”  the  court  said,  “it  was  worthy  of  public  office  because 

fed  up  with  it  all,  has  filed  suit  roles  in  the  play  were  enacted  pi-obably  the  law  that  a  false  sympathetic  to  commu¬ 
te  change  the  last  name  of  him-  by  LeRoy  B.  Paschal,  jealous  charge  that  a  person  was  a  Com-  nism. 

self  and  his  family.  The  petition  husband,  Howard  Edwards  and  munist  was  not  in  itself  libel-  _  “The  false  charge  that  a  poli- 
was  brought  by  Roy  Crook  Jr.,  Mrs.  Paschal.”  ous  and  required  the  pleading  candidate  has  been  recom- 

who  said  the  family  surname  is  This  publication  was  followed  of  an  innuendo  as  to  the  public’s  mended  by  a  ‘communist-line’ 

of  such  a  caliber  as  to  cause  in  a  later  edition  by,  “Paschal  attitude  towards  such  charge,  newspaper  reasonably  imputes 


them  each  ridicule  and  mockery,  told  the  Georgian  that  Edwards 
He  said  being  called  a  ‘crook’  had  been  forcing  his  attentions 
has  hindered  his  advancement  in  on  Mrs.  Paschal  for  three 
the  business  world  and  that  the  months  and  that  he  had  been 


State  of  Mind 

“But  the  alleged  libel  here  in- 


that  the  candidate  is  a  commu¬ 
nist  sympathizer  or  a  ‘fellow 
traveler.’  Certainly  the  differ¬ 
ence  between  charging  that  one 


family  would  like  to  change  its  ordered  from  their  home  on  volved  was  printed  in  1955,  not  is  a  Communist  and  that  one 


numerous  occasions. 

“  ‘This  fellow  threatened  to 


name  to  ‘Cook’.”  numerous  occasions.  in  1940.  It  is  our  duty  to  deter-  is  a  communist  sympathizer  is 

Mr.  Crook  charged  that  the  “  ‘This  fellow  threatened  to  mine  the  state  of  mind  of  the  a  question  of  degree  only.” 
statements  in  the  article  were  kill  my  wife  yesterday  when  she 

such  that  the  public  would  infer  refused  to  talk  to  him,’  he  said,  cy  n  a  a  a 

that  he  was  a  swindler,  sharper  “and  my  wife  and  I  have  re-  OSlt'KeStraiilt  VOlUS  LiOtllGnipt 
or  cheat  who  was  seeking  to  peatedly  warned  him  to  keep  ,  n  ^  fv,  f  M  c, 


Self-Restraint  Voids  Contempt 


change  his  name  and  that  he 
was  suffering  great  mental  dis¬ 
tress. 

Rule  of  Qiiulified  Privilege 


awaTfromher’”  Jackson,  Miss.  They  also  alleged  that  Mis- 

Tn  Hi<!nii^<!itnr  the  aetino  A  motion  made  in  Chancery  sissippi  Publishers  Corp.  would 
bright  by  the  woman  for  libel,  Court  here  to  get  the  editors  benefit  financially  if  the  exp- 
the  court  said.  “In  cases  of  this  “"'I.,  Publishers  of  the  Jackson  sion,  which  would  g|ve  Jackson 
sort,  the  publication  or  conver-  for  contempt  a  population  of  loO  000  persons 


In  sustaining  the  dismissal  of  sation  must  be  construed  as  a  court  was  dismissed  by  Judge  or  more^  is  approved, 
this  action  on  the  ground  that  whole  and  in  the  sense  in  which  Stokes  C.  Robertson  Jr.  Mr.  Ward  and  the  publishers 

*  — * - ^  flied  a  demurrer  to  the  motion 


these  facts  were  not  a  libel,  the  it  is  evident  the  language  was 


contempt  citation 


court  observed  that  a  fair’ and  intended  to  be  u.sed.  Under  this  fs^ed  agamst  the  editor  Jimmy  claiming  the  court  lacked  juris- 

honest  report  of  a  judicial  pro-  rule  words  ordinarily  harmless  Ward,  and  Mississippi  Publish-  diction  in  a  criminal  contempt 

ceeding  is  conditionally  privi-  mav  from  the  context  convey  ers  Corp.  bwause  of  an  editorial  citation. 

leged.  such  a  meaning  as  to  give  that  support^  a  city  limits  ex-  Before  upholding  the  demur- 

The  court  repeated  this  rule*  grounds  for  an  action.  under  trial  in  rer  Judge  Robertson  urg^  that 

“Qualified  pHv^wf  is  n™  a  “On  the  other  hand  words  that  Chancery  Court.  The  ^itori^  editors  and  lapien  should  use 
right  to  pubHsh  bS  rather  it  is  are  sometimes  actionable  when  was  published  prior  to  the  start  self-restraint  in  discu^ssion  of 

the  right  to  be  fiee  from  legal  taken  in  connection  with  the  en-  the  trial.  the  expansion  issue.  The  iss^ 

iiee  irom  le^di  _  _  _  Three  opponents  of  the  pro-  is  one  that  has  caused  heated 


the  right  to  be  free  from  legal  taken  in  connection  with  the  en- 
liability  for  libel  when  and  if  tire  article,  may  be  deprived  of 
fair,  accurate  and  nonmalicious  their  usual  sting  and  afford  no 
reports  of  judicial,  legislative  ground  for  a  recovery.” 
and  other  proceedings  are  pub-  «  *  « 

lished.” 


In  the  Constitution  case,  the 
court  said  the  headline  nowhere 


TIMING  WA.S  CRITICAL 
Judgment  absolving  the  Oak- 


of  the  trial.  the  expansion  issue.  The  issue 

Three  opponents  of  the  pro-  is  one  that  has  caused  heated 
posed  city  expansion  contended  feelings,  he  said, 
in  their  motion  that  the  edi-  Vaughn  Watkins,  attorney  for 
torial  tended  to  “intimidate,  im-  Mr.  Ward  and  Mississippi  Pub- 
pede,  embarra.ss  or  obstruct  this  lishers  Corp.,  said  his  clients 
court  in  the  due  administration  intend  to  observe  Judge  Rob- 


of  justice.” 


ertson’s  admonition. 


refers  to  or  identifies  the  plain-  land  (Calif.)  Tribune  of  libel 
tiff.  In  the  body  of  the  article  ■^35  reversed  and  the  case  re- 
he  is  identified  but  by  that  very  manded  by  the  appellate  court 
Identification  no  other  construe-  for  a  new  trial.  (332  Pac.  2d 


tion  can  be  placed  upon  the  ar¬ 
ticle  as  a  whole  by  the  average 


reader  than  that  the  headline  w'lo/.tir.n  Vvti-a  ”  tVia  evidence  “there  were  meetings 

IS  a  play  on  words  and  did  not  ^  between  certain  pinball  machine 

liinra'^ot'e  orThief'^"  ^"^e  for  city  council:  “The  San  ^  rf; 


Jury  Can’t  Indict  In  Pinball  Case 

Little  Rock,  Ark.  an  indictment  against  any  of 
The  Pulaski  County  Grand  the  participants.” 

Under  the  head,  “Red  Paper  ^as  re^rted  that  it  found 

-  -  evidence  “there  were  meetings 

between  certain  pinball  machine  The  statements  were  made  in 
owners  and  a  newspaper  re-  an  interim  report  by  the  Jury 


Francisco  People’s  World,  recog-  and  a  municipal  judge  to  on  its  investigation  into  a 


The  court  held  the  story  was  nized  throughout  the  state  as  suppress  publicity  with  refer-  charge  by  two  pinball  machine 
neither  false  nor  libelous.  The  the  mouthpiece  of  the  Commu-  ^  illegal  pinball  machine  operators  that  they  had  paid 

•inestion  of  invasion  of  privacy  ^ist  Party,  distributed  a  last  operations.”  Bob  Troutt,  a  reporter  for  the 

was  not  raised.  minute  extra  edition.  .  .  .  The  The  Jury  said  “it  is  deplor-  Arkansas  Democrat,  $2,000  to 


minute  extra  edition. 


In  its  absolution  of  the  head-  communist-line  paper  defended  able  and  regrettable  that  when  keep  him  from  writing  anti- 
line,  the  court  recalled  an  ac-  the  proposal  to  revive  ward  poli-  the  evidence  in  this  case,  viewed  pinball  articles, 
tion  once  brought  against  the  tics  in  Oakland  and  printed  a  in  its  most  favorable  and  au-  Mr.  Troutt  has  denied  the 
Atlanta  Georgian  for  “Jealous  list  of  recommendations  of  coun-  thentic  light,  is  applied  to  our  allegations  and  contends  that 
Husband  Stabs  Wife’s  Visitor,”  cil  candidates  which  included  present  laws,  such  laws  are  tape  recordings  were  rigged.  He 
followed  by,  “Irate  mate  and  ♦  •  ♦  and  Dr.  Grover  H.  Mac-  lacking  and  inadequate,  making  has  filed  a  libel  suit  against 
^ctim  to  face  court.  Both  held  Leod.”  it  impossible  for  us  to  return  the  A rfcan.sas  Gazette  and  others. 
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FAIRCHILD 

news 


Starting  May  11,  WOMEN’S 
WEAR  DAILY  will  publish  a  daily 
series  of  some  25  articles  on 
“Successful  Store  Advertising”  by 
Kenneth  Collins,  the  retail  adver¬ 
tising  authority  whose  column 
appears  daily  in  the  paper.  The 
series  will  form  the  nucleus  of  a 
book  on  the  subject  to  be  pub¬ 
lished  by  Fairchild  in  the  fall. 

Harrv-  T.  Martindale,  West  Coast 
director  of  Fairchild  Publications, 
leaves  on  May  21  for  a  three  month 
trip  to  the  Far  East,  where  he  will 
replace  Sheldon  Wesson,  Japan 
bureau  chief,  who  will  be  in  the 
United  States  on  a  stateside  leave  of 
absence.  Mr.  Martindale  will  make 
his  headquarters  in  Yokohama  and 
will  visit  Tokyo,  Hong  Kong  and 
other  cities  in  the  area. 


Perkins  H.  Bailey,  executive  editor 
and  fashion  anadyst  of  MEN’S 
WEAR  Magazine,  will  leave  for 
Europe  on  May  15  to  return  about 
July  1.  He  will  visit  ten  countries, 
including  England,  Germany,  Swit¬ 
zerland.  Scandinavian  countries, 
Italy,  France,  where  he  will  be 
looking  for  new  ideas  in  footwear, 
outerwear  and  resort  fashions. 


Robert  C.  Liebler  has  been  named 
advertising  promotion  manager  of 
WOMEN’S  WEAR  DAILY.  He  was 
formerly  copy  chief  and  account 
executive  for  M.  J.  Jacobs,  Inc., 
advertising  agency. 

The  world’s  first  teletype  machine 
for  Chinese  characters  and  the 
worldwide  Fairchild  News  Service 
will  be  combined  to  bring  a  unique 
attraction  to  Japanese  businessmen 
attending  the  Tokyo  International 
Trade  Fair  this  month.  The  kanji 
teletype  machine  will  be  displayed 
and  operated  by  the  manufacturers, 
Oki  Electric  Industry  Co.,  Ltd., 
and  the  news  service  will  be  pro¬ 
vided  by  Fairchild  Publications. 

Frank  Engle,  aviation  and  marine 
editor  of  Fairchild  News  Service, 
will  be  in  Washington,  D.  C.,  next 
week  where,  with  Fairchild  Wash¬ 
ington  news  staff,  he  will  cover 
the  Aviation  W'riters  Association 
seminar  May  10-16. 

Les  Gilbert,  of  Fairchild’s  Los 
Angeles  bureau  staff,  and  Ed 
McLaughlin,  of  the  Philadelphia 
office,  will  join  local  correspondent 
and  the  news  staff  of  SUPER¬ 
MARKET  NEWS  in  Atlantic  City, 
N.  J.,  May  24-27  to  cover  the  22nd 
annual  convention  of  the  Super 
Market  Institute. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 


Doily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footweor  News.  Books. 


,  Editor  from  Germany 
Covers  Seaway  Trip 

I  Toronto 

Hans  H.  Theobald,  city  editor 
and  chief  reporter  of  the  Berlin 
(West  Germany)  Telegraf, 
covered  the  opening-  of  the  St. 
Lawrence  Seaway  as  the  first 
passenger  to  make  the  trip  from 
Hamburg  to  Toronto  on  the  S.  S. 
Virgilia.  He  arrived  here  with 
Mrs.  Theobald  April  30. 

*  «  * 

Reporter  John  G.  Blair  of 
'  the  Cleveland  Plain  Dealer  was 
'  the  first  Cleveland  newspaper¬ 
man  to  sail  through  the  Seaway. 
He  boarded  a  Dutch  vessel  at 
Montreal  and  came  into  the  Port 
of  Cleveland. 

^  i’ji  i'jt 

Richard  Growald  —  trans- 
:  ferred  from  the  Boston,  Mass., 
UPI  staff  to  the  London  staff. 
He  is  replaced  by  James  F. 

Nields  III,  former  news  direc¬ 
tor  of  WLOB,  Portland,  Me. 

*  *  * 

!  Mary  F.  Nash,  Buffalo 

,  (N.  Y.)  Evening  News  I'eporter 
!  —  married  May  3  to  Franklin 
W.  Fowler,  Portland,  Ore. 

Ellis  Rawnsley,  formerly 
with  the  Cincinnati  (Ohio) 
Times-Star  —  succeeds  Doro¬ 
thea  Hake  as  garden  editor  of 
;  the  Cincinnati  (Ohio)  Enquirer. 

:;c  ♦  O 

Edward  L.  Rich,  with  the 
Charlotte  (N.  C.)  News  busi¬ 
ness  department  seven  years  — 
to  credit  manager  of  the  Cliar- 
\  lotte  Observer  and  the  News. 

j  *  *  ♦ 

William  Petersen,  who  for¬ 
merly  covered  the  w'elfare  beat 
and  wrote  an  advertising  column 
for  the  Cleveland  (Ohio)  News 
—  to  the  Blue  Cross  in  Clev’e- 
land. 

*  «  ♦ 

j  Robert  S.  Wilson  —  from 
I  the  sports  staff  to  state  editor 
of  the  Fayetteville  (S.  C.)  Ob¬ 
server. 


personal 


South  Bentl  Tribune 
Editorial  Wins  Prize 

South  Bend,  Ind. 

An  editorial  in  the  South  Bend 
(Ind.)  Tribune  calling  for  an 
immediate  end  to  last  fall’s 
Studebaker-Packard  strike  won 
the  top  award  of  the  Indiana 
Republican  Editorial  .Associa¬ 
tion. 

Adjudged  the  best  general 
editorial  written  on  any  sub¬ 
ject  in  a  daily  or  weekly  news¬ 
paper,  judges  awarded  the  Trib¬ 
une  the  Raymond  H.  Sellers 
Memorial  Trophy.  The  strike 
was  settled  the  night  after  the 
editorial  appeared. 

♦  ♦ 

Duane  Robinson  —  succeeds 
Joe  Paeglow  as  UPI  picture 
manager,  Albany,  N.  Y.  Mr. 
Paeglow  was  promoted  to  head 
of  the  St.  Louis,  Mo.,  bureau. 

iit  *  * 

Henry  C.  Beck,  former  color 
coordinator,  Detroit  (Mich.) 
Free  Press  —  to  picture  editor, 
Nashville  (Tenn.)  Banner. 

it  *  * 

George  J.  Kay,  with  the  Mem¬ 
phis  (Tenn.)  Commercial  Ap¬ 
peal  and  Pres.s-Scimitar  20  years 

—  now  automotive  editor  of  the 
CA,  succeeding  the  late  A.  C. 
Bailey. 

it  it  * 

William  Collins  —  from 
Cincinnati  (Ohio)  Enquirer  fea¬ 
tures  to  rewrite.  Martin  Hogan 

—  to  the  army. 

♦  « 

Karol  Fleming  —  to  the  Ge- 
yieva  (.Ala.)  Reaper. 

♦  sjt 

W1LLIA.M  H.  Good,  foi-merly 
in  chai’ge  of  alcoholic  beverage 
advertising.  New  York  Times 

—  to  head  of  gi'ocery  advertis¬ 
ing.  He  is  replaced  by  Samuel 
W.  Lambeth,  formerly  with  the 
New  York  Herald  Tribune. 


Girls  are  different  .  .  .  but  good 

humor  never  changes  I  Thai’s  tvhy 


“BOY  ad  GIRL” 


is  one  of  the  fastest  growing  news¬ 
paper  features  of  our  time.  The 

(creator's  genius  for  original  panto¬ 
mime  humor  accounts  for  its  excep¬ 
tional  popularity.  Produced  by  John 
Henry  Rouson,  BOY  AND  GIRL  is 
a  midget  space  saving  comic  (2  col¬ 
umns,  it  can  also  be  run  vertically 
in  1  column)  with  the  impact  of  a 
full-sized  comic  strip. 

I  For  samples  and  rates,  write  or  wire 
a>  GENERAL  FEATURES  CORP., 
250  Park  Ave.,  New  York  17,  N.  Y. 

EDITOR  SC 


David  J.  Wilkie 

David  Wilkie 
Retires;  AP 
Auto  Editor 

Detroit 

David  J.  Wilkie  is  retiring 
after  56  years  with  the  Associ¬ 
ated  Press,  during  which  he  rose 
from  messenger  boy  to  national  > 
prominence  as  a  winter  of  auto¬ 
motive  news. 

Now'  70,  he  leaves  on  vacation 
May  15  and  will  retire  formally 
July  1. 

Plilegar  Named 

He  will  be  succeeded  as  AP’s 
automotive  editor  by  Ben  F. 
Phlegar,  37,  a  member  of  the  ; 
AP  staff  since  1944.  He  joined  ) 
AP  after  working  on  the  St. 
Louis  (Mo.)  Star-Times,  and  ; 
has  seiwed  in  Miami,  Charlotte, 
New  York  and  London. 

Mr.  Wilkie’s  entire  career  was 
spent  in  Detroit  and  he  grew  up 
with  the  auto  industry. 

Visitors  Escorted  I 

He  was  friend  and  confidant  of  | 

the  late  Henry  Ford  and  often  d 
was  Ford’s  guest  at  his  summer  | 
estate  in  the  remote  Huron  |<| 
Mountains,  a  place  so  isolated 
that  visitors  were  escorted  by 
guides. 

The  night  Ford  died  in  194" 
Wilkie  performed  a  writing  feaf 
I  that  is  legend  among  AP 
staffers.  He  wrote  thousands  of 
words  on  the  auto  pioneer  fro® 
midnight  to  11  a.m.  the  following 
day.  Most  of  it  was  from  inem- 
I  ory,  with  only  an  occasional 
I  reference  to  his  files. 
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Boston  Traveler 
Wins  Brown  Award 

Boston 

The  Boston  Traveler  is  the 
winner  of  the  Sevellon  Brown 
Memorial  Public  Service  Award, 
given  for  the  first  time  this  year 
by  the  New  England  Associated 
Press  News  Executives  Associa¬ 
tion. 

Selection  of  the  Traveler  from 
a  field  of  21  entries  was  made 
by  Virginius  Dabney,  editor  of 
the  Richmond  (Va.)  Times-Dis- 
patch,  the  final  judge  in  the  com¬ 
petition. 

The  Traveler  was  cited  for  a 
series  on  delinquent  taxes  writ¬ 
ten  by  Rod  MacDonald  and  a 
series  on  nursing  homes  which 
was  the  work  of  Richard  Jacob¬ 
son,  reporter,  and  Frank  Kelly, 
photographer. 

Mr.  Dabney  suggested  honor¬ 
able  mentions  for  the  Boston 
Globe  for  a  series  on  public 
health  by  Frances  Burns  and 
Ian  Menzies  and  a  series  on  the 
Boston  City  Hospital  by  Mrs. 
Bums,  and  for  the  Boston  Her¬ 
ald  for  its  series  by  Robert  Kil- 
1am  on  real  estate  assessment 
practices. 

*  •  • 

Barrett  Shelton  Jr.  —  to 
managing  editor  of  the  Decatur 
(Ala.)  Daily,  succeeding  Jack 
Walden  —  now  on  the  adminis¬ 
trative  staff  of  Sen.  Lister  Hill 
of  Alabama.  W.  0.  Smith  Jr. 

—  returned  to  the  photographic 
and  engraving  department. 
James  Case  —  to  the  advertis¬ 
ing  department. 

*  *  * 

Joseph  F.  Manak,  Cleveland 
(Ohio)  News  —  to  vicepresi¬ 
dent  of  Nelson  B.  Moore  &  As¬ 
sociates,  Cleveland  pr  firm. 

*  *  * 

Charles  J.  Downey  Jr., 
Pottsville  (Pa.)  Republican  po¬ 
lice  reporter  —  replaces  Alex¬ 
ander  Dietz  on  the  court  house 
beat.  Mr.  Dietz  is  now  on  general 
assignments. 

*  «  « 

Edward  Ltjcey,  courthouse  re¬ 
porter,  Cleveland  (Ohio)  Press 

—  to  private  law  practice. 

*  *  * 

Darryl  Lembke,  Orange 
County  bureau  chief.  Long 
Beach  (Calif.)  Independent, 
Press-Telegram  —  to  pr  depart¬ 
ment  of  Hughes  Aircraft  Co. 
He  is  replaced  by  Bob  Geivet, 
former  chief  of  the  Santa  Ana 
office.  Bill  Duncan  —  to  the 
Santa  Ana  office,  and  Ken 
Knight  —  now  covering  the 
Orange  County  night  police  beat. 
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Valentine  A.  Fallon 


Fallon  Retires. 
Wylie  Now  M.E. 

Elizabeth,  N.  J. 

Valentine  A.  Fallon  has  re¬ 
tired  as  executive  editor  of  the 
Elizabeth  Daily  Journal  after 
36  years  sei-vice. 

Mr.  Fallon’s  retirement  and 
the  appointment  of  Donald  K. 
Wylie,  Journal  city  editor,  as 
his  successor  were  announced  by 
State  Sen.  Robert  C.  Crane,  edi¬ 
tor  and  publisher. 

Mr.  Fallon’s  newspaper  ca¬ 
reer  started  45  years  ago  as  a 
cub  reptorter  for  the  old  Eliza¬ 
beth  Times.  He  subsequently  be¬ 
came  sports  editor  of  the  Times 
and  later  its  city  editor.  In  1923 
Mr.  Fallon  joined  the  staff  of 
the  Journal  as  assistant  city 
editor. 

Mr.  Fallon  is  a  past  president 
of  the  New  Jersey  Associated 
Press  and  a  member  of  the 
American  Society  of  Newspaper 
Editors. 

Mr.  Wylie  became  city  editor 
at  the  time  Mr.  Fallon  was  made 
managing  editor  in  1948.  He 
began  his  newspaper  career  on 
the  Yonkers  (N.  Y.)  Record 
and  later  was  correspondent  for 
a  group  of  New  York  news¬ 
papers. 

Mr.  Wylie  was  elected  recently 
to  the  American  Society  of 
Newspaper  Editors.  He  is  a 
member  of  the  Associated  Press 
Managing  Editors’  Association. 
*  *  * 

Jim  Shumaker,  managing  edi¬ 
tor,  Durham  (N.  C.)  Herald  — 
to  general  manager.  Chapel  Hill 
(N.  C.)  Weekly.  Orville  Camp¬ 
bell,  now  general  manager,  as¬ 
sumes  title  of  publisher. 

*  *  * 

Robert  C.  Liebler  —  named 
advertising  promotion  manager 
of  Women’s  Wear  Daily,  Fair- 
child  publication. 
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Fuel  Icing  Story 
Wins  Top  Honor 

Los  Angeles 
Marvin  Miles  of  the  Times 
and  Frank  Laro  of  the  Mirror-  j 
News  won  the  top  honors  among  , 
Southern  California  newsmen 
in  the  25th  annual  Matrix  Table 
Awards  of  Theta  Sigma  Phi. 

Mr.  Miles  won  first  prize  in 
the  metropolitan  news  division 
for  his  disclosure  that  fuel  icing 
was  causing  jet  plane  crashes. 
Mr.  Laro  won  feature  honors  i 
with  a  series  on  Los  Angeles 
“beat”  generation. 

Winnei's  of  top  honors  in 
other  categories  were: 

Non-metropolitan  dailies, 
news,  Beth  Teter  of  the  River¬ 
side  Enterprise;  features,  Judy 
Daniels  and  Marie  Saulsbury, 
San  Bernardino  Sun-Telegram. 

Community  weeklies,  news, 
Murray  Flander  of  the  Victor 
Press;  features,  Harry  Crompe, 
Inglewood  Citizen. 

«  «  « 

Monique  Benoit  —  to  col¬ 
umnist,  San  Francisco  (Calif.) 
Examiner. 

*  *  « 

Mark  F.  Collins — appointed 
assistant  publisher  of  the  Al¬ 
bany  (N.  Y.)  Times-Union  and 
continues  as  advertising  direc¬ 
tor.  Robert  J.  Pauley,  with  the 
T-U  since  1946  —  promoted  to 
letail  advertising  manager. 

*  *  * 

William  Spieglek  —  trans¬ 
ferred  from  Cohoes  Bureau  to 
Hudson  Bureau  of  Albany 
(N.  Y.)  Knickerbacker  News. 
John  Behuniak  —  joins  KN 

staff  in  Cohoes;  William  In¬ 

gram,  Hudson,  returns  to  main 
office  staff. 

«  *  « 

Bob  McGlamery,  managing 
editor  of  the  Kingsville  (Tex.) 
Record  —  president  of  South 
Texas  Press  Association. 

*  *  n. 

Carter  Roberson,  with  the 
national  ad  staff,  Fresno  (Calif.) 
Bee,  since  1947  —  now  national 
advertising  manager.  Joseph 
Klitz,  with  classified  and  dis¬ 
play  ad  department  since  1936 
—  now  retail  ad  manager. 

«  *  « 

Tom  Smith  —  to  Pierre 
(S.  D.)  Capital  Journal  as  news 
editor. 

«  *  « 

Jim  Neal,  from  city  editor  of 

Norman  (Okla.)  Transcript  to 

wire  editor  of  the  Rapid  City 
(S.  D.)  Journal  succeeding  Ken 
Jumper  —  transferred  to  police 
beat.  F.  Paige  Carlin,  Journal 
[  farm  editor  four  years  —  to  To- 
.  gether  magazine,  Methodist  pub- 
.  lication  in  Chicago. 

(Continued  on  page  40) 


NOTEWORTHY 
NEWSBEAT  #  1 

The  Newark  News  scoops 
The  New  York  Times  by 
four  days.  See  evidence 
below. 

— - j-O - 

NettJ  Jiixrk  Simw. 

.\Y.  APRIL  21,  1959. 


I  Capital  Sees  German  Issue  I 
I  as  Diversion  for  a  Drive  | 

Into  Iraq  and  Iran  { 

.,By  HANSON  W.  BALDWIN 

. "'irfej.nf.r.-fl''”'’"  ' 

(Wii  17.  19?9 

^^■^Spjoiicst^rccn  in 

M.iv  \|hI.II.  K;i-i 

By  rV  PLTtKMAN 

Why  have  Western  statesmen  allowef* 
ru>Ma's  cagey  Premier  Khrushchev,  mastei 
of  bluater  and  bluff,  to  fake  the  Berlin  smoke¬ 
screen  to  cover  his  Middle  East  penetration? 

This  question  is  furtively  whispered  m 
I'  N  corridors  and  openly  asked  in  the  diplo- 
%  matic  quarters  vf  Washington.  There  are 


definite  fears  that  the  Iraq  affair  is  unfin- 
t'hed  business,  and  that  if  it  builds  up.  as  per 
recent  dispatches,  with  Soviet-made  tanks  ! 
and  aircraft,  plus  Czech  machine  guns  and  ' 
small  arms,  the  long  predicted  showdown  for 
Middle  East  oil  can  happen  quickly. 

The  seizur^-^'  ^  '•••vol**'  I 


Many  more  case  histories 
of  noteworthy  newsbeats 
will  appear  in 
Editor  &  Publisher  hence¬ 
forth.  Watch  for  them. 
(Cy  Peterman’s  full  text 
available  on  request). 


SPADEA  SYNDICATE.  Inc. 
Stirling  Spadea,  Sales  Mgr. 
120  W.  31st  St..  New  York  1. 
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Bill  Farley,  former  reporter 
for  the  Macon  (Ga.)  Telegraph 

—  to  manager  of  the  Gaines¬ 
ville,  Ga.,  Hall  County  Chamber 
of  Commerce. 

*  *  * 

James  E.  Gavagan,  formerly 
with  the  UPI  Albany,  N.  Y., 
staff  —  now  director  of  pr  of 
the  State  Labor  Dept. 

*  *  * 

Winifred  F.  Green,  library 
staff  of  the  Cleveland  (Ohio) 
Plain  Dealer  and  the  Neivs  — 
retired. 

*  *  tr 

Fred  B.  Schott,  former  Long 
Beach  (Calif.)  Independent, 
Press-Telegram  court  reporter 

—  to  copy  director,  Bonfield  As¬ 
sociates,  Inc.,  Oakland  indus¬ 
trial  ad  agency. 

*  * 

Mark  Ferree,  general  busi¬ 
ness  manager  of  Scripps-How- 
ard  Newspapers  —  named  Hoos- 
ier  Man  of  the  Year  by  the  Sons 
of  Indiana,  a  New  York  organi¬ 
zation. 

♦  *  • 

Edward  Hymoff,  a  former 
INS  and  NBC  newsman  —  ap¬ 
pointed  director  of  news  for  ra¬ 
dio  station  WMGM,  New  York. 

*  * 

Ray  Ghent,  a  former  political 
writer  for  the  New  York  World- 
Telegram  &  Sun  —  appointed 
assistant  deputy  commissioner 
of  state  publicity  in  the  New 
York  State  Department  of  Com¬ 
merce,  at  $13,500  a  year. 

*  *  * 

Donald  C.  Hansen,  news  edi¬ 
tor  of  the  Brunswick  (Me.)  Rec¬ 
ord,  and  Jill  Joan  McAnney, 
daughter  of  Mr.  and  Mrs.  Bur¬ 
nett  Olcott  McAnney  of  New 
York  —  married  May  2.  The 
bride’s  father  is  editorial  vice- 
president  of  the  New  York 
World-Telegram  and  Sun. 

*  *  * 

Arthur  Hays  Sulzberger, 
publisher  of  the  New  York  Times 

—  an  honorary  Doctor  of  Laws 
from  Columbia  University,  He 
is  a  1913  graduate  of  Columbia 
College;  a  ti-ustee  of  the  Univer¬ 
sity  since  1944. 

♦  ♦  ♦ 

Frank  D.  Doyle,  a  former 
New  York  Mirror  reporter  and 
assistant  editor  —  moves  from 
Department  of  Sanitation  to  Ex¬ 
ecutive  Secretary  to  Mayor 
Wagner  of  New  York  City  at 
$20,000  a  year.  Jeffrey  Roche, 
former  reporter  and  adman  — 
now  Director  of  Communications 
in  Mayor’s  Office  at  $12,000  a 
year. 


Donald  C.  Bolles,  a  former 
AP  newsman  —  from  public  re¬ 
lations  director.  National  Coun¬ 
cil  of  Churches,  to  $15,000-a- 
year  post  as  assistant  to  the 
chairman  of  the  New  York  City 
Housing  Authority. 

*  *  * 

Anne  Freeman  —  from  gen¬ 
eral  assignments,  Philadelphia 
(Pa.)  Bulletin,  to  the  main  line 
bureau  as  repoi*ter.  John  Mor¬ 
rison,  formerly  with  the  bureau 
as  reporter  —  to  night  rewrite. 
Anne  Selby,  former  columnist 
—  to  the  Camden  (N.  J.)  Cour¬ 
ier  Post  as  reporter. 

♦  *  • 

Patricia  Macko,  Hartford 
(Conn.)  Times  society  editor 
since  1955  —  now  women’s  edi¬ 
tor,  in  charge  of  all  women’s 
news.  Florence  Berkman  — 
from  women’s  staff  to  cityside. 
Beatrice  Hunter  —  from  re¬ 
porter  to  women’s  department. 

• 

5  Initialed  in  SDX 

Milwaukee: 
Five  Wisconsin  newspapennen 
were  made  honorary  members  of 
the  Marquette  University  Chap¬ 
ter  of  Siprma  Delta  Chi  last 
week.  They  are  Declan  E. 
Whelan,  managing  editor  of  the 
Eati  Claire  (Wis.)  Leader-Tele¬ 
gram;  John  N.  Reddin,  editorial 
writer,  and  Leonard  Scheller, 
copy  editor,  Milwaukee  Journal; 
Wayne  A.  Gaedke.  day  city  edi¬ 
tor,  and  Joseph  Botsford,  re¬ 
porter,  Milwaukee  Sentinel. 

• 

IVfulHsan  Appointed 

Patent  Press  Inc.,  Mount  Kis- 
co,  N.  Y.,  publishers  of  Patent 
Trader,  published  each  Thurs¬ 
day  in  seven  geographic  editions, 
and  on  Sunday  in  two  editions, 
covering  northern  Westchester 
County  and  Putnam  County,  has 
appointed  Ralph  R.  Mulligan, 
New  York,  as  national  advertis¬ 
ing  representative. 

• 

Governor’s  Aide 

Harrisburg,  Pa. 
Richard  R.  Haratine,  38, 
former  managing  editor  of  the 
Erie  (Pa.)  Dispatch,  has  been 
appointed  Press  Secretary  by 
Gov.  David  Lawrence.  He  suc¬ 
ceeds  John  Frasca,  who  resigned 
to  edit  a  weekly  newspaper  for 
the  Sons  of  Italy  in  Philadelphia. 
• 

SDX  Books  Welch 

Joseph  N.  Welch,  Boston  at¬ 
torney  and  star  of  Otto  Prem¬ 
inger’s  production  of  “Anatomy 
of  Murder,”  will  be  the  featured 
speaker  at  the  annual  meeting 
of  the  Deadline  Club,  New  York 
professional  chapter  of  Sigma 
Delta  Chi,  on  May  14. 


Wachob  New  Chief 
Of  Paris  Herald  Trib 

John  F.  Wachob,  a  member 
of  the  advertising  staff  of  the 
New  York  Herald  Tribune,  has 
been  appointed  advertising  di¬ 
rector  of  the  European  edition 
of  the  Hei'ald  Tribune,  it  was 
announced  last  week  in  Paris 
by  Willet  Weeks  Jr.,  director 
of  the  European  edition.  He  as¬ 
sumes  his  new  post  on  June  1. 

Mr.  Wachob,  who  joined  the 
Herald  Tribune  five  years  ago, 
succeeds  Marcel  Tallin  as  ad¬ 
vertising  director  of  the  Euro¬ 
pean  edition.  Mr.  Tallin,  who 
is  retiring  from  the  advertis¬ 
ing  position,  will  retain  his  as¬ 
sociation  with  the  European  edi¬ 
tion. 

The  new  advertising  director, 
who  had  recently  been  associated 
with  the  Special  Sections  of  the 
Herald  Tribune,  came  to  the 
newspaper  after  three  and  a 
half  years  of  communications 
in  the  office  of  the  Marshall 
Plan  at  Paris.  He  had  previous¬ 
ly  operated  a  manufacturing 
company  in  Paris. 

• 

Award  to  McClelland 
For  Public  Service 

Seattle,  Wash. 
John  McClelland  Jr.,  Long¬ 
view  Daily  News  publisher,  won 
the  Wa.shington  State  Press 
Award  for  excellence  in  public 
service. 

The  best  investigative  report¬ 
ing  award  went  to  the  Seattle 
Times’  team  composed  of  Ed 
Guthman,  Don  Duncan  and  Don 
Brazier. 

Other  first  place  winners  in 
the  “all  classifications”  event 
were  Dean  Shacklett,  Olympian; 
Dorothy  Rochon  Powers,  Spo¬ 
kane  Spokesman-Review;  Neil 
McReynolds,  Bellevue  American, 
and  Georg  Meyers,  Seattle 
Times. 

The  grand  award  in  the  photo 
competitions  went  to  John  Val- 
lentyne,  Seattle  Post-Intelli¬ 
gencer. 

• 

Literacy  Expert 
Gives  to  School  Fund 

Syracuse,  N.  Y. 
A  gift  of  $1,000  has  been  made 
to  the  building  fund  of  the 
School  of  Journalism  of  Syra¬ 
cuse  University.  Dean  Wesley 
C.  Clark  announced  that  the  gift 
is  from  the  Laubach  Literacy 
and  Mission  Fund,  New  York. 

The  “literacy-journalism”  se¬ 
quence  of  the  School  of  Journal¬ 
ism  taught  by  Robert  S.  Lau¬ 
bach,  son  of  the  literacy  expert, 
has  been  in  operation  since  1952. 
Graduates  of  the  grogram  are 
now  working  in  31  countries. 
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Obituary 

William  Henry  Wilson,  69, 
retired  newspaper  editor;  April 
26,  after  a  long  illness.  Mr. 
Wilson  was  editor  of  the  edi¬ 
torial  page  of  the  Tyler  (Tex.) 
Courier-Times  and  the  Mom-  h 
ing  Telegraph  for  10  years 
prior  to  his  retirement  in  1954. 

*  *  * 

Augustus  S.  De  Marteau,  71, 
of  the  Fall  River  (Mass.)  Her¬ 
ald  News  staff,  widely  known 
for  his  coverage  of  the  textile 
industry;  April  28.  He  had  been 
with  the  paper  20  years. 

* 

Carl  F.  Bissell,  62,  former 
member  of  the  Associated  Press’ 
Connecticut  bureau;  April  28. 
He  was  with  the  AP  from  1944 
until  last  November.  He  former¬ 
ly  worked  for  the  New  Haven 
(Conn.)  Register  from  1919  to 
1936. 

*  ♦  * 

Edward  F.  O’Day,  76,  former¬ 
ly  on  the  old  San  Francisco 
(Calif.)  Morning  Call  and  the 
San  Francisco  (Calif.)  Bulletin; 
April  29.  He  became  editor  of 
the  San  Francisco  Recorder, 
legal  newspaper,  in  1934.  He 
resigned  in  1957  but  continued 
to  write  columns  for  the  Re¬ 
porter  and  the  Daily  Commer¬ 
cial  News  until  his  death. 

*  *  * 

Frank  L.  Felix,  100,  former 
newspaper  publisher;  April  27. 
He  acquired  the  Hartford  (Ky.) 
Herald  in  1890  and  was  owner 
and  publisher  until  1919,  when 
he  retired. 

«  *  * 

Nevin  F.  Gutshall,  82,  re¬ 
porter  and  columnist  for  the 
Leivistown  (Pa.)  Sentinel  for 
50  years;  May  1. 

• 

Dunwody,  Pressmen’s 
Union  Chief,  Dies 

Knoxville,  Tenn. 
Thomas  E.  Dunwody,  71, 
president  of  the  International 
Printing  Pressmen’s  and  Assist¬ 
ants’  Union  of  North  America, 
died  in  a  hospital  here  May  2. 

For  years  before  he  succeed^ 
the  late  Major  George  Berry  in 
1952  as  head  of  the  90,000-man- 
ber  union,  Mr.  Dunwody  was 
editor  of  the  Pressman,  official 
journal,  and  directed  the  union’s 
technical  services. 

Mr.  Dunwody  was  raised  in 
an  orphanage  ^ter  his  parents 
died  within  six  months  of  each 
other  and  became  an  apprentice 
pressman.  At  18  he  was  editor 
and  publisher  of  the  St.  Matt¬ 
hews  (S.  C.)  Recorder,  a  weekly* 
In  1907  he  went  to  work  in  the 
pressroom  of  the  Chattanooga 
Times. 
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PHOTOGRAPHY 


Large  Area 

Allocated 
To  Pic  Lab 


of  editors  for  use  in  the  morn¬ 
ing  Tribune.  That  was  the  one, 
showing  the  doctor  walking 
aw'ay  from  the  scene,  which 
captui’ed  wide  recognition  and 
w’on  the  Pulitzer  prize.  It  also 
took  first  prize  in  the  Inland 
competition  and  third  in  a  state 
AP  newsphoto  contest. 

Mr.  Seaman  is  34  years  old 

Except  for  one  wistful  pic-  By  Hari*y  Trask,  Boston  (Mass.)  and  a  native  of  Indiana.  He 
ture  in  1958,  the  Pulitzer  prize  Traveler.  worked  as  a  commercial  photog- 

news  photos  of  the  past  decade  Bill  Beale’s  sentimental  pic-  rapher  before  joining  the  Min- 
compile  a  record  that’s  on  the  ture  of  a  little  boy  looking  up  at  ncapolis  Star  and  Tribune, 
tragic  side  of  life.  a  policeman  broke  the  skein  of  *  ♦  * 

Going  back  to  the  winner  in  tragedy  last  year.  The  picture  COINGEK  >  \MED 

1949,  it  was  the  sad  shot  of  ran  originally  in  the  Washing- 
Babe  Ruth  bowing  out  of  base-  ton  (D.  C.)  News. 
ball  at  Yankee  Stadium,  cap-  This  yeai-’s  Pulitzer  goes  to 
tured  on  film  by  Nat  Fein  of  William  Seaman,  Minneapolis 
the  New  York  Herald  Tribune.  (Minn.)  Star  and  Tribune,  for 

Dowm  to  the  present  these  are  “Too  Late — The  Doctor  Walked 
the  photos  that  won  acclaim  of  Away.” 

the  Pulitzer  judges:  Bill  Seaman  was  w’aiting  for 

1950  —  A  stunt  flier  misses  a  light  to  change  at  a  Minne- 

death.  By  Bill  Crouch,  Oakland  apolis  intersection  last  May 
(Calif.)  Tribune.  when  he  saw  a  small  boy  trying 

1951  —  Korean  refugees  to  cross  against  the  light.  As 

scurrying  across  a  bridge  to  he  was  about  to  shout  a  wam- 
safety.  By  Max  Desfors,  AP.  ing,  the  boy  returned  to  the 

1952  —  A  football  game  se-  curb.  A  few  blocks  away  he 

quence  in  which  a  player’s  jaw’  heard  over  his  car’s  police  ra- 

was  broken.  By  John  Robinson  dio  that  the  child  had  been  hit 

and  Don  Ultang,  Des  Moines  by  a  garbage  truck. 

(lowra)  Register  and  Tribune.  Mr.  Seaman’s  tragic  picture 

1953  —  Adlai  Stevenson,  the  of  a  doctor  walking  away  from 
loser  in  the  1952  election,  look-  the  body  of  9-year-old  Ralph 
ing  at  the  hole  in  his  shoe.  Fossum  gained  a  national  repu- 
By  William  Gallagher,  Flint  tation.  Several  cities  requested  • 

(Mich.)  Journal.  copies  for  use  in  safety  pro-  IP  _ 

1954  —  A  tinick  in  flames  grams.  (E&P,  June  8,  1958).  r 
plunging  off  a  bridge.  By  Mrs.  Actually,  Mr.  Seaman  made 
Walter  Schau,  free-lance  ama-  several  pictures  of  the  tragic 

scene.  He  brought  them  back 

1955  —  Anguished  parents  at  to  the  studio  almost  on  deadline 

a  drowning  scene.  By  John  L.  for  the  evening  Star's  last  edi- 
Gaunt  Jr.,  Los  Angeles  (Calif.)  tion.  The  first  print  processed 
Times.  showed  a  group  of  children  look- 

1956  —  Bomber  crashes  in  ing  with  horror  on  the  broken 

the  street.  Outstahding  example  child’s  wagon  and  sheet-covered 
of  work  by  New  York  News  body.  (E&P,  June  8,  1958).  Huni 
i^®nm.  Later,  a  second  picture  was  zen-1 

1957  —  Andrea  Doria  sinks,  brought  out  for  consideration  Deni 


Pulitzer  Judg 
For  Tragic  Pi 


Dean  Conger,  Denver  (Colo.)  second  floor. 

Post,  was  named  “Newspaper  Production  in  the  printing 
Photographer  of  the  Year”  in  room  will  be  increased  100%, 
the  16th  annual  “News  Pictures  George  Dixon,  head  of  the  photo 
of  the  Year”  photo  competition  department,  said.  A  new  type 
sponsored  by  the  National  Press  sink,  desigpied  by  Oscar  Fisher 
Photographers  Association,  En-  Co.,  Inc.,  New  York,  with  four 
cyclopaedia  Britannica,  and  Mis-  developing  positions,  tempera- 
souri  School  of  Journalism.  ture  controls,  dump  trough  for 
Selection  of  Mr.  Conger  for  chemicals  is  being  installed  at 
the  honor  was  based  upon  ver-  u  cost  of  $4,000.  With  the  new 
satility,  originality,  and  tech-  sink  feature,  four  men  can  print 
nical  excellence,  as  displayed  in  at  the  same  time.  There  will  be 
a  portfolio  of  20  pictures.  eight  enlarging  cameras  han- 

First  prize  in  ROP  color  went  dling  everything  from  35  nun 
to  the  Miami  (Fla.)  Herald,  to  5  x  7  negatives, 
with  citations  to  the  Milwaukee  The  photo  lab  will  have  six 


$117  Scale  in  ’60 

Pueblo,  Colo. 

A  two-year  contract  provid¬ 
ing  a  $7.25  wage  increase  pack¬ 
age  for  reporters,  photogra¬ 
phers  and  advertising  salesmen 
has  been  agreed  upon  by  the 
Pueblo  Star-Journal  and  Chief¬ 
tain  and  the  Pueblo  Newspaper 
Top  scale  advances  to 


WHICH  ONE  WON  THE  PULI fZER7— Accident  picture,  at  left,  taken  by  Sill  Sea, 
printing  in  a  late  edition  of  the  Minneapolis  Star.  Picture,  at  the  right,  ran  in  nei 
Tribune.  (Right,  the  one  with  the  Doc  won  the  prize). 


lay's  Minneapolis  Guild. 

$117.25  on  AprQ  1,  1960. 
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KODAK 

POLYCONTRAST 
PAPER 


imSIBI 


500  SHEETS 
8  X  to  in. 

ilOlllJXcKtl 


this  one  package 
does  the 
work  of 

four 


Now  you  can  replace  a  big  photographic  paper  inventory  with 
a  small  one. 

Because  with  this  one  new  Kodak  paper,  plus  a  few  filters, 
you  can  print  picture  contrasts  that  otherwise  take  many 
different  papers  to  get. 

No  extra  boxes  to  fool  with  any  more.  No  contrast  com¬ 
promises. 

All  the  contrasts  from  1  to  4  are  already  in  this  one  paper’s 
special  emulsion.  To  bring  out  the  desired  contrast,  you  simply 
use  a  numbered  filter  in  the  enlarger.  Easy.  Quick.  No  change 
in  working  habits.  And  any  contrast  is  always  at  your  finger 
tips. 

Use  filters  1,  2,  3,  or  4.  Print  contrast  grades  1,  2,  3,  or  4. 
It’s  that  easy.  Even  in-between  grades  are  possible,  using 
filters  1^,  2K,  3*^. 

That’s  the  easy  way  Kodak  Polycontrast  Papers  work  to 
save  inventory,  to  prevent  the  costly  waste  of  seldom-used 
contrast  grades  growing  stale  on  darkroom  shelves. 

Look  into  the  possible  savings  now.  Polycontrast  Paper 
(comparable  in  speed  to  Kodak  Medalist  Paper)  is  available 
in  surfaces  F,  G,  N.  Polycontrast  Rapid  Paper  (like  Koda- 
bromide  Paper  in  speed)  is  available  in  F,  G,  N,  and  Y. 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 
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CHESHIRE 

MACHINES 


LABELING 


Let  us  show  you 

how  Cheshire  Model  C  prevents 
misses,  mistakes,  bottlenecks 


CHESHIRE  MODELS 


CURE  your  labeling  BOTTIENECK 


ms 


Surest,  eosiest  way  to  provont 
choke*up  in  labeling  magazines,  catologs,  news- 
papers,  tabloids,  flyers.  LOW  PRICED,  Model  C  applies 
pre-oddressed  lobels  (roll  strip,  continuous  pock,  tope 
strip)  quietly,  continuously,  occurotely  positioned  of 
speeds  f/om  5,000  to  15,000  per  hour.  Equipped  with 
convenient  low  feeding  table,  eosily  odjustoble  vocuum 
hopper  feed,  individual  varioble-speed  conveyor  drive, 
and  jam  switches  for  instant  control. 

Feed,  cut,  glue  and  ottach  labels  .  .  .  relood  lobels 
ond  glue  without  stopping  the  mochine  Like  Ol'  Mon 
River,  it  jes*  keeps  rollin'  along  .  •  .  gets  your  mail  out 
on  time  .  .  •  right! 


CIRCLLATION 


Collins  Gets 
New  Position 
With  Hearst 


Sumner  Collins  has  been 
named  Director  of  Circulation 
Promotion  for  the  Hearst  News- 


HEART  of  the  San  Francisco  Ex¬ 
aminer's  special  circulation  serv¬ 
ice  is  the  radiophone  installation. 
Here,  Dorothy  Blaska,  phone  room 
supervisor,  takes  the  mike  to  notify 
a  district  manager  of  a  missed 
delivery. 


Large  Delegation 


^  1^'  Newspaper  Guild  of  New 

I'  liiimwii"  York  has  selected  30  delegates 

^  .  .  participate  in  the  American 

TWO-WAY  radio  in  S.F.  Examiner  Newspaper  Guild  convention  ses- 
circulation  cars  keeps  Tim  Me-  sions,  June  22-26,  at  the  Astor 
Sweeney,  home  delivery  superin-  Hotel,  New  York.  It  is  the  first 
tendent,  in  touch  with  office  for  time  in  23  years  the  ANG  has 
emergency  action.  met  in  New  York. 


papers. 

Announcement  of  the  new  as¬ 
signment  was  made  this  week 
by  J.  M.  Stenbuck,  General 
Director  of  Circulation  for 
Hearst  Newspapers. 

Mr.  Collins,  a  native  of  Mil¬ 
waukee,  attended  Marquette 
University  and  went  to  work 
for  the  Wisconsin  News.  When 
that  paper  merged  with  the 
Milwaukee  Sentinel,  he  served 
as  promotion  manager. 

Transferred  to  Pittsburgh,  he 
was  promotion  manager  of  the 
Sun-Telegraph  for  two  years 
before  being  assigned  to  New 
York. 

On  the  New  York  Joumal- 
American  for  15  years  he  has 
held  the  title  of  Director  of  Pro¬ 
motion,  Plans  and  Public  Re¬ 
lations  and  has  been  responsible 
for  advertising  and  editorial  pro¬ 
motion  programs  as  well. 

His  successor  at  the  Journal- 


Sumner  Collins 

American  will  be  announced  at 
a  later  date.  Publisher  Kings¬ 
bury  Smith  said. 

• 

From  60c  to  75c 

Pensacola,  Fla. 
The  Pensacola  News-Journal 
effective  May  3  increased  its 
rate’,  to  carrier  subscribers. 
Rates  for  all  13  issues,  includ¬ 
ing  six  of  the  afternoon  News, 
six  of  the  morning  Journal,  and 
the  Sunday  morning  News-Jour¬ 
nal,  increased  from  60  to  75 
cents. 


The  paradox  of  Florida  summers 


Many  people  think  because  Florida  is 
warm  in  winter  its  summers  must  be 
scorchers.  The  facts,  which  nm  con¬ 
trary  to  this  general  opinion,  make  a 
newsworthy  feature  enlightening  as 
only  a  paradox  can  be. 

Those  who  have  never  visited  Flor¬ 
ida  in  summer  are  always  surprised  to 
learn  it  is  cooler  than  many  places  a 
thousand  miles  to  its  north. 

For  example:  According  to  U.  S. 
Weather  Bureau  figures,  the  record  high 
temperature  at  Miami  stands  at  95®. 
This  compares  with  New  York’s  record 
high  of  102°,  Cleveland’s  103®,  Chi¬ 
cago’s  105®,  Denver’s  105®,  St.  Louis’ 


112®,  and  Los  Angeles’  109°.  Miami’s 
normal  summer-time  maximum  temp¬ 
eratures  range  below  90®  and  no  point 
in  the  state  registers  the  extreme  highs 
recorded  in  these  more  northern  cities. 
Cool  morning  and  evening  air  tempers 
the  climate  and  prolonged  heat  waves 
are  unknown. 

Though  most  of  Florida  lies  in  sub¬ 
tropic  latitudes,  the  whole  state  bene¬ 
fits  from  a  unique  insular  location.  It 
is  cooled  by  breezes  off  Gulf  of  Mexico 
and  Atlantic  Ocean  waters  and  thou¬ 
sands  of  inland  lakes.  State-wide  daily 
mean  summer  temperatures,  reported 
by  seven  Florida  U.S.  Weather  Bureau 


Divisions,  have  an  average  of  82.1° 
Florida’s  ideal  summers  coupled 
with  attractive  off-season  rate  reduc¬ 
tions,  now  vie  with  its  winters  for  vaca¬ 
tion  popularity. 


WANT  MORE  FACTS,  PHOTOS? 

The  Florida  State  News  Bureau  is 
at  your  service.  Photos,  TV-movie 
shorts,  or  custom-tailored  feature  mate¬ 
rial  for  your  exclusive  use  can  be  sup¬ 
plied.  Just  write  or  wire  . . . 


Florida  Development  Commission 
515-L  Carlton  Building 
Tallahassee,  Florida 
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Delivering  all  you  pay  for . . .  and  then  some ! 


Intertype  Company 

A  Division  of  Hsrris-Intertype  Corporation 

360  Furman  Street,  Brooklyn  1,  New  York 
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Plant  *  Equipment 

ONCE-A.MONTH  E&P  REPORT 
ON  TRENDS  AND  DEVELOPMENTS 


Wrap-Around, 

Shallow  Relief 
Press  Devised 

Cleveland 
Harris-Intertype  Corporation 
has  announced  the  development 
of  a  new  system  for  letterpress 
printing  from  shallow-relief, 
wrap-around  plates,  made  prac¬ 
tical  by  a  new  type  of  rotary 
printing  press. 

Richard  B.  Tullis,  executive 
vicepresident,  said  the  new  sys¬ 
tem  was  developed  by  Harris- 
Intertype’s  Central  Research 
Laboratories  in  cooperation  with 
the  research  department  of  the 
Marathon  Division  of  American 
Can  Company,  Menasha,  Wis. 
Patents  have  been  applied  for. 
By  using  the  new  system,  the 
new  Harris  press  permits  direct- 
to-paper  printing  from  original 
plates  with  a  relief  only  one- 
third  as  deep  as  required  for 
conventional  letterpress,  and 
thin  enough  to  be  fastened 
around  a  rotary  cylinder  like  an 
offset  plate.  A  variety  of  com¬ 
mercial  and  carton  printing  has 
been  produced  by  the  new  sys¬ 
tem,  including  halftones,  line 
work  and  multicolor  jobs  on 
various  paper  and  board  stocks. 

The  new  press  has  been  desig¬ 
nated  the  "Harris  Wrap- 
Around”  rotary  letterpress.  Pro¬ 
duction  prototypes  are  already 
in  manufacture  at  the  Dayton 
pjant  of  the  Harris-Seybold  di¬ 
vision  of  Harris-Intertype.  The 
first  presses  will  be  single-color 
23x30’  sheet-fed  models.  Accord¬ 
ing  to  George  C.  Houck,  presi¬ 
dent  of  the  Harris-Seybold  di¬ 
vision,  these  machines  will  be 
completed  this  summer,  and  one 
will  be  exhibited  at  the  Graphic 
Arts  Exposition  in  New  York’s 
Coliseum,  Sept.  6-12. 

Plate  Relief  Only  .012’ 

The  “Harris  Wrap-Around” 
letterpress  uses  a  new  principle 
of  inking  the  press  plate  which 
i*  the  key  to  its  ability  to  run 
shallow-relief  letterpress  plates. 
Plates  can  be  magnesium,  zinc, 
copper  or  the  new  photosensitive 
Polymers  such  as  announced  re- 
cently  by  Du  Pont.  Plates  are 
*nly  ,024^  to  .034’  thick,  and 
®eed  a  relief  depth  of  only  .010’ 
^  .012".  Conventional  letter- 
press  plates  are  at  least  .152" 
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PREVIEW  of  Chicago  American's 
future  home.  Present  WGN  Build¬ 
ing,  north  of  Tribune  Tower,  will 
be  enlarged  by  four  stories  and 
altered  to  house  the  newspaper's 
editorial  and  business  operations. 
Production  will  be  done  In  the 
Tribune  plant. 


thick  and  etched  to  a  depth  of 
.030’  or  more.  Wrap-around 
magnesium  or  zinc  plates  meet¬ 
ing  these  specifications  can  be 
made  by  the  Dow  rapid-etch 
process,  and  are  said  to  cost 
about  the  same  as  deep  etch  off¬ 
set  plates  of  the  same  size. 
Photo-polymer  plates  can  be 
used  when  development  work  on 
them  has  been  completed, 

• 

Roth  in  PM  Post 
On  Oregon  Journal 

Portland,  Ore. 

Appointment  of  Edward  Roth 
as  production  manager  of  the 
Oregon  Journal  has  been  an¬ 
nounced  by  William  W.  Knight, 
publisher. 

Mr.  Roth,  36,  a  Nebraska  na¬ 
tive,  has  been  production  engi¬ 
neer  for  the  Chicago  Tribune. 
A  Navy  veteran  and  a  graduate 
of  Northwestern  University,  he 
started  with  the  Tribune  in  1947 
as  a  purchasing  department  ex¬ 
pediter.  Later  he  became  assist¬ 
ant  buyer,  then  head  mechani¬ 
cal  buyer  and  in  1954  was  named 
production  engineer. 
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TTS  Training 
And  Placement 
Service  Begun 

Furman  0.  Ruff,  general  man¬ 
ager  of  Tape  Production  Corpo¬ 
ration,  “TAPECO,”  has  an¬ 
nounced  plans  of  starting  a 
Placement  Service  for  TTS  op¬ 
erators  and  a  school  for  train¬ 
ing  operators  at  St.  Petersburg, 
Fla. 

The  placement  service  will  op¬ 
erate  on  a  “no  fee”  basis  to  op¬ 
erators  who  will  file  their  ap¬ 
plications.  Copies  of  the  applica¬ 
tions  will  be  sent  to  newspapers 
who  have  need  for  operators.  A 
fee  will  be  charged  to  the  news¬ 
papers  for  each  employee  ob¬ 
tained  through  this  method  to 
cover  advertising  and  opera¬ 
tional  expense. 

At  the  school  operators  will 
be  trained  from  local  typists 
who  pass  a  proficiency  test  in 
typing  and  who  will  be  inter¬ 
ested  in  working  in  newspaper 
plants  all  over  the  country.  The 
training  program  is  designed  to 
cover  a  three-month  period  and 
trainees  will  receive  instructions 
in  style  and  techniques  of  han¬ 
dling  newspaper  copy  in  addi¬ 
tion  to  operating  a  Teletypeset¬ 
ter  Perforator.  A  fee  of  $500 
will  be  charged  each  student. 
Most  of  this  fee  may  be  earned 
by  the  student  from  work  per¬ 
formed  on  TAPECO’s  regular 
pay  basis. 

In  addition  to  the  regular 
training  program  an  expedited 
training  schedule  will  be  avail¬ 
able  for  newspapers  desiring  to 
send  operators  to  the  school. 

Six  months  ago  TAPECO  took 
on  the  representation  of  the 
sales  for  perforator  tape  rolls 
to  newspapers,  representing  the 
Ribbon  &  Ticker  Paper  Co.  of 
Paterson,  N.  J.  TAPECO  is  also 
producing  tapes  cut  to  order  for 
newspapers  publishing  special 
issues. 

Tape  Production  Corporation 
has  been  in  operation  since  1952. 

• 

‘Super’  Retiring 

Claremont,  N.  H. 

Harold  L.  Woodward,  plant 
superintendent  of  the  Daily 
Eagle  for  nearly  20  years,  is 
retiring.  He  has  been  associated 
with  the  newspaper  for  43 
years. 


MAT  CONVEYOR— I  his  device 
takes  the  stereo  mat  from  the  job 
room  to  the  foundry  on  the  mez¬ 
zanine  in  the  new  Boston  Globe 
building. 


New  Klischograph 
To  St.  Petersburg 

Attracting  wide  attention 
among  displays  at  the  ANPA 
Convention  was  a  new  model 
Klischograph,  electronic  en¬ 
graving  machine.  Developed  by 
Dr.  Rudolf  Hell  in  Germany,  it 
is  being  offered  in  this  country 
by  Consolidated  International 
Equipment  and  Supply  Co.,  Chi¬ 
cago,  The  demonstration  model 
has  been  sold  to  the  St.  Peters¬ 
burg  (Fla.)  Independent,  and 
will  be  the  first  to  be  in  opera¬ 
tion  in  this  country. 

The  new  model  is  an  improve¬ 
ment  on  the  first  Klischograph 
introduced  in  1952,  which  han¬ 
dles  single  and  dual  screen  and 
line  in  8  X  10  and  10  x  10  sizes. 
Improvements  make  four  screens 
possible  and  the  new  model  also 
reduces  and  enlarges  color  sep¬ 
arations  and  corrections  of 
transparencies  or  reflection 
copies  and  does  line  engravings. 
It  enlarges  four  times  and  re¬ 
duces  three  times.  A  12  x  16 
plate  can  be  finished  in  42 
minutes. 

The  advance  model  is  being 
offered  on  a  purchase  or  lease 
basis.  The  purchase  price  is 
$24,950. 
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IDEAL  ROLLER  & 

MANUFACTURING  COMPANY 

7S12W  241HST  71-24  THIRTY  NINTH  AVENUE 
CHICAGO  1.  ILL  LONG  ISLAND  CITY  I  N  Y. 

6049  60T 3  MAYWOOD  AVE.  S73t  REACHTREE  ROAD.  NE 
HUNTINGTON  RARK.  CAL  CHAMBIEE.  GA. 


I*  ^  The  Omaha  (Neb.)  World- 

&  g  Herald  plans  to  install  the  new 

^  A  Photon  Memory  Keyboarder  as 

part  of  its  hot  metal  production 
system,  according  to  William 
I  Baumrucker  Jr.  of  Photon,  Inc. 

demonstrated  the  new  de- 
vice  at  the  ANPA  Convention. 

A  major  function  of  the 
Memory  Keyboarder  is  to  pro- 

BY  THEIR  BADGES  you  know  they're  co-chairmen — for  the  recent  vide  errorless  TTS-coded  tape 
Mid-Atlantic  Newspaper  Mechanical  Conference:  Left  to  right — Robert  for  hot  metal  linecasting  ecjuip- 
C.  Schwanbeck  Jr.,  Sharon  (Pa.)  Herald;  John  J.  McGann,  Harrisburg  ment.  The  machine  is  also  de- 
(Pa.)  Patriot-News;  and  Victor  D.  Shanahan,  Ocean  County  Leader,  signed  as  an  addition  to  Stand- 
Point  Pleasant  Beach,  N.  J.  aid  photocomposition  operations. 

- —  The  perforator,  if  desired, 

The  plant  w'ill  have  a  mail  General  contractor  for  the  ^  .set  up  to  he  opeiated 

room  w'ith  conveyors,  automatic  building  is  Perini  Corp.  Financ-  e  y,  an  connec  e  y '"r® 

bundle  pushers  and  automatic  ing  is  by  the  Prudential  Insur-  keyboard  and 

bundlers  supplemented  by  a  ance  Co.  of  America  and  the  r»  +  +v,  t  -  c 
platform  delivery  system  utiliz-  First  National  Bank  of  Boston.  .  ^ 

ing  belt  conveyors  and  portable  The  architects  are  Leland,  Lar-  incorporated  in  the  Photon 

telescopic  loading  device!  sen,  Bradley  and  Hibbard  of  Memoij  Keyboarder  for  produc- 

Guided  tours  will  take  visitors  Boston.  William  Ginsberg  Asso-  possi  e  o 

to  a  special  gallery,  56  feet  wide,  ciates,  of  New  York,  are  the  f.^'toh  the  operation  from  one 
above  the  press  room.  engineers.  Imecasting  machine  to  another 

Among  other  features  will  be  .  ^*thin  certain 

gXn?ofLk!ma!si?e°efec?r3  Zimmer  Named  Goss  it  is  possible  within  the  limits 

switchboards,  glass  piping  carry  Chief  Engineer  of  Keyboarder  models  to  do  the 

engraving  acids,  and  unusual  tiiS'llcci  following- 

color  combinations  on  the  walls.  Chicago  Accept  a  whole  story  from  the 

A  remelt  pot  will  hold  600  tons  William  Zimmer  has  been  ap-  Editorial  Department,  of  which 

of  molten  lead.  pointed  chief  engineer  of  the  one  operator  at  one  Photon  Key- 

The  new  plant  will  have  an  Goss  Company,  a  division  of  boarder  can  compose  the  10 
employee  dining  room  and  park-  MGD,  Miehle-Goss-Dexter,  Inc.,  point  tw'o  column  lead-in  por¬ 
ing  space  for  300  automobiles,  it  was  announced  by  C.  S.  tion,  through  a  wire  direct  to 
Michael  J.  KaraflFa,  construe-  Crafts,  vicepresident — engineer-  the  10  point  linecasting  ma- 
tion  chief  for  Publisher  Robert  ing.  chine;  then  the  operator  can 

B.  Choate,  said  as  announce-  Under  the  vicepresident’s  di-  compose  the  8  point  portion 
ment  of  the  moving  was  made:  rection,  Mr.  Zimmer  will  be  in  switching  to  another  linecasting 
“This  building  has  been  planned  complete  charge  of  the  engin-  machine  previously  set  up  to 
by  Mr.  Choate  so  that  every-  eering  division  for  Goss  and  of  handle  8  point  one  column, 
thing  fits  like  a  glove.  A  place  all  matters  in  connection  with  The  operator  similarly  can 
w'as  planned  for  everything  and  the  engineering  or  design  of  all  sw-itch  to  machines  which  are 
everything  will  be  in  its  place.”  products.  set  up  for  leads  and  sub-heads 

A  military-style  D-Day  for  mov-  Mr.  Zimmer  began  his  career  of  the  story,  and  so  on. 
ing  equipment  has  been  worked  with  Goss  in  1929  as  designing 
up.  engineer.  • 

Milligan  Accepts 
Post  in  Alaska 

Roy  Milligan,  production  man¬ 
ager  for  the  Pacific  Northwest 
Newspaper  Association  for  the 
past  10  years,  has  accepted  ap¬ 
pointment  as  production  man¬ 
ager  for  the  Anchorage  Daily 
Times,  Alaska’s  largest  news¬ 
paper. 

He  was  trouble  shooter  for  the 
50  newspapers  holding  member¬ 
ship  in  the  Pacific  Northwest 
Newspaper  Association.  He 
made  recommendations  for  effi¬ 
ciency,  suggested  equipment  lay¬ 
outs  in  new  buildings,  developed 
training  programs  and  taught 
employees  the  use  of  new  equip¬ 
ment. 
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▼  ROP 
NEWSPAPER 
ROLLERS 


National  advertisers  demand  qual¬ 
ity  when  they  buy  newspaper  color 
space!  Assure  yourself  of  this  valu¬ 
able  market.  Ideal  has  stabilized 
the  performance  of  DX  ROP  News¬ 
paper  Rollers,  proved  them  in  the 
tremendous  runs  of  leading  metro¬ 
politan  dailies.  Get  your  share  of 
this  growing  market! 

★  Regrinding 
facilities 
available 
near  you! 


CAPCO  REWINDER 
SAVES  NEWSPRINT 

Save  up  to  4  rolls  of  newsprint 

Other  Copco  Producti  ;.l 

*  PORTABLE  INK 
FOUNTAIN 

*  CORE  STRIPPER 

*  PLATE  GAUGE 

*  "FACE-O-TYPE" 

MACHINE  mechanically  re- 
produces  engraved  type,  slug, 
border,  screen  pattern. 

For  complete  details  on  any  CAPCO  Products  write 


PRINTS 
BOTH 
SIDES 
AT  THE 
SAME 
TIME 


Leading  the  way 


. . .  the  first 
high  production 
offset  perfecting 
news  press  . . . 
complete  with  folder 
. . .  and  within  the 
price  range  of 
the  smaller  publisher 


AVAILABLE  IN  1,  2,  3  or  4  UNITS 


Completes  your  publication 


in  OISE  FAST  OPERATION 


BUILT  IN  2  SIZES 


in  either  monotone  or  color. 


For  further  information 


CHANGE  TO  VANGUARD  ECONOMY 


USE  THE  COLD-TYPE  PROCESS 


AND  PAPER  FROM  ROLLS 


An  Associate  of  Orville  Dutro  &  Son,  Inc. 
Main  I  211  NORTH  ERVAY  ST.,  DALLAS  1,  TEXAS 
Office  I  Riverside  8-8229 

lOS  ANGUIS:  117  W.  NINTH  ST.,  10$  ANGELES  IS,  CAIIFOINIA  •  MAdison  7-8S5i 
CHICAGO:  II  WEST  VAN  BUIEN  ST.,  CHICAGO  3,  ILLINOIS  •  KAndolph  i-7977 
NEW  YORK:  I1AI  IIOAOWAT,  NEW  YOIK  CITY,  N.  Y.  •  MUrroy  Hill  3-I7S3 
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'  ^  business  depart- 

V  Copy  Flow  Pattern 

)  Copy  goes  back  through  dis- 
' ''  play  and  national  to  the  ad- 

■  vertising  service  office  and  then 

through  slots  into  the  mechani¬ 
cal  department.  News  and  classi¬ 
fied  copy  similiarly  flows  back 
to  the  wall.  Proof  readers  are 
installed  in  a  rear  wall  section 
with  slide  windows.  Another 
houses  teletjrpes. 

All  mechanical  production  ex¬ 
cept  the  press  work  is  performed 
in  the  second  major  room,  which 
is  50  by  85  feet.  In-line  produc¬ 
tion  begins  at  the  linecasting 
News  rebuilt  after  fire.  machines  just  behind  the  wall 

ance  policies  to  insure  coverage  with  its  copy  drop  slots, 
in  keeping  with  today’s  plant  The  presses  are  in  the  base- 
and  equipment  costs.  ment.  Space  formerly  occupied 

Despite  the  dislocation  from  by  a  commercial  printing  affili- 
fire  the  News’  circulation  has  ate  is  now  taken  over  for  news- 
more  than  doubled  since  1951.  print  storage. 

Its  14,000  total  at  the  time  of  In  the  basement  blackened 
the  1954  purchase  by  Leo  E.  walls  and  an  occasional  white- 
Owens  is  now  an  approximate  burned  space  serve  as  reminders 
20,000.  of  the  fire.  Ck)mmercial  printing 

«««  I.  .  presses  once  located  here  were 

$300,000  Project 

Hence  growth  provisions  were  plant  burned, 
important  in  planning  the  re-  _  i.  •  *  -  . 

construction,  which  with  build-  Centralized  Activity 

ing  equipment  installations  cost  All  production  activity  of  the 


Whittier,  Calif.  ,,  A  "'- 
Lessons  learned  in  a  disas- 

trous  fire  last  June  are  reflected  1  ji-*  I  ‘I  t 

in  the  rebuilt  plant  of  the  Whit-  m  ^ 

These  features  are  coupled  fcj  -^it  »  ’  h  ><  |  "  f 
with  a  redesigned  structure 
which  will  enable  the  News  to 
double  the  capacity  of  each  de- 
partment  before  further  expan¬ 
sion  is  required.  Plant  of  Whittier  (Calif 

The  fire-prevention  highlight  i  i.  i,  xi. 

of  the  new  plant  is  an  automatic  t^oughout  the  plant  beneath 
sprinkler  system.  This  will  pay  The  new  roof  is  coated  with 
for  itself  in  five  years,  Mynatt  specially-fired  steel  mi  slag 
Smith,  publisher,  advised  Editor  S'®*"  ^he  Kaiser  Steel  mills  near 
&  PUBUSHER  Fontana,  Calif. 

Sprinklers 'would  have  pre-  Records  were  pulled  out  of  the 
vented  heavy  loss  when  a  late 

Saturday  night  blaze  swept  the  would  have  been  costly.  The 
plant.  Instead,  flames  had  *"  ^ 

pierced  the  roof  at  five  points  corner  boasting  fire  walls  de- 
when  firemen  arrived.  signed  to  safeguard  contents  for 

eight  to  12  hours  of  flames. 

Flumes  Scattered  ^  special  tip  for  publish- 

Boiling  tar  paper  melted  the  ers  who  have  not  considered  the 
glass  roof  windows  and  the  roof  threat  of  fire,  Mr.  Smith  sug- 
collapsed  to  scatter  blazes  gests  regular  studies  of  insur- 


YOU  CAN 


WITH 

Imperial 


PRODUCTION  PRODUCTS  FOR 
THE  GRAPHIC  ARTS 


tors  caused  Mr.  Smith’s  re¬ 
solve  to  conduct  similiar  events 
annually  during  Newspaper 
Week. 

A  40-page  tabloid  section  de¬ 
scribed  the  plant.  This  had  been 
carefully  prepared  and  drew 
high  praise.  Many  said  they  now 
knew  what  a  newspaper  meant, 
Mr.  Smith  reported. 
EDITOR  8C  PUBLISHER  for  May  9,  1959 


Xhe  old  relaxing  rocking  chair  looks  good  to  type 
metal  users  who  are  "sitting  pretty"  with  Imperial  metal 
and  service.  They  know  they  can  relax  from  worry 
over  casting  efficiency  and  costs  when  Imperial 
shoulders  their  metal  responsibility. 


CARISON  HI-IO  NEWSPAPER  CHASE 
CARISON  SHELL  PLATE  FINISHER 
ROP  COLOR  separations 


Imperial  Type  Metal  Company 

Chicago  SO  •  N*w  York  T  •  Phlladolphia  34 


Impmhml  TyfM  Mara/  Quality  and  Sarvicaa  ara  bayond  duplication 


How  Tokyo  Daily 


designed  to  operate  in  pairs. 
(Some  Japanese  alphabet  char¬ 
acters  contain  lines  no  more 


printing  process.  The  nature  of 
the  received  copy  is  either  nega¬ 
tive  or  positive  on  film. 


channels,  and  also  that  either 
transmitter  may  be  used  as  the 
master  in  controlling  synchroni- 


inch  thick.)  S«'anning  Rate  made  by  control  panel  switching. 

Each  transmitter  and  re-  Scanning  is  at  the  rate  of  I*'  transmitters  or 

ceiver  is  of  console  construction,  300  lines/inch  which,  with  a  receivers  stand  side-by-side  with 
completely  self-contained,  the  di  um  rotation  of  180  rev/min  ^  short  connecting  cable  between 
mechanism  unit  being  mounted  gives  a  transmission  time  of  27  them  and  the  line  connected  to 
on  the  top  of  the  console  and  rninutes  per  page,  per  machine.  ®*^®  the  pair, 
the  electrical  equipment  housed  a  special  facility,  for  use  Mufax  facsimile  monitors  are 

on  racks  within  the  cabinet,  when  copy  of  exceptional  defi-  available  for  use  with  the  Re- 
Free  access  to  all  parts  for  serv-  nition  is  required,  an  alternative  ceivers.  Their  purpose  is  to  give 
icing  is  a  feature  of  the  design,  di-um  speed  of  138  rev/min  has  immediate  indication  of  breaks 
Overall  dimensions  of  the  con-  been  provided.  This  increases  o*"  faults  in  the  transmission 
soles  are  3  ft.  9  in.  wide  x  4  ft.  ^be  transmission  time  to  35  min-  circuit  which  might  mar  the  pho- 
2  in.  high  x  6  ft.  1  in.  deep  and  utes.  Selection  of  drum  speed  is  tographic  results, 
the  weight  of  each  complete  con-  rnade  by  switching.)  By  use  of  this  equipment, 

sole  is  464  lb.  Power  consump-  poj.  operating  and  installa-  Asahi  Shimbun  will  publish  edi¬ 
tion  is  300W  per  console.  tion  convenience,  each  transmit-  tions  for  Sapporo,  500  miles 

The  copy  size  is  reduced  at  ter  and  receiver  has  been  made  from  Tokyo,  and  later  Osaka, 
the  receiv^  from  the  original  identical  to  its  partner.  This  Six  transmitters,  eight  receiv- 
21-11/32  in.  X  15-15/32  in.  to  means  that  all  machines  are  ers  and  two  monitors  will  pro- 
20%  in.  X  15%  in.  for  reasons  capable  of  operation  on  either  vide  a  production  of  90,000  cop- 
connected  with  the  subsequent  of  the  two  copy-transmission  ies  per  hour. 


A  facsimile  transmission  sys¬ 
tem  that  the  Asahi  Shimbun  of 
Tokyo  intends  to  put  into  opera¬ 
tion  in  June  will  be  using  Muir- 
head  Page  Facsimile  Transmit¬ 
ters  and  Receivers,  made  in 
England. 

The  newspaper  page  to  be 
transmitted  is  wrapped  around 
the  drum  of  the  transmitter  and 
a  small  area  of  the  copy  is 
brightly  illuminated.  Through 
an  objective  lens  an  image  of 
this  are  is  projected  and  focused 
on  to  a  small  white  screen.  A 
small  rectangular  aperture  in 
this  screen  allows  light  from  an  ; 
element  of  the  image  to  fall 
onto  the  photo  cathode  of  a  pho-  ! 
tomultiplier  cell  which  produces 
an  electrical  voltage  propor¬ 
tional  to  the  amount  of  light. 

This  voltage  controls  the 
strength  of  the  signal  sent  to 
the  receiver. 

During  a  transmission,  the 
drum  is  rotated  and  the  optical 
system  which  carries  the  illumi¬ 
nating  lamps  and  photomulti¬ 
plier  cell  is  slowly  traversed 
parellel  to  the  drum  axis.  The 
entire  newspaper  page  is  thus 
scanned  line  by  line  in  the  form 
of  a  close  spiral. 

Drum  Receiver  I 

At  the  receiver,  film  is 
wrapped  around  a  drum  con-  ' 
tained  in  a  light-tight  box. 

Through  a  shutter  in  the  back 
of  the  drum  box,  the  film  is  ex¬ 
posed  to  a  small  spot  of  light 
from  a  “ci'ater  tube”.  The 
amount  of  light  from  the  crater 
tube  varies  with  the  strength  of 
the  signals  from  the  transmit¬ 
ter.  The  optics  unit,  which  car¬ 
ries  the  crater  tube,  is  traversed 
slowly  along  the  length  of  the 
drum  while  the  drum  itself  is  ro¬ 
tated  synchronously  with  the 
transmitter  drum.  Thus  the 
drum  is  scanned  and  the  film 
is  exposed  in  the  form  of  a 
close  spiral  and  the  facsimile 
copy  of  the  newspaper  page  is 
built  up  in  a  series  of  parallel 
lines. 

The  Transmitter  and  Receiver 
have  been  developed  to  provide 
the  simultaneous,  high  speed, 
high  definition  transmission  of 
two  new'naner  pages  measur¬ 
ing  21-11/32  in.  X  15-15/32  in. 

^ia  a  trunk  telephone  or  micro- 
wave  radio  circuit.  Transmis¬ 
sion  of  two  sheets  simultane¬ 
ously  requires  the  use  of  two 
transmitters  at  a  time  and  the 
®<iuipments  have  therefore  been 
editor  ac  PUBLISHER  (or  May  9,  1939 


MECHANICAL  MODEL 


Electro  Pump  Stop — both  originated  by  Star — aa 
well  as  the  No-Set  Delivery  Slide,  Adjustable  Vise 
Locking  Screws  and  Studs,  a  Friction  Rail  Assem¬ 
bling  Elevator  Gate  and  the  improved  Assembler 
Slide  and  Brake. 

The  Mechanical  Star  Quadder  can  be  synchro¬ 
nized  with  the  Mohr  Saw.  Measure  changes  of  Vise 
Jaw,  Assembler  Slide  and  Saw  are  made  simul¬ 
taneously  by  the  Quadder  Measure  Control  Dial. 
Like  all  Star  Quadders,  the  Mechanical  Model  can 
be  applied  to  any  30  pica  Intertype  or  Linotype, 
regardless  of  age.  Write  for  full  details. 


With  the  addition  of  a  third  Quadder  to  the  Star 
Quadder  family,  there  is  now  a  model  to  satisfy 
every  requirement.  The  Mechanical  model  features 
a  convenient  dial  selector  which  controls  quadding 
operations  ...  it  also  provides  for  justified  com¬ 
position.  The  Selector  Dial  is  easily  seen  and 
reached  by  the  operator,  even  when  a  Mohr  Saw  is 
in  use.  When  quadding  is  required,  justification 
drive  is  automatically  locked  out. 

The  new  Mechanical  model  is  actuated  by  Star’s 
simple,  efficient  hydraulic  unit  which  eliminates  the 
"slap”  of  jaws  meeting  matrices.  Other  standard 
equipment  includes  the  rack  and  gear  train  and  the 


Pueblo  Expansion 
To  Cost  $600,000 


Pueblo,  Cok. 

Construction  of  a  new  home 
for  the  Pueblo  Stnr-Joumnl  and 
Chieftain  is  planned  this  year 
as  jrart  of  a  $600,000  expansion 
program  of  the  Stai--Journal 
Publishing  Corp. 

A  new  one-story  structure  will 
be  constructerl  in  a  shopping 
center  near  downtown  Pueblo. 
It  will  house  all  departments  of 
the  newspapers  and  a  railroad 
spur  will  provide  direct  unload¬ 
ing  of  paper  and  other  supplies. 

Combined  daily  circulation  of 
the  morning  Chieftain  and  after¬ 
noon  Star-Journal  is  42,083, 
about  double  that  of  1936.  Since 
1936  the  newspapers  have  pub¬ 
lished  in  a  downtown  building 
which  once  housed  athletic 
events. 

An  eight-unit  Goss  press  has 
been  purchased  from  the  St. 
Petersburg  (Fla.)  Times. 
O’Neal  Hobbs,  mechanical  su¬ 
perintendent,  has  been  in  Flor¬ 
ida  several  wrecks  supervising 
dismantling  and  shipping  of  the 
press. 


The  Staten  Island  (N.Y.)  Ad-  bees  and  a  conference  room, 
mure,  first  newspaper  in  the  .An  attractive  lobby  entered 
Samuel  I.  Newhouse  group,  will  via  double  glass  doors  will  lead 
start  construction  soon  of  a  new  into  the  large  business  office 
building  that  will  represent  an  120  feet  by  60  feet,  which  will 
investment  of  $2  million.  paneled  with  red  birch  and 

The  wholly  air-conditioned  skillfully  illuminated. 

.structure,  of  brick  and  Indiana  On  the  first  floor  will  be  the 
limestone,  will  be  built  on  a  four-  editorial  and  news  departments 
acre  tract  on  Fingerboard  Rd.,  and  the  mechanical  departments, 
Grasmere,  a  central  location  of  including  the  composing  room, 
Richmond  Borough.  To  be  stereotype  department  and  press 
erected  well  back  from  the  road,  voom. 
it  will  have  50,000  square  feet  Newsprint  Storage 

of  floor  area.  The  site  extends 

southward  to  the  tracks  of  the  A  basement  storage  area  will 
Staten  Island  Rapid  Transit  have  direct  access  to  freight 
Railway.  Construction  is  sched-  cars  on  the  railroad  siding,  so 
uled  to  start  this  summer.  newsprint  may  be  easily  trans- 

The  total  area  of  the  new  ferred.  The  area  will  provide 
building,  which  will  consist  of  space  for  1,000  tons  of  news- 
a  basement  and  two  stories,  is  print  which,  at  present  con- 
more  than  three  times  that  of  sumption,  will  be  a  supply  suffi- 
the  Advance’s  present  building  cient  for  several  months, 
in  West  Brighton.  The  basement  will  also  in- 

The  modem  printing  equip-  elude  the  photographic  process¬ 
ment  to  be  purchased  and  in-  ir>g  rooms  and  studio  rooms,  plus 
stalled  will  include  presses  capa-  heating  and  air-conditioning 


LIGHT  —  Photographer  Bill  Sauro 
leaves  New  York  offices  of  DPI 
on  assignment  with  the  new,  light¬ 
weight  picture  transmitter.  His 
case  contains  portable  transmitter, 
cameras  and  miscellaneous  para¬ 
phernalia. 


Auto  Salesroom 
Now  Houses  Daily 

Tuscaloosa,  Ala. 
The  Tuscaloosa  News  will 
double  its  floor  space  when  it 
moves  into  new  quarters.  The 
building  was  formerly  occupied 
by  a  motor  company.  It  has 
nearly  30,000  square  feet  of 
floor  space  on  two  floors. 

The  News  has  purchased  a 
64-page  press  from  the  Memphis 
(  T  e  n  n  .  )  Commercial-Appeal 
which  is  equipped  to  handle 

Response  to  the  half-page  ad, 

said  Publisher  Billie  Holder,  The  plant  will  be  fully  air- 
“was  tremendous.”  Mr.  Holder  conditioned  and  equipped  with 
said,  “The  reaction  of  the  ad-  sprinklers.  Office  walls  will  be 
vertiser  was,  ‘Brother,  I  sold  made  of  plywood  panels.  The 
material.’  ”  composing  and  press  room  walls 

He  said  the  paper  has  used  ^dl  be  tiled  and  asphalt  plank 
the  same  stunt  on  other  occa-  ^de  will  be  on  floors  in  those  de- 
sions,  always  getting  an  un-  partments.  All  office  floors  will 
usually  good  response.  For  ex-  ^aid  with  vinyl  tile, 
ample,  when  one  of  the  banks  • 

installed  drive-in-service,  the  r«||ao’hDr  Filic 
drive-in  envelopes  were  pasted  WallagnBl  rlllS 

on  each  ad.  ‘Pete’  West’s  Job 

Mr.  Holder  said  the  paper’s 

flatbed  press  publication  makes  Los  Angeles 

this  kind  of  advertising  possi-  Ernest  E.  Gallagher,  assistant 
ble  in  at  least  a  two-section  pa-  Pressroom  superintendent  of  the 
per.  It  is  done  only  on  Sunday,  Los  Angeles  Times  for  the  past 
and  the  ad  must  be  on  page  one  two  years,  has  been  appointed 
of  the  section,  with  the  spot  pressroom  superintendent,  ac- 


Ad  Advantages 
Of  Flatbed  Press 


CHASES 

THE  BEST  AND  MOST  ECONOMICAL 
MONEY  CAN  BUY! 

Amsco’s  electrically  welded  steel  chases, 
with  the  smoothly  ground  joints  are  world 
renowned. 

Amsoe  Aluminum  Chases  are  specifically 
made  for  operations  wherein  lightness  Is 
a  desired  factor.  Steel  insert  supports  re¬ 
duces  wear  to  a  minimum  at  the  contact 
points  of  the  foot  stick  and  side  wedge 
screws. 

Squared  and  true  Amsco  Chases  are  pat¬ 
terned  from  a  template  or  a  blue  print. 
Amsco  supplies  a  “complete  chase  line”, 
fer  newspapers,  commercial  printers,  ster¬ 
eotypers  and  electrotypers.  Standards  or 
specials  are  available. 

UTUK  miuiu  FIN  luun  II  wiiTC  mtci 

ANEBICAN  STEEL  CHASE  CONPAMT 

not  FonvMMn  «vowi  um  buko  an  l  n  i 


Excellent  for  classified  pages,  "copy" 
lines,  general  display,  or  wherever  a 
condensed  outline  Gothic  is  needed. 
Made  in  18,  24,  30,  36  and  48  point. 


the  page.  tion  manager,  newspaper  divi- 

The  dress  goods  manufacturer  sion,  Times-Mirror  Company, 
furnished  the  swatches  to  the  Mr.  Gallagher  replaces  Mark 
store.  The  News  mail  room  “Pete”  West,  who  has  retired 
crew  pasted  them  on  with  rub-  after  38  years’  service.  Mr.  Gal- 
ber  cement  so  that  it  could  not  lagher  has  been  with  the  Times 
soak  into  the  swatch, 


Ludlow  Typograph  Company 

2032  Clybourn  Avenue  +  Chicago  14 


for  more  than  21  years. 
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Nobody  Worries 
in  New  England 


Why  should  they?  They've  got  the  best  of 
everything  in  this  bustling  six-state  region. 
Take  higher  education,  for  instance:  more 
than  160,000  students  ore  enrolled  in  more 
than  170  accredited  colleges  and  universi¬ 
ties  in  the  area.  Or  look  at  industry:  even 
in  slow-moving  1958  they  chalked  up 
almost  500  new  plants  and  major  expan¬ 
sions.  And  these  industry  roles  read  like  a 
preview  of  tomorrow  .  .  .  electronics,  atomic 
energy,  chemicals,  rocket  fuels,  automation. 

Things  are  good  on  the  personal  level,  too. 
Jobs  are  steadily  increasing,  income  and 
savings  both  rapidly  rising.  The  average 
Yankee  is  better  off  than  ever  before.  No 
wonder  retail  sales  are  soaring,  new  homes 
are  sprouting  up  at  a  record  rate.  If  you 
have  anything  to  sell,  it  will  be  mighty 
profitable  to  tap  this  busy  New  England 
market.  Just  come  on  up  and  sell  it  through 
the  New  England  newspapers. 

Source;  The  New  England  Council. 


This  campaign  sponsored  by  these 
newspaper  leaders: 

MAINE — Bangor  Daily  News  (M). 

VERMONT — Barre  Times  (E),  Bennington  Banner  (E),  Burlington 
Free  Press  (M),  Rutland  Herald  (M). 

MASSACHUSETTS— Boston  Globe  (M&E),  Boston  Globe  (S), 
Brockton  Enterprise  &  Times  (E),  Fall  River  Herald  News  (E), 
Fitchburg  Sentinel  (E).  Gardner  News  (E),  Lawrence  Eagle- 
Tribune  (M&E),  Lynn  Item  (E),  North  Adams  Transcript  (E). 
Pittsfield  Berkshire  Eagle  (E),  Taunton  Gazette  (E),  Waltham 
News  Tribune  (E). 

NEW  HAMPSHIRE— Concord  Monitor-Patriot  (E).  Manchester  Union 
Leader  and  New  Hampshire  Sunday  News  (M,  E&S). 

RHODE  ISLAND— West  Warwick  Pawtuxet  Valley  Daily  Times  (E). 
Providence  Bulletin  (E),  Providence  Journal  (M),  Providence 
Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT— Ansonia  Sentinel  (E).  Bridgeport  Post  (S). 
Bridgeport  Post-Telegram  (M&E).  Bristol  Press  (E),  Hartford 
Courant  (M),  Hartford  Courant  (S),  Hartford  Times  (E).  Meriden 
Record-Journal  (M&E).  New  Britain  Herald  (E).  New  Haven  Reg¬ 
ister  (E&S),  Norwich  Bulletin  and  Record  (M&E),  Torrington 
Register  (E),  Waterbury  Republican  &  American  (M&E),  Waterbury 
Republican  (M&S). 


Sell  New  England  with  Newspapers 


Large  Press 
Corps  Sent 
To  Geneva 


5  Indicted 
For  Puzzle 
Fraud  Plot 


The  U.  S.  press  services  are 
assiKninp  large  staffs  to  cover 
the  Conference  of  Foreign  Min¬ 
isters  which  opens  May  11  at 
Geneva. 

Associated  Press  coverage  will 
he  directed  by  Max  Harrelson, 
chief  correspondent  at  the 
United  Nations,  in  collaboration 
with  Michael  Goldsmith,  Geneva 
correspondent. 

In  addition  to  the  Geneva 
.staff,  others  assigned  to  the 
meeting  include  John  M.  High¬ 
tower,  who  regularly  covers  the 
State  Department;  Eddy  Gil¬ 
more,  London,  who  spent  many 
years  in  Russia  as  AP  corre¬ 
spondent;  Tom  Ochiltree  and 
Arthur  Gavshon,  also  from  Lon¬ 
don;  David  Mason,  Paris;  and 
Brack  Curry,  Frankfurt. 

Copy  will  be  filed  diiectly 
onto  AP  European  leased  wire 
and  relayed  simultaneously  into 
New  York. 

Picture  coverage  will  be  di¬ 
rected  by  Charles  Manning, 
vice-commander  of  the  Air  Force  London  newsphoto  editor.  Pho- 
Mi.ssile  Test  Center  at  Cape  tographers  include  James 
Canaveral,  heads  a  li.st  of  34  Pringle  from  Rome;  Walter 
speakers  who  will  addre.ss  the  Lindlar,  Frankfurt;  Jean 
National  Newspaper  Pixrmotion  Jacques  Le\’y,  Paris  and  Raoul 
.\ssociation’s  annual  meeting.  Fornezza  of  Milan. 

Authorities  from  advertising,  U^'^ed  Press  Intei-national 
publishing  and  syndication  fields  a  staff  of  35  e<  i  r>, 

will  outline  techniques  in  pro-  i-^PO'ters,  photographer.s,  news- 
motion,  research,  and  public  re-  ‘•ameramen  and  technicians 

lations  at  the  four-day  session  ^  the  meeting, 

in  the  Deauville  Hotel,  Miami  The  Geneva  bureau,  locate!  in 
Beach,  Fla.,  May  17-20.  Palais  des  Nations,  where 

According  to  the  convention  conference  itself  will  take 

chaii-man,  Les  Barnhill,  Miami  ^ 

HeraM,  advance  reservations  in-  thi^ee-suite  office  in  the  Electora 
dicate  the  largest  turnout  of  Palace.  A  special  leased  wire  will 
any  NNPA  meeting.  The  24th 

annual  Editor  &  Publisher  ’^^ws  bureau  with  UPI  s  Euro- 
Promotion  Awards  will  be  made.  leased  wire  netwoi-k. 

More  than  600  individual  cam-  ,  ^he  news  staff  will  include 
paigns  were  judged.  Joseph  W.  Grigg,  chief  Euro¬ 

pean  correspondent;  Karol  L. 
Thaler,  London;  Stewart  Hens- 
ley,  Wa.shington;  Elie  Maissi, 

*  *  ‘  Paris;  Wellington  Long,  chief 

correspondent  for  Germany,  and 
his  diplomatic  reporter,  Wilfried 
Saliger;  Daniel  F.  Gilmore, 
Rome;  William  C.  Sexton,  Lon¬ 
don  bureau  manager,  Colette 
Blackmoore,  Moscow;  and  Roger 
Tatarian,  general  European 
news  manager. 

The  picture  staff  will  be 
headed  by  Harold  W.  Gully,  gen¬ 
eral  European  newspictures 
manager,  and  will  include  Gerry 
Simmel  and  Dieter  Hespe  of 
Frankfurt,  Stephan  Tavalouris 
of  Paris,  and  Charles  Dawson, 
Henry  Parker  and  Kenneth 
Webb  of  London. 
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THEY'LL  DO  IT  EVERY  TIME!— Jimmy  Hatlo.  right,  creator  of  "They'll 
Do  It  Every  Time"  and  "Little  Iodine",  wishes  them  well  as  Mr.  and  Mrs. 
Bradley  Kelly  take  off  for  Dublin  on  Irish  Air  Lines  plane.  After  12  days 
of  looking  for  Ireland's  legendary  pot  o'  gold,  the  Kellys  will  tour  Scot¬ 
land  and  England,  then  visit  Lourdes  on  the  way  to  Rome,  Mr,  Kelly, 
vicepresident  of  King  Features  Syndicate,  is  a  director  of  Boys'  Town 
of  Rome. 


Missile  Expert 
At  NNPA  Parley 


. , .  for  the  hride’s  bouquet _ should  a  guest  give 

honhons  to  the  hostess ...  what  is  correct  etiquette 
W  oil  an  escalator ...  at  w  hat  time  is  it  proper  to  wear 
a  tux... how  can  a  girl  tactfully  sit  out  a  dance? 
Millions  get  guidance  to  everyday  problems  from 

The  Correct  Thin^ 

by  Elinor  Ames... one  of  America’s  foremost  authorities  on  the 
right  manners  for  every  occasion.  She  discusses  common 
faux  pas,  and  tells  how  to  avoid  them!  Illustrated  with  e>e-catching 
photos,  this  feature  shows  how  to  attain  poise  and  polish, 
greater  ease... has  a  vast  following  of  readers  in  all  age  groups... 
builds  friends  and  circulation.  For  proofs  and  prices,  phone, 
wire,  or  write  Mollie  Slott.  Manager... 


Corrected  Typesetter  Tape 
For  All  Leadinft 
Text  Features  &  Fillers 
Special  Features 
Serializations 
Available  in 


TAPECO 


Writ*  for  Producfton  Schodule 


f'hicEMfffP  TribunO"j\eu'  Ynrk\otrs 

Wmmf  \vu-m  Bulldtnii.  Xvu- h'orlt 
Trlbunt^  Towvr,  Chleatia 


Helping  to  shape  the  future 


Ever  wonder  what’s  behind  the  steady  stream  of  new  and  better 
products  we  enjoy  today?  The  answer  is  research  by  men  and  women  with 
driving  curiosity  and  bold  imagination. 

Synthetic  chemicals  created  by  the  people  of  Union  Carbide 
have  helped  make  possible  the  latest  wonder  drugs,  glamorous  textiles, 
work-saving  detergents,  and  fast-drying  paints  and  lacquers.  And  in  the 
ever-changing  world  of  plastics,  the  work  of  Union  Carbide  scientists  has 
helped  bring  you  everything  from  scuff-resistant  flooring  and  unbreakable 
phonograph  records  to  transparent  polyethylene  wrapping  that  preserves 
the  original  flavor  of  foods. 

These  innovations  are  only  a  suggestion  of  the  wonderful  things 
that  will  come  from  tomorrow’s  research . . .  the  kind  of  research  that’s  being 

carried  out  constant’v  in  the  laboraforics  of  Union  Carbide. 

Editor  &  publisher  for  May  9,  1959 


Learn  about  the  excitinq  ivork 
qoing  on  now  in  carbons, 
ciiemicals,  qases, metals,  plas¬ 
tics, and  nuclear  energy.  Write 
for  “Products  and  Processes" 
Booklet  B.  Union  Carbide 
Corporation,  30  East  42nd  St., 
New  York  17,N.Y.ln  Canada, 
Union  Carbide  Canada 
Limited,  Toronto. 


...a  hand 
In  things  to  come 


WASHINGTON  FOCUS 


By  James  J.  Butler 

THE  RUSSIAN  PRESS 
Russia  has  almost  10,000 
newspapers  with  combined  cir¬ 
culation  of  more  than  62  million 
copies,  operating  under  a  free 
press  system  which  encourages 
criticism  of  public  officials  of 
whatever  station  —  says  the 
Soviet  Embassy. 

In  point  of  number  of  papers, 
aggregate  subscriptions,  and  top 
circulation  {Pravda,  5.6  million 
copies)  Russia  is  pictured  sur¬ 
passing  the  United  States. 
Furthennore,  the  Embassy  as¬ 
sures  in  its  roundup.  Red  papers 
do  not  publicize  the  point  of 
view  of  publishers  or  have  con¬ 
cern  about  profits  or  advertiser 
response,  but  fulfill  their  mis¬ 
sion  to  inform,  educate  and 
“serve  as  a  forum  for  the  freest 
expression  of  public  opinion.” 

The  Embassy  report  includes 
several  action  pictures.  One 
shows  a  reporter  who  has  “just 
come  in  with  a  big  scoop”  dic¬ 
tating  his  story  to  a  printer  in 
the  act  of  setting  type. 


REID’S  TURN 

Now  that  Clare  Luce  has  been 
“kicked  by  a  Morse”  the  next  in 
line  for  examination  by  the  Sen¬ 
ate  Foreign  Relations  Committee 
(May  10)  is  Ogden  R.  Reid,  33, 
the  former  president  and  editor 
of  the  New  York  Herald  Trib¬ 
une  who  has  been  nominated  by 
President  Eisenhovrer  to  be  this 
country’s  envoy  to  Israel.  Sena¬ 
tor  Wayne  Morse  of  Oregon, 
whose  attack  on  the  Luce  nomin¬ 
ation  led  to  her  refusal  to  take 
the  Ambassadorship,  is  not  gun¬ 
ning  for  Reid.  But  it  appears 
that  the  committee  chairman. 
Senator  J.  W.  Fulbright,  is  de¬ 
termined  to  make  this  one  a  test 
of  qualification  for  foreign  serv¬ 
ice,  unrelated  to  partisan  poli¬ 
tics.  Fulbright  has  asked  the 
State  Department  to  funiish 
“affirmative  justification”  for 
appointment  of  Reid  to  a  key 
post  in  the  critical  Middle  East. 
The  committee  chainnan  said  he 
is  interested  in  the  former  pub¬ 
lisher’s  experience  in  diplomacy 
or  foreign  affairs,  not  in  his 
politics. 


PR  MAN  FOR  CORN 

Latest  national  trade  organi¬ 
zation  to  set  up  a  public  rela¬ 
tions  department  in  Washington, 
is  the  Com  Industries  Research 
Foundation,  which  has  picked 
former  newsman  Robert  D.  Me 
Millen  for  the  post.  Mr.  Me 
Millen  is  a  former  Sunday  edi¬ 


tor  of  the  New  Haven  (Conn.) 
Register,  and  has  been  in  the 
magazine  field  and  in  the  U.  S. 
Department  of  Agriculture  serv- 


SUPREME  COURT  Rl’LINGS 
BOLSTER  TAX  POLICY 

Supreme  Court  rulings  that 
money  spent  on  advertising  and 
other  attacks  on  legislation  re¬ 
inforce  rather  than  limit  IRS 
policy  of  denying  income  tax  de¬ 
duction  to  cover  lobbying  ex¬ 
penses,  the  office  of  the  Commis¬ 
sioner  has  interpreted. 

In  the  Cammarano  and  Straus 
cases,  the  legislatures  had  re¬ 
ferred  to  the  electorate  proposed 
bills  which  would  restrict  sales 
of  alcoholic  beverages.  The  af¬ 
fected  firms  purchased  newspa¬ 
per  space  and  made  other  ex¬ 
penditures  to  persuade  the  vot¬ 
ers  to  reject  the  pending  laws. 
Each  contended  this  was  an 
ordinary  and  necessary  business, 
therefore  deductible,  because  it 
was  disbursement  essential  to 
preserve  business  existence. 
When  the  issue  went  to  the  Su¬ 
preme  Court  the  tactic  of  lobby¬ 
ing  legislators  was  not  involved. 

The  effect  of  the  Supreme 
Court  rulings  upholding  disal¬ 
lowance  of  the  deductions  has 
been  translated  by  the  IRS  legal 
staff  in  this  language: 

“Sums  paid  by  wholesale 
liquor  and  beer  dealers  to  or¬ 
ganizations  which  expended 
them  in  extensive  publicity  pro¬ 
grams  designed  to  persuade  the 
voters  to  cast  their  ballots 
against  proposed  prohibition 
measures  are  not  deductible  as 
ordinary  and  necessary  ex¬ 
penses.  Treasury  Regulations 
disallowing  deductions  of 
amounts  expended  to  influence 
legislation  apply  to  expenditures 
for  publicity  directed  to  the  gen¬ 
eral  public,  as  well  as  to  lobby¬ 
ing  expenses,  and  apply  to  in¬ 
itiative  measures  as  fully  as  to 
any  other  kind  of  legislation. 
These  Regulations  are  valid  even 
though  disallowing  deductions 
of  sums  expended  to  preserve  a 
taxpayer’s  business,  since  the 
Regulations  themselves  are  an 
expression  of  a  sharply  defined 
national  policy  and  have  ac¬ 
quired  the  force  of  law  under 
the  doctrine  of  statutory  re-en¬ 
actment  in  the  face  of  known 
administrative  interpretation. 

“Nondiscriminatory  disallow¬ 
ance  of  such  deductions  does  not 
violate  the  ‘freedom  of  speech 
or  of  the  press’  rights  guaran¬ 
teed  by  the  First  Amendment 


and  made  applicable  to  the 
States  by  the  Fourteenth 
Amendment.” 

• 

Luce  Wisecrack 
Costs  Her  Job 

Clare  Booth  Luce’s  resigna¬ 
tion  from  appointment  as  .Am¬ 
bassador  to  Brazil  followed  her 
statement:  “My  difficulties  go 
back  some  years  when  Sen. 
Wayne  Morse  was  kicked  in  the 
head  by  a  horse.” 

That  statement  was  obtained 
by  Stan  Swinton,  now  general 
news  editor  of  the  AP  World 
Sei-vice.  Mr.  Swinton  was  AP 
chief  of  bureau  in  Rome  when 
Mrs.  Luce  was  Ambassador  to 
Italy  and  they  are  friends.  Mr. 
Swinton  called  Mrs.  Luce  to 
advise  her  of  the  Senate  vote 
for  confinnation.  Then  she  vol¬ 
unteered  the  statement  that 
aroused  ire  in  the  Senate. 

• 

Charity  Screening 
By  Media  Studied 

Washington 

District  of  Columbia  officials 
are  making  a  90-day  test  of 
how  well  newspapers  and  other 
media  can  screen  charity  cam¬ 
paigns  and  have  delayed  the 
effective  date  of  an  ordinance 
requiring  that  printed  and 
broadcast  appeals  for  funds  in¬ 
clude  the  municipal  license 
number  assigned  to  the  drive. 

Media  representatives  pleaded 
that  this  w’ould  lead  to  compli¬ 
cations  and  is  unnecessary  be¬ 
cause  they  police,  and  weed  out. 
Repeal  of  the  rule  is  the  ulti¬ 
mate  goal. 

• 

Foreign  Agency 
Directory 

A  135-page  Directory  of  For¬ 
eign  Advertising  Agencies  and 
Marketing  Research  Organiza¬ 
tions  has  just  been  published 
by  the  United  States  Depart¬ 
ment  of  Commerce,  Bureau  of 
Foreign  Commerce.  Copies  sell 
for  45c  each.  Write:  Superin¬ 
tendent  of  Documents,  U.  S. 
Government  Printing  Office, 
Washington  25,  D.  C. 

• 

Increase  at  Mill 

Toronto 

Abitibi  Power  &  Paper  Co. 
Ltd.,  has  signed  an  agreement 
with  the  Lumber  and  Sawmill 
Workers  Union  at  its  Iroquois, 
Ont.,  plant  giving  a  wage  in¬ 
crease  of  9%  cents  an  hour  and 
additional  fringe  benefits. 


James  A.  Gray 

Piedmont  Names 
New  Publisher 

Winston-Salem,  X.  C. 

James  A.  Gray,  associated 
with  the  Piedmont  Publishing 
Co.  for  the  past  10  years,  has 
been  appointed  publisher  of  the 
Winston-Salem  Journal  and  Sew- 
tinel. 

He  replaces  William  K.  Hoyt, 
whose  retirement  was  effective 
April  30. 

Gordon  Gray,  honorary  chair¬ 
man  of  the  board  of  Piedmont 
Publishing  Co.,  announced  the 
appointment. 

Harold  Essex  will  remain  in 
charge  of  WSJS  Radio  and  Tele¬ 
vision. 

James  Gray  joined  the  Jour¬ 
nal  and  Sentinel  on  Jan.  7,  1949, 
in  the  circulation  department. 
He  became  personnel  director  in 
1950.  In  May,  1957,  he  was 
named  a  director  of  the  company 
and  general  manager  of  the 
Journal  and  Sentinel,  a  position 
he  retains. 

He  was  graduated  from  the 
University  of  North  Carolina  in 
1941  and  was  awarded  the  de¬ 
gree  of  master  of  business  ad¬ 
ministration  with  distinction 
from  Harvard  in  1943.  He  was 
in  the  Navy  from  1943  to  1946. 

Mr.  Hoyt  came  here  in  1925 
from  Trenton,  N.  J.,  where  for 
12  years  he  had  been  associated 
with  the  Trenton  Times.  He  was 
made  publisher  in  1950. 


First  Hike  Since  ’52 

Cincinnati 

Toronto  A  three-cent  “across  the 
'  &  Paper  Co.  board”  increase  in  CincinnaU 
an  agreement  Enquirer  retail  display  rates, 
■r  and  Sawmill  effective  July  1,  represents  the 
at  its  Iroquois,  first  basic  changes  in  charges 
ng  a  wage  in-  since  May  1,  1952,  Stanley  A. 
its  an  hour  and  Ferger,  advertising  director,  an- 
!  benefits.  nounced. 
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A  new 

corporate 

name 

T  e:  ^  C  C3 


The  Texas  Company  has  changed  its  corporate  name  to 
Texaco  Inc. 

Texaco  has  long  been  the  name  known  and  used  by  millions 
of  customers  and  friends  here  and  in  many  foreign  countries. 

1  he  change  gives  the  Company  the  name  by  whicli  it  is  gener¬ 
ally  identified  throughout  the  world. 

On  the  highways  and  byways  of  America,  and  throughout 
American  industry,  as  a  symbol  of  (piality  petroleum  products 
and  services,  one  name  stands  out— Texaco. 


Buy  the  best...  buy  Texaco 
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Pulitzer  Prizes 

(Continued  from  page  13) 

spent  weeks  in  the  Cuban  under¬ 
ground.  They  smuggled  more 
than  200  pictures  of  the  Batista 
regime’s  atrocities  out  of  Cuba. 
Months  before  Batista’s  down¬ 
fall,  they  predicted  without  hesi¬ 
tation  that  he  could  not  survive 
the  rev’olution  begun  by  Castro. 
They  forecast  that  Manuelo  Ur- 
rutia  would  head  the  provisional 
government  upon  Castro’s  vic¬ 
tory.  They  also  commented  that 
Castro,  now  premier,  lacked 
some  of  the  qualities  generally 
considered  essential  to  state¬ 
craft.  (E&P,  April  12,  19.18, 
page  66). 

Mr.  Martin,  4.5,  got  a  job  on 
the  Daily  News  as  a  copyboy 
in  1933  through  sending  tips 
to  .John  Chapman,  drama  edi¬ 
tor.  (E&P,  Oct.  4,  19.58,  page 
13). 

Mr.  Santora.  47,  was  on  the 
\eiv  York  Dailg  Mirror  for  18 
years  before  he  joined  the  Daily 
News  as  a  special  feature  writer. 
He  was  educated  at  Syracuse 
University,  New  York  Univer¬ 
sity  and  the  Sorbonne. 

It  was  the  fourth  Pulitzer 
Prize  for  the  Daily  News  and 
its  staff. 

McGill’s  Kditoriiil 

The  editorial  writing  prize 
was  awarded  to  Ralph  McGill, 
Atlanta  (Ga.)  Con.<ttit2it ion,  “for 
distingui.shed  editorial  writing 
during  1958,  as  exemplified  in 
his  editorial,  ‘One  Church,  One 
School  .  .  .  .’  and  for  his  long, 
courageous  and  effective  editor¬ 
ial  leadership.” 

The  editorial  cited  as  an  out¬ 
standing  example  w'as  published 
on  Page  1  of  the  Constitution 
on  Oct.  13,  1958.  It  called  the 
bombing  of  The  Temple,  a  syna¬ 
gogue  in  Atlanta,  and  a  high 
school  in  Clinton,  Tenn.,  the 
work  of  “rahid,  mad  dog  minds.” 

The  editorial,  in  effect,  was 
legarded  as  a  statement  of  Mr. 
McGill’s  liberal  philosophy  and 
his  faith  in  the  South. 

Mr.  McGill,  61,  is  ohseiving 
his  30th  anniversary  on  the  Con¬ 
stitution  this  year.  His  editorial 
column  has  appeared  daily  for 
28  years  and  it  is  now  syndi¬ 
cated. 

The  Constitution  editor  was 
born  on  a  farm  halfway  between 
the  villages  of  Soddy  and  Daisy, 
Tenn.,  and  was  educated  at  Van¬ 
derbilt  University.  He  was 
sports  editor  of  the  Nashville 
(Tenn.)  Banner  (1923-29)  and 
joined  the  Constitution  as  as¬ 
sistant  .sports  editor.  He  became 
sports  editor  in  1931,  executive 
editor  in  1939  and  editor-in-chief 
in  1942. 


The  cartoons  prize  was 
awarded  to  William  H.  Mauldin, 
St.  Louis  (Mo.)  Post-Dispatch, 
“for  his  cartoon,  ‘I  Won  the 
Nobel  Prize  for  Literature. 
What  was  your  Crime?’  pub¬ 
lished  on  Oct.  30,  1958.  It  was 
the  P-D’s  14th  Pulitzer  Prize, 
Bill  Mauldin’s  second.  His  first 
was  won  in  1945  for  World  War 
II  cartoons. 

Mauldin  Cartoons 
Mr.  Mauldin  was  born  in  New 
Mexico  in  1921  and  studied  at 
the  Chicago  Academy  of  Fine 
Arts.  He  served  in  the  4.5th  Di¬ 
vision  in  World  War  IT  and  his 
two  GI  characters.  Willie  and 
Joe.  became  popular  in  Stars 
and  Stripes.  .4fter  the  war,  he 
did  the  syndicated  Willie  and 
Joe  cartoons  and  briefly  was  edi¬ 
torial  cartoonist  for  the  New 
York  Star,  since  suspended.  In 
.April,  1958.  he  joined  the  St. 
Louis  Post-Dispatch  as  succes¬ 
sor  to  D.  R.  Fitzpatrick,  who  re¬ 
tired.  (E&P,  June  28,  1958,  page 
62). 

Acciflcnl  Picture 

The  Pulitzer  Prize  for  news 
photography  was  awarded  to 
William  Seaman,  Minneapolis 
(Minn.)  Star,  “for  his  dramatic 
photogranh  of  the  sudden  death 
of  a  child  in  the  .street.”  (E&P, 
June  7,  19.58.  page  46).  (Details 
on  nage  42,  this  issue.) 

The  w'inner  of  the  fiction  prize 
v'as  “The  Travels  of  Jaimie 
MePheeters,”  by  Robert  I.ewis 
Taylor,  46,  who  served  briefly 
as  a  reporter  for  the  St.  Louis 
(Mo.)  Post-Dispatch  some  years 
ago. 

The  awards  ($1,000  each),  ad¬ 
ministered  by  the  Graduate 
School  of  Journalism,  were  first 
issued  by  the  Trustees  of  Colum¬ 
bia  in  1917. 

President  Gray.son  Kirk  of 
Columbia  University  made  the 
following  statement  by  the  Ad¬ 
visory  Board  on  the  Pulitzer 
Prizes : 

.556  Nominations 

“Our  recommendations  for  the 
1959  Pulitzer  Prizes  in  Journal¬ 
ism  were  chosen  from  556  nomi¬ 
nations. 

“The  index  of  exhibits  ...  is 
a  collection  of  case  histories  of 
newspaper  accomplishment 
which  refutes  the  sometimes 
generalized  criticism  of  a  ‘com¬ 
placent  press.’ 

“Over  the  past  42  years,  the 
exposure  of  graft  and  corrup¬ 
tion  has  won  more  Pulitzer 
Prizes  than  any  other  single 
type  of  newspaper  activity,  and 
there  were  19  nominations  in 
that  category  submitted  this 
year.  On  the  whole,  however,  the 
nominations  reveal  broadening 
concepts  of  what  makes  impor¬ 
tant  news. 


“The  largest  group  of  ex¬ 
hibits,  for  example,  totalling  41, 
exemplified  distinguished  cover¬ 
age  of  science,  pai’ticularly 
medicine.  The  second  largest,  25, 
was  concerned  with  education 
and  its  problems.  There  were 
18  entries  which  dealt  with  crime 
lejjorting  but  half  of  these  in¬ 
volved  juvenile  delinquency  and 
the  problems  it  represents.” 

Robert  W.  Sarnoff,  Chainnan 
of  the  Board  of  National  Broad¬ 
casting  Company,  recently  wrote 
a  request  that  a  Pulitzer  Prize 
be  given  for  television  drama. 

A  Columbia  University  spokes¬ 
man  .said; 

“The  Advisory  Board  on  the 
Pulitzer  Prizes  considered  Mr. 
.Sarnoff’s  letter  at  the  annual 
meeting  April  23  but  took  no 
action.  It  was  the  sen.se  of  the 
Board  that  TV  drama  is  in¬ 
cluded  in  prizes  currently  avail¬ 
able  to  television.” 

• 

Stories  on  Prison 
Affairs  Stir  Probe 

S-^LT  Lake  City,  Utah 
A  grand  jury  to  investigate 
pri.son  conditions,  among  other 
things,  was  called  the  day  the 
Salt  Lake  Tribune  concluded  a 
six-article  series  on  problems  in 
the  Utah  State  Prison.  The 
articles,  written  by  Jerry  Voros, 
were  ba.sed  on  inteiwiews  with 
foniier  inmates,  former  and 
present  guards,  prison  officials, 
members  of  the  board  of  cor¬ 
rections  and  state  officials. 

The  Tribune  first  exjKJsed  the 
automobile  license  plate  counter¬ 
feiting  la.st  October  in  an  article 
written  by  Harold  Schindler. 

Don  Beck,  reporter  for  the 
Desert  Neu's  and  Salt  Lake 
Telegram,  did  a  series  at  that 
time  on  homosexuality  inside  the 
prison  walls. 

• 

Toledo  Saturday 
Editions  Combined 

Toledo,  Ohio 
Starting  May  9,  the  Saturday 
editions  of  the  Toledo  Blade  and 
the  Toledo  Times  were  combined 
and  published  in  the  morning  as 
the  Toledo  Blade.  Both  are 
owned  by  Paul  Block.  The  price 
of  the  Times  has  been  raised 
from  7  to  10  cents  a  copy.  The 
price  of  the  Blade  remains  un¬ 
changed  at  7  cents  daily  and  20 
cents  Sunday. 

• 

For  Cleaner  City 

Philadelphia 
The  Philadelphia  Inquirer  has 
donated  300  wire  litter  baskets 
to  the  city  to  aid  in  Philadel¬ 
phia’s  Clean-up  campaign,  which 
begins  on  May  13.  'They  will 
supplement  the  supply  of  1,000 
baskets  already  placed  at  stra¬ 
tegic  spots  in  the  center-city. 
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3  Wis.  U  Alumni 
Earn  Citations 

Madlson,  Wis. 
Roljert  H.  Fleming  and  Walter 
G.  Horoaday,  Washington  news  i 
correspondents,  and  Howard  | 
Teichmann,  New  York  play-  I 
wright  and  producer,  receiv^  i 
citations  for  distinguished  serr-  I 
ice  in  journalism  at  the  1959  f 
Journalism  Institutes  at  the  i 
University  of  Wiscon.sin. 

Mr.  Fleming,  Washington  cor- 
I’espondent  for  the  .American 
Broadcasting  Co.  since  1957, 
was  cited  as  a  “newspaperman’s 
new.spaperman  who  brings  to 
the  TV  screen  the  highest  stand¬ 
ards  of  the  fourth  astate.”  He 
is  a  former  Madison  and  Mil¬ 
waukee  newspaperman  and  more 
recently  with  Newsweek  maga¬ 
zine. 

Mr.  Hornaday,  chief  of  the 
Washington  bureau  of  the  Dallas 
(Tex.)  Morning  News  since 
1944,  was  cited  for  “noted  work 
as  a  writer  in  the  field  of  public 
affairs.” 

Mr.  Teichmann,  author  of  the 
Broadway  hits,  “The  Solid  Gold 
Cadillac”  and  “The  Girls  in 
509,”  was  cited  as  an  “outstand¬ 
ing  playsvright  and  producer  who 
has  charmed  millions  with 
stories  that  typically  assign  key 
roles  to  newspapermen.” 

• 

S 1  (M)  Prizes  Reward 
.4i(1  to  Haiulieappesl 

HARRISBURfi,  Pa. 
Harold  C.  Yingling,  editor  of 
the  Sagre  (Pa.)  Evening  Tima, 
was  awarded  first  prize  by  the 
Pennsylvania  Governor’s  Com¬ 
mittee  on  Employment  of  the 
Handicapped  for  the  best  edi¬ 
torial  on  this  subject  during 
National  Employ  the  Physically 
Handicapped  Week  in  19.58. 

William  Moser,  Vniontom 
(Pa.)  Evening  Standard,  re¬ 
ceived  firot  prize  for  features. 

Both  winners  get  $100  Savings 
Bonds  provided  by  the  Pennsyl¬ 
vania  Manufacturers’  .Associa¬ 
tion. 

Paris  Daily  Assigns 
Midwest  Reporter 

Chicago 

France  Soir,  Paris  daily,  has 
assigned  Adalbert  de  Segonzac, 
45,  to  cover  Chicago  and  the 
Midwest.  The  assignment  coin¬ 
cided  with  the  opening  of  On* 
(■ago  as  a  port  on  the  St.  Lawr¬ 
ence  Seaway. 

Mr.  de  Segonzac,  known  to  his 
friends  in  Washington  M 
“Ziggy,”  will  not  relinquish  his 
Washington  post,  but  will  spend 
three  or  four  days  in  Chicago 
each  month. 
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SPANISH  DICTION  ARY 


Pepper  Lists  12,000  Newspaper  Terms 


William  M.  Pepper  Jr.,  a 
third-generation  newspaperman 
I  who  is  co-publisher  and  editor 
of  the  Gainesville  (Fla.)  Daily 
Sun,  is  author  of  “Dictionary 
of  Newspaper  and  Printing 
Terms,  English-Spanish,  Span- 
ism-English”  (Columbia  Uni¬ 
versity  Press,  New  York,  and 
Editorial  Sudamericana,  Buenos 
Aires,  under  the  au.spices  of  the 
Inter-American  Press  Associa- 
!!  tion). 

*'  Mr.  Pepper  gave  up  golf  and 
I  devoted  from  two  to  six  hours 
I  a  day  in  steady  work  for  five 
years  to  the  monumental  task 
of  compiling  the  348-page  dic¬ 
tionary  of  12,000  technical  words 
and  phrases  in  each  language. 

;  These  are  words  and  u.sages  not 
found  in  an  ordinary  bilingual 
dictionary. 

Idea  If*  Born 

•‘The  idea  of  writing  this  dic¬ 
tionary  of  technical  terms  of 
editorial  work,  circulation  and 
the  related  graphic  arts  was 
conceived  in  1952,  shortly  after 
a  visit  to  my  newspaper  by  some 
Colombia  friends,”  explained 
Mr.  Pepper. 

“I  gathered  the  basic  material 
talking  with  tho.se  who  produce 
and  supply  the  newspapers,  by 
extensive  research  into  the  tech- 
I  nical  literature  of  many  Span¬ 
ish  and  English-speaking  coun¬ 
tries  and  by  consulting  such 
dictionaries,  glossaries  and  vo¬ 
cabularies  as  I  could  lay  my 
hands  on,”  he  continued.  “Dur¬ 
ing  my  investigation  I  person¬ 
ally  visited  newspapers  and 
printers  in  Cuba,  Puerto  Rico, 
Mexico,  Guatemala,  Panama, 
Colombia,  Peru,  Chile,  Argen¬ 
tina  and  Urugpiay  in  their  own 


shops  seeking  the  tenns  actually 
used  by  them  and  their  fellow 
workers.  Besides,  I  conferred 
with  many  of  my  colleagues  at 
the  conventions  of  the  Intei’- 
American  Press  Association  and 
with  its  director,  James  B. 
Canel.” 

Mr.  Pepper,  who  was  in  New 
York  on  his  way  to  the  Inter¬ 
national  Press  Institute  conven¬ 
tion  in  Berlin  May  26-28,  said 
John  R.  Herbert,  editor  of  the 
Quincy  (Mass.)  Patriot-Ledger 
and  president  of  the  lAPA  Tech¬ 
nical  Center,  Inc.,  helped  with 
the  work. 

Cause  of  Confusion 

The  need  for  the  new  diction¬ 
ary  is  indicated  by  the  numerous 
diflferent  Spanish  words  used  in 
different  countries  to  describe 
the  same  newspaper  function  or 
machine.  As  an  example,  make¬ 
up  is  armado  in  Argentina, 
fonnacion  in  Mexico,  emplane  in 
Cuba,  arniada  in  Colombia  and 
Ecuador,  amadura  in  Peru  and 
ajuste,  compaginacion  or  con- 
feccion  in  Spain. 

In  most  Latin  American  coun¬ 
tries,  Linotype,  Intertype  and 
Teletype  are  called  el  linotipo, 
el  intertipo  and  el  teletipo  but 
in  Argentina  it  becomes  la  lino¬ 
tipo,  etc.,  and  in  Spain  it  is 
la  linotipia,  etc.  These  differ¬ 
ences  cannot  be  ascertained  by 
an  ordinary  dictionary. 

The  word  publiridad  is  used 
for  advertising  and  for  publicity, 
causing  confusion.  Sometimes 
publicity  is  indicated  by  calling 
it  publicidad  gratuita. 

Mr.  Pepper  is  a  member  of 
the  Board  of  Directors  of  the 
lAPA  and  has  been  chairman 
of  the  lAPA  Mergenthaler 


AUTHOR'S  GIFT — Dr.  Alberto  Gainia  Pai  (left),  president  of  the 
Inter- American  Press  Association,  receives  first  copy  of  bilingual  Dic¬ 
tionary  of  Newspaper  and  Printing  Terms  from  William  M.  Pepper,  Jr., 
(center)  editor  of  the  Gainesville  (Fla.)  Sun.  Looking  on  is  John  R. 
Herbert,  editor  of  the  Quincy  (Mass.)  Patriot-Ledger,  who  as  president 
of  the  lAPA  Technical  Center,  Inc.,  arranged  for  publication  of  the 
dictionary  by  Columbia  University  Press  of  New  York  and  Editorial 
Sudamericana  of  Buenos  Aires. 

Awards  Committee  for  four  i)aper  world  an  Argentinian  or 
years.  Peruvian,  for  instance,  may  un¬ 

derstand  what  a  Spaniard,  a 
Onler  Out  of  (.haos  Cuban  or  a  Mexican  means  when 

Pedro  Villa  Fernandez,  chair-  he  employs  a  certain  term.  In 
man  of  the  Spanish  section  of  other  words,  it  goes  far  beyond 
the  South  Atlantic  Modern  Lan-  the  scope  of  the  usual  English- 
guage  Association,  professor  of  i>panish  dictionary  in  that  it  is 
Spanish  at  the  University  of  extensively  inter-Spanish  as 
Florida  and  author  of  several  well. 

Spanish  i"eading  texts  used  in  “It  is  seldom  that  a  work  of 
American  universities,  in  a  re-  rhis  nature  has  combined  book 
view  of  the  new  dictionary,  re.search  and  contact  with  the 
wrote:  living  language  itself  as  had 

“Not  only  does  the  dictionary  been  done  in  this  excellent  dic¬ 
link  the  English  terminologj-  to  tionary.  It  reveals  not  only  the 
the  Spani.sh  in  this  subject,' but  author’s  thorough,  painstaking 
it  brings  order  out  of  chaos  effort,  but  a  mastery  of  organi- 
in  the  divei'sity  of  terminolog>'  zation  and  lexicography  that  de- 
used  in  the  different  Spanish-  sei-ves  the  highest  recommenda- 
speaking  countries.  For  the  first  tion.  This  is  indeed  a  contribu- 
time  in  the  printing  and  news-  tion  of  lasting  worth.” 


. . .  .  i  . : 

Name  Hoods  And  Parents 


Jury  Would 

Nashville,  Tenn. 

A  David.son  County  grand 
juiy  has  declared  in  a  formal 
report  that  names  of  juveniles 
involved  in  crimes  of  violence 
nr  robbery  should  be  published, 
»’ith  names  of  their  parents. 

The  grand  jurors  declared: 

“No  law  violator,  no  matter 
what  his  age,  should  have  the 
veil  of  secrecy  afforded  him  by 
the  courts.” 

The  jury’s  statement  followed 
)>y  less  than  a  month  a  story 
in  the  Nashville  Banner  which 
Rave  eight  pro-and-con  state¬ 
ments  by  state  and  local  offi¬ 
cials,  a  juvenile  court  judge  and 
a  Boy  Scout  executive.  Four  of 


the  statements  favored  such 
publicity,  three  opposed  it  and 
one  —  the  judge  —  said  the 
problem  varies. 

Under  Tennessee  law,  juve¬ 
nile  court  records  and  proceed¬ 
ings  are  not  open  to  news  media. 
However,  in  some  instances, 
notably  in  major  crimes,  names 
are  available  for  publication  — 
particularly  those  routed 
through  police  channels. 

District  Attorney  General 
Hairy  Nichol  said  many  per¬ 
sons  who  seek  to  shield  such 
youths  are  well-meaning  but  do 
not  realize  the  types  of  minds 
with  which  they  are  dealing. 


Nashville  newspapers  for 
years  have  followed  a  p»olicy  of 
using  teenagers’  names  in  crime 
.stories  of  major  significance. 
However,  the  editors  customari¬ 
ly  have  withheld  names,  even 
when  available,  in  instances  of 
relatively  minor  hooliganism 
and  first  offenses. 

Juvenile  Court  Judge  Sam 
Davis  Tatum  noted  that  most 
jurists  in  his  position  consider 
it  unwise  to  publish  names  of 
juvenile  delinquents.  But  he  said 
the  effect  of  publication  on 
youths  varies  from  case  to  ca.se. 

“Some  of  these  youngsters 
are  looking  for  publicity,”  he 
said.  “They  come  in  here  with 


..IIIIIIUMlill.c .  Ilh.i’M 

their  jiockets  full  of  newspaper 
clippings.  It  makes  them  feel 
important.”  But  for  others 
“there  could  be  no  greater  hu¬ 
miliation”  than  for  their  names 
to  be  published. 

Judge  Tatum  concluded:  “I 
feel  I  must  leave  it  to  the  good 
judgment  of  the  editor.” 

Opposition  to  publicizing  juve¬ 
nile  criminals’  identities  came 
from  Clarence  Boebel,  director 
of  the  Tennessee  Youth  Guid¬ 
ance  Commission,  Sheriff  Tom 
Cartwright  and  Boy  Scout  Ex¬ 
ecutive  Ward  Akers. 

e 

Drops  Sat.  Comics 

Toronto 

The  Globe  &  Mail,  morning 
daily,  has  dropped  the  Saturday 
colored  comics  section. 

59 


editor  &  PUBLISHER  for  May  9,  1959 


PROMOTION 


Tell  Public  Service 
Story  to  J-School 

By  T.  S.  Irvin 


“Newspapers,”  opines  Robert 
N.  Weed,  promotion  director  of 
the  Minneapolis  (Minn.)  Star 
and  Tribune,  “aren’t  doing  a 
good,  consistent  job  of  selling 
themselves  to  the  journalism 
schools.” 

He  says  there  probably  isn’t 
a  week  that  goes  by  that  the 
average  newspaper  couldn’t  find 
something  worthwhile  to  pass 
along  to  their  nearest  journalism 
school  faculties — a  report,  staff 
memo,  promotion  piece,  pertinent 
clipping — that  would  help  jour¬ 
nalism  professors  be  more  fa¬ 
miliar  with  their  individual 
newspaper  and  with  newspapers 
generally. 

Bob  Weed’s  comments  are  oc¬ 
casioned  by  his  annual  report 
of  the  Minneapolis  papers’  pub¬ 
lic  service  activities  for  1958. 
It  is  quite  a  report,  filling  28 
typewritten  pages.  Instead  of 
confining  it  to  his  papers’  ex¬ 
ecutives  and  staff.  Bob  Weed 
wisely  decided  to  send  it  around 
to  journalism  faculties. 

And  to  give  it  specific  point. 
Bob  is  also  sending  along  with 
it  copies  of  the  National  News¬ 
paper  Promotion  Association 
booklet,  “Your  Future  in  New.s- 
paper  Promotion.” 

*  ♦  ♦ 

^  HAT  ROCKFORD  MAKES 

“Rockford  Makes  the  Wheels 
Go  Round”  is  the  caption  the 
Rockford  (Ill.)  Register-Repub¬ 
lic  puts  on  a  reprint  of  a  series 
of  12  pieces  that  tell  “how  Rock¬ 
ford  people  think,  invent,  work, 
pi’oduce.”  It  is  as  fine  a  market 
promotion  as  we  have  ever  seen, 
a  study  in  depth  of  an  Ameri¬ 
can  community  at  work. 

“Rockford’s  growth,”  reads  an 
editorial  precede,  “parallels  the 
growth  of  the  automotive  indus¬ 
try.  Rockford  depends  on  De¬ 
troit;  Detroit  depends  on  Rock¬ 
ford.”  To  get  this  story,  City 
Editor  Robert  Monahan  visited 
Detroit  and  other  automotive 
centers.  His  series  makes  fascin¬ 
ating  and  instiTJctive  reading. 

*  * 

HO^  IT  SELLS 

Much  of  today’s  advertising 
is  intended  to  create  an  image 
of  a  company  or  its  product  that 
will  make  it  better  and  more 
favoi  ablely  known  to  people.  The 
sale,  it  would  appear,  comes 
more  naturally  then,  but  later. 
But  somewhere  along  the  line 
the  sale  had  to  be  made — and 
advertising  has  to  make  it. 
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Newspaper  promotion  people 
can  afford  to  play  with  this  soft 
sell  idea  only  so  long  as  they 
realize  what  an  easy  trap  it  is  to 
fall  into. 

The  newspaper  lives  day  in 
and  day  out  by  the  hard  sell. 
That’s  why  it  is  always  a  thrill 
to  see  a  promotional  page  such 
as  the  Hartford  (Conn.)  Cour- 
ant  ran  the  other  day.  The  head¬ 
line  was  simple  and  direct: 

“36  Homes  Valued  at  $495,000 
Sold  in  58  Days  Through  Cour- 
ant  Advertising.” 

There  was  more  to  the  page, 
of  course —  a  long  letter  from 
the  president  of  the  home  build¬ 
ing  fiiTTi  that  made  the  sales. 

*  4 

INTEREST  IN  TORONTO 

Toronto  (Ont.)  Daily  Star 
does  a  good  selling  job  for  itself 
in  its  market  promotion  by  in¬ 
cluding  a  reduced-size  reprint 
of  the  paper  showing  the  Starch 
readership  figures  for  each  page. 
'This  makes  the  rest  of  the  data 
in  the  promotion  seem  to  have 
more  life  and  more  meaning. 

*  ♦  ♦ 

BOWXING  CONTEST 

The  Cleveland  (Ohio)  Plain 
Dealer  announced  it  has  scored 
with  a  sports  promotion.  Results 
from  a  contest,  “I  Beat  the 
Champion,”  even  bowled  over 
the  paper  as  thousands  of 
readers  entered  the  25-cent,  two- 
week  charity  bowling  event. 
Sports  desks  were  piled  high 
with  entries.  An  estimated  15,- 
000  names  of  readers  were  pub¬ 
lished.  Proceeds  are  to  go  to  the 
Plain  Dealer-News  Charities, 
Inc. 


‘Tliis  Week’  Honored 

The  Cooperative  Food  Dis¬ 
tributors  of  America  have  cited 
This  Week  magazine  for  a  spe¬ 
cial  slide  film  which  was  shown 
at  CFDA’s  annual  convention 
on  April  13.  A  bronze  plaque 
was  presented  to  Ray  Bailey, 
grocery  marketing  manager. 

• 

Cup  for  Service 

San  Antonio,  Tex. 

Chester  E.  Mick’s  Smithville 
Times  won  the  community  serv¬ 
ice  cup  in  the  annual  competition 
among  members  of  the  South 
Texas  Press  Association. 


Ground  Rules 

(Continued  from  page  15) 


done  in  their  name  under  such 
circumstances  and  the  freedom 
of  the  President  to  exercise  his 
constitutional  duties  in  the  most 
effective  way,”  Mr.  Reston  said. 
“I  do  know  that  it  is  a  funda¬ 
mental  question,  that  it  is  un¬ 
resolved  and  while  generally 
recognized  within  our  profes¬ 
sion,  almost  undebated  in  any 
practical  sense. 

“And  I  think  I  know  what 
will  happen  inevitably  if  the 
owners  and  editors  of  the  news¬ 
papers  do  not  think  it  through 
and  try  at  least  to  devise  some 
ground  rules  for  dealing  with  it. 
We  will  all  be  dominated  by 
the  tyranny  of  the  deadline  and 
by  our  competitive  relationship 
with  one  another:  lacking  a 
guiding  principle,  we  will  keep 
on  doing  what  we  did  in  the 
days  of  Donald  Mellett,  when 
we  were  an  isolated  nation, 
probing  and  disclosing  even 
when  we  have  doubts  ateut  the 
harm  we  may  be  doing,  for  fear 
that  our  competitors  will  do  so 
if  we  don’t. 

Too  Many  Pictures? 

“Take  another  smaller  ques¬ 
tion,  a  human  question  about 
responsible  officials  and  respon¬ 
sible  papers  in  a  time  of  inter¬ 
national  tension : 

“Do  we  really  have  to  go  on 
printing  photographs  every  day 
of  Secretary  of  State  Herter  on 
his  crutches?  We  have  reported 
the  fact  of  his  arthritis.  We 
have  been  given  responsible 
medical  evidence  that  this  ail¬ 
ment  does  not  affect  his  capacity 
to  do  his  job.  But  if  we  go  on 
printing  these  pictures  every¬ 
day,  creating  the  image  of  a  dis¬ 
abled  man  representing  the 
whole  Western  World,  will  we 
not  eventually  minimize  his  ef¬ 
fectiveness?” 

In  another  phase  of  his  ad¬ 
dress,  Mr.  Reston  said  there  is 
no  national  debate  on  what  the 
essential  qualities  of  a  modem 
President  should  be. 

“Are  we  looking  for  a  man 
who  can  articulate  these  revo- 
lutionaiy  changes  of  our  gen¬ 
eration,  who  can  lead  the  way  in 
making  clear  where  we  are  and 
what  we  must  do  to  preserve  and 
develop  the  union?  Is  it,  for 
example,  advisable  or  essential, 
or  unnecessary  to  have  a  presi¬ 
dent  who  can  at  least  under¬ 
stand  what  the  scientists  are 
saying  to  him  in  a  day  when 
the  scientist  seems  to  hold  the 
fate  of  the  human  race  in  his 
hand?”  the  speaker  asked. 

“Or  is  the  ideal,  as  I  tend 
to  believe,  a  man  of  character 
who  has  vast  energy  and  politi¬ 


cal  skill  coupled,  if  possible, 
with  the  gifts  of  simple  plain 
speech?  It  is  my  own  view,  for 
what  it  is  worth,  that  we  are 
in  difficulty  in  Washington  to¬ 
day  because  we  lack,  not  ideas, 
but  vitality  and  political  skill  at 
the  core,  and  little  interest  in 
articulating  to  the  nation  the 
terrible  changes  of  our  time. 

Newspaper  Responsibility 

“The  time,  as  I  see  it,  to  be 
getting  down  to  the  core  of  these 
questions  is  now.  It  is  not  enough 
for  us  to  be  told  that  people 
‘like  Ike’  or  ‘like  Kennedy,’  or 
that  Rockefeller  is  ‘attractive’ 
and  wealthy  enough  to  be  honest 
and  disinterested. 

“All  I  want  is  good,  hard,  ag¬ 
gressive,  resourceful  reporting 
and  analysis  of  the  candidates, 
all  of  them,  and  as  soon  as  pos¬ 
sible.  If  we  wait  until  after  the 
nominating  conventions,  we  can 
still  do  that  on  the  two  men 
chosen  at  Chicago  and  Los  An¬ 
geles,  but  why  not  do  it  now 
before  questions  of  personality 
and  the  location  and  prejudice 
of  ‘voting  blocs’  reduce  the  field 
to  two? 

“It  is  precisely  here,  I  think, 
that  the  newspaper  has  a  spe¬ 
cial  responsibility.  We  have  the 
men  and  the  background  and 
the  interest  to  do  the  job  in  time. 
We  are  not  doing  it,  indeed  we 
are  not  doing  it  in  many  ways 
as  w’ell  as  the  magazines.  .  .  • 

“There  is  less  justification  for 
the  party  newspaper  today  than 
ever  before  in  our  history.  I  be¬ 
lieve  that  once  a  newspaper  has 
given  its  honest  opinion  on  who 
should  be  nominated  and  elected 
—  and  it  must  continue  to  do 
that  —  it  is  under  no  obligation 
to  support  the  candidate  in  what 
he  does  after  the  election.  An 
editorial  is  an  opinion,  not  an 
oath  of  support,  or  a  deal. 

“Furthermore,  in  less  ideal¬ 
istic  terms,  a  resourceful  hard¬ 
hitting  editor,  speaking  out  m 
plain  simple  language  against 
any  wrong  from  any  quarter, 
unrestrained  even  by  uncon¬ 
scious  party  loyalties,  is  much 
more  interesting  —  and  there¬ 
fore  more  likely  to  sell  newsi»- 
pers  —  than  an  editor  who 
strokes  the  prejudices  of  his 
readers  every  morning.” 


Sports  Editor  Naiiird 

Birmingham,  Ala. 

William  L.  Lumpkin  Jr.  has 
been  promoted  to  sports 
of  the  Birmingham  Post-HeraUl 
to  succeed  the  late  Naylor  Stone, 
who  had  served  in  the  post  frt 
20  year's.  Mr.  Lumpkin  joined 
the  Post-Herald  sports  sten 
three  years  ago  from  the  Au¬ 
gusta  (Ga.)  Chronicle. 
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New  Edifice 

(Continued  from  page  11) 


without  food,  or  sleep,  or  shelter, 
against  the  winds  of  winter,  and 
the  heat  of  summer,  to  get  it 
first — before  radio,  before  tele¬ 
vision,  before  the  modern  maga¬ 
zines. 

It  means  in  the  45  years  an 
unending  process  of  adapting, 
changing,  modifying,  strength¬ 
ening,  re-tailoring,  challenging, 
and  planning,  as  the  times  con¬ 
tinuously  undement  the  sweep¬ 
ing  changes  which  inevitably 
reflected  the  changing  and  multi¬ 
plying  interests  of  the  people, 
their  shifting  moods,  and  their 
new  hopes  and  aspirations,  and 
their  new  and  more  difficult 
problems. 

It  means  seeing  a  city  along 
a  lake  transform  itself  into  a 
thriving  industrial  metropolis, 
to  be  a  part  of  its  pains,  its 
struggles,  its  controversies,  its 
problems.  It  means  moving  out 
of  a  building  where  a  journalis¬ 
tic  epoch  of  comparative  tran¬ 
quility  changed  into  another  of 
burgeoning  problems  of  acceler¬ 
ating  costs,  competition,  and 
even  mortal  threats,  and  yet  to 
grow  stronger  and  more  re¬ 
sourceful  by  the  experience, 
painful  at  times  but  always  chal¬ 
lenging.  It  means  going  not  only 
into  a  new  building  but  into  a 
new  world,  a  new  world  of 
“break-throughs”  for  men’s 
minds  in  science,  technology, 
medicine,  communications,  and 
space. 

New  Ixtok  at  the  Future 

Costs  including  interest  and 
And,  finally,  it  means  a  brand  amortization  were  $46,759,300 
new  look  at  the  future,  as  you  and  resulted  in  a  $1,487,500  loss 
move  into  a  brand  new  building  before  Federal  taxes  on  income, 
which,  built  like  a  fortress,  is  For  the  similar  1958  quarter 
to  stand  a  half-century  or  longer  total  operating  revenue  was 
on  the  new  site— a  brand  new  $46,008,800  and  other  income 
look  into  an  unpredictable  fu-  $203,600  for  a  $46,212,400  total, 
ture,  where  not  only  the  people  Costs  were  $47,783,900  with  the 
Will  be  more  numerous,  life  more  resultant  pre-income  tax  loss 
complicated,  outer  space  to  be  $1,571,500. 
conquered,  communications  to  be  ^ 

tied  together  universally, 

people’s  interests  and  wants  *  j  d  i 

totally  dis-similar  to  those  which  ^ax  Propose*! 
prevail  as  one  building  is  re-  For  School  Deficit 
bS^^  another  is  em-  Montgomeky,  Ala. 

An  interim  committee  on 
It  means  looking  back  at  what  Finance  and  Taxation  presented 
IS  left  behind- — looking  back  with  Governor  John  Patterson  with 
the  gently  stirring  symphony  of  an  education  tax  bill  which 
reminiscence  which  makes  life  would  bring  in  an  additional 
^  meaningfful  to  individuals,  or  $42  million  for  operating  funds 
institutions,  or  old  buildings,  or  and  $76  million  in  bond  money 
even  new  ones.  for  new  buildings. 

But,  most  important  of  all,  it  As  an  extra  item,  to  be  u.sed 
mean.s  a  brand  new  challenge,  to  make  up  the  deficit  if  any  of 


Postal  Rate  Boosts  the  Postal  Rate  Increase  Law 

•  TV  .  1  1  enacted  by  the  85th  Congress 

iLnectlve  INext  Jaila  l  and  signed  by  President  Eisen- 

Omission  of  several  lines  of  hower  May  27,  1958.” 
type  made  the  Report  of  the  • 

.ANPA  Po.stal  Committee  read  Camden  C-P  Names 
incorrectly  in  E&P,  April  25,  Circulator 

page  86. 

The  opening  sentence  should  Camden,  N.  J. 

have  read:  “Since  Jan.  1,  1959  The  appointment  of  John  J. 
newspapers  have  been  paying  Nadalin  as  circulation  manager 


MODEL  of  a  $15  million  commu¬ 
nications  center  which  the  Austin 
Company  has  designed  for  El  Mun- 
do  Enterprises  in  Puerto  Rico  was 
exhibited  at  the  International  Ad¬ 
vertising  Association's  convention 
in  New  York  last  week.  The  build¬ 
ings  are  to  house  newspaper  and 
broadcasting  facilities  and  film 
processing  laboratories.  No  date 
has  been  set  for  start  of  construc¬ 
tion.  Commercial  leases  are  being 
negotiated  with  a  view  to  occu¬ 
pancy  in  1961. 


OHl  ONE.  MOkE.  THIMG-N 
MISS  SHARP  1  I  DON'T  1 
WANT  TO  BE  DISTURBED 

,  FOR  THE  NEXT  SH 
Ihour  or  so 
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That's  about  all  the  time  you  need  to  peruse  a 
copy  of  Editor  &  Publisher.  It's  the  short,  easy, 
dependable  way  of  getting  "in  the  know"  and 
staying  there! 

Name  . 

Address  . 

City  .  Zone .  State .... 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  34,  N. 

t6£0  a  year,  U.  S.  and  Canada — all  other  countries,  $10j0O 


SI  A  COPY  ON  SUNDAY 


Air  Edition  Now  Goes 
To  32  L.A.  Countries 

New  Orle.\ns  “This  Miami  Herald  edition 
The  Miami  (Fla.)  Herald’s  is  not  designed  to  be  a  competi- 
Air  Edition  goes  each  night  via  tive  paper  to  those  published  by 
six  airlines  to  nearly  5,000  per-  you  gentlemen,  any  more  than 


sons  in  32  Latin  American  coun¬ 
tries. 


the  numerous  Latin  American 
newspapers  sold  on  downtown 


The  first  shipment  of  the  Air  Miami  newsstands  can  be  con- 
Edition  —  50  copies  —  went  to  sidered  competitive  to  the  Miami 


Havana  on  Jan.  9,  1946. 

A  progress  report  on  the  Air 


Herald,”  Mr.  Beebe  emphasized. 
“Our  Latin  American  agents 


Edition  was  given  here  this  determine  the  price  of  this  edi- 
week  by  George  Beebe,  manag-  tion.  They  pay  the  freight  and 
ing  editor  of  the  Miami  Herald,  their  own  price  per  copy, 
speaking  to  the  Sixth  Annual  ®  accept  no  returns. 


Caribbean  Press  Seminar. 

The  birth  of  the  Air  Edition, 


“Our  sale  would  undoubtedly 
be  larger  if  some  agents  didn’t 


he  recalled,  occurred  in  1945  -"^eek  such  a  healthy  margin  of 
when  Lee  Hills,  then  managing  Woht  As  a  result  there  is  much 
editor  of  the  Herald  and  now  ’^^^‘tiple  readership,  ^e  know 
executive  editor  of  the  Knight 

Newspapers,  came  up  with  the  20  to  30  hands  before 


idea  and  sat  down  with  Roger 
Wolin,  public  relations  director 


being  discarded.  The  number  of 
readers  far  outnumbers  the  .sub- 


for  Pan  American  World  Air-  ■‘'fi’ibers.” 


ways  Latin  Division.  Together  pi’ice  ranges  from 

they  blueprinted  the  plans  for  Nas.sau  to  .>0c  in  Lima 

the  service.  Santiago.  The  Sunday  price 

ranges  from  30c  to  $1,  depend- 
Pays  Its  Vi  ay  ing  on  air  express  charges  and 

“Unlike  any  other  over.seas  '  el,  H 

•  .  TT  o  „  The  distributor  buys  the  Her- 

'p  ,  ^  at  its  regular  wholesale  base 

r.  Beebe  said,  it  has  no  sub-  .  •  nir-  • 

_ _  ,.  ,  rate  in  Miami. 


edition  of  a  U.  S.  newspaper,” 
Mr.  Beebe  said,  “it  has  no  sub¬ 
sidy,  no  great  promotional  or 


e  *  •  Ti  1.  Cargo  rates  from  Miami  to 

development  campaign.  It  has  a  ,,  4-7  _ 

paid  its  way.  It  continues  to  Buenos  Aires  are  $1.47  a  pound 

compared  with  four  cents  a 
gain  circulation.  j  ,  •  ,  tt 

,  .  .  pound  from  Miami  to  Havana. 

You  can  buy  today  s  edition  jt  costs  44  cents  a  pound  to 
at  8  a^.  the  lobby  of  the  Lima,  65  cents  a  pound  to  Chile. 
Gran  Hotel  Bolivar  in  Lima,  The  A’ew’ Fort  Times  has  been 
Peru.  H  is  on  sale  in  Santiago’s  poing  down  the  East  Coast  of 

South  America  with  its  domes- 
160  miles  from  Miami.  edition  at  a  newsstand  price 


160  miles  from  Miami.  edition  at  a  newsstand  price 

“It  reaches  nearly  every  Cen-  of  $1,  Mr.  Beebe  noted, 
tral  American  capital  city  by  “You  can’t  sell  many  news- 
noon.  There  is  home  delivery  jiapers  at  that  rate,”  he  said, 
in  cities  of  Venezuela,  Cuba, 

Puerto  Rico  and  Jamaica,  among  Staff  Coverage 

The  Herald  frequently  as- 
“Some  1,800  copies  a  day  go  signs  staff  members  to  cover 
into  San  Juan  and  its  neighbor-  Ixith  spot  and  feature  events 
ing  communities,  radiating  to  throughout  Latin  .America.  Since 
readers  in  five  tiucks  and  11  the  Air  Edition  was  inaugu- 
motor  scooters.  A  Kingston  dis-  rated,  some  130  trips  have  been 
tributor  uses  motor  bikes  to  made  by  Herald  staff  members, 
home  deliver  700  Sunday  Her-  “Editors  of  the  Herald  are 

aids.  Kl,r  wirtcf  ,r/,/»ol  in  l-Via 


SECOND-TIME  WINNER — Judges  of  the  Ayer  Typographical  Compe¬ 
tition  gave  the  Trophy  to  the  Goshen  (Ind.)  News  again  this  year, 
selecting  from  849  entries.  Slight  variations  in  makeup  featured  the  front 
page  of  the  winning  entry  of  the  Goshen  News  in  1957. 


nome  aeiiver  7U()  bunday  Her-  “Editors  of  the  Herald  are 
^  probably  the  most  vocal  in  the 

Except  for  papers  sent  to  nation  in  trying  to  convince  the 
Cuba  and  the  Bahamas,  this  is  major  wire  services  (AP  and 
a  stripped-down  edition,  because  UPI)  that  they  should  offer 
of  the  high  freight  costs.  If  the  more  Latin  American  news  to 
Herald’s  home  editions  run  64  United  States  newspapers,”  Mr. 
pages,  the  air  issue  probably  Beebe  said, 
will  be  44  pages  in  size.  But  all  “But  even  more  important, 
the  essential  news  of  home  edi-  we  have  got  to  educate  editors 
tions  is  included  in  the  Air  Edi-  to  educate  their  telegraph  edi¬ 
tion.  Omitted  are  many  of  the  tors  to  showing  some  interest 
full  page  advertisements  and  in  the  news  of  Latin  America 
pages  containing  news  and  fea-  and  to  cast  off  the  apathy  that 
tures  of  strictly  Florida  inter-  ‘no  one  cares  what  happens  down 
est.  there.’  ” 


Defeated  Candidate 
Denied  Loss  of  Pay 

Roseville,  Calif. 

Suit  demanding  $132,400  dam¬ 
ages  from  the  Roseville  Daily 
Press-Tribune  and  other  de¬ 
fendants  on  charges  of  libel  and 
conspiracy  has  been  ruled  out 
of  court,  it  was  revealed  last 
week  with  the  filing  of  an 
opinion  of  Superior  Court  Judge 
Vernon  Stroll. 

The  action,  filed  by  former 
Judge  Leonard  M.  Layton  of 
Roseville,  named  as  defendants 
Frank  E.  Sevrens,  Press-Trib¬ 
une  publisher;  Al.  B.  Broyer, 
Placer  County  District  Attorney, 
and  J.  B.  Paolini,  former  Chair¬ 
man  of  the  Placer  County  Board 
of  Supervisors. 

Five  causes  of  action  included 
four  covering  alleged  libelous 
editorials,  stories  and  advertise¬ 
ments  printed  in  the  Press- 
Tribune.  The  fifth  cause  charged 
that  the  defendants  had  con¬ 
spired  to  defeat  the  plaintiff  in 
his  try  for  reelection. 

The  plaintiff  listed  as  special 
damages  $32,490,  or  the  amount 
he  would  have  received  in  his 
tenn  of  office  had  he  been  re¬ 
elected.  He  sought  an  additional 
$109,000  actual  and  exemplary 
damages. 

Judge  Stoll  said,  in  part: 

“Failure  to  be  elected  to  a 
public  office,  and  the  consequent 
loss  of  the  salary  payable  to  such 
office  holder,  cannot  be  the  basis 
of  a  claim  for  special  damages.” 

EDITOR  ac 


Sackett  Plans 
Oakland  World  ^ 

San  Francisco  [ 

Plans  for  a  newspaper  to  be  l 
called  the  World  of  Oakland 
were  told  by  Sheldon  F.  Sackett 
at  a  press  conference  here  May 
2. 

The  paper  will  be  “an  East 
Bay  shopper  or  twice  weekly 
shopper  or  five-day  daily  or 
seven-day  daily  dependent  on 
soon-to-start  market  research,” 
Mr.  Sackett  said. 

A  seven-unit  Hoe  press  will  I 
be  shipped  from  Seattle  and  set 
up  in  Oakland  for  the  project, 
Mr.  Sackett  said.  He  purchased 
a  Seattle  Times  press  several 
years  ago. 

“A  similar  setup  has  been 
definitely  determine  upon  for 
Portland,  Ore.,”  Mr.  Sackett 
.said.  He  is  publisher  of  the 
Coos  Day  (Ore.)  World.  He 
cently  sold  an  Oakland  radio 
station. 

Mr.  Sackett  announced  plans 
for  an  Oakland  paper  in  1957 
when  he  was  establishing  a 
daily  at  Portsmouth,  Va.  (E&P. 
June  29,  1957). 

(The  plant  of  the  fonner 
Portsmouth  Times  w’as  sold  at 
auction  this  week  to  Mrs.  H.  B. 
Splane  of  San  Francisco  whose 
bulk  bid  was  $95,000.  The  Hoe 
press  was  withheld  from  the  sale 
by  order  of  the  owner,  George 
Gordon  of  Boston.) 
PUBLISHER  for  May  9,  1959 
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^  obtain  a  deliverers  contract 
so  the  Compass  could  continue 
to  circulate  in  1949.  The  contract 
I  ,  thereafter,  Mr.  Thackrey  said, 

-jf  sign^  within  two  days 

When  Bitz  took  the  stand  for 
*  f  /  r  ^  ^  Questioning  he  invoked  the  Fifth 

^  1^1  Amendment  as  to  everything  but 

warn  name  and  residence  address. 
He  wouldn’t  tell  what  business 
he’s  in,  whether  he  knows 
Simons.  In  a  humdrum  voice 
and  with  show  of  neither  emo- 
MK^m  tion  nor  particular  interest  in 
I  the  proceedings,  Bitz  refused  to 

1  answer  whether  he  is  under  de¬ 

ft,  former  publisher,  tells  of  paying  portation  orders  which  cannot 
livery  of  the  New  York  Compass;  be  carried  out  because  Poland 
mt  of  the  deliverers  union,  called  refused  him  entry  due  to  his 
'  ♦*’«  criminal  record. 

The  committee  was  frustrated  Kereives  Allowances 

its  attempt  to  get  admissions 

in  the  record,  Bitz,  named  as  go-between  in 
lK)th  by  members  of  the  union  the  Compass  case,  was  described 
and  by  distributors  who,  coun-  to  the  committee  as  the  $35,000- 
sel  Robert  F.  Kennedy  sought  a-year  vicepresident  of  Bronx 

County  Distributing  Company 

. .  This  caused  who  receives  also  $300  a  week 

McClellan  to  blast  the  as  an  officer  of  Bi-County  (Long 
Island)  Distributors,  and  gets 
an  additional  $120  a  week  ex¬ 
pense  allowance  from  the  first- 
named  company,  plus  $30  a  week 
car  allowance. 

Mr.  Thackrey  unfolded  a  story 


Newspapers 

{Continued  from  page  9) 


Senator  Mundt,  “that  the  fore-  V  '  » 

man’s  pay  check  is  only  a  hunt-  SB 

ing  license  which  permits  Gross  iBi 

to  roam  about  the  preseiwe  with-  f 

out  being  arrested  for  poach- 

Referring  to  the  1948  pay- 
rec- 

ords  of  the  Times  corroborated 
the  figure,  he  said 

he  had  no  personal  kno^^dedge  STAND-Ted  Thackrey.  lef 

that  the  money  went  to  officers  5,0000  J 

of  the  tiaickers  union.  Pay-  Joseph  Simons,  right,  an  ex-presidei 

ments  were  made  to  Neo-  Thackrey  "profound  liar" 

Gravure,  he  said,  at  the  rate  of 

from  $2.>0  to  $375  per  truckload  Mr.  Kelly  said  he  “did  not  ask 
of  magazine  sections  delivered  questions”  but  he  would  not  in 
to  the  Times.  The  Times  took  its  have  authorized  the  payments  of  wrongdoing 
rotogravure  business  to  another  had  he,  at  the  time,  realized  the 
printing  concern  in  1949.  full  background. 

John  J.  Padulo,  a  former  busi- 

Meiitorandiim  of  Triliiiif  manager  of  the  American  to  show,  submitted  to  union 

Mr.  Bradford  said  he  had  ITee/clj/  who  is  now  business  shakedown  tactics, 
found  in  the  files  a  memorandum  manager  of  the  Erie  (Pa.)  Senator 
written  by  his  predecessor,  the  Timefs-News,  said  he  made  the  “presumably  honest  business- 
late  Harold  Hall,  which  used  $4,000-a-year  payments  by  check  men”  as  “reprehensible.” 

The  hearing  waded  through  a 

_  ,  . .  _  -  long  list  of  subpoenaetl  witnesses 

Gross  and  Cornelius  Noonan,  a  ^  Hearst  corporation  officer, 

dock  union  leader.  Neo  had  said  “It  was  a  case  of  pay  up  or 
the  money  was  needed  to  “fix  suffer  the  loss  of  a  delivei'y  sys- 
everyliody  and  everything”  to  tom,”  Mr,  Padulo  said, 
get  the  Times  magazine  and  'I  I*®  ever  consulted  the 

book  review  sections  delivered  Hearst  legal  staff  on  the  matter 
Mr.  Bradford  testified.  He  added  h®  replied  that  he  didn’t  have 
that  the  Times  stood  to  lose  i‘ny  success.  He  was  told,  he 
heavily— up  to  $160,000  worth  that  the  Hearst  lawyers 

of  advertising  plus  circulation  <lidn’t  want  to  know  about  it. 
revenue,  if  the  supplements  Neither  Mr.  Padulo  nor  his 
were  not  part  of  the  Sunday  successor,  Joseph  Fontana,  who 
Time.*.  also  testified,  knew  that  rack- 

Replying  to  a  question  by  the  eteers  ivere  involved  in  the  pay- 
chaiman,  Mr.  Bradford  .said  ^  ’’ 

that  in  the  light  of  things  devel¬ 
oped  before  the  committee,  “it 
seems  that  the  payments  were 
tribute  to  labor  racketeers.”  He 
heartily  disapproved  but  at  the 
time  of  the  strike  he  wasn’t 
aware  of  predatoi*y  practices, 

Mr.  Bradford  said. 

“Certainly,”  the  Times  execu¬ 
tive  said,  “I  would  have  ob¬ 
jected  and  disapproved  had  I 
known  where  this  money  was 
Soing."  He  added  that  he  would 
not  make  payments  of  this  type 
today  in  order  to  get  deliveries 
of  the  Sunday  sections. 

Senator  McClellan  thanked 
Mr.  Bradford  for  his  coopera¬ 
tion  and  remarked  that  it  ! 
sad  commentary  to  find  that  one 
of  the  greatest  public  agencies 
in  the  country,  the  press,  can  be 
closed  down  unless 


$4,000-a-year  payments  by  check 
to  Neo  from  1952  to  1955,  with 
the  approval  of  J.  D.  Gortatow- 


the  first  day  of  the  hearing, 
getting  from  most  of  them 

nothing  more  than  polite  declin-  of  Bitz  domination  of  the  union 
Asked  ations  to  answer  on  the  ground  of  4,500  members. 

of  possible  self-incrimination.  Senator  McClellan  asked  Mi-. 

On  the  eve  of  the  hearing,  Jhackrey  if  he  did  not  consider 

the  union  ousted  its  president,  ^hat  for  busine^men  to  seek 

Sam  Feldman,  who  had  led  last  company  or  to  yield  to  such 

December’s  tieup  of  newspaper  P^ossure  is  a  reflection  upon 
deliveries  on  Long  Island  and  management  Mr.  Thack^y 

the  19-day  strike  that  closed  ^ 

York  City  businessmen  who  resort  to  such 

newsnaners  tactics  are  not  in  a  position  to 

kettle  black''  Senator 

ments  until  this  week,  they  told  The  union  s  virtual  complete  McClellan  pursued.  Mr.  Thack- 
the  committee.  Neo  Gravure  offi-  control  over  distribution  of  rey  again  agreed, 
cials  explained  only  that  the  newspapers  ami  ^n®c  periodicals  Simons  identified  himself  as 

liayments  were  needed  to  keep  m  the  New  metropolitan  ^  driver  employed  by  the  .Veic 

labor  peace.  area  led  the  Senate  rackets  York  Daily  News.  He  described 

Committee  counsel  Kennedy  pcobers  to  tal«  an  interest  in  jyjj.  Thackrey’s  statement  as 
noted  that  extortion  payments  union  is  un-  “brand  new  to  me”  and  said  he 

can’t  be  legally  deducted  as  a  affiliated  with  the  merged  labor  “disturbed.”  But  when  he 

business  expense  and  remarked  federation.  asked  whether  the  disturb- 

that  it  looked  as  if  the  taxpay-  In  the  union  election  Feldman  ing  events  described  by  the 
ers  “got  it  over  the  head”  again,  drew  only  706  votes.  Simons  former  publisher  had  taken  place 
When  called  to  testify.  Gross  polled  1,136  votes.  The  winner 
and  Noonan  both  gave  only  their  was  Joseph  Baer,  with  1,481 
names  and  addresses,  then  in-  votes, 

voked  the  protection  of  the  Fifth  xhe  Senate  committee  allowed 
Amendment.  Baer  to  submit  a  prepared  state- 

The  Senate  probers  generated  ment.  He  conced^  questionable 
more  noise  than  information  practices  may  have  been  in- 
when  Joseph  Simons,  former  dulged  but  said  such  tactics  are 
is  “a  president  of  the  union,  was  in  not  typical  and  were  employer 
the  witness  chair.  His  belliger-  by  a  few  for  the  benefit  of  “pro- 
ency  brought  stern  warning  of  fit-.seeking  employers.” 
contempt  proceedings  from  Mr.  Thackrey,  a  onetime  asso 
,  it  pays  Chairman  McClellan.  publisher  of  the  Neu 

tribute  to  labor  pirates.”  Even  Simons  capped  the  perform-  york  Post  and  lately  in  thi 
the  federal  government  cannot  ance  when  he  ignored  the  warn-  newspaper  business  in  Florida 

ex^rise  .«uch  power,  he  said.  ing  and  restraining  arm  of  his  relations  work  ir 

Warren  Kelly,  vice  president  counsel  to  indulge  an  angry.  New  York,  evoked  the  outbursi 
w  the  Mirror,  said,  his  paper  shouting  outburst  in  which  he  c-  u  ^ 

paid  over  $13,000  of  which  he  termed  Ted  Thackrey.  one-time  Simons  by  testifying  tha 

knows  $10,000  went  to  Neo-  publisher  of  the  defunct  New  a®  had  paid  $10,000  in  cash  t< 

Gravure  to  “expedite”  delivery  York  Compass,  “the  most  pro-  Ii’ving  Bitz,  a  New  York  Citi 

of  supplements.  found  liar  in  my  lifetime.”  hoodlum,  to  prevail  on  Simom 
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he  described  their  meeting  in 
minute  detail  and  said  there 
was  no  possibility  of  error. 

Alan  Hathway,  managing  edi¬ 
tor,  and  Robert  W.  Greene,  re- 


ANNOU^CEMENTS 
Publication*  For  Sale 
WONDERFUL  WISCONSIN 


announcements 

Publication*  Wanted 


WONDERFUL  WISCONSIN  FORMER  EDITOR,  ex-ad  meiW 

want  an^alI  daily  or  large  weekly,  CJan 
100- YEAR-OLD  eounty  seat  weekly  AreM  2,  6  or  7.  Good  shop,  grojtt 
nminates  lake  resfion.  Gross  $40,000,  poeBibilitim_  ^ntial.  Boat  2022,  Bfa. 


and  siiecifically  if  he  had  re-  Long  Island  newspaper’s 

ceived  any  money  as  told  to  the  contract  for  delivery  which 


porter,  for  Xeivsday,  told  of  j  dominat^Ul^^^on. 


committee,  he  invoked  the  Fifth 
Amendment. 


cuiiiiaci^  lo.  letterpress 

Rockaway  News  Company  had  Around  $i7.ooo  down. 


College  town  weekly,  above  average  TWO  EXPBRI^CTO,  ^rong  tojati- 


from  1940  to  1958  when  union 


When  Senator  MeClpllnn  ““*-“1  Suburban  town.  2.000  population,  guarante^.  yur  «o.  a, 

4.  J  sug-  (Jj.jvers  told  the  newspaper  they  !  ,rood  growth  potential,  owner  retiring,  era,  Binghamton,  N.  Y. 


ally,  want  small  daily  Michigan,  Indi¬ 
ana,  Ohio.  Illinois.  Or  will  lease  Isiyw 
up  to  30,000  circulation.  Non-publi^ 
guaranteed.  Our  No.  9400.  May  Brotk- 


gested  that  Simons  use  the  no  longer  would  work  for  Rock- I  *12,000.  *2.000  ^ 

formal  reply  customarily  em-  away.  Subsequently  a  delegation  1  dicate  daily  production  waiud^ly  js. 

ploy^  in  such  circum.stances  and  ^^50^  officials  asked  for  a  Contact  Howard  Sanstadt  |  STon-SicUy  “^Va^^bu^ 

told  the  witness  the  correct  Ian-  conference  at  which  they  de-  IXIGANWAY.  INC.  j  0396.  May  Brothers,  Binghamton,  N.  T. 

guage,  Simon  sought  to  comply:  ™nndod  a  contract  direct  with  '  . 

“I  Infuse  on_  the  gi-ound  that  it  The  in.  They  wet  told  ^o  I  merry  NEWSPAPER  SERVIJ^S 


Non-pid)licity  guaranteed.  Our  No. 
0396.  May  Brothers,  Binghamton,  N.  T. 


might  intimidate  me.’ 


2106  Atwood  Ave.  Madif 

Phone  CHerry  4-0079 


Mndison.  Wis. 


such  deal  would  be  made,  where- 


NEWSPAPER  SERVICES 

Consultant* 


gionnn^^  Specific  question  of  a  upon  they  picketed  the  plant.  Astern" wwk^'' or^^tiry  GOT  A  PROBLEM? 

$10,000  pa\Tnent,  Simons  aband-  Later,  Newsday  si^ed  an  agfree-  anywhere  in  the  United  states  aee  us 

oned  fomialitv  to  gnv  “T  Hnn’t  ..rifV,  T  Inc  tr.  Hie  We  offer  an  outstanding  list  of  After  twelve  years  as  publisher  of  i 

uneu  lormailiy  ro  say,  1  don  t  ment  with  Llbco,  Inc.,  to  dis-  profiuble  properties  in  every  price  and  group  of  five  dailies  and  a  Suadsj, 

think  he  (lhackrey)  is  telling  tribute  the  papers.  Union  mem-  gross  class.  I’m  available  as  a  consultant.  Know 

the  truth  hut  for  mvoolf  I  tol-o  u  t  end  JACK  L.  STOLL  &  ASSOCIATES  AM,  PM  and  Sunday  operation,  12.(HI 

me  uum  nut  loi  myselt,  1  take  bers  trailed  Libco  trucks  and  N„wsnaner  Brokers  ro  an  win  daiiv.  loo.non  Sundav.  Know 


the  Fifth.” 


engaged  in  acts  of  violence  for 


gross  class.  I’m  available  as  a  consultant.  Know 

JACK  L.  STOLL  *  ASSOCIATES  AM.  PM  and  Sunday  operation.  12.(H» 
Newspaper  Brokers  to  50,000  daily,  100,000  Sunday.  Know 

6381  Hollj-wood  Blvd.  how  to  coordinate  with  newspapor- 

Hollywood  28,  California  _  owned  radio  and  TV  stations.  Stroni 

' ,  in  editorial  and  mechanical  depsib 

HKCBLLENT  OTPORTUNTTY  to  v/W,,  travel  anywhere,  ipen^ 


Senator  McClellan  reminded  which  four  union  men  stand  — - Hollywood _28^Californ.a - ^ ’jjfechanl^l'  dSSu 

the  witness  that  he  has  told  indicted.  HKCBLLENT  f^PORTUNTTY  to  v/W,,  travel  anywhere,  ipen^ 

committee  attaches  several  The  situation  betwee,,  the  do-  r“':3..'’NrLS;- toTSiSSj! 

times,  including  once  a  few  liverers  and  the  newspaper  had  do  the  pnnting.  ideally  loca^  in  location  I  Home  and  experience  in  Chart 
hours  before  the  hearing  opened,  reached  an  impa.sse,  Mr.  Gi'een  j*9l7?'^itor  '&  Publisher!  l.  Box  1831,  Editor  &  Publnhw. 

that  he  received  no  money  from  said,  when  Bi-County  began  LARGE  NON-DAILY  Press  Engineers 

the  Compass  publisher.  Before  dickering  for  a  contract,  offering  j  .  T  ~  .  . 

hig  ntt/uTior  er.,,1/1  u™  ■  I  •  j _ 4.  4-1 _ |160.000-income  class.  Editor  and  Pub-  Newspaper  Press  Installations 

nis  attomej,  could  lestiam  him,  as  a  special  inducement  the  as-  Chart  Area  2.  Exclusive  field  in  moving— repairing-  trucking 

Simons  blurted  out  that  he  had  surance  that  there  would  be  no  collesr*?  town,  with  well-balanced  afrri-  Expert  Service — World  Wide 

rpTPivp^  rirt  n^rtna\T  ui  4-u^  XT^-,w  ctilture  and  industry.  A.  B.  C.  circu-  SKIDMORE  AND  MASON  INC. 

no  monej  Iiom  Bitz  or  problem  about  the  Ne\\  Yoik  lation  5,000.  One  of  state’s  leadinjr  55-.t9  Frankfort  Street 

from  any  one  else,’’  and  that  he  City  union  if  Bitz’  company  had  newspapers,  news  and  editorially,  and  New  York  JIR.  N.  Y. 

couldn’t  fix  a  contract  if  he  the  work.  TaT-lUrt/;^?  op'l^^rtunit;.  ^  BArday  7-9775  _ 

wanted  to  because  a  vote  of  the  “Do  you  think  there  was  col-  UPECO,  INC. 

union  is  necessary  to  ratify  such  lusion?”  Senator  McClellan  PUBlffSHCTS^^mviCE  Move— Erect— Anywhere  ..  . 

a  deal.  Ask^  again  if  he  di^dn’t  asked.  Yes,  Mr.  Hathway  an-  G^S^boro"' N  Specializing  In  Newspaper  Pre««.. 

WOlk  with  Bitz  to  fix  the  Com-  swered.  ■  ,  ■  — — ’  ’—  '  Duplex  and  Goss  Flatbeds 


_ Press  Engineers _ 

Newspaper  Press  Installations 
MOVING— REPAIRING-  TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
,5.5-.59  Frankfort  Street 
New  York  38.  N.  Y. 

BArclay  7-9775 

UPECO,  INC. 

Move — Erect — Anywhere  .  .  . 


.  /  ,  .  i?  -1.  4.U  TWO  WHBKLIES,  same  operation. 

As  to  what  came  of  it,  the  good  industrial  and  agricultural  areas. 


r  -rr  .  e  .  vL  " f.;-  specializing  in  Newspaper  PresMS. 

WOlk  with  Bitz  to  fix  the  Com-  swered.  . ■ _ •  — — ’  ’—  '  ■-  Duplex  and  Goss  Flatbeds 

pass  agreement,  he  replied  by  As  to  what  came  of  it,  the  industrial  and  aS'Jl!itu^™r^";  ^“‘“c^i^dlra”’’” 

taking  the  Fifth  Amendment.  Newsday  editor  said:  “We  had  ,">'*"'7  mnkers.  gross  about  *42.-  Lyndhurst,  N.  J.  Phone  GEnevs  8-S741 
Mr.  Thackrey  was  recalled  to  no  desire  to  have  any  contract  L:^’oh,"br^'i^  minutes  from  New  York  aty 

identify  Simons.  Sitting  a  few  with  Ii-ving  Bitz  or  any  one  of  Nawflaid.  New  York.  I - - 


feet  from  the  accused  deliverer  his  criminal  reputation.’’ 
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ANNOUNCEMENTS 
ISetcspaper  Brokers 


ABC  WEF3KLY  6.000  circulation,  over 
$100,000  gross  without  job  printing. 
’Thriving  area  30  miles  from  New  York 
City.  Box  2019.  Editor  &  Publisher. 


MIGHIGAN :  Lively,  growing  weekly 
grossing  $20,000.  Priced  below  gross, 
including  building;  moderate  down  pav- 
ment.  An  excellent  buy.  ’The  DIAL 
Agency,  15  Waverly,  Detroit  3.  Mich. 


A  BLUE-uHiF  weekly  In  the  $175,600- 
gross  class.  Chart  Area  #6.  $50,000 
down  handles  if  otherwise  qualified. 
Please  write  very  fully.  ’The  DIAL 
Agency,  16  Waverly,  Detroit  3.  Mich. 


$1,000  DOWN.  $100  MONTH.  BUYS 
Exclusive  Kansas  Weekly  in  A-1  small 
town,  fine  equipment.  Bailey-Krehhiel. 


WE  HANTILE  only  proven  properties  ,  IT’S  NOT  the  down  payment  that  I  Box  396,  Salma,  Ks. 

in  flourishing  mid-west.  Herman  Koch,  |  buys  the  newspaper  —  it’s  the  person-  SOUTHERN  MINNESOTA.  Weekly 

2923  Virginia  St.,  Sioux  City,  Iowa,  i  ality  and  ability  of  the  buyer.  This  I  newspaper  50  years  old,  unopposed  nice 

IN  TODAyaS  complex  market  your;>8„rhy  insist  on  personal  contact  ;  expenses  jr.- 

broker’s  services  most  often  are  not  an  selling.  600.  only  S12.000  inclndinpr  buildintr 

expense  ILth^  th^  sa^  buy“  '  ^  ^EN  FEIGHNp  AGENCY  and  ho|^  $3,000  do^.  Our  No  9900. 

and  seller  time  and  money.  Newspaper  I  BoxJ92 _  Mt.  Pleasant.  Mich.  May  Brothers.  Binghamton,  N.  Y. 

Service  Co.,  601  Ga.  Savings  Bank  !  MAY  BROTHERS,  Binghamton,  N.  Y.  n  »  t-  rwr  • 

Bldg.,  Atlanta,  Ga.  I  Established  1914.  Newspapers  bought  ^^^^^t^uMlcattonS^^Canted^^^^^^ 

OUR  BROCHURE  explains  what  vou  i  without  publicity.  Twn  pap'tmttpo  wi'I'u  Ciin  am  rsr 


Bldg.,  Atlanta,  Ga.  I 

OUR  BROCHURE  explains  what  y<m  | 
have  to  do  to  buy  or  acll  a  California 
or  Arizona  newspaper  property.  It’s 
yours  for  the  asking.  GABBERT  & 
Hancock.  3709-B  Arlington  Ave.,  I 
Riverside,  California.  | 

★★WE  are  interested  in  listing  only  ! 
safe  and  sound  newspaper  and  maga¬ 
zine  properties.  A.  W.  Stypea  t  Co..  | 
Inc.,  625  Market.  San  Francisco  5,  Cal,  j 
SALES-PU'RCHASFS  handled  with  dis- 


Newspaper  Appraisers 

200  VALUA’nONS  of  newspapers, 
subsidiaries,  television,  radio  and 
syndicates  to  date  for  tax  and  other 
purposes.  By  mail  if  desired  upon 
receipt  or  required  data.  Compre¬ 
hensive  reports  submitted.  Quali¬ 
fied  court  witness. 

A.  S.  VAN  BENTHUYSEN 


TWO  PAR’TNERS  WITH  $40,000  IN 
cash  want  small  daily  In  California  or 
Florida.  References.  Experience  all  de¬ 
partments.  Box  396,  ^ina.  Kansas. 

PUBLISHFTR  of  large  Pennsylvania 
daily  wants  to  buy  small  daily  same 
State  for  two  sons  matriculated  in 
Journalism.  Midwest.  Southwest  sec¬ 
ond  choice.  Non-publicity  guaranteed. 
Our  No.  0.394.  May  Brothers,  Bing- 


Advprtising  Rates 

CLASSIFIED 

LIm  Rotes  EACH  CONSECUTIVI 
Insertion 

SITUATIONS  WANTED  (Payable  witt 
order)  4  times  @  50c  per  line  eKi 
insertion;  3  times  ®  55c;  2  @  60(1 
1  @  65c.  Add  20c  for  Box  Seriict 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forM 
by  sending  self-addressed  8c  stanpee 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS: 

4  times  @  95c  per  line  each  insertiej: 
3  times  @  $1.00:  2  times  ®  H-w; 
1  @  $1.10.  3  line  minimum.  Add  20e 
for  Box  Service. 

$1.00  SERVICE  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Wednesdoy,  4  p.M- 

Count  30  units  per  line,  no  abbreviatioB 
(add  1  line  for  box  information.)  $* 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  t 
Publisher  reserves  the  right  to  edit  iB 
copy. 


DISPLAY  RATES 


cretion.  Write  Publishen  Service,  P.  O.  646  Ocean  Avenue,  Brooklyn,  N.  Y.  "“Riton,  «.  x.  _ _ 

^  *^*2,  Greensboro,  N.^, - - p..uu,^-^ - p - TT -  EDITOR-MANAGER  multi-weekly,  job 

WESTERN  NEWSPAPFHtS  ruhlications  for  >ale  shop  operation  in  $300,000  groeo  claim 

J^h  .V  Snyder,  2234  ^t  Romneya  ©ooL  CALIFORNIA  COASTAL  exclu-  Jor  challenging  opportunity 

^  newspaper,  $100,000  gross,  grow-  Purchase  or  suboUntial  in- 

Phone.  KEystone  3-1361.  adeouate  eouinment.  isolated.  I«rtment  m  large  weekly  or  sma^I  dmiy. 


PhOT^-  £i361  ^  newspaper,  $100,000  gross,  grow- 

1^*1  KEy»one  3-1361. _ ^rea.  adequate  equipment,  isolated. 
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Time 

Time* 

Time! 
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564 

$510 

$430 

S405 

$370 

$330 
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240 
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’THE  DIAL  AGF24CY 
"America’s  No.  1  Newsjiaper  Broker” 
16  Waverly,  Detroit,  M!^.  TO.  5-6364. 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  ProyiertieB 


W.  H.  Glover  Co.,  Ventura,  Oalif.  i  724  N.  Mills  St..  Orlando.  Fla. 


$30,000  down.  Information  to’  qualified  !  ReP'i«  ronfldOTtial.  Box  2028,  Bdi- 
buyers  only.  Joseph  A.  Snyder,  News-  _ 

An'fheim™C^if  Romneya  Drive,  |  -THIRTY  YEARS  publishing  large  dai- 

Ananeim,  L,yit. -  million  lay-down  for  similar 

FIXIRIDA  WEEKLY  in  West  Florida.  New  England  publication.  <^r  No. 
’’Your  Florida  Broker”  A.  C.  Santo,  0401.  Non-publicity  guaranteed.  May 


tor  and  PiAiisher.  _ '  Editor  &  Publisher 

P"'>'**Wng  large  dai-  ,700  Tlmw  Tower  N.  Y.  3*.  N.  t. 
lies*  has  $4  million  lay*down  for  similar 

New  England  publication,  (^r  No.  Phene  BRyeat  9-3052 

0401.  Non-publicity  guaranteed.  May  ' 

Brothers,  Binghamton,  N.  Y.  -* 
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MA(:H1?<ERY  and  SUPPUES 


Composing  tioom 


MACHINERY  and  SUPPLIES 


_ Press  Room _ 


MOD^  30  #54485  DUPLEX  TUBULAR  PRESSES 

4  (0  ebannal  maga»n«s,  4  wld*  34  ...  ...  — .  —  — - -  - „  -  -  —  ,,,  ,  . 

i4\uinel  aux.,  mold  cooler,  metal  feeder,  ^  I  (J.  Oxford.  Box  903,  Boise,  Idaho.  larere  city,  upper  midwest.  Work  under 

Micro  Therm  Blectrio  pot,  overhead  24  Pa«e  —  Delivered  new  ^48-1953  i  -  -  present  manager  one  year,  then  com- 

sssMfsr  Rit  iw24  d4.  0116  l64t6r  OolOF  ri6xiDility  (jofnpl€t6  Stereo  c/^ypT'  A  Turpir  PP15*RS  ploto  chATjfOe  Abficntoe  owntr.  No 

^  litti’^d,  4  ad  AC  Solonoid  Drive  Available  June  1  ,  ei-lo?^' cvlin^Tc^^* si^e  competition.  City  6,000,  cirimlaUon 

i*.  molds.  Price  88.000.00  loaded  on  — - — ; — r  u  width  inch  plates  late  AC  drive.  equii^nt.  Must  to 

Sick.  Bitcollont  condition.  Can  to  seen  .  necessa.-y  stereo  equtprnemL  $15,000  as  dependable,  bon^le.  Reference  need- 

ia  operation  any  day.  Write  or  call  AC  Drive  Stereo  Available  Now  COURIER-TIMES,  C.  Clyde,  Jr.,  2016.  Editor  A  Publisher. 

2t  A^ue?*Ha^*JS^’  ^^Phoni  1  “  .1*'®*®  TVler,  Texas. _  Circulation 

RE  8-5181-  Dnve-Stereg  Available  July  1  COX-O-TYPE  Serial  CO-168.  CALIFORNIA  NEWSPAPER  in  70  000 

MODEL  33  WIDE  RANGE  LINOTYPE,  dckj  CUI  ||  MAM  A^^^^OPIATP^  to  100,000  class  is  expanding.  Needs 

SER.  NO.  53,942.  Equipped  with  4  ^LN  bHULMAN  AbbUUIAIbb  one  double-truck  chase, jnxspMe  rollt^  experienced  'district  managera. 

wide  72-chan.  mags,  (splits),  elec,  pot,  60  E.  42  St.  New  York  17  OXford  7-4590  cores.  (Complete  seta  ~"e™  f®c  •  (j^od  salary,  car  allowance,  outstand- 

rdisplay  molds,  quadder  Mohr  saw,  »«  and  engirt  pa^  ™^J‘-‘thrks  .^d  iSTopPO^iity  to  advanc.  Write  fully. 

Feeder,  new  blower.  Located  in  Louisi-  p  PAfTXP  PI  ATRPH^  roller,  ihree  roll  ctucks  mo  confidence,  to: 

sBs.  Price  reduced  for  quick  sale.  ®  rAtyC  hLA  I  DcUb  one  ink  pump.  Aasortmei^  ®are  l^^»j  3^  Editor  A  PiAlisher _ 


MACHINERY  and  SUPPUES 


Press  Room 


HELP  WANTED 


Administrative 


PRESS  MOTOR  DRIVES  of  25.  40,  BIANAGER  larger  weekly,  well  popu- 
50,  60,  75.  100,  150  H.P.  AC.  George  lated,  high  class  area  not  far  from 
G.  Oxford.  Box  903,  Boise.  Idaho.  large  city,  upper  midwest.  Work  under 


K  SI' SCOTT 


4  display  molds,  quadder,  Mohr  saw.  »«,  ana  «gnt  page  ru^  ana  one  exi^a  opportunity 

Feeder,  new  blower.  Located  in  Louisi-  p  DArrip  P|  ATRPD^  roller.  Three  f®’*  in  confidence,  t 

SBS.  Price  reduced  for  quick  sale.  ®  r AoC  hLA  I  DcUb  one  ink  pump.  Aasortmei^  ®nre  I«^*j  jgU 

Available  now.  INLAND  NEWSPA-  pT  vari^fi - 

PER  SUPPLY  CO.,  422  West  8th  Go«  Comet— New  York  City  „  Lit!?’  „  i  P'1  Dr 

8^__Kansas  City.  Miaeouri. - Utah-  w"  mTinVn^  Tnd?^ 

THE  NATION’S  NEWSPAPER  FORMS  Qty— Utah—  cJobb  Co.  service  contract.  n^.i.n.... 

roll  on  L.  A  B.  Heavy  Duty  Newspainir  ^orth  Carolina  •  .  v-  1.  xr  «  • 

_ fu.  cn  *0  *97  60  foK  Elkin  -  - -  Offered  as  is  at  Gallup,  New  Mexico,  daily  newspap« 

literatV*  L  A  B  ^IM  DCM  Cl_l  I  1 1  k  a  A  M  ACCr^r'lATCC  for  $13,000  cash  total  asked.  $2,000  varsity  town  of 

rWnnuiv  113  Weat  Market  Street  BEN  SHULMAN  ASSOCIATES  down.  Available  about  July  1.  2039»  when  ai^lyins:. 

&North  Carina.  60  E-  «  St.  New  York  17  OXford  7-1690  j  Editor  A  Publisher.  _ 

- ^  P -  I  EXCELLENT  FLAT-BED  PRESS  #& 

_ inail  noom  |  124  in  fine  shape  together  with  chases  PPCQQ  POI  IIPMFMT 

i?rvR  CATW  '  stereo  equipment.  Located  in  New  1  rlNCoo  CvyuirmciN  1  _  _ 

fSrtWH^nmer  I  England.  Box  1906,  Editor  A  Pub-  i  A.M.  NEWSP/ 

Heavi^ut^^oTn  Drive  !'-»>-•  1  FOR  SALE 

Newsiiaper  Conveyor  Part.s  iir^r  ddccccc  2—5  Unit  Hoe  Presses  ®„. 

A>»®  I  hoe  presses  I  J 17  000  EACH  Box 

'Two  Milwaukee  Journal  Pushers  I  _ _  $  I  /  ,UUU  C/IV-^n  Box  2010.  EdiU 


ODmpany,  113  West  Market  Street, 
Bkin.  North  Carolina. 

Mail  Room 


speed  control  panel  with  two  switch  CIRCULATION 

bmes.  Has  been  maintained  under 

Goss  Co.  service  contract.  OrculaUon  manager  wanted  for  smaU 

Offered  as  is  at  Gallup,  New  Mexico,  daily  newspaper.  Good  wages.  Unl- 
for  $13,000  cash  total  asked.  $2,000  varsity  town  of  15,000.  Give  experioaoe 


THE  DAILY  IDAHONLAN 
Box  399.  Moscow,  Idaho 


FOR  SALE 

Cutler-Hammer  | 

Heavy  Duty  Chain  Drive 
Newsiiaper  Conveyor  Part.s 

Also  I 

Two  Milwaukee  Journal  Pushers  I 
and  Jampol  Mailing  Room  1 

Line  Eiquipment  1 

Bargain  Price 
Write  Roy  Burks 
Fort  Worth  Star-Telegram 
Fort  Worth,  Texas 

Newsprint _ 

NEWSPRINT  —  All  Sizes 
BEHRENS  PULP  A  PAPER  CO. 

70  E.  45  St..  N.  Y..  N.  Y.— MU  6-5675 


England.  Box  1906,  Editor  A  Pub-  i  A.M.  NEWSPAPER  franchise  located 

Usher.  FCR  SALE  suburban  area  ITnion  County,  New  Jer- 

-  I  o  r  TT„!*  TI~.  s»y-  Will  net  over  $100  per  week.  Can 

HCE  PRESSES  l  ^ “’.t  i^aA^az-U  to  doubled  and  tripled.  $6,500.  Write 

nwc  ri\COOCO  $17,000  EACH  Box  2010.  Editor  A  Publisher, _ 

..  «..„.  3  folders,  8  Jones  tenadons.  4  rocker  CIRCULATION  PROMOTION 

rvir  j*"  n  **  jSuper-Productiw  Steel  arms,  abundance  of  spare  parts  and  ink  MANAGER 

^Iinder-Roljer  Bering — Ink  Pump —  rollers.  Cutler  Hammer  motors  and  con-  For  a  metropolitan  newspaper  in  Edi- 

Lolumnar  Mounted  Reels  and  Tensions  trols.  I  color  and  black  available.  30.-  tor  A  Publisher  Chart  Area  6.  An 

—  C-H  Conveyors  —  Portable  Color  OOO  paiiers  per  hour,  100  feet  of  Cutler  energetic  younger  man  will  have  ample 

Fountains.  I  Hammer  conveyor.  Specifications  for  opportunity  to  move  into  a  better  posi- 

- -  I  above,  22%"  cutoff,  7/16"  plate  thick-  tion  if  he  is  ambitious  and  capable. 

Located:  BOSTON  GLOBE  ness,  120  degree  stagger.  Minimum  Must  be  experienced  in  preparing  lay- 

Availabl'e*  Immediately  '  ®‘*®  rolls  60  inches,  maximum  72  inches,  outs,  writing  copy  for  effective  news- 

Priced:  For  quick  sale  or  lease  i  o  rrn^k  irMX  1^  brochures.  If 

_  I  CORRESPONDING  y®"  interested,  give  us  your  per- 


paper  ads,  circulars  and  brochures.  If 
you  are  interested,  give  us  your  per¬ 
sonal  and  employment  background  in 


r - ^ - ^ ^ ^ - - -  £^-rw-r\i-^~r\yr\i~  jl-KIT  SOnai  ana  enipioyineiiL  ,,ui,a  iii 

Direct  Mill  ShipmenU  Fine  quality  BEN  SHULMAN  ASSOCIATES  STEREOTYPE  EQUIPMENT  your  letter.  Write  to  Box  2011,  Editor 

d"  ®'*®®  60  E.  42  St.  New  York  17  OXford  7-4E90  1  Junior  auto-plate.  1  auto-shaver.  All  A  Publisher.  _ 

Brookman  P^ier  666  West-  - ; - -  of  the  above  equipment  in  operation  COUNTRY  CIRCULATION  MAN- 

PRINTING  PRESS  I  “"f*l  June  of  1959.  ACER.  Must  be  above  average  on  per- 

Ctffspt  '  Babcock  Optimus  #5  with  Dexter  Reasonable  time  allowed  for  removal,  aonal  production  with  carrier  boys. 

- "  -  I  Feeder,  81x43  bed.  A  book,  magazine  0®ntaet  J<*n  J-  McGann,  Jr.,  Jersey  (^rt  Area  11.  Box  2013,  Editor  A  Pub- 


lUKE  PEJRFBCTT  offset  printing  nega-  or  small  newspaper  press;  complete  i?®'"''?  '  3-1000,  Jersey  City,  li^er. 

lives  without  camera,  ^rkroom,  ex-  1  $1,956.  C.  J.  Bagman,  Box  301,  Law-  '  f'®’"'  Jersey. 

pwienee.  equipment.  Free  sample  neg-  I  ton,  Oklahoma.  _ 


Sk”Box"l0MH.'^dCTa. I  rBAl  BARGAIN  _ fPanted  to  Buy _  OLASSIFIED  SALESMAN  —  Exi^ri- 

—  1  lUBAL,  HAKUAIIS  necessary,  car  essential,  salary 

Press  Room  1  r.Aoc  NEWSPAPER  PRESSES  and  commission.  Give  all  details  in 

„  '  64- PALE  DECK  COMPLETE  PLANTS  first  letter.  Strictly  confidential.  Write 

Name  your  own  price  TYPE  ROTARY  PRPqg  MAT  ROLLERS  ClB.ssified  Manager,  Pittsburgh  Sun- 

.  »  IIPK  KtriAKY  PRESS  STEREO  EQUIPME24T  Telegraph,  Pittsburgh  30,  Pa. 

J  or  5  Units  Hoe— 23-9/16  In.  cutoff  t  -n.!  ■  j.  ,  zm  ..-xxir  r>r>^k  i 

Poor  units  (64-32  pages)  Ar^  type,  !  T?' ®  ®  dismantled,  (you  save  nrki  ct—ilii  ki  aki  aCCF^^iatcc  PHONE  RC3L/Pm 

cylindera  roller  bearing,  steel,  bronze  ^  ^smantling  costs)  partly  boxed,  ready  BEN  SHULMAN  ASSOCIATES  q,  inrnx/icop 

Wiroil  gearing,  spray  fountains,  dou-  i?’’  >'"»e<H^^8hipment.  Double  folder.  60  E.  42  St.,  N.  Y.  17  —  OX  7-4590  iUrtKV 

We  folders  shaft  driven,  tabloid  slitters,  I  blankets  and  rollers. 

offiide  subway  delivery  to  conveyor,  I  “i™***®  ®P®«1  28.000  hour.  |  Buv  for  Cash  Complete  Plant  "J^®  ®'‘  looking  for 

■iitnioture  two  roll  positions,  electric  ,  *'  •*•  A.. O.  drive  motor.  We  invite  1  Individual  Machine  and  Equipment  '*  presently  experiencing  success  with 

Wsts.  automatic  tensions,  two  Chitler-  '  ’'‘J®*'  y^ssonsWe  purchase  offer.  Write.  |  anywhere  in  U  S  A  *'0  P  a  small  newspaper  or  is  an  a-ssistant 

nunTD^r  75-7.5  H.P.  two  motor  ball  1  ^  Paul  N.  Averlll*  c/o  Birm-  i  printytrapT'  RPPRF'^FNTATTVF^  supervisor  on  a  metropolitan  i>aper. 


Classi fted  Advertising 


RBAL  BARGAIN 
GOSS  64-PAGE  DECK 


TYPE  ROTARY  PRESS 


IT anted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPME24T 


Four  units  (64-32  pages)  Ar^  type,  I  R*!?®®  *®  dismantled,  (you  eave  d^k i  clji  ii  k  i  a  ki  a  cc/^r^i  a  tcc 

triinders  roller  toar^ig,  steel,  bronze  ^  dismantling  costs)  partly  boxed,  resdy  BEN  SHULMAN  ASSOCIATES 


Wsts.  sutomatic  tensions,  twi  Cutler-  '  y®®'  •’e«»®n«We  purchase  offer.  Write.  |  an^here  in  u”T 
Himm?r  75-7.5  H.P.  two  motor  ball  I  5?^^  ^?'®.  ®^®  B'™*  i  PRINTCRAET  REI 


kssring  drivCT,"  22o‘v.  s"  ph'."  e'o'cyrie!  I  «nYham  Eccentric,  Birmingham.  Miohj-  This'  is  an  exceiient  opportunity  for  a 

(feared  32,800.  ink  tank,  plate  j  _ ^  ...  p^pable.  ambitious,  trainer  and  super- 

7®*,  now  using  68  in.  rolls  (9  cols,  nxinn^.  KIQ\a/Cdadcd  IlDkACKIT  visor  for  a  large  metropolitan  paper  in 

Hem!.)  40  inch  diameters.  REPRO  PROOF  PRESS.  24  x  2*  or  NEWSPAPER  EQUIPMENl  chart  Area  6.  Salarv  open.  Write  full 

Fifth  unit  Hoe  Z  pattern  heavy  con-  '"Drer.  with  grippers.  Plat  cast  plate  NEWSPAPER  PRESSES  particulars.  Box  2002,  Editor  &  Pub- 

■^^3:100.  like  substructure,  gives  80-  “‘y®*’-  !•  21  or  larger.  Jim  Boone,  j  TYPESETTING  MACHINES  lisher. 

«  pages.  Sell  4  or  5  units.  Will  dem-  R™8®«Port  Facts.  Freeport.  Texas.  i  TELETYPESETTER  EQUIPMENT  - — — ; - 75 - — - 

*^rate.  Crane  rail  over  press,  unit  -  1  Ludlows — Elrods — Mat  Rollers  _ Dispigy  Advertising 


If^portation  bases  available. 

»  R®P^~Repul)lipan-Ameriean. 

waterbury  20.  Conn.  PI.tfiza  4-0141. 

TUBULAR  PRESS  in  daily 
P™nction,  16  page  capacity,  one  to 


SCOTT  5  UNIT  PRESS 

Pull  ROP  Oilor 
AO  Motor  Drive 


NEWSPAPER  EOUIPMENT 

;  NEWSPAPER  PRESSES 

!  TYPESETTING  MACHINES 

I  TELETYPESiriTER  EQUIPMENT 
I  Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 


■  I stereo  equip-  JOHN  GRIFFITHS  CO.  INC.  422  West  8th 

Swmmer  ®®.ndition.  AvailaWe  415  Lexington  Ave..  New  York  17.  N.Y.  i  o 

^summer,  where  is  and  as  is.  I>i-  - - L  _  WANTED ;  8- 

inquines  to  M.  L.  Bnieggeman,  _______  aed.  Advise  s 

N®rthern  Virginia  SCOTT  PRESSES  I  able.  Northei 

^  3409  Wilson  Blvd.,  Arlington.  Va.  _  N.  4th  St.,  PI 


capable,  ambitious,  trainer  and  super¬ 
visor  for  a  large  metropolitan  paper  in 
Chart  Area  6.  Salary  open.  Write  full 
particulars.  Box  2002,  Editor  &  Pub¬ 
lisher.  _ _ 

_ Display  Advertising 

ADVERTISING  SALESMAN  strong 
on  copy  and  layout.  Send  complete 
resume,  including  salary  expected  to 
Wallace  Miller,  Dothan  (Alabama) 
Eagle. 


INLAND  NEWSPAPER  m!C?^  iShSt  (^aWa) 

!  SUPPLY  COMPANY  E“ei®. 

422  West  8th  Kan.sas  CSty  5,  Mo.  ALASKA  DAILY  has  opening  for  ad 

salesman  strong  on  layout  and  copy 
]  WANTED;  8-page  Duplex  or  Goss  flat  ^ting.  Located  in  midst  of  America’s 
aed.  Advise  serial  no.  and  when  avail-  faat-growing  frontier.  Prefer  man  In- 
'  able.  Northern  Machine  Works,  323  tereet^  In  s^ing  color  advertising. 
;  N.  4th  St.,  Phlla.  6,  Pa.  I934,  Editor  and  Publisher. _ 


Arek  UT4FT  PRESS  I  6  Identical  Octuple  Presses  ’TOP  PRICES  for  Plants  Anywhere.  EXPERIENCED  display  advertising 

lyto.  End  Feed.  Double  Folder,  Each  Press  con-viats  of  4  Steel  Cylinder,  j  GENERAL  PRINTING  EQUIPMENT,  salesman  for  modem,  aggressive  daily 

IM  WD*  A^’  ^'®'‘  FFnmp.  Reverse.  ;  Roller  Bearing  Units  with  1  Unit  |  6708  N  W  2nd  Ave.,  Miami  37.  Fla.  or  of  20,000.  Must  to  good  on  layouU 

.,9’  drive,  web  break  |  Reversible  and  1  Color  CTylinder.  Heavy  '  1508  Terminal  ’Tower,  Cleveland  13,  O.  and  copy.  Located  in  heart  of  the 

AIico  Form  Roller  Adapters.  ■  Duty  3  to  2  Double  Folders  with  C-H - - -  northwest  recreational  area.  Ideal  cll- 

imiawe  .Unuary,  1960.  Conveyors.  3  Arm  Reels  and  Auto-  WANTED:  DUk  or  cylinder  brakes  that  mate,  good  community,  excellent  work- 

llliu  CO.  I  matic  Tensions.  ’Trackage  and  ’Turn-  may  to  adaptable  to  four  Scott  press  ing  conditions.  Incluto  sample  lasrouts 

am  V  n Newspaper  '  table.  Steel  Floor  Decking.  Color  Foun-  units.  Box  1819,  Editor  A  Publisher.  with  reply.  Writs  Advertising  Man- 

Calif.  Press  tains.  —  _  ager,  ’Hmee-News.  Twin  Falls.  Idaho. 

®®W»r  5-0610  Erectors  !  WANTED:  Wood  Hesn  Dutr  Ponv  “  . 


6  Identical  Octuple  Presses 


- -  ager,  ’Hines-News,  ’Twin^  Falls.  Idaho. 

WANTED :  Wood  Heavy  Duty  Pony  '  , ,  m 

Autoplate,  23-9/16  cutoff.  .4376  plate.  '  POTENT!^  $50,000  advising  dl- 


Sl’RPLUS  EQUIPMENT? 

need  equipment? 

USE  E&P 

MACillNERY  COLUMNS 


Located:  BOSTON  HERALD  TRAV-  ,  Stata  ajre.  condition,  price  and  j  sector  willing  to  Ulw  a  ^^oe  « 

ITT  iro  availahlA.  Fr5*nlc  Mark.  VietAria.  Ppma  a  KTO^niJ  liberal  .  cnolC# 


Editor  &  publisher  for  M*y  9,  1959 


ELER.  ,  available.  Frank  Mack.  Victoria  Press  a  growing  litorm  weekly  in  cn^s 

Available:  On  or  about  Augnst  1st  i  Limited,  Victoria.  British  Cblumbia.  ® 

Priced:  For  quick  sale  or  lease  ! - -  I  “1^®?- *  Fublisner^ - - 

kiAT  D/^i  1  CD  \A/AKiTcr\  SA.LESMAN  cocperienced  in  iwlinc. 

MAT  ROLLER  NA/ANTED  layout,  copy,  chart  Area  IL  Addition 

PCM  QUllll  KilAKI  ACCOr'IATCC  WILL  PAY  CASH  for  dry  mat  roller,  to  staff,  salary  plus  bon\^  Send  do* 

DCIN  jrlULMAIN  ADoV.-'V-el A  I  Write  fully.  DuQuesne  Tlmee,  Duqueane.  tailed  Information  in  confidence  to  Box 

'  50  E.  42  St.  New  York  17  OXford  7-4590  Penna.  1923,  Editor  4  Publisher. 


_ HELP  WANTED _ 

_ Ditplay  Advertiting 

6-DAY  FLORIDA  P.  M.  seeks  local 
retail  account  representative.  Salary 
dependent  on  exi>erience.  Insurance 
benefits,  paid  vacation,  car  allowance. 
Write  details  to  Box  1931,  Eklitor  & 

^blisher, _ _  _  _  _ 

—ADVERTISING  MANAGiai— Promo¬ 
tion  minded  and  acquainted  with 
Bureau  of  Advertising  Material.  Sal¬ 
ary  and  bonus  arrangement.  Tribune, 

Bay  CSty,  Texas — Phone  Cl  5-46.39. _ 

EXPERIENCED  DISPLAY  Ad  Sales¬ 
man  wanted  for  17,000  Daily,  Chart 
Area  11.  Send  resume  and  salary  re¬ 
quirements  to  Box  2008,  Editor  &  Pub¬ 
lisher. 

IF  YOU’RE  YOUNa  iike  to  sell  and 
good  on  layout,  opportunity  awaits  you 
on  small-college-town  Illinois  daily.  Not 
less  than  $100  to  start.  Confidential. 
Now  open.  Box  2023,  Editor  &  Pub- 

lisher. _ 

PERMANENT  SPOT,  fast  growing  6- 
day  daily,  for  top  caliber  ad  salesman. 
Good  i>ay,  excellent  future.  Apply  fully 
prior  to  interview.  Roseville  Press- 
Tribune,  Roseville,  California. 

Wawtisu  :  Display  advertising  sales- 
man,  prefer  someone  with  experience, 
in  a  fast  growing  community  in  north¬ 
ern  Illinois.  Write,  giving  experience 
to  Thomas  E.  West,  Herald,  Morris, 
Illinois. 


h'flitnrial 


NEWS-CITY  EUIITOR  wanted  by  small 
daily  to  take  complete  charge  of  news 
room.  Five-day  operation.  Want  man 
with  country  Irackground,  fast  on  head¬ 
lines,  good  on  layout,  strong  on  local 
news.  Journal  -  Tribune.  Marysville, 
Ohio. 


FREE 

JOB  MARKET  letter,  with  list  of  avail¬ 
able  jobs  and  nationwide  employment 
conditions.  Bill  McKee  Birch  Personnel, 
59  E.  Madison.  Chicago,  Illinois. 
SPORTS  EDITOR  for  South  American 
EInglish-language  daily.  Must  know 
Spanish,  be  faat,  accurate,  mxUceup, 
minimum  4  years  experience  fast  daily 
staff.  Box  18.34,  Editor  &  Publisher. 
DESKMAN  for  South  American  Eng¬ 
lish-language  daily.  Must  be  bilingual, 
fast,  accurate,  know  makeup,  minimum 
4  years  experience  on  fast  staff.  Box 
1*3S.  Editor  &  Publisher. 

EbtTOk-iNi^'i'kUcT6R: — *8.600  T6 

START ;  Chart  Area  G  daily,  5,000 
circulation  bracket  seeks  combination 
editor- journalism  insti-uctor  to  head  up 
paper’s  ^itorial  staff  and  supervise 
local  University’s  journalism  student 
extern  program.  Masters  degree  neces¬ 
sary.  Must  have  solid  newspaper  back¬ 
ground  and  ability  to  build  and  direct 
strong  local  staff.  Box  1938,  Editor  & 

Publi^er. _ _  _ 

EDITORIAL  writer  —  man  to  write 
edtiorials  with  enough  experience  to 
run  editorial  page  on  mid-west  daily. 
Write  fully.  including  experience, 
background,  age,  and  political  lean¬ 
ing.  Box  1952,  Editor  &  Publisher. 
EXPERIENCED  REPORTER  for  gov¬ 
ernment  beat  medium-sized  Southern 
California  City.  Tell  all.  give  refer- 
ences.  Box  1927,  Editor  &  Publisher. 
MANAGING  EDITOR  for  Wilmington, 
North  Carolina  Morning  Star.  Staff  of 
14.  Congenial  working  conditions  and 
bOTefits.  Living  exi>enses  reasonable. 
Give  review  of  background,  salary  de¬ 
sired  and  possible  reporting  date  in 
first  letter.  Write  Executive  Editor, 
Box  840,  Wilmingrton.  North  Carolina 

CONNECTICUT  PUBLISHER  launch¬ 
ing  nearby  community  of  Trumbull. 
W'illing  to  pay  well  for  exp«‘rienccd 
editor.  Replies  confidential.  WRI’TE 
R.  M.  Diamond.  Stratford  News,  Conn. 

COUNTRY  EDITOR  WANTED:  Could 
use  elder  man  with  experience  desiring 
to  supplement  retirement  and  Social 
Security  income  or  a  beginner.  No 
mechanical  problems :  highly-rated  or¬ 
ganization.  Beautiful  New  Jersey  rural 
area  :  moderate  work  load,  some  in  ad¬ 
vertising  sales.  Send  references,  etc. 
Box  2004,  Editor  &  Publisher. 

general  reporter  with  at  least 
two  years  experience  for  medium-sized 
daily  in  Pi^mont  Virginia.  Prefer 
married  man  with  Southern  background 
who  wants  to  settle  down  in  pleasant 
college  town  with  cultural  advantages 
and  good  future.  Box  2012,  Editor  & 
Publisher. 


HELP  WANTED 

Editorial 


COPY  DESK 

Immediate  opening  for  experienced  man 
seeking  permanent  spot  excellent  work¬ 
ing  conditions  on  evening  newspaiwr 
located  in  Chart  Area  6. 

The  man  we  employ  must  be  alert, 
capable  of  fitting  into  fast  moving 
staff.  PleaS3  submit  particulars  includ¬ 
ing  salary  requirements.  Box  2003,  Ed¬ 
itor  &  Publisher. 

FAST  GROWING  New  York  suburban 
county  seat  weekly,  seeks  editor- 
reporter  with  more  talent  than  experi¬ 
ence.  Car  essential.  Send  one  page 
lette-  to  EMitor,  Rockland  Citizen.  78 
Maple  Ave.,  New  City  (Rockland  Coun¬ 
ty)  New  York. 

IMMEDIA’TE  OPENING  for  stxrrts  ed¬ 
itor.  Afternoon  daily,  8,000  circulation, 
desert  area.  If  interested,  send  resume, 
referencee.  samples  of  work.  Box  2018, 
Editor  &  Publisher. 

LARGE  MARYLAND  WEEKLY  needs 
all-round  newsman  capable  of  eventu¬ 
ally  assuming  many  of  editor’s  duties. 
Camera  know-how,  smaller  town  back¬ 
ground  desirable.  Excellent  future  in 
live-wire  organization.  Starting  salary 
commensurate  with  training  and  ex¬ 
perience.  Write  fully,  in  complete  con¬ 
fidence  to  Box  2005,  Editor  and  Pub¬ 
lisher. 

NEWS  EDITOR  with  experience,  for 
8,000  circulation  p.m.  daily,  California 
desert  area.  Box  2026,  Editor  &  Pub¬ 
lisher.  _ 

RHPOR’TER  for  large  ABC  weekly. 
T^ke  own  pictures.  Tell  all.  give  ref- 
CTences.  'Oie  J^ader,_  Wildwood,  N,  J. 

YOUNG  NEWSMAN  with  camera 
know-how  for  live  resort-city  daily. 
Features,  editing,  reporting.  Imagina¬ 
tion,  enthusiasm  count.  Send  samples. 
William  Roesgen,  Burlington  (Ver¬ 
mont)  News. 

W’E  NEED  another  experienced  do  any¬ 
thing  reporter  who  can  cover  any  beat, 
write  clean  bright  copy.  Journeyman 
pay.  Write  Mason  Taylor.  Utica  Daily 
Press.  New  York. _ 


SPORTS  EDITOR  for  five  day  after¬ 
noon  city  20,000  Chart  Area  -3.  Need 
car.  Complete  details  Box  2035,  Editor 
&  Publisher. 


REPORTER  with  some  experience  by 
morning  daily  in  Chart  Area  4.  Give 
expected  salary.  Box  2015,  Editor  & 
Publisher. 

REPOR’TER-PHO’TOGRAPHER,  male 
or  female.  June  “J”  grad  or  some  ex¬ 
perience.  take  over  bureau  slot  in  small 
New  England  city  for  state  daily.  Not 
a  glamour  spot  or  high-salary  bracket 
but  excellent  post  for  building  exi>eri- 
ence.  MUST  have  car.  camera,  be 
single,  aggressive,  self-reliant  and  iier- 
sonable.  Picture  commissions  and  sal¬ 
ary  will  earn  minimum  of  $70  weekly. 
Box  2632,  Editor  &  Publisher. 


Fref  Lance 


FREE  LANCERS !  Sell  your  photos  to 
the  huge  house  organ  market.  4,000 
company  magazines  buy.  Payment  from 
$10  to  $100  for  single  pictures  and  cap¬ 
tions.  Frw  information.  Gebhie  Press 
Pictures,  151  W.  4Sth,  N.Y.C. 


Mechanical 


PRINTER-FOREMAN 

All-around  newspaper  printer  with 
supervisory  experience  Interested  in 
broadening  vocational  capacity  to  in¬ 
clude  all  newspaper  production  depa-d- 
ments.  Permanent  position  for  execu¬ 
tive  type  printer  whose  character  and 
ability  permit  advancement  to  key  po¬ 
sition.  Must  be  capable  of  selecting  and 
training  men.  Must  be  able  to  learn 
as  well  as  instruct.  Unquestioned  al¬ 
legiance  to  management  absolutely  re¬ 
quired.  In  emergencies  must  be  able 
to  pinch  hit,  but  in  main  duties  will 
be  suggesting  improved  systems  in 
printing,  assisting  in  introduction  of 
new  and  practical  printing  equipment, 
and  training  young  men.  Reasonable 
amount  of  traveling  required.  Position 
is  on  West  Coast.  In  replying  write 
fully  of  experience  and  give  names 
of  previous  employers.  Replies  held  in 
confidence.  Box  1803,  Editor  &  Pub¬ 
lisher. 


_ HELP  WANTED _ 

_ Mechanical _ 

UNIQUE  DAILY  publication  has  sev-  | 
eral  opportunitiee  available  on  its  me-  ’ 
chanical  production  staff.  These  jobs 
are  not  short  cuts  to  vice  pre»dencies,  | 
but  require  ambition,  tenacity,  and 
plain  hard  work.  They  will  embrace  all 
phases  of  daily  newspaper  operations 
including  all  departments,  admini^ra- 
tion,  labor  relations  and  negotiations. 
We  prefer  men  with  college  who  have 
had  some  practical  experience  working 
at  the  trade.  We  can  offer  a  career 
in  newspaper  production  that  is  re¬ 
warding  in  all  respects.  Please  send 
a  complete  resume  including  salary  re¬ 
quirements  to  Box  1900,  Editor  &  Pub¬ 
lisher. 


INSTRUCTION 

CAassified  Advertising 


NOW — it’s  up  to  3  US  newspapers  that 
have  enrolled  .students  in  the  20  lesson 
Howard  Parish  Course  in  Classified 
Advertising! 


One  big  reason  it’s  a  smart  plan  for 
newspapers  .  .  .  their  salespeople  get 
top  notch  training  AT  HOME  and  ON 
THEIR  OWN  TIME.  The  salespeople 
go  for  it,  because  it  helps  them  do  a 
better  job  and  makes  them  worth  more 
to  their  newspapers. 


If  you’ve  been  putting  off  enrolling 
your  Classified  people  in  this  course 
that  gets  more  linage  and  revenue  .  .  . 
now’s  a  good  time  to  quit  being  a 
"putter-offer”!  Write  or  phone  us  their 
name.s  ...  or  if  you’d  rather,  we’ll 
send  descriptive  brochure  and  regular 
enrollment  forms.  ’The  tab  is  just  66 
bucks  apiece,  and  when  your  people 
have  finished  the  course,  if  you  don’t 
feel  it  was  one  of  the  best  invest¬ 
ments  of  the  year — let  us  know,  and 
we’ll  send  you  a  bushel  of  fresh  Florida 
oranges ! 

Do  yourself  a  favor.  Check  this  im¬ 
portant  news  paper  executive’s  aid  to¬ 
day. 


.«;(7HOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIA’TES,  INCXIRPORATED 


Classified  Advertising  Development 
Services  For  Newspapers  Since  1938 

2900  N.W.  79th  St.,  Miami  47,  Florida 
PLaza  4-5591 


_ lAnntrpe  School _ 

OHIO  LINOTYPE  SCHOOL 
LOGAN.  OHIO 

Lintoype,  Intertype  Instruction 
Free  Information 


HELP  WANTED 

Mechanical 


’TAPECO" 

TBLETYPESETTER  OPER.VTOR 
PLACEMENT  SERVICE  .  .  .  NO  FBE 
’Top  pay  for  qualified  operators 

All  areas .  Write  fully. 

P.O.  Box  10789,  St.  Petersburg  33,  Fli. 

AD-JOB  COMPOSITOR  to  work  into 
position  of  foreman,  4:30  P.M. -12:19 
A.M.  shift  in  multi-weekly-job  shov 
operation ;  pleasant  town  of  7,504, 
Chart  Area  2.  $90.00  for  374  hours  to 
start;  fringe  benefits.  Write  fulij, 
Star-Democrat.  Easton,  Maryland. 


Promotion — Fublic  Relationi 


PROMOTION  MANAGER 
Promotion  manager  who  has  proved 
himself  sought  by  daily-Sunday  combi- 
nation.  Must  be  aggressive  with  nx- 
oessful  record.  Excellent  growth  op¬ 
portunity.  If  qualified  please  write  ta 
fully  about  yourself.  It  will  be  held 
in  strict  confidence.  Box  1612,  Editor 
A  Publisher. 


YOUNG  MAN 

WITH  A  LONG  WAY  TO  GO 

Unusual  opportunity  to  move  ahead  fwt 
with  firm  doing  a  unique  job  in  indus¬ 
trial  communications. 

Frank  Associates 
Box  637 

’Tujunga,  California 

PROMO’nON'WRITER’  FOR 
NEW  ENGLAND  DAILY 

Young  man  or  wtwnan  with  advertisint 
and  promotion  copy  writing  experience 
interested  in  an  excellent  opportunity 
in  a  busy  newspaper  Promotion  D^urt- 
ment.  Knowledge  of  new.spaper  layout 
and  production  procedures  helpful. 
Write  complete  details  on  education, 
experience,  salary  requirements,  etc.. 
giving  references  in  first  letter.  Boi 
2090,  Editor  &  Publisher. 

MANAGER,  Chamber  of  Commerce. 
Advertising,  public  or  Industrial  reli" 
tions  experience  preferred.  $6,000  ranje 
plus  expenses.  Apply:  Robert  Gileon, 
105  West  Main,  Napoleon.  Ohio. 


SlTUA'nONS  WANTED 

_ Adminixtrative 

MANAGEMENT  challenge  wanted- 
live-wire  profit  producer,  leader,  lolid 
citizen,  under  60.  wants  opportunity 
use  ability,  25  years  exi>erience  all 
phases  large,  small  dailies  to  fullest, 
build  property  on  sound  foundatitm. 
develop  more  advertising,  extend  eip 
eolation.  Present  key  yxysition  secure: 
will  move  where  ow-ner  offers  greater 
chance  contribute,  reward  accomplish¬ 
ment.  Our  client  will  secure  sizeable 
increased  earnings  for  you  in  return 
for  compensation  around  $2.5.000.  In¬ 
vestigate!  James  A.  Stewart  Company. 
Advertising,  Rosslyn  Ro.ad.  Carnegie. 
Pennsylvania. 
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SITliATlONS  WAiNTED 


Administrative 


NEWSPAPER  CONTROLLER,  smy 
coununt  desires  advancement.  6  years 
cost  control,  financial  and  analytical 
statement,  business  office  pracedures, 
ABC  records,  Coliese  graduate,  family, 
age  30.  Chart  Areas  1,  2.  Box  1&20, 
Editor  _&  Publisher^ _  _ 

aggressive  manager,  larger 
weekly,  seeking  change,  upper  mid¬ 
west.  Over  25  years  experience  man¬ 
ager,  busin'sss  manager,  editorial,  ads, 
circulation,  office  supplies.  Congenial, 
responsible,  hard  working  leader.  Ex¬ 
cellent  record,  references.  Knowledge 
all  equipment.  Might  consider  respon¬ 
sible  2d  spot,  or  small  daily.  Invest  if 
desired.  Box  1909,  Eiditor  &  Publisher, 

EXBCLTIVE  EDITOR 
Nsws  executive  on  one  of  America’s 
most  distinguished  newspapers,  in  400,- 
000  class,  desires  top  e^torial  S|)ot  on 
quality  daily.  Sound  administrator, 
knows  news,  outstanding  record.  .Age 
35,  family,  AB,  SDX.  Box  2030,  Editor 
t  Publisher. _ 

EXPERIENCED  manager  wants  man¬ 
agement  of  small  daily  or  good  weekly. 
Southwest  preferred.  Any  location  con¬ 
sidered.  Knows  newspaper  from  front 
thru  back.  Box  769,  Yuma,  Arizona. 


Artists-Cartoonists 


EXPERIENCED  Editorial  Cartoonist 
seeks  position  on  daily.  A-1  ideas  ef¬ 
fectively  expressed.  For  samples,  etc. 
Box  1921,  ^itor  &  Publisher, 


Correspondents 


INDIAN  DIPLOMATIC  and  political 
correspondent.  Nine  years  in  the  U.  S. 
after  extensive  Asian  experience,  now 
representing  English  daily  in  India. 
Available  for  special  articles  to  Ameri¬ 
can  pres.s.  Box  1936,  Editor  &  Pub¬ 
lisher. 


SlTUATlOtNS  WANTED 

Display  Advertising 


C.irrulation 


CIRCULATION  MANAGER  now  em- 
ployxl  on  15,000  daily  and  Sunday. 
Would  like  the  chance  to  move  up 
with  a  larger  operation.  Family  man 
with  20  years  experience  on  large 
combination  newspaper.  Well  versed 
in  A.B.C.  rules,  little  merchants  plan 
ny  specialty.  The  best  of  references 
furnished. _^x 1.910,  Editor  &  Fhiblisher. 
CIRCULATION  MANAGER  smaH 
toi^em  daily  desires  change.  Home 
delivery  and  promotion  specialist.  2,000 
increase  in  past  nine  noonths.  Write 
Box  2007,  Editor  &  Publisher. 


ADVER'nSING  MANAGER  —  Spe¬ 
cialty  Sales.  Producer,  creative  versa¬ 
tile.  thoroughly  grounded,  excellent 
record  and  references.  Box  1913,  Edi¬ 
tor  &  Publisher. _  _ 

DIVERSIFIED!  DEPENDABLE! 

Selling,  buying  and  organizing  expe¬ 
riences  have  groomed  this  man  for 
your  top  ad  post.  Presently  advertising 
manager  of  retail  chain  (past  4  years) 
— Newspaper  sales  and  promotion  9 
years  prior  on  3C  and  90  thousand 
circulation  dailies.  Family  man,  34, 
seeking  permanent  manager  post  on 
aggressive  medium  daily  with  opix>r- 
tunity  to  invest  and/or  share  in  prof-  | 
its.  College,  “Operation  Step-Up"  pio-  j 
neer,  documented  ability,  references.  : 
Chart  Areas  10.  11,  12.  P,  O.  Box  > 
5181,  Detroit  35,  Michigan. 


EXPERIENCED  DISPLAY  SALE.S-  : 
MAN-MANAGER,  good  on  layout  and 
copy  with  con.sistent  increase  in  linage  . 
each  year.  Metropolitan  and  small  daily  I 
experience.  Desire  position  with  future. 
Replies  strictly  confidential.  Box  1925,  I 
Mitor  &  Publisher.  _  I 

ADVERTISING  SALESMAN.  10  years,  ! 
broad  experience.  Creative.  Newspaper,  I 
merchants,  shoppers.  Want  action,  | 
travel.  Box  2025,  Editor  &  Publisher.  ! 

LIVEWIRE  YOUNG  ADVER'nSING  : 

SALESMAN 

AVAILABLE  June  15th.  3  years  expe¬ 
rience  with  Ohio  daily  of  1.5.000.  Di-  , 
versified  talents,  strong  on  layout  ter¬ 
rific  imagination.  Florida  or  West  pre¬ 
ferred.  25  years  old.  family,  vet.  col¬ 
lege  graduate.  Write  to  A.  J.  Hoiles. 
Mount  Union  Station,  P.  O.  861,  Alii-  ' 
ance,  Ohio.  _ 

SALESMAN-PRODUCER  currently  on 
management  side  seeks  progressive  pa¬ 
per  as  dfl  salesman,  assistant  or  man¬ 
ager.  Experience  with  large  dailies,  all 
phases  of  display.  Family  man  willing 
to  relocate.  Resume  and  references 
upon  your  invitation.  Box  2024.  Editor 
A  Publisher. 


CIRCULA'nON  MANAGER  now  em¬ 
ployed  on  ABC  daily,  experienced  in  all 
P‘'*’“,  effectively  versed  in  circulation 
procmures;  skill^  in  designing  and  ex¬ 
ecution  of  carrier-salesmen  and  public 
P™motion8.  seeks  opportunity  with  pro- 
ki^ive  organization.  Box  2009,  Ekiitor 
>nd  Publisher. 


(.lassjfied  Advertising 


C^SSIFIED  MANAGER  —  wishes  to 
relocate  Chart  Area  2,  10  years  experi¬ 
ence.  Best  references.  Box  2037,  Edi¬ 
tor  &  Publisher. 


Display  Advertising 


Editorial 


ADVERTISING  MANAGER 

„  14  Years  ELxperience 
ADVERTISING— -RESEARCH 
PROMOTION 
Now  with 

Pacific  Northwest  Metroiwlitan 
Proven  record  of  achievement, 
nave  permanently  increased 
aaasifirations  up  to  26%  in  less 
I  mr,  ,  months. 

*  make  money  for  you  I 

■“Perienced  in  most  circulation 
•roups.  Young  family  man.  College, 
Pre»nt  income  JIO.OOO.  Would 
consider  a  small  papw  with  oppor- 
roroty  to  invest.  Prefer  California. 
“OX  1741,  Eklitor  &  Publisher. 


ADVERTOING  director  with  20 
^  experience  in  production — 
P^tion-^e,  on  two  metropolitan 
linn  challenging  long-term  aa- 

mment  with  commensurate  earnings. 

to  sell  top  accounts  in 
owyetltive  market  and  inspire  best 
■j  ’’’'’A-  Editor  A  Pub- 
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♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent 
personnel  coast-to-coast  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEADLINE  PERSONNEL  (Agenev) 

6  E.  46  St.,  New  York.  OX  ford  7-67^ 
RCTORTER-PHOTOGRAPHER  highly 
skilled  with  camera,  capable  of  making 
rough  layouts  and  specialty  type.  Know 
color  for  publication.  Elxperience  with 
editors  of  local  and  national  publica¬ 
tions.  Family  man,  vet.  Chart  Areas 
4.  9,  12.  Seeking  growth  opportunity. 

Bot  1745.  Editor  ft  Publisher. _ 

REPORTER.  B.S.J.,  desires  reporter- 
feature  writer  position  on  Mid-West 
dally.  Magazine  and  newspaper  expe¬ 
rience.  Box  1720,  Eklitor  ft  Publisher. 
.SEASON  liu  jet-age  journalist  seeks 
desk  job.  Fast  orbit  every  workday : 
minimum  of  mental  flameouts.  ^x 
1737.  Editor  ft  Publisher _ 

TOP  NEWSMAN  six  years  experience 
medium  dailies.  Features.  Box  1740. 
Elditor  ft  Publisher. 

EDITORIAL  WRITER 

Journalism  professor,  experienced 
newsman,  available  June  1-September 
1.  Box  1829.  Editor  ft  Publisher. 
JUNE  '59  GRAD.  No  journalism  but 
plenty  of  writing.  Eager  and  able  to 
learn  journalism  from  the  bottom  up. 
Area  unimportant.  Quin  Wilson.  Box 
2114.  Brown  University,  Providence  12, 

^ode  Island. _ _  _  _ 

AGGRESSIVE  young  man  seeks  posi¬ 
tion  as  reporter  on  paper  of  10-25.000 
circulation.  Writes  sharp  copy.  Clear 
thinker,  hard  worker.  Will  relocate 
anywhere.  Box  1950,  Editor  ft  Pub- 
li8her._ _ 

BUILDING— HOME  PAGE  EDITOR 
Guarantee  lively  coverage  of  local  ac¬ 
tivities  among  homeowners  and  mer¬ 
chants  who  supply  their  better  living 
interests.  Background  includes  5  years 
with  dailies  and  4  years  with  national 
building  magazine.  Handle  camera. 
Have  good  references.  Box  1939,  Edi- 
ft  Publisher. 


SITUATIONS  WANTED 

Editorial _ 


SITUATIONS  WANTEU 

Editorial _ 


EDITOR — Practical,  working  experi¬ 
ence  all  departments  (U.  S.  and  for¬ 
eign  newspapers)  past  16  years;  age 
36,  married,  seeks  permanent  berth 
Atlantic  sealxyard  or  mid-south.  Write 

Box  1926,  Editor  ft  Publisher. _ 

CITY  EDITOR  —  13,000  ~  Midwestern 
^ly.  wants  similar  position  larger 
afternoon  daily.  Vet,  4%  years  on 
desk,  familiar  all  phases  newsroom. 
Box  1911,  Eiditor  ft  Publisher. _ 


COMPeTEINT  young  reporter,  25,  fea¬ 
ture  writer  for  foreign  news  agency, 
editor  of  weekly,  vet,  BA,  Box  1912, 

Editor  ft  Publisher.  _  _ 

DEJSKMAN  -  Retrarter,  well  -  rounded 
small  daily  experience,  want  larger — 
27.  J-grad,  single,  go  anywhere.  Box 

1908.  Eiditor  ft  Publisher. _ 

EX-NEWSP.APEatMAN.  novv  in  execu¬ 
tive  public  relations  job,  will  consider 
spare-time  editing,  writing  assignment 
on  small  newspaper,  trade  paper,  New 
York  City  or  Long  Island.  Box  1949, 

Eiditor  &  Publisher. _ _ 

REPORTING  or  feature-writing  job  on 
daily  anywhere  U.  S.  wanted  by  young 
woman  writer.  Box  1928,  Eiditor  ft 

publisher. _ _ 

GENERAL  REPORTER-REnVRITE : 
prize-winning,  tight-writing  warm 
craftsman — expert  government,  health, 
welfare — seeks  berth  Chart  Areas  1.  2. 
J-trained.  feature-polished,  legally  apt, 
covers  business  to  medical-science. 
Standards,  team,  community  tor  child 
outweigh  circulation.  Box  1943,  Editor 
ft  Publisher. 


NEW  YORK  (TTY 

Woman  reporter.  26,  now  on  500,000 
daily.  Four  years  experience  city  room, 
features,  women’s  department,  radio 
and  publicity.  Master’s  degree  journal¬ 
ism.  Worldwide  travel,  foreign  lan¬ 
guages.  Eiditorial  or  related  fields.  In 
New  York  May  18  through  23.  Box 
1929,  EMitor  ft  Publisher. _ 

SPORTS  EDITOR 

Do  you  want  the  best  sports  page 
$1.)0  will  buy  ? 

.  .  .  Sharp  makeup  .  .  . 

...  Colorful  features  .  .  . 

...  Hard-hitting  column  .  .  . 

.  .  .  Accurate  reporting  .  .  . 

.  .  .  Radio-TV  experience  .  .  . 
Veteran  sports  editor,  37,  now  em- 
i  ployed,  offers  all  this  and  more. 

I  Will  relocate  anywhere,  if  job  offers 
real  challenge  and  opportunity.  10  years 
I  experience,  car,  camera,  top  refer¬ 
ences. 

_ Box  1948,  Eiditor  ft  Publisher.^ 

YOUNG  REPORTER,  college  ed-in- 
chief,  cartoonist.  Location  unimpor¬ 
tant.  Ready  early  June.  Richard  Howe, 
Tufts  University  53,  Mass. 


PRIZEWINNING  reporter  now  cover¬ 
ing  top  stories  Southern  daily  (2lW.00l> 
circulation)  seeks  poet  U.  S.  Aeit's- 
World  Report.  Returned  to  newswork 
determined  to  »Uy  1%  yeai-s  ago  alter 
public  relations  hiatus  (4  years)  cul¬ 
minated  as  special  assistant  to  presi¬ 
dent  of  billion  dollar  company.  35.  B. 
A.  Law  School.  Box  2020,  Eklitor  ft 
Publisher.  _  _ 

PRESENT  AS  WELL  AS  FUTURE  in 
writing  post  wanted  by  young  new.s- 
paperman,  two  and  a  half  years  me¬ 
dium  and  small  daily  experience. 
Dailies,  Public  Rrfations  and  industrial 
journalism  considered.  Box  2034,  Editor 

ft  Pub^sher. _ 

NEWS  EDITOR,  wire  editor,  desk- 
man.  capable,  sober,  steady,  employed. 
Seeks  change.  Box  2006,  Editor  &  Pub¬ 
lisher.  _ 

MANAGING  EDITOR 
ST.ATE  EDITOR  on  metropolitan  East¬ 
ern  daily  desiree  to  move  up  to  Man¬ 
aging  Editor  post  on  medium  daily. 
Ten  years  varied  experience,  strong  on 
local  news,  b^t  references.  35.  AB. 

Box  2029.  Eiditor  ft  Publisher. _ 

3  YEARS  DAILY  SPORTS,  news,  f^ 
ture,  desk  work  set  me  for  sports- 
heavy  all-around  job.  Box  2027,  Editor 
ft  Publisher. 

YOUNG  WORKING  ED^OR  of  a 
first-class  comiietitive  Midweat  daily 
available  for  news  editorship  small  city 
over  15,000  anywhere  in  the  U.  S, 
Record  of  aggressive  staff  leadership, 
thorough,  imaginative  news  coverage, 
^Id  on  local  emphasis,  clean  format, 
photo  appeal,  but  perfectly  willing  to 
produce  the  kind  of  paper  yeur  com¬ 
munity  wants.  Family.  New  England 
background.  Box  2033,  Eiditor  ft  Pub¬ 
lisher. 


_ Instructors 

32-YEAR-OLD  seeks  career  in  teach¬ 
ing  journalism.  A.B.,  M.S.,  10  yf*rs 
experience.  New.s-gathering,  _  editing, 
concentration  in  editorial-writing.  Box 
1940.  Editor  ft  Publisher. 


Mechanical 


TEJLETYPElSEnTEIR  —  The  only  an 
swer  to  new  high  speed  hot  and  cold 
type  machinery.  11  years  experience 
all  phases;  mechanical,  managerial, 
personnel  training,  systems  plannine 
and  control,  interdepartment  coord!-. 
nation.  Age  36.  Background:  College, 
electronics,  communications.  Will  at¬ 
tend  convention.  Reply  stricteat  con¬ 
fidence  to  Box  1636,  Eiditor  ft  Puh. 
Usher. 

PRODUCTION  MANAGEMENT  STAFF 
— young,  ambitious  man  familiar  with 
newer  processes  and  procedures,  B.3. 
in  Printing,  journeyman  printer,  avail¬ 
able  September  1st.  Box  1821,  Eldito* 
ft  Publisher. 


HUSBAND.  WIFE,  both  22.  seek  chal¬ 
lenging  daily  newspaper  jobs  anywhere. 
HE:  (jollege  news  and  feature  writer 
for  The  New  York  Times;  editor-in- 

I  chief  of  semi-weekly  college  newspai>er  ; 

I  B.A.  Journalism. 

:  SHE:  Assistant  editor,  award-winning 
New  York  City  weekly ;  staff  writer. 

I  national  trade  magazine;  B.A.  Journal¬ 
ism.  Bo.x  2038,  l^itor  ft  Publisher. 


EDITOR,  30.  vet,  B.S.,  M.S.J.,  mar¬ 
ried,  children,  6  years’  experience,  seeks 
similar  or  other  editorial  post  on  60.000 
up.  References  will  testify  to  ability, 
etc.  Box  2001,  Eklitor  ft  Publisher. 

DENVER,  COLORADO 

ART  PRODUCTION 

EDITORIAL 

ADVEaiTISING 
Four  years  experience,  publishing  and 
allied  fields,  three  years  college.  Fe¬ 
male,  age  28.  Available  June  15.  Min¬ 
imum  salary  $110.  Resume  sent  upon 
request._  Box  2014,  Eklitor  ft  Publisher. 
CITY  EIDITOR,  Wire  editor  seeks  Man¬ 
aging  Editor.  News  Editor  medium  size 
daily  Chart  Areas  1,  2.  3.  or  6.  Strong 
'  on  localizing  news,  makeup,  training 
,  staff.  Metropolitan  and  community  ex¬ 
perience  all  desks,  all  beats.  In  30s. 

!  Box  2017.  Eklitor  ft  Publisher. 


REPORTER 

Box  2036,  Eklitor  ft  Publisher. 


I  COMPOSING  COSTS  HIGH?  Thinking 
'  of  new  processes?  Do  you  need  serv¬ 
ices  of  a  proven  cost  cutter  ?  Foreman 
or  production  manager.  Box  1947,  Edi¬ 
tor  ft  Publisher. 

MECHANICAL  SUPERINTENDENT, 
experienced  large  and  small  plants, 
cost  conscious,  production  minded.  Fa¬ 
miliar  new  processes,  color.  Box  1914, 
Mitor  ft  Publisher. 

I  FOREM.AN  available  June  1,  know 
composing  room  production  and  how 
to  handle  men  or  would  accept  makeup 
or  ad  markup  job  with  future.  Box 
2021,  Eklitor  ft  Publisher. 


_ Photography 

PHOTOGR.APHEai— 25.  single,  vet,  3>i 
years  press  photography.  Clippings 
and  resume  furnished  upon  request. 
Have  equipment.  Will  relocate.  Box 
2031,  Editor  ft  Publisher. 


Need  a  Photographer? 

The  National  Press  Photographers  As¬ 
soc.  Job  Placement  Bureau,  as  a  serv¬ 
ice  to  its  members  and  to  prospective 
employers  maintains  a  CONFIDEIN- 
TIAL  list  of  News  Photographers 
I  available.  Still-TV,  E’ilm-News  reel, 
i  Most  with  own  equipment.  No  Fees 
Write,  wire  or  telephone. 

Gerald  A.  C3arke 

4524  Towle  Avenue.  Hammond.  Indiana 
Telephone  WEJstmore  1-2906 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  Trent 


By  Robert  U.  Brown 

Guess  we  started  something! 

First  conclusion  from  a  smat¬ 
tering  of  replies  to  last  week’s 
column  (South  and  Far  West 
not  yet  heard  from)  is  that  a 
newspaper’s  front  page  name¬ 
plate  (or  whatever  you  want  to 
call  it  temporarily)  has  differ¬ 
ent  names  in  different  places. 
The  name  you  use  or  advocate 
using  is  the  one  they  happened 
to  use  on  the  newspaper  you 
work  on  or  the  paper  you  firet 
worked  for. 

“Logo”  or  “logotype”  hasn’t 
received  any  affirmative  votes 
(except  ours)  although  it  hasn’t 
been  voted  down  either. 

The  term  “flag”  seems  to  be 
the  most  popular  at  this  writing. 


papers,  sent  us  an  illustration 
from  the  history,  “The  Sun- 
papers  of  Baltimore,”  written 
by  Gerald  W.  Johnson,  Frank 
R.  Kent,  H.  L.  Mencken  and 
Hamilton  Owens  in  1937.  It  con¬ 
tains  11  samples  of  the  Sun’s 
front  page  nameplate  from  1893 
to  1937  and  was  captioned  “The 
evolution  of  the  Sun’s  flagstaff 
and  vignette.”  Mr.  Vitek  con¬ 
cludes  “apparently  ‘vignette’ 
describes  only  the  drawing  be¬ 
tween  the  words  ‘The’  and  ‘Sun’, 
but  ‘flagstaff’  would  then  de¬ 
scribe  the  nameplate  itself.” 

A  logical  conclusion  is  that 
“flag”  might  be  a  contraction 
of  the  original  name,  “flagstaff.” 


“Although  ‘logotype’  is  proper 
usage  for  the  front  page  name¬ 
plate  or  title  of  a  newspaper  I 
believe  that  another  term  for 
it  is  the  ‘flag,’  ”  says  George  Le¬ 
vine,  cartoon  panel  gag  writer 
for  General  Features’  “Senator 
Caucus.” 

Dick  Sarge  of  Lancaster,  Pa., 
says  “the  tei-m  I’ve  always  used 
is  ‘flag.’  ” 

Jim  Patterson,  director  of 
publicity  for  West  Virginia 
Wesleyan  College,  says  the 
papers  he  is  most  familiar  with 
use  the  term  “flag.” 

William  E.  Miller,  news  editor 
of  the  Johnson  County  Demo¬ 
crat,  Olathe,  Kansas,  .says  “it 
is  difficult  to  believe  that  some 
of  the  old  pros  would  confuse 
the  masthead  with  whatever  the 
correct  term  for  the  front  page 
nameplate  is. ...  I  too  sometimes 
shudder  when  one  of  the  printers 
wants  to  put  the  masthead  on 
page  1.  ...  I  have  always  been 
under  the  impression  that  the 
identifying  line  on  page  1  should 
be  called  the  ‘flag.’  In  fact,  I’ve 
never  heard  anything  else.” 


Just  to  make  things  more 
difficult  William  Wilcox,  Jr., 
makeup  editor  of  the  Syracuse 
(N.  Y.)  Her  aid- Journal,  says 
some  of  the  oldtime  printers  up 
there  refer  to  the  masthead  (on 
editorial  page,  etc.)  as  the 
“flag.”  But  he  also  says  “the 
big  front  page  heading  is  often 
called  the  vignette  on  this  paper 
and  has  been  for  years  although 
I’m  not  quite  sure  the  dictionary 
definition  of  ‘vignette’  supports 
this.  When  we  carry  a  small 
banner  at  the  top  of  page  one 
it  is  referred  to  as  ‘over  the  vi¬ 
gnette*  or  as  ‘over  the  roof.’  ” 
Clement  G.  Vitek,  chief  librar¬ 
ian  for  the  Baltimore  Sun- 
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‘What's  the  matter  with  taking  us  on  a  trip  to  outer  space?" 


To  add  more  grist  to  the 
argument  David  E.  Peugeot, 
promotion  editor  of  the  Buffalo 
Evening  Neivs  writes:  “We  have 
always  regarded  the  masthead 
as  the  title  at  the  top  of  the 
editorial  page,  and  we  always 
have  referred  to  the  paper’s 
name  as  it  appears  at  the  top  of 
page  one  as  the  ‘signature  cut.’ 
We  abbreviate  this  when  using 
the  reproduction  of  it  in  adver¬ 
tisements  by  directing  our  com¬ 
posing  room  to  use  the  ‘Sig  Cut.’ 

.  .  .  Even  ‘Sig’  is  ample.” 

And  Jack  B.  Rabiner,  adver¬ 
tising  manager  of  The  Berkshire 
Eagle  in  Pittsfield,  Mass.,  asks 
if  “there  is  anything  wrong  with 
the  word  ‘Banner’  for  the  front 
page  nameplate.  It  is  usually 
placed  at  the  top  of  the  fii'st 
page,  an  advanced  position  head¬ 
ing  the  parade  of  news,  adver¬ 
tisements,  features  and  what 
have  you.” 

That  might  be  the  answer  if 
“banner”  were  not  used  inter¬ 
changeably  with  “streamer”  in 
many  plants  denoting  an  eight- 
column  headline. 

“Flagstaff,”  “flag,”  and  “sig¬ 
nature  cut”  (or  its  contraction 
“sig.  cut”)  seem  to  be  the  logi¬ 
cal  choices  so  far.  And  we’ll 
selfishly  keep  “logotype”  or 
“logo”  in  the  mnning  until  the 
final  vote. 

We’re  more  confused  than 
ever  and  assume  our  readers 
are  also. 


Photogs  Welcome 

Rapid  City,  S.  Dak. 

The  South  Dakota  Highway 
Commission  has  approved  use  of 
$5,000  in  highway  publicity  di¬ 
vision  funds  for  supporting  the 
National  Press  Photographers 
Association  convention  here  in 
1960. 


Typo  Union  Pact 
Ends  Suspension 

Cex)ar  Falls,  Iowa 
The  Cedar  Falls,  Daily  Rec¬ 
ord,  which  suspended  April  24 
after  part  of  its  production 
force  walked  out,  resumed  pub¬ 
lishing  May  4  as  a  five-day-a- 
week  paper. 

Publisher  William  V.  An¬ 
thony  said  an  agreement  had 
been  reached  with  the  Typo¬ 
graphical  Union  which  had  been 
on  strike  for  a  year.  Six  workers 
had  joined  the  picket  lines 
April  24. 


400  Miles  of  Foil 

Chicago 

A  sample  of  aluminum  foil 
400  miles  in  length  will  be  cut 
into  page-size  samples  and  dis¬ 
tributed  to  Chicago  Sunday 
Tribune  readers  on  Mother’s 
Day,  May  10.  The  Alcoa  Wrap 
foil  is  being  fed  in  a  continuous 
web  through  the  presses. 


Missouri  Senate’s 
Strike  Probe  Off 

St.  Louis 

A  Missouri  Senate  committee’s 
investigation  of  the  guild  strike 
which  has  closed  the  St.  Louis 
Globe-Democrat  since  Feb.  21 
was  called  off,  without  date,  this 
week. 

Senator  Michael  Kinney, 
chairman,  .said  the  Newspaper 
Guild  had  declined  to  send  wit¬ 
nesses  and  the  Attorney  General 
had  ruled  that  the  committee 
lacked  subpoena  powers. 

The  Guild  announced  it  had 
delayed  a  decision  on  whether 
to  establish  a  morning  news¬ 
paper  here. 

• 

Reps  Mei^e 

Henry  DeClerque,  Inc.,  and 
Shannon  &  Associates,  Inc.,  pub¬ 
lishers  representatives,  have 
merged  their  Canadian  interests 
under  the  name  of  DeClerque- 
Shannon,  Canadian  Division  of 
Shannon  &  Associates,  Inc. 


ALLEN  KANDER 

NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 
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Is  the  U.S.  buying  socialism  on  the  installment  plan? 


Ili'  re’s  clear  evidence  that  socialism  is  being  sold  to 
Ai»>ericans  on  time. 

So-called  “puhlic  |to\ver  "  has  already  put  1  .5th  of 
th<'  country's  electric  generating  capacity  into  the  fed- 
er.'i  government's  hands.  And  the  taxpayers  have 
fooo'd  the  hill  —  to  a  total  of  .So.AOO.t )()().( )()(). 

'hit  this  is  only  a  down  payment  according  to  the 
plii ’s  of  the  lohhyists  for  federal  government  "|ml)lic 
p<  r."  They  are  pressing  for  an  ndditionnl  .S l').'"").- 
(1(1  (>()()— almost  twice  as  much  more. 


AtuI  from  any  economic  point  of  view,  this  multi- 
hillion-dollar  sjiending  is  unnecessary,  hor  the  coun¬ 
try's  humireds  of  iudependenl  electric  light  and  power 
com|)anies  are  ready  to  provide  amply  for  America  s 
growing  power  needs— and  uillioiil  depending  on  taxes. 

Federal  “puhlic  jiower  "  can  go  on  spending  and 
spending  largely  hecause  people  don  t  realize  they  re 
pay  ing  for  it  —  and  don't  see  the  socialistic  implications. 

Hut  it  can  he  stoppeil  — hy  informed  and  under¬ 
standing  people.  Will  you  help  spread  the  word? 


America’s  Independent  Electric  Light  and  Power  Companies 

Company  names  on  request  through  this  marjazine 


Print  •  in  U.S.A. 


Mr.  James  Robb  . . . 

Director, 

United  Steel  W  orkers 
of  America,  District  30 


“I  Like  The 
TIMES 

because 

(It)  “Exemplifies  the  Tradition 
of  a  Free  Press’’ 


“I  like  to  read  the  editorials  in  the  Indianapolis  Times. 
While  I  may  not  always  agree  with  what  they  say,  I 
must  admit  they  usually  are  well  thought  out  conclu¬ 
sions.  To  me,  The  Indianapolis  Times  exemplifies  the 
true  tradition  of  the  free  press  of  .America.  It  is  not  a 
one-party  newspaper,  it  encourages  free  expression  by 
both  major  political  parties.  Today,  more  than  ever, 
with  world  events  moving  at  supersonic  speeds,  it  is 
important  for  busy  people  to  keep  properly  Informed. 
The  Indianapolis  Times  has  earned  the  respect  of 
Indianapolis  citizens  with  its  factual  reporting,  its  will¬ 
ingness  to  tell  both  sides  of  every  story  and  its  editorials 


properly  labeled.  I  may  be  ‘fighting  mad’  over  a  Times 
editorial,  but  I  recognize  it  as  an  honest  opinion.”  ^ 

This  is  No.  1 19  of  a  continuing  series  of  advertisements 
quoting  the  reasons  why  typical  readers  from  all  walks  of 
life  “Like  the  Times.”  I'he  series  has  been  appearing  m 
d'he  Indianapolis  Times  since  August,  1957. 

Reader  faith  .  .  .  reader  confidence  .  .  .  are  the  priceless 
rewards  a  newspaper  earns  only  by  courageously  and 
impersonally  promoting  the  public  good.  And  advertisers^ 
have  learned,  it  pays  to  appear  in  the  paper  the  peopk 
believe  in — The  Indianapolis  Times.  ^ 
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